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Introduction

This document serves as a progress report with latest updates and information about
the status of the project of the participation of Bosnia and Herzegovina at EXPO Dubai 2020.
It has several sections each following a specific phase of the project. Each section reports on
activities that were initially planned as per the general project timeline. The content of this
document shall give clarity to all the project stakeholders on all project activities.

In the 21st century, world exhibitions represent one of the most important meeting
opportunities for the global community. They provide an unrivaled platform to connect
businesses, governments, and international partners, as well as millions of citizens visiting the
Expo. Since 1851, when the first World Expo was organized, they are one of the most highly
anticipated global events. With over 192 countries already registered to participate, Expo
2020 Dubai happened between the 1st of October 2021 and the 31st of March 2022 and
surely was one of the most memorable world fairs in history. World Expos are unique
opportunities for advancing the international image of the nation. They create a unique
connection between aesthetics, entertainment, politics, culture, diplomacy, functionality,
and innovation.

The importance of branding nowadays isn’t something that is limited to the business
sector only. The concept of “Nation Branding” allows countries to replicate brand marketing
techniques to build a national image and become more influential on the international stage.
By investing in the Bosnian and Herzegovinian Pavilion at the Expo 2020 in Dubai, the country
will have long-term benefits, such as trade opportunities, developing long-term partnerships,
global positioning, new investments, and much more. Expo 2020 Dubai was an ideal chance
to strengthen and improve a country’s national brand within the global community and
among relevant international stakeholders. World Expos gather many nations under one
universal theme, giving them six months to discuss universal challenges threatening the
planet. In that sense, Expos in the 21st century are designed to be forums for topics related
to the world’s future.

By attracting the attention of potential local and international visitors and companies,
Bosnia and Herzegovina has positioned itself as a strategic partner for trade and investments
under the theme of “Heart Shaped Country”. Country pavilions at World Expos were a unique
opportunity for participants to establish meaningful, face-to-face connections with
international stakeholders. Expos facilitate meaningful links between public diplomacy
activities of the participating countries. Apart from government officials, many international
organizations, corporations, and non-governmental representatives attended this global
event.

Every country has one common goal to participate in a World Expo: to present the
best it has to offer. That is why national pavilions are a long-term beneficial investment. The
size and the style of the pavilion depend on two main assets: the resources intended for the
Expo, and the branding practices planned for the event.
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FINAL REPORT

1. Preparatory activities for the exhibitor’s appearance

1.1. Coordination, preparation of the technical documentation and the
documents with instructions for the takeover and training for the BH Pavilion

The preparatory activities for the exhibitor’s appearance file serve as a guide for the
pavilion coordination, preparation and technical documentation understanding and shall
provide the Bosnia and Herzegovina team with all key instructions for the pavilion takeover
and management, as well as the key personnel training.

Each section has its additional support documentation in the folder attached with this file,
that was used for further deeper understanding on specific topics and activities. In this file,
there are both the documentation and detailed guidelines attached with the documents as
well as other materials that are being developed at the time such as general project strategy,
communication strategy, project timeline and pavilion plan, and some other documents from
third parties who are related to the project.

The main document Preparatory activities for the exhibitor's appearance containing
instruction for the takeover of the BH pavilion with attachments in appendices, (from 1.1.1.
-1.1.7.), as follows:

1 INTRODUCTION

For 170 years, World Expos have provided a platform to showcase the greatest
innovations that have shaped the world we live in today. Expo 2020 will continue
that tradition with the latest technology from around the globe. A World Expo is a
global destination for all, where everyone can learn, innovate, create progress, and
have fun by sharing ideas and working together. Each Expo revolves around its own
theme to leave a lasting impact on the path of human progress. Through our theme,
‘Connecting Minds, Creating the Future’, Expo 2020 Dubai will provide a platform to
foster creativity, innovation, and collaboration globally.

— - -

(Preparatory activities for the exhibitor's appearance is attached as Appendix 1)
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Deliverables of realized project activities:

1.1.1. General documents

1.1.2. Guidelines of the organizer and technical specifications for the pavilion branding
1.1.3. Marketing and communication guidelines

1.1.4. Protocol guidelines

1.1.5. Accreditation guidelines

1.1.6. Events guidelines/Programming

1.1.7. Special Regulations and Guides

1.1.1. General documents

Overall EXPO 2020 Dubai documents covering and explaining the aims of the project
and country presentation instructions and guides, whereas the supporting documents a can
be seen in the following/ (Appendix 2):

Short quide

e Theme guide
e Brochure

e Participant quide

1.1.2. Guidelines of the organizer and technical specifications for the pavilion
branding.

This document provided details of the operational activities within B&H Pavilion and
was submitted on the EXPO Portal.

Pavilion operating plan

S8

2

)

i,
.
(Ylgj

(Pavilion operatlon plan can be seen in Qpendlx 3)
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1.1.3. Marketing and communication guidelines

Throughout this document, two criteria for compliance — controls and guides — have
been established to provide participants with the necessary information to ensure both they
and Expo 2020 Dubai can meet their marketing and communications aspirations.

Controls are ‘must’ statements that establish the mandatory requirements which participants
must comply with in order to meet Expo 2020 Dubai’s marketing and communications

requirements.

Marketing and media services guide

e & e

Communications,
Media Services
and Marketing

Guide

=

(Communications, Media Services and Marketing Guide can be seen in Appendix 4)

Chapter Content

Chgpteel Overview of Expo 2020's approach to Marketing and Communications
Expo 2020 Dubai Communications L PP 9

Chapter 2

Participants and Expo 2020
Communications

How to interact with the Expo 2020 Marketing and Communications teams

Chapter3 Summary of Media Services available to participants pre-event
Media Services for Participants Pre-Event Y P 3 P
Chapter 4 ;

S f Media S lable t t tsd th t
Mdia Sarviees diifing EXpe 2020 ummary of Media Services available to participants during the even
Egizfgtig L I aam——— Guidelines on managing performers and their performances
Chapter 6 3
Social Media Social Media guidelines for participants
Chapter 7 o ‘
Brand Brand guidelines for participants
Chapter 8

Campaign Marketing

Strategy and processes to guide campaign marketing




1.1.4. Protocol guidelines

The Expo 2020 Protocol Department is responsible for facilitating, managing, and
delivering Protocol services during the visit of Protocol Guests to the Expo 2020 site during
the pre-event and event time phases. It oversees standard Protocol planning and integration
in the organization, and along with the Country Managers, serves as the point of contact
between the Organizer and the Protocol Guests.

Protocol guide

I, - v . ?

Protocol
Guide

(Protocol guide can be found in Appendix 5).

Chapter Content

Chapter 1 An Introduction and Overview of the Expo 2020 Protocol Function and the Services
Introduction offered to Protocol Guests by the Organiser

Chaptar? Services offered to Protocol Guests by the Organiser

Protocol Services

Chapter 3 The Protocol journey and services offered during National Days or Honour Days,
Protocol Journey Ceremonies and Events

1.1.5. Accreditation guideline
The Expo 2020 Dubai Accreditation System is designed and configured to handle large

volumes of data and to facilitate the submission of applications for Event-time Accreditation
Passes. Expo 2020 has included four different methods of submitting applications.

16



Event accreditation

Event Time
Accreditation

Technical
Handbook

(Event Time Accreditation, Technical Handbook detailed file can be seen in Appendix 6)

Accreditation Application Status
Status Definition

Accredited This status indicates that the applicant has been accredited — an Accreditation
Pass has been printed for this record. The applicant has successfully
completed the Application for Accreditation process.

Cancelled This status indicates that the record has been cancelled and cannot be re-
activated by the ALO. The record may have been cancelled for a number of
reasons, including, but not limited to, the Accreditation Pass no longer being
valid or the applicant no longer requiring accreditation.

DRP - Approved This status indicates that applicant data has undergone the Data Review
Process and has been approved. All information within the record is correct
and can now be considered final.

DRP - Standby This status indicates that applicant data is still undergoing the Data Review
Process. All information within the record is currently being checked and
verified by Expo 2020.

Invited This status indicates that an email invitation has been sent to the selected

individual to apply for accreditation. The record will remain at this status until
the recipient of the invitation email (applicant) completes the registration form
and submits the Application for Accreditation.

More Information Requested This status indicates that Expo 2020 requires further information from the
ALO in order to continue processing the Application for Accreditation.
Typically, this status is used when non-compliant photographs, ID document
scans, and/or incorrect data has been submitted. The ALO must take action to
amend the record to ensure that its components are compliant, and that all
information provided is accurate and up to date. The ALO must then re-publish
the application once deemed ready for further review by the Expo 2020
Accreditation Team.

None This is the initial status assigned to an Application for Accreditation. The ALO
and/or the applicant has completed the first page of the registration form but
has not fully fulfiled or submitted the Application for Accreditation. This
application requires further action prior to being submitted.

Pending This status denotes that an Application for Accreditation has been submitted.
The ALO should review the data submitted to ensure that it is accurate and up
to date - the record can still be amended and/or corrected by the ALO in this
status if any datais found to be inaccurate.

Published The Application for Accreditation is now being reviewed by Expo 2020. The
ALO can no longer make adjustments to the record.

These methods of submission and other functionalities are discussed within this document.
The content found herein has been tailored to the Accreditation Liaison Officer and aims to
guide and support Participants submitting data for Event-time Accreditation activities.
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1.1.6. Events guidelines/Programming

Alargest in the Middle staged ever event a is Dubai 2020 is a groundbreaking spectacle
that brings together more than 200 participants, the details on each particular guide (Assisted
country OPP, Events template, Events calendar, National day, Programming guide) can be

found in Appendix 7.

Programming,
Events, and
National Day
Guide

(Programing, Events, and National Day Guide with each particular guide (Assisted country OPP, Events
template, Events calendar, National day, Programming Guide) can be (found) in Appendix 7), Appendix 8,
Appendix 9, Appendix 10 and Appendix 11)

Chapter Content

Chapter 1 Expo 2020 Dubai programming and events: strategic vision and narrative; vital
Introduction contribution of participants.
Chapter 2

Visitor demographics, archetypes, and distribution.
The Expo Visitor : graphi yp itri

Chapter 3 Expo 2020 Dubai Master Plan, performance venues/spaces, venue characteristics,
Booking a Venue and the process of booking your event
Chapter 4

Master Event Calendar concept, Expo-led programming categories.
Programming at Expo 2020 Dubai PREP prog 9 gor

Chapter 5 Standardised National Day programming, including routes, venues, set-up details,
National Days timeline, and representation.

Chiapler& Marketing tools and branding guidelines for events.

Marketing

Chapter 7 Media facilities and services available to participants, including the Expo Media
Communications and Media Operations Centre and the Media Information System.

Chapter 8

Logistics and operational tools, processes, and services provided by the Organiser to

LEgstesand Dperational Took: Processes assist participants in planning, booking, managing, and delivering events.

and Services
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1.1.7. Special regulations and guides

Expo 2020 Dubai is committed to facilitating a seamless journey for all participants
and other related personnel travelling to the UAE in relation to the Expo event. The special
requirements documents consist of the following files below, which can be found in the

following/ (Appendix 12

e Organizational consent
e Event accreditation
e Whistleblowing policy

B @ EEee

(Detailed special regulations can be found in the Appendix 14)

Chapter

Content

Chapter 1 Information on the eligibility for entry, stay, and work in the United Arab
Introduction Emirates (UAE).
Chaptgr 2 A brief overview of the Establishment Card and how to obtain one.
Establishment Card
Chapter 3 i i
The type of visa and permits required for the participants.
Types of Permits and Visas yP I i ik
Chapter 4 A summary of the One-Stop Shop, Participant Portal, and the High-level

Application Procedure

Visa Process.

Chapter 5
Recruitment and Employment

High-level information on the labour market in the UAE. Different platforms
for participants to attract and recruit their workforce, the uniforms, and

the orientation and training that will be provided by the participants and
the Organiser.

Chapter 6
Volunteers

The role of Expo 2020 volunteers and the participant’s responsibilities
toward volunteers recruited in the UAE.
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1.2. Expenses of the team that will cover all the aspects of project management,
organization of the pavilion, communication, logistics and promotion on the UAE
market for the period of od 6 months, with the maximum use of availabilities
provided by the organizer

Teams that covered all the aspects of project management, organization,
communication, logistics and promotion for the period of project duration.

Deliverables of realized project activities:

1.2.1. Project Management team (Overall Project Manager, First Assistant, Second Assistant)

Pavilion Management team (Pavilion Director, Pavilion Coordinator, Production Director,

1.2.2. Health and Safety Manager)

1.2.3. Media Team (Media Liaison Officer, Public and Media relations Coordinator, PR Manager)

1.2.4. Event Management team (Event Manager x2, Event Coordinator, A/V Technician)

1.2.5. | Logistic Team (Logistics Manager, Administrative Assistant for Customs, Storage Coordinator)

1.2.6. Legal and Finance Team (Procurement Specialist, Finance Manager, Administrative Assistant)

1.2.7. Programming Focal Point

Transportation (Transportation Manager, Transportation Coordinator, On-site Transport

128 Coordination Manager)

Travel and Hospitality Team (Accommodation Manager, Travel Manager, Visa Administration

1.2.9. . .
9 Assistant, Compliance Manager)

1.2.10. | IT Manager & Telecommunication Manager

Overall Project Manager - International Senior Expert is also registered as an MLO
under the authority of the Ministry of Economy to have access to media, media locations and
management of campaigns and content in the UAE during EXPO 2020.

According to the tender and budget, the media team was planned to have 3 experts, but
considering the procedures of EXPO 2020, team had:

e Media Liaison Officer who has a UAE license and speaks Arabic

e Public and Media Relations Coordinator UAE license

* PR Manager UAE License

® PR Assistant UAE License

e Social Media Manager UAE License

The team was authorized and responsible for all communication procedures since the
arrival of Bosnia and Herzegovina teams. The team had to have a PR expert - Media Liaison
Officer who, in addition to English, speaks the Bosnian language, knows the economic,
political and cultural and media aspects of B&H and can familiarize and prepare the PR UAE
agency with aspects important for B&H.

In addition to the registration of the mentioned MLOs, contractor had a Business
Advisor UAE - International Senior Expert, registered as an MLO to have access to the media,
media locations and process management without restrictions to the media locations of EXPO
2020, when high-level delegations and business delegations arrive, the Business Advisor has
access to media EXPO 2020 locations where delegation statements are recorded, or business
representatives are guests.
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Media Team

5 months)

Public and Media

ng Focal Point s Team

(5 months)

Trawel and H tality Team

(& mionthis)
(5 months)

(Detailed documents related to Team chart can be seen in Appendix 15)
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The BH Pavilion team AT EXPO 2020 Dubai consisted of a total of minimum 26
people, that worked on the development of creative ideas, designs and production parts.

Creative B&H Team

¢ Creative Director Logistic B&H Team

e Art Director e Travel Manager / Health and Safety
e Senior Designer Coordinator

e Junior Designer 2x e Logistic Coordinator

e DTP Operator e Event Coordinator Local Artist

e Copywriter ® Transport Manager

e Logistic Support Assistant
Production B&H Team
Content Team

e Director - BIH /UAE e Content Strategist

e Videographer / Photographer e Social Media Content Creator

¢ Video Editor ¢ |IT Manager and IT Support

e Animator

e Audio Producer

e Creative Director Media planning Team B&H

e Art Director e Media Director

e Senior Designer ¢ Senior Media Advisor

¢ Junior Designer ¢ Social Media Planner

e DTP Operator ¢ Senior Media Strategist

e Copywriter ¢ Media Monitoring Assistant
1.3. Coordination of organizational aspects with the local businessmen and

interest groups

Expo 2020 Dubai also engaged some agencies and made them started the process of
coordination and organization of local businessmen and interest group.

Also, the map and content are created for the website as well as the design and
setup of a web platform for business sign-up and registration.

Deliverables of realized project activities:

1.3.1. | Design and setup of a web platform for business sign-up and registration

1.3.2. | Web platform maintenance
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1.3.1. Design and setup of a web platform for business sign-up and registration

Bosnia and
Herzegovina

might be difficult to pronounce, but it is easy to
love.The people of Bosnia and Herzegovina put their
hearts and souls into everything they do. Now, they
are inviting you to do the same.

Opportunities

ke ideas, a7 averywhere 1o be found in Bosnia and Herzegovina, But It is crucial 1o see the at the right place and at the right time. What you willdiscover is & wealth of natural resources, highly skilful and hardworking
le, and most importantly, s desire to achleve progress foward a prosperous environment. We are a treasuse trove of investment chances.
With a friendly and favorable business environment and increased Foreign Direct Investment (FDI) raged by reinvestments, Bosnia and Herzegovina positions itself 8s an Incredible opportunity for potential future investors. In

addition o single-market access, foreign investors benefit from the stable monetary. ec d reguiatory framework

Furthermore, ts very strategic location on the c s between East 1, and the Balkon: BiH4the potentis! o  ransport hub. Discover the most attractive industries Bosnia and Herzegovina s globally
known for

Agriculture and food processing

industry Forestry ond Wood Industry Metal processing Industry Automotive parts ond monufacturing

ICT Sector Pharmaceutical Industry

BHS

Home

Opportunities

treats its people t

beauty, rich history, and culture

v f © & [in}
©2021 Ministry of Economy Kanton Sarajeva

//expo2020bih.ba/en/opportun

(Source : https://expo2020bih.ba/en/home/)
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BUSINESS PROGRAMME / subpage - application form

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia deserunt mollit anim id est laborum

*Name

Custom

Custom Field 4

(Website key pages, the full website presentation can be seen in Appendix 15.1)

SITEMAP

BOSNIA AND HERZEGOVINA
EXPO 2020 WEB PAGE

BOSNIA AND
| HERZEGOVINA
EXPO 2020

DUBAI

e

! exromm0 " ' commcrus
I " i
I i i
' B v i
' 1" i
I 0" i
I 1" i
e s smpmocpncmgeca? P ]

i Acmrom avo 000 [ ! |

\ e el | ety '

\ — 1 |
prmm————— W pmmmmmm——— | prmm————— "
| Short story about +Heart Shaped ! = | Keyvisitinfoorfinkto |

Opportunity Story o M | |

| EXPO2020
'

i
i
i

“intowiththekey |

messages, highlighting |

BEHEXPOmission |

i
]

| <Text + Image
! + Business programme
introduction
«Timeline of events

« Application form
+Pavillion story I

+images with update |

- Culture programme
introduction
«Timeline of events

Tousisu ersecion

“ «General investment opportunities. :
P T M === «Subpagespromoting 7 key \
I | 7 e ) ! lndustries ]

nAcEUTCA
prey
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1.3.2. Web platform maintenance

The website maintenance handled actively during the project time and all significant
activities are published on the website (Source: https://expo2020bih.ba/en/home/).

1.4. Providing all the technical and organizational aspects according to the plan
of the program EXPO

The technical and organizational plan was developed a for all the activities related to the
exhibitor's appearance at the EXPO Dubai 2020.

The timeline covers all the key aspects and detailed scope for the following segments:

e The preparatory activities for the exhibitor’s appearance at EXPO Dubai 2020

¢ The plan for the adaptation and maintenance of the interior of the proposed design
of the pavilion

e The concept development for the exhibitor’s appearance and EXPO Dubai 2020

e Organization, logistics, preparation, and support for the BH Companies participation
and promotion at the B&H pavilion at EXPO Dubai 2020

e Implementation of the National Day Ceremony

o Logistics Expenses of the organization of the participation of BiH at EXPO 2020

e Legal and financial Expenses of B&H Attendance

e Incidental costs of the organization, participation, and attendance of B&H at the
EXPO 2020

Deliverables of realized project activities:

| 1.4.1. | Development of a project timeline

Development of a project timeline that was used for coordination of all activities regarding
the BIH presence and promotion on the EXPO 2020 Pavilion / activity timeline: cultural
program and Pavilion Plan.
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Project Timeline

for the Coordination of all activities
regarding B&H presence and promotion on the EXPO 2020

PREPARATORY ACTIVITIES FOR THE
EXHIBITOR’S APPEARANCE

DELIVERABLES

Means of verification

1.1

Coordination, preparation of the
technical documentation and
documents with instructions for the
takeover and training of the B&H
pavilion

Main document containing instruction
for the takeover of the B&H pavilion,
with attachments, as follows:

General documents

Guidelines of the organizer and technical
specifications for the pavilion branding
Marketing and communication guidelines
Protocol guidelines

Accreditation guidelines

Events guidelines/Programming

Special Regulations and Guides

General Document with

the attachment

1.2.

Expenses of the team that will cover
all the aspects of project
management, organization of the
pavilion, communication, logistic,
and promotion on the UAE market
for the period of 6 months, with the
maximum use of availabilities
provided by the organizer

Project Management Team (Overall
Project Manager, First Assistant, Second
Assistant)

Pavilion Management Team (Pavilion
Director, Pavilion Coordinator,
Production Director, Health and Safety
Manager)

Media Team (Media Liaison Officer,
Public and Media relations Coordinator,
PR Manager)

Event Management Team (Event
Manager x2, Event Coordinator, A/V
Technician)

Logistic Team (Logistics Manager,
Administrative Assistant for Customs,
Storage Coordinator)

Legal and Finance Team (Procurement
Specialist, Finance Manager,
Administrative Assistant)

Programing Focal Point

Transportation Team (Transportation
Manager, Transportation Coordinator,
On-site Transport Coordination Manager)

Travel and Hospitality Team
(Accommodation Manager, Travel
Manager, Visa Administration Assistant,
Compliance Manager)

IT manager & Telecommunications
Manager

N/a
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Coordination of organizational

Design and set up of a web platform for

) } business signup and registration/part of Link to the website
1.3. asp;e'ctts W|tft1 the local businessmen the general country web
and interest groups
Web platform maintenance Link to the website
Development of a project timeline to be
Providing all the technical and used for coordination of all activities
1.4. | organizational aspects according to regardlr.mg the B&H presence and - Action plan with timeline
the plan of the program EXPO promotion on the EXPO 2020 Pavilion/
P prog activity timeline; cultural programmed
and Pavilion plan
ADAPTATION AND MAINTENANCE
OF THE INTERIOR OF THE
PROPOSED DESIGN OF THE
2. PAVILION ALIGNED WITH THE DELIVERABLES Means of verification
GUIDELINES OF THE ORGANIZER
AND PROGRAM ACTIVITIES OF THE
EXHIBITOR
Gathering information from the
organizer’s web platform related to the
Preparations and coordination with | technical procedures
the organlzc?r of the EXPO, ?OZO for Analyzing technical information about
2.1. | the adaptation of the pavilion the pavilion Progress Report
according to the thematic content of P
B&H Day to day contact with the organizer
Assuring Government
approvals/certifications
Development of the theme for 6
months of B&H appearance on Key thematic content concept proposal;
2.2. . EXPQ, including the chosen branches | Pavilion design brief and content Pavilion concept proposal
and industries according to the proposal
theme statement
Adaptation of the interior of the Dismantli.ng existing pavilion setup,
proposed design of the pavilionand | transporting and staging all of the Photo documentation
53 alighment with the theme of B&H, existing contenic; Assuring all approvals
"™ | according to the guidelines of the from the organizer
organizer and technical specification . -
Impl fth |
of the chosen solution mp. ementation of the proposed pavilion Photo documentation
design
Engagement of the interior designer | |nterior design proposal Design proposal
for the alignment of the pavilion . e .
. Technical specification for the pavilion . I
proposal with the theme statement, setu Technical specification
2.4. development of technical details and P
specifications for the ”p'?ad on the Upload of the specification to the web Screenshots from the
web system of the' Organlzer,.for system of the organizer system
approval and possible corrections
Expenses of technical equipment Specification of the necessary technical . P
lease, LED screens, lighting, equipment Equipment specification
procurement of representative v : hotod -
2.5. | exhibits and production of all Rental of the AV equipment Photo documentation

materials for the transformation of
B&H pavilion according to the
monthly themes

AV equipment maintenance

n/a
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Enabling, equipping and branding of
the business area of the B&H
pavilion on the first floor, visual

Branding proposal

Design proposal

Production of stickers for branding

Photo documentation

2.6. . .
adaptation according to the theme Implementation the business area )
statement and visual identity of B&H branding Photo documentation
appearance at EXPO
Pavilion Host / 5 months (Total 3 guest
hosts: one-month accommodation and
transportation provision for the team,
Engagement of human resources for .
L mobile phone package (5 months), metro
2.7. | the needs of the pavilion for the . . n/a
. . monthly pass (4 months), inclusive of
period of 6 months, two shifts . L L.
planning and coordination for additional
hours and shifts when team is required at
the Pavilion
CONCEPT DEVELOPMENT FOR THE
3. EXHIBITOR’S APPEARANCE AT EXPO DELIVERABLES Means of verification
2020
Creative concept and a proposal of Creative Concept Development Marketing Strategy
31 content for B&H appearance at EXPO
" | (theme development according to Content Strategy Marketing Strategy
the EXPO standards)
Adaptation of existing graphic Proposal of the slogan Brand Book
solutions and development of a
3.2. | visual identity and slogan of B&H Brand Book Development and visual Brand Book
appearance at EXPO 2020 along with | ypdates rand oo
the attached brand book
Creation of a special logo and the
name of exhibitor’s country,
icati I f
3.3. communlcatlon.s ogar.1 and usg ° . Logo development Brand Book
the above mentioned in combination
with the EXPO Dubai brand and for
communication and social media
Design and opening of channels for Design of the cover and profile photos Links to th il
social networks B&H EXPO (FB, for Social Media Inks to the profiles
Twitter, LinkedIn, Instagram,
3.4. YouTube) which need to be Setting up Social Media profiles (domain,
connected to the main web page of About Us section and initial content Links to the profiles
the organizer EXPO feeding)
P | of th i
Concept idea and the design of a roposal of the souyenlrs set,
3.5. . development selection methodology and Concept Proposal
souvenir set .
management of the selection processes
Creation of video and graphic Development of the storyboards for the duced vid
content for the visualization of the promotional videos at the pavilion Produced videos
monthly theme and projection while
3.6. | the existing equipment at pavilion ' ' .
according to the technical guidelines = Production of promotional videos for the Produced videos
of the chosen pavilion design (video pavilion screens - 25 videos in total
content and visualization 6 months)
Production and adaptation of the Development of the storyboards for .
. . Produced videos
video content of the country videos
3.7. | exhibitor for digital screens which . . .
follow the mandatory events like the P.roduc.tlon of promotional videos - 12 Produced videos
. videos in total
recognizing of 12 world events
3.8. | Production of content for the TO BE EXCLUDED
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country exhibitor which can be used
for free broadcasting and which will
be used for country promotion via
different communication channels

Production of the exhibition content
(graphic, text, pictures, video
recordings etc.) which Bosnia and

Photographs copyright for pavilion

3.9. | Herzegovina shall provide for the . . Photo documentation
o L o design and displays
purpose of its inclusion in exhibition
design according with the timeframe
set by the Organizer
Concept idea and production ofaset  prodyction of a promotional video for
of promotional material including tourism and one overall B&H potential Produced videos
310, the video presentation of activities video/ 2 videos in total
of thematic sections and promotion
of B&H on the stand (tourist Adaptation of materials for PR and Digital Produced videos
potential, destination promotion) campaign including photos for visual ads
Creation of videq and.gra.phic Photographs copyright and design of
content for the V|suaI|za.t|on. of th? visuals that cover key industries to be Photo material
monthly theme and projection using promoted
the existing equipment at the
pavilion according to the technical Development of the concept and
3.11. | guidelines of the chosen pavilion storyboards for videos promoting key 6 Produced videos
design including the material that industry videos
will include all the important aspects
of the industry branch within the
“Opportunity theme” chosen by B&H Production of the key 7 industry videos Produced videos
for its appearance at EXPO
Buying of media services for the Development of the media buying plan Media Buying Plan
3.12. . promotion of the country in UAE for Media Buying
the duration of EXPO 2020 Reporting Post Buy Report
Marketing plan development for the
strategic promotion of B&H (as a
3.13.  destination of “Opportunities” with Development of the marketing plan Marketing Strategy
key sectors with potential for
development)
Creative idea and the design of Development of 4 Ad sets in accordance Produced Ads in digital
communication and promotional to the approved media plan format
material (key visual set of the
country). Production of
314, communication and material of B&H
as the country exhibitor (video, Development of the video for the .
catalogues, promotional theme promotion of the National Day Produced video
content, social network content,
video production for B&H promotion
at the National day) 6 months
Engagement of UAE agency for PR
3.15. | support and the promotion of B&H Development of the PR plan PR Plan/Final PR report
in UAE
Marketing campaign — Implementation of the marketing . )
implementation, campaign campaign, as per approved plan Final Marketing Report
3.16. management, PR and social

networks (creating of content for
public relations, buying of media
services, PR activities, digital

Management of the Social Networks,
content posting, responding to inbox
questions and comments

Final Marketing Report

29




campaign in the UAE) 6 months

Planning and buying of the media space

Post Buy Report

Implementation of the PR activities, as
per approved plan

Final PR Report

Monthly Social Media content calendar
(up to 30 posts monthly)

Content Calendars

ORGANIZATION, LOGISTIC,
PREPARATION AND SUPPORT FOR

4, THE BIH COMPANIES DELIVERABLES Means of verification
PARTICIPATION AND PROMOTION
AT THE PAVILION BIH EXPO 2020
Business Development team based in n/a
B&H and UAE
Development of the business Programmed and
o . programmed networking plan networking plan
Identification of opportunities and
assistance for business networking Meeting plans and logistical organization Meeting plans
4.1. | of the exhibitor country, companies . o o
of the exhibitor, with other countries Country Business briefing organization
— ”Business network|ng events” and COOI’dinatiOﬂ (Venue, programmed,
speakers),
P R t
Agenda development for the Country rogress Repor
Business Briefing, On site coordination
and management
Creating invites for visits to B&H
i ith included assist .
4. companies, M.“ .|nc u .e .a§5|s an€ " Newsletter development and delivery Newsletter report
for the organization of individual and
group travel
' _ . Setting up travelling plan including
Assistance during the arrival a? EXPO  transport (international and local UAE) Travelling and
2020, transport, accommodation, and accommodation for 40 businesses transportation plan
4.3. | logistic and creation of a schedule from B&H
that will enable a maximum impact
of the visit Defining business opportunities and Programmed and
events to visit networking plan
Management, logistic and assistance
to B&H hibitors for th o e . . .
© company s exnibl or.s. or the Organization of logistical requirements List of logistical
4.4.  allowed products at the pavilion B&H for ub to 30 exhibitors requirements
EXPO 2020 for the exhibitor country P 9
(up to 30 exhibitors)
Production of presentation content adyising B&H companies about the ]
for the needs of B&H company s presentational content Meeting memos
exhibitors at EXPO 2020. Creation of
4.5.  presentation of the business

community, companies and affiliated
sectors with focus on key segments
with highest potential

Design and production of key promo
materials (40 ppt presentations with up
to 10 slides)

PPT presentations
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Development of the concept idea of
theme content and detailed

Business programmed brochures; Design

4.6. | development of the program for of the invitations for the Country Programmed brochure
every individual day for the period of | Business Briefing,
6 months, according to the theme
Presentation of B&H projects —
content production, production of 2D/3D animated videos for the .
4.7. . . . . . P
video presentations for the promotion of the B&H projects/6 videos roduced videos
promotion of B&H projects
Coordination, preparation and
communication with companies Action plan for the selected businesses Action Plan
4.8. | exhibitors and suppliers B&H
companies for presentation at the Coordination of implementation
EXPO 2020
Engagement of a professional team
from a local company for the event .
o . Professional event manager/One person
4.9. | organization, location management n/a
L . 5 months
and complete logistic support during
the duration of EXPO 2020 fair
Local transportation of materials to the il f
Transport expenses, setting and pavilion Filled out forms
4.10. | storage of exhibits at the BiH EXPO -
2020 pavilion Customs Filled out forms
Storage Filled out forms
Pavilion adaptation, expenses of Customization of the business zone
4.11.  design, preparation and production within the pavilion/ three times during Photo documentation
of all the accompanying material the EXPO
Organization of the selling point and
412, sales stfalff, brfamdlng and |0'g.IStIC of Settlng.up fln:.:\naal account and IT for Financial report
the selling point at the Pavilion EXPO  the selling point
2020
Organization and ongoing logistic for . .
L for th
4.13. | the selling point at the Pavilion EXPO oglstlcs.p.ro.cedures. or the ongoing
sales activities/continuously
2020
Organization and ongoing logistic for
the selling point at pavilion BiH with
4.14. | the duration of 6 months, for up to Shop Manager/ one person 5 months
15 companies which will promote
and sell domestic products
Organization of sales staff during the | Sales Staff for the shop/ three people 5
4.15. . L
6 months of BiH exhibition months
Branding of the selling point ,,Pop up
store “, design of the products
416, offered a.nd rnatenal, logistic for the TO BE EXCLUDED
communication of the product
portfolio according to the standards
of EXPO
IMPLEMENTATION OF THE
5. NATIONAL DAY CEREMONY BIH AT DELIVERABLES Means of verification

EXPO 2020
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Idea proposal of the content of the

. Nati ID t | C t P |
5 National day BiH at EXPO 2020 ational Day concept proposa oncept Proposa
Scenario development for the . . .
2. Nat ID W D t
5 National day BiH at EXPO 2020 ational Day Scenario/Word Documen Scenario
Design of the material and Bilingual Invitation design;
5.3. | invitations for the National day Design of invitations and brochure & . BN
Brochure design
ceremony
Engagement of an event Event Manager/ Two people, 2 months
5.4. | management team for managing the Event Director/One person, 2 months n/a
process of National day recognition Event Coordinator/One person, 7 days
Food catering for performers (20 people)
Food ca.terlng Services, prepa.lrat!on Staff uniforms Photo documentation
5.5. ¢ of clothing for staff, communication
and protocol Communications Manager/ One person,
15 days
Engagement of technical staff for
managing the technical equipment, AV Technicians Rider list
stage and technical resources
5.6.
Engagement of technical staff for
managing the technical equipment, Rider lists for performers and Rider list
stage and technical resources coordination
Performing a cultural performance,
especially the use of public theater
spaces/stages depending on the
5.7 preservation to the EXPO team, National Day Parade implementation, Event report and Photo
""" 1 including the basic technical photos and video materials documentation
equipment and managing the stages
that are provided by the organizer
EXPO
Engagement of technical staff for Event Manager/ Two people, five days
58 = Managing techn.lcal equipment, Event Director/One person, five days n/a
stage and technical resources
(rehearsal) Event Coordinator/One person, five days
Expenses of transport organization
5.9 and the transport of the engaged Local transportation of performers to the Transportation report
" | creative and technical staff for the EXPO P P
organization of the National day
5.10. Travel from B&H to UAE (up to 20 Plain tickets SA-UAE-SA for 20 people Traveling report
persons)
Visa expenses of the engaged
5.11. = creative and technical staff for the Visa procurement for 10 persons Visa files
National day (total of 10 persons)
Hotel accommodation expenses for
5.12. the engaged creat.lve .and technical Bed and breakfast for up to 10 people Accommodation report
staff for the organization of the
National day
5.13. Hotel accommodation expenses, bed Bed and breakfast for up to 15 people Accommodation report

and breakfast, 4star hotel

32




5.14.

Insurance Expenses for the engaged
creative and technical staff for the
National day

Insurance for up to 10 people Insurance documentation

5.15.

Technical equipment and logistic
lease for the needs of the performer

Lease of instruments in accordance to

Rider list
the rider lists ider lis

5.16.

Expense of the organization of the
cultural, artistic program of the
project for the National day including
visas, plane tickets, accommodation,
and artist fee (up to 30 persons)

Artist fees for National Day and Cultural Event report and Photo
programmed documentation

5.17.

Communication manager for
communication via the participant’s
portal, event bookings, proposal
submission, commercial segment
negotiation, contracting and
verifications, planning team — places
where the events related to the
country exhibitor take place

Event Booker and Coordinator/ One

person/Two months n/a

5.18.

Organization of catering process
logistic for the B&H National day
event, along with the needed
catering staff

5.19.

Use of kitchens for the preparation
of meals for representing the
approved meals

5.20.

Lease of the necessary dishes for
catering of decoration elements for
450 persons

5.21.

Catering with the welcome for the
attendees (cocktails according to the
chosen menu from the organizer of
the EXPO 2020)

TO BE EXCLUDED

5.22.

Engagement of leading chefs of B&H
for the preparation of national meals
+ auxiliary cooks (accommodation,
plane tickets, visa, insurance for the
chef + engagement for auxiliary
cooks that can be local cooks)

Leading Chef/One person 10 days n/a

5.23.

Engagement of hostess, fees and
clothing for 8 hostesses. Annotation:
Clothing of the hostess must have
the national signatures of the
representative country which is
being exhibited at the National day

Hostesses/ 8 people/one day n/a
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5.24.

Organization of transport and
coordination with the organizer for
the transport of artists, coordination
of transport according to the event
schedule by places of performance,
technical team and event leaders,
including the time of preparations

5.25.

Regularly planned shuttle bus
between the MPC and the place of
the event, which will provide the
artists and the crew transportation
for their assigned activities

5.26.

Transport organization after the
completion of the scheduled
appearance for the artists and the
technical crew for the return to MPC

TO BE EXCLUDED

5.27.

Organization and coordination of
support to the artists through:
welcome area and registration,
dressing room, shower, dressing
cabinets, information, heating and
stretching, green rooms, make up
rooms, storage, laundry, canteen
and relaxation areas, first aid

Artist Manager/One person/15 days

n/a

5.28.

Supervision and reporting

Final report

Final report

5.29.

Press conference organization for
the country exhibitor at the media
center EXPO 2020

Press Conference

Event report and Photo
documentation

5.30.

Design and branding of the National
day material

Design and production programmed of
the National Day

Event report and Photo
documentation

Branding of the pavilion business area to
promote National Day

Photo documentation

5.31.

Coordination of activities of all the
National day participants for the
process of the booking service,
country manager of the Organizer
and the country performer for the
approval of the participants of the
National day, delivering of the
participants list, invitation to the
protocol officials, security agencies,
media and program coordinators

National Day Manager

n/a

LOGISTIC EXPENSES OF THE
ORGANIZATION OF THE
PARTICIPATION OF BIH AT EXPO
2020

DELIVERABLES

Means of verification

6.1.

Travel expenses to UAE, plane tickets
Sarajevo-Dubai-Sarajevo according
to the needs of the participants

Plain tickets for 50 people (Organizer +
Businesses + Country Business Briefing
speakers)

Traveling Report
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6.2.

Accommodation expenses in UAE,
bed and breakfast, 4star hotel or
apartment within the offer of the
Organizer, according to the needs of
the Participant

Accommodation for up to 200 overnights

Accommodation report

6.3.

Local traveling expenses in UAE, local
team of professional organizers
during the preparation period,
transport airport — Dubai-hotel —
EXPO location

Local traveling expenses for B&H staff

Traveling report

6.4.

Visa expenses for UAE, local team of
professional organizers.
Telecommunication expenses in
UAE, insurance expenses for staff,
exhibits, equipment and the local
team of professional organizers

Visa expenses for up to 40 people

Visa files

Insurances for up to 40 people

Insurance documentation

Telecommunications for 40 people

n/a

6.5.

Local translator engagement for the
assistance to the logistic team
(Arabic-English)

Local translating services

n/a

6.6.

Customs expenses, container and
airplane transport of goods.
Coordination of the performing
country about the content and type
of the exhibit, customs, transport
with the Organizer

Customs Manager

n/a

Transporting of goods / 3 shipments in
total

Shipping List

Insurance of goods/ 3 shipments in total

Shipping List

6.7.

Uploading to the monitoring system
of Organizers logistic center

Logistics administration officer/ one
person, 2 months

n/a

6.8.

Logistic organization and
coordination with the logistic center
and storage in UAE

Storage Manager/ One person, 2 months

n/a

LEGAL AND FINANCIAL EXPENSES OF
BIH ATTENDANCE AT THE EXPO
2020

DELIVERABLES

Means of verification

7.1.

Transaction expenses to EXPO 2020
for the management of the budget
and the engagement of contractors.

INCIDENTAL COSTS OF THE
ORGANIZATION, PARTICIPATION
AND ATTENDANCE OF B&H AT THE
EXPO 2020

DELIVERABLES

Means of verification

8.1.

All incidental cost that cannot be
planned ahead, costs of bank
transactions, currency conversion,
increase of transport price and the
price of logistic expenses, expenses
of additional permits and taxes etc.
5% of total implementation
expenses.

Requests for incidental costs approval

Reports
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2. Adaptation and maintenance of the interior of the proposed design of the pavilion
aligned with the guidelines of the organizer and program activities of the exhibitor

2.1, Preparations and coordination with the organizer of the EXPO 2020 for the
adaptation of the pavilion according to the thematic content of BH

BH Pavilion team has ensured the design of the new fit out concept is under the ‘green
book’ standards of EXPO Dubai 2020 to minimize time required for any additional approvals
and permits. Prior to any further work team of BH Pavilion has assured that all the required
insurance coverages for the entire duration of the presence on site from pavilion possession
before the Expo event until pavilion handover are ready. BH Pavilion has assured the H&S
inspection for approval.

Deliverables of realized project activities:

2.1.1. | Gathering information from the organizer’s web platform related to the technical
procedures

2.1.2. | Analyzing technical information about the pavilion

2.1.3. | Day to day contact with the organizer and the government entities in the
preparatory phase

2.1.4. | Assuring government approvals/certifications

2.1.1. Gathering information from the organizer’s web platform related to the
technical procedures

The sub-contractor Simetrico is hired to develop a master plan timeline of the pavilion
fit out activities ensuring all activities will follow EXPO 2020 Dubai rules, regulations and
policies.

ﬁmﬁrﬂ: n:ﬁn:_z?fvmn PAVILION QIMAIFTRICA ‘ NOVEMBER 2021 DECEMBER 2021
pucn | Tue [iwen [vHu | FRi |8AT [sus [mon [ rue [wen [tHu | B [ 2ar [sus jwos | ue [wep T | 6 | ear fsun [wos| uE [wep| thu | R [sar [eun [won] Tue [wen|m] i [sar
[ACTIVITY [SUPPLIER Start date |Enddate | 15| 16 (17 |18 |19 (20|21 (22 |23 |24 (25 |26|27 |28 (29|30 |1 |2 (3 [ 4 B |7 (8|9 |10]11|12(13(14]|15|16[17 |18
GENERAL SCHEDULE
Kick-alf meeting SIMMETRICO 2nd November
QA&A session Simmetrico + Client 4th Novernber
Visual Identity sharing CLIENT Sth November
Concepl Design Development SIMMETRICO s ‘ 121121
Concepl Design presentation Simmetrico + Client 12th November
CD feedback from B&H CLIENT 121121 ‘ 1411721
Final Design development SIMMETRICO 151121 ‘ 1zt 10 2 | 3° | 40
Project final approval from dient CLIENT 1Bth November _.
Budgel proposal submission SIMMETRICO 28th Noveber [
Project and budget approval frem elent CLIENT 201 Novemetr -
Final drawings SIMMETRICO 212 | 24 12|
Setup production SIMMETRICO 2512 nzin 1% 20| 3% [ 47| 5|6 | 7|89 100
Content finalisation (lext for printouts) CLIENT 212 | 281 kA Ed LS
Final graphic prinling kyouls sharing CLIENT 20th Noverber .
Graphic peinting SIMMETRICO sham 1nzaezt 10203 (45| | T
Existing exhibition dismanting SIMMETRICO sham 1512721 10 2% | 3 [4° | 5| & | 7| 8T | 9 100 11"
EXPO Logistics leam to collect dismantied lams EXFO sz 181221 X X | X[ X)X | X[X|X|X|X]|X
Set-up Installation on sile SIMMETRICO anam 1512721 10 2% | 3 [4° | 5| & | 7| 8T | 9 100 11"
AVL equipment instaliation and testing SIMMETRICO 12122 1512721 172 ¥4 |5 |6 | 7|8
Multimedia conlent preview CLIENT mMaz
Final multimedia content uploading and tesling Client + Simmetrico anam ‘ 1512721
Installation of Display Hems CLIENT 131221 ‘ 1512721
Project Handover Simmetica 161h Decerber I 1T [ [ 1 X
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2.1.2. Analyzing technical information about the pavilion
BH Pavilion team and others were in day-to-day communication with the PT EXPO
2020 Dubai team as well as the contractor and EXPO Project management team to understand

all the technical aspects of the fit out in order to avoid any work delays once the work starts.

2.1.3. Day to day contact with the organizer and the government entities in the
preparatory phase

® The fit-out detailed plan and coordination document
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(The fit-out detailed plan and coordination document can be seen in Appendix 16)

2.1.4. Assuring government approvals/certifications

( ¢ A s b
\-/')',; e Health & Safety Department grinaly 4
GOVERNMENT OF DUBAI DUBAI MUNICIPALITY .

Safety Section
Premises Name EXPO 2020-BOSNIA AND HERZEGOVINA-OPPORTUNITY DISTRICT
Trade Name EXPO 2020 Inspection Type Routine
License # EXPO-PS-5219784 Inspection # 492373
Address EXPO 2020 OPPORTUNITY DISTRICT Inspection Date 06 Dec 2021
ERAD Voucher # Last Grade
Inspector Name Ralphnino Morris Contado Total Fine 0 Green
Inspection Report Summary - Initial
Viol ID Violation Description Severity Repitition Counts Fine

(The health and safety report)
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2.2, Development of the theme for 6 months of BH appearance on EXPO,
including the chosen branches and industries according to the theme statement

The theme and the concept design are developed for the B&H appearance on the
EXPO Dubai 2020 and selected the chosen branches and industries according to the initial
theme statement. The overall experience of the pavilion arises from the main communication
message of Bosnia and Herzegovina for EXPO 2020 is “Heart Shaped Opportunity”.
Bosnia and Herzegovina is the heart shaped land that lies in the heart of southeast Europe. It
is here that eastern and western civilizations met, sometimes clashed, but more often
enriched and reinforced each other, throughout its long and fascinating history.

The country’s shape is linked with the personality of B&H citizens, who put their heart into
everything they do.

This is what the pavilion “Heart Shaped Opportunity” will showcase:

e Promoting investment opportunities in specific sectors and innovative projects

e Build awareness about B&H as a heart shaped country that is a meeting point of
western and eastern civilizations.

e Promote culture, hospitality, and openness of the people, by telling the story of
multicultural prosperity and coexistence

* Promoting B&H innovators and overall devoted workforce

® Promoting tourism investment potentials and destination promotion

Deliverables of realized project activities:

2.2.1. Key thematic content concept proposal: pavilion design brief and content
proposal

Key thematic concept and the brief for the design and production of the pavilion of Bosnia
and Herzegovina

The overall experience of the pavilion arises from the main communication message of
Bosnia and Herzegovina for EXPO 2020:

Heart Shaped Opportunity
The people of Bosnia put their heart into everything they do and will inspire you to do
so as well.

The Story

Bosnia and Herzegovina are the heart shaped land that lies in the heart of southeast
Europe. It is here that eastern and western civilizations met, sometimes clashed, but more
often enriched and reinforced each other, throughout its long and fascinating history. The
country’s shape is linked with the personality of B&H citizens, who put their heart into
everything they do. This is what the pavilion “Heart Shaped Opportunity” will showcase.
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* Promoting investment opportunities in specific sectors and innovative projects.

e Build awareness about B&H as a heart shaped country that is a meeting point of
western and eastern civilizations.

e Promote culture, hospitality and openness of the people, by telling the story of
multicultural prosperity and coexistence

* Promoting B&H innovators and overall devoted workforce

* Promoting tourism investment potentials and destination promotion

The Look & Feel

The main feel BH Pavilion wants people to have when entering the pavilion is an
unique experience of hedonism, tranquility and peace. The pavilion should be a place where
you can rest up (after touring all of the other pavilions), and connect with the nature, tradition
and all of the different segments the country has to offer. They should be immersed into
unique mystical feeling that the nature, crafts and people of B&H have to offer, which makes
the country and its people magical.

Aim is to wow attendees and transport them into B&H territory the minute the step into the
space. Visitors shall be present both physically and mentally - so they can take in all of the
information and opportunities that are presented and shared across the pavilion. This will be
achieved through the program content and through the space and environment that we
create for them.

Another important element of the look and feel is craftsmanship, as a huge part of B&H
culture and tradition. Craftsmanship has a great potential to portray the main message we
aim to share hard working, highly creative and dedicated people, who put their heart in
everything they do. That's why they create amazing artefacts, products, connections with
other people and are excellent hosts. Hopefully we, will inspire others to appreciate this and
want to visit the country and explore it some more.

Main crafts to cover:

e Silversmith

¢ Hand carpeting

¢ Wood carving

Throughout duration of the EXPO, different craftsman will be integral part of the pavilion
show and their presence be positioned as a central piece of the content. This can be
additionally developed through space design incorporating some of the products into the
exhibition. The look part of the pavilion should focus on styled heart as a main part of key
communication message. Styled heart that can be main element of the visual expression, that
can find its place at the walls or any other area that is find suitable. The styled heart, can, for
example, cover the walls, connected to the surface, with a 3D look and feel. The idea is to
place this element all over the place and produce it from different materials (or wrap it in
different stickers/raw materials) that represent our natural resources, such as earth and grass
(to consider snow), symbolizing mountains and nature, as integral parts of tourism, followed
by water, wood, steel. We would also love to have some sort of interaction of visitors with
our hearts in the second zone or the overall pavilion. Offline to online would be ideal as
visitors could be stimulated with prizes. For example, a chance to win weekly prizes (airplane
tickets, free accommodation etc.)
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Visitor journey
The pavilion elements need to be tied up in a interesting visitor experience preferably
throughout three zones:
First zone— entry point, hospitality and nature
Second zone — central point, craftmanship, tourism and tradition
Third zone — business opportunities that are a product of B&H hard working people,
showcasing investment potentials, shop with exhibits (for sale or just examples)

The first zone is very important since it is important to make a great first impression
and lure the visitors in engaging with the rest of the exhibition. Hence, BH Pavilion team
envisions it as a place to sit, rest, have some traditional coffee (free), sample some food (free)
+ engage with some of the country’s unique nature landmarks/landscapes. It is important to
link the different themes and zones trough a natural flow so the transition to the next zone
can be a continuation of the natural landscapes going into tourism spots.

The second zone holds the main craftsmanship area/workshop linked with tourism
points of interest. The proposed design needs to take into consideration that the work of
craftsman will be limited to a maximum of 2-3 hours per day and the area should be
interesting even without the performance.

The third zone needs to transition to business opportunities and will serve as a display
of different investment projects, potent industrial sectors and some appealing macro
economical figures/geopolitical advantages.

Pavilion/Zones transformation

There should be a cost-effective option of refreshing parts of the pavilion zones during
the 4-month period. For instance, to refresh the first or second zone to display a more winter
themed vibe since winter tourism is one of the key offerings and investment opportunities.

Elements of the pavilion

e Bosnian coffee zone (tasting of coffee in traditional environment of Sarajevo
Bascarsija) positioned at the upper left corner from the entry

¢ Main craftsman zone (To be proposed in line with the overall concept)

e Shop/Souvenir zone

¢ Exposition zone (historical and cultural artefacts)

¢ Business presentation zone

e Each zone should provide AV/ and/or printed stories/facts/figures opportunities

® Main AV zone that can work as supporting communication with the craftmanship
moments or other exhibits

e Wall scenography with styled heart produced with natural materials, as stated
above, combined with screens for key information sharing

¢ Traditional carpets as optional flooring (parts, zones or entire space

45



2. WELCOME
AND COFFEE AREA

1. INTRODUCTIO!

WELCOME AREA

e ——

4. MAIN EXHIBITION
[Culture]

4

‘ >

SO

3. MAIN EXHIBITION
[Nature]
I
YA
5. MAIN EXHIBITION
[The Country’s Heart]

6. MAIN EXHIBITION
[Tradition and Workshop Area]

——
¢ 000
s

ENTRANCE

o

A
jV
~w 8. PRODUCTS
EXHIBIT
7. MAIN EXHIBITION

[Opportunities] =

Visitors can:start to experience the Bosnian atmosphere of the pavilion,being welcomed in the pavilion, just as they would be welcomed in a Bosnian home. This area is
dedicated to the traditional coffee ritual: here visitors have the chance to taste the coffee, while discovering the story and the characteristics of this tradition.
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The left wall serves as an introduction to the country and to the pavilion. The wall features a map which, on the one side, shows the geographic location of
BIH, and on the other, highlights the country’s heart-shape. Moreover, next to the map, text provides a brief explanation of the pavilion’s concept.




MAIN EXHIBITION

The central zone of the exhibition is inspired by the characteristics of traditional Bosnian houses. A circle of seating decorated with kilims’ patterns function as the Seciju, in
whose the centre, the main home rituals and happenings would take place. In the same way,

CENTRAL INSTALLATION
THE COUNTRY'S HEART

The central installation represents the core and the synthesis of the
pavilion.

From the point of view of the design, this is the heart that welcomes
and unites all the geometrical elements that create the exhibition.

Whereas from the point of view of the storytelling, the installation
recalls all of the four main themes of the exhibition, but it tells them
starting from a different point of view: the people. Its different
sections of the heart, in fact, present the stories of 8 Bosnian
talents who, through their different paths and actions, demonstrate
the attitude of devotion and passion, own of their country.

CENTRAL INSTALLATION -
THE COUNTRY'S HEART

MARC HUBJER, artist and gallerist
Founder of an art gallery in Sarajevo, an
independent space dedicated to the
development of the emerging art-scene.

BELMA JUSUFOVIC.theatre producer
She’s in the organising team of MESS Festival,
the oldest theatre festival in the Balkans.

EDIN DZEMAT. Chef

One of Sweden’s best chefs, he promotes
Bosnian culinary tradition and launched
several initiatives in his home country.

SENAD OMEROVIC, farmer

He founded "Agrofood”, a cooperative of
biologic agricultural production. Example of
sustainable investment and development of
rural community.

the centre of this seating welcomes the pavilion’s main installation.

JASMINA ZAHIROVIC, student

STEM student and member of the UNDP
initiative IT Girls. She coaches children at the
STEM academy to support their pursuing of a
scientific career.

She launched Bizbook, a start-up which
supports the development Bosnian business-
community.

IVANA BLAZ e NINA MRSNIK. entrepreneurs
They design and produce carpets inspired by
traditional Bosnian kilims and work with a team of

Bosnian female weavers.

NERMINA ALIC, coppersmith
Only female coppersmith in BIH. She works in

the workshop of her father, the oldest
coppersmith in Sarajevo.
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This area is dedicated to the presentation of Bosnia and Herzegovina as a country of opportunities. The graphic wall provides an overview on the country’s advantageous
macro-economic and geopolitical figures and on its most prominent industrial sectors, whereas the totems highlight the country’s investment potentials.
'

TRADITION AND WORKSHOP

-

|

I frontofthe projection is the Workshop area where the Boshian craftsmanship tradition is told. The area is‘@@nceived to host both an effective presentation@fBosnian
niaif erafts and®e host the live performance of artisans.

On the displays, the instruments and the products of the three main Bosnian crafts will be shown, and text on the adjacent wall provides a brief narration of their story.
Moreover, a monitor shows videos on the work of the artisans when the performances are not taking place.

TRADITION AND WORKSHOP AREA
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PRODUCTS EXHIBIT \

The last area of the exhibition hosts the exhibit of the products of Bosnian companies.

(Pavilion concept design, full presentation can be seen in Appendix 17)

2.3. Adaptation of the interior of the proposed design of the pavilion and
alignment with the theme of BH, according to the guidelines of the organizer and
technical specification of the chosen solution

The contractor is hired to dismantle and pack the existing pavilion installation and BH
Pavilion team has coordinated with the EXPO logistics team for the transporting and safely
storing the panels and content to the EXPO warehouse.

All the new has planned, coordinated and implemented whole the Pavilion new
concept design in line with expo regulations, while keeping the pavilion open and working

only in the overnight shifts when EXPO 2020 is closed to the visitors.

Once the fit out was completed responsible team assured the pavilion operational
readiness as per EXPO 2020 protocols and regulations.

Deliverables of realized project activities:

Dismantling existing pavilion setup, transporting and storing all of the existing

2.3.1. . .
content; Assuring all approvals from the organizer

2.3.2. | Implementation of the proposed pavilion design
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2.3.1. Dismantling existing pavilion setup, transporting, and storing all of the
existing content; Assuring all approvals from the organizer

Photo documentation of the deliverables and the process of dismantling the old and
installing parallel the new pavilion fit out:

(Dismantling the initial pavilion set-up and the process of the new fit-out work done in the parallel,
as per the schedule)
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2.3.2. Implementation of the proposed pavilion design

Photo documentation of the deliverables and the process of installing the new
pavilion fit out
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-

(New pavilion fit-out completed)

Implementation of proposed design, video materials and etc., can be seen in CDs attached this report. 2.3.2

2.4.

Engagement of the interior designer for the alignment of the pavilion

proposal with the theme statement, development of technical details and
specifications for the upload on the web system of the organizer, for approval and
possible corrections

It was developed technical specifications based on the approved concept design and
the pavilion has been setup in the timeframe of 12 days considering that the pavilion was fully
operational during the day and the fit-out changes have been done during the night within
the allowed working hours.

Deliverables of realized project activities:

2.4.1. | Interior design proposal
2.4.2. | Technical specification for the pavilion setup
2.4.3. | Upload of the specification to the web system of the organizer

52



4. MAIN EXHIBITION
[Culture]

2. WELCOME > 7

AND COFFEE AREA 9,1 3. MAIN EXHIBITION
: [Nature]
! A
5. MAIN EXHIBITION 7. MAIN EXHIBITION
[The Country’s Heart] 4 [Opportunities]

Y s

1. INTRODUCTION " S 6. MAIN EXHIBITION
b [Tradition and Workshop Area]
b > o, o @A
b ‘ !
B

ENTRANCE

(Pavilion interior concept plan)

EXIT

EXHIBIT

Bullding of 3.2

Backwall - pre-
finished panels
with visible

________________ groove

Removal of
existing

CEILING COLOR SCHEME
U

CELMG CoLOR

54001 SOW-PAD035452£0-2GF203

(The technical specification — the process prior to implementation of the new design included daily

communication with the EXPO PT team for the file approvals and updates)

2.5. Expenses of technical equipment lease, LED screens, lighting, procurement of
representative exhibits and production of all materials for the transformation of BH

pavilion according to the monthly themes

The AV vendors are selected and proceeded with arranging the AV equipment required to fit

the new concept design.
Deliverables of realized project activities:

2.5.1. | Specification of the necessary technical equipment

Rental of the AV equipment rental in the period of 5 months

2.5.2. (1 projector and the main screen, 5 secondary screens)

2.5.3. | AV equipment maintenance
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M Screen 1.jpg M screen2jpg M Screen3.jpg

M Screen5.jpg M The main screen.jpg
(Photo documentation of the pavilion screens)
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2.6. Enabling, equipping, and branding of the business area of the BH pavilion on
the first floor, visual adaptation according to the theme statement and visual
identity of BH appearance at EXPO

The proposal is created for the branding of the office area of the B&H Pavilion as per overall
visual identity for the country’s appearance at EXPO Dubai 2020.

Deliverables of realized project activities:

2.6.1. | Branding proposal

2.6.2. | Production of stickers for branding

2.6.3. | Implementation the business area branding

2.6.1. Branding proposal

Halway - 707x213cm

| WELCOME TO THE @
4 HEART-SHAPED “ A
OPPORTUNITY <

EXPO 2020

DUBAI

y BOSNIA AND
HERZEGOVINA
v 4B - 555070
R DUBAI

y 4

56x212cm 56x212cm Halway - 232x213cm

OM

MEETING RO
CG OFFICE
A
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Meeting room 362x213cm Meeting room 310x213cm

‘ HEART-TO-HEART,
- SOUL-TO-SOUL

fam Y

CG office 232x213cm CG office 352x213cm
4 v A

Open office 460x365cm
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(The business area branding design proposal)
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(The implementation of the proposed design)
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Office area - Pavilion of Bosnia and Herzegovina
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The office in BiH pavilion
has

3 rooms, storage area and
hallway.

1. Meeting room
2. Office 1 Open area
3. CG Office
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Entrance (hallway)

Meeting Room
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Office Open Area
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2.7.

period of 6 months, two shifts

Engagement of human resources for the needs of the pavilion for the

Recruited and trained the team of the BH pavilion hosts has served the role of guest
ambassadors.
This team was present at BH pavilion daily in 2 shifts and were welcoming all the guests
to the pavilion as well as taking them through BH pavilion journey.
For guest ambassadors is provided the accommodation for the first month, whereas
for the remaining 4 months of the project the team moved to the EXPO Village apartments,
the accommodation provided by the EXPO 2020 LLC.
They have been provided with the mobile phone packages, the transportation
allowance in form of the metro monthly top-up ticket as well as coverage for any extra hours
worked during the month of December in the preparatory phase for the ND and CBB
organization.

Deliverables of realized project activities:

2.7.1. | Pavilion Host team
2.7.2. | Briefing, training and onboarding
Pavilion staff schedule - NOV 2021
Sundav Mondav ] Tuesday Wednesdav Thursday Fridavy Saturday
WEEK 1 31102021 0102021 02.10.2021 03.12.2021 04.11.2021 05.12.2021 06.11.2021
Staff 1 Staff Training and Onboarding from 10:00 to 16:00 from 10:00 to 16:00 |from 10:00 to 16:00( from 10:00 to 16:00
Staff2 from 16:00 to 22:00 from 16:00 to 22:00 |from 16:00 to 22:00( from 16:00 to 22:00
Pavilion staff schedule - NOV 2021
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
WEEK 2 07.11.2021 08.11.2021 09.11.2021 10.11.2021 11.11.2021 12.11.2021 13122021
Staff 1 from 15:00 to 22:00 [ from 10:00 to 16:00 OFF from 10:00 to 16:00 from 10:00 to 16:00 |from 10:00 to 16:00| from 10:00 to 16:00
Staff2 OFF from 16:00 to 22:00 from 16:00 t0 22:00 | from 16:00 to 22:00 from 16:00 to 22:00 |from 16:00 to 22:00| from 16:00 to 22:00
Pavilion staff schedule - NOV 2021
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
WEEK 3 14.11.2021 15.11.2021 16.11.2021 17.11.2021 18.11.2021 19.11.2021 20.11.2021
Staff 1 from 10:00 to 16:00 [ from 10:00 to 16:00 from 10:00 to 16:00 | from 10:00 to 16:00 from 10:00 to 16:00 |from 10:00 to 16:00| from 10:00 to 16:00
Staff 2 from 16:00 to 22:00 | from 16:00 to 22:00 from 16:00 to 22:00 | from 16:00 to 22:00 from 16:00 to 22:00 |from 16:00 to 22:00| from 16:00 to 22:00
Pavilion staff schedule - NOV 2021
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
WEEK 4 21112021 22112021 23112021 24112021 25.11.2021 26112021 27.11.2021
Staff 1 from 10:00 to 16:00 [ from 10:00 to 16:00 from 10:00 to 16:00 | from 10:00 to 16:00 OFF OFF from 10:00 to 16:00
Staff2 from 16:00 to 22:00 [ from 16:00 to 22:00 OFF OFF from 10:00 to 16:00 |from 10:00 to 16:00 from 13:00 to 19:00
Staff 3 OFF OFF from 16:00 to 22:00 | from 16:00 to 22:00 from 16:00 to 22:00 |from 16:00 to 22:00( from 16:00 to 22:00
Pavilion staff schedule - DEC 2021
Sundav Monday Tuesday Wednesday Thursday Fridav Saturday
WEEK 5 28112021 29112021 30.11.2021 01122021 02122021 03122021 04122021
taff from 10:00 o 76:00 | from T0:00 fo 76:00 OFF OFF from 10:00 1o 76:00 |from T0:00to 76:00| from 16:00 fo ZZ:00
taff from 16:00fo ZZ:00 | from T16:00 fo ZZ:00 from 16:00 10 ZZ:00 | from T6:00 to ZZ:00 from 10:00fo T6:00
taff OFF OFF from T0:00 to T6:00 from T0:00 fo T6:00 from T6:00To ZZ00 [from 16:00 to ZZ:00| from T3:00 fo T9:00

(Pavilion staff schedule example —example: month November 2021)
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Pavilion Briefing for the hosts:

The overall experience of the pavilion arises from the main communication message
of Bosnia and Herzegovina for EXPO 2020 (mention before):

Heart Shaped Opportunity: The people of Bosnia put their heart into everything they
do and will inspire you to do so as well.

The Story: Bosnia and Herzegovina is the heart shaped land that lies in the heart of
southeast Europe. It is here that eastern and western civilizations met, sometimes clashed,
but more often enriched and reinforced each other, throughout its long and fascinating
history. The country’s shape is linked with the personality of B&H citizens, who put their
heart into everything they do. This is what the pavilion “Heart Shaped Opportunity” will
showcase.

e Promoting investment opportunities in specific sectors and innovative projects

e Build awareness about B&H as a heart shaped country that is a meeting point of
western and eastern civilization’s.

e Promote culture, hospitality and openness of the people, by telling the story of
multicultural prosperity and coexistence

e Promoting B&H innovators and overall devoted workforce

e Promoting tourism investment potentials and destination promotion

The Look & Feel: The main feel we want people to have when entering the pavilion is
a unique experience of hedonism, tranquillity and peace. The pavilion is a place where you
can rest up (after touring all of the other pavilions), and connect with the nature, tradition
and all of the different segments the country has to offer. We want to wow attendees and
transport them into B&H territory the minute the step into the space. We want them to be
present physically and mentally - so they can take in all of the information and opportunities
that are presented and shared across the pavilion. Another important element of the look
and feel of the pavilion is craftsmanship, as a huge part of B&H culture and tradition.
Craftsmanship has a great potential to portray the main message we aim to share hard
working, highly creative and dedicated people, who put their heart in everything they do.
That's why they create amazing artefacts, products, connections with other people and are
excellent hosts. Hopefully we, will inspire others to appreciate this and want to visit the
country and explore it some more.

Main crafts to cover:
e Silversmith
e Hand carpeting

Throughout duration of the EXPO, different craftsman will be integral part of the
pavilion show and their presence be positioned as a central piece of the content. This can be
additionally developed through space design incorporating some of the products into the
exhibition.
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Visitor journey: The pavilion elements need to be tied up in an interesting visitor experience
preferably throughout three zones.

First zone— entry point, hospitality, and nature

Second zone — central point, craftmanship, tourism and tradition

Third zone — business opportunities that are a product of B&H hardworking people,
showcasing investment potentials, shop with exhibits (for sale or just examples)

3. Concept development for the exhibitor’s appearance at EXPO 2020

3.1. Creative concept and a proposal of content for BH appearance at EXPO

The creative concept and a content strategy was developed as an integral part of the
overall Marketing Strategy.

Deliverables of realized project activities:

3.1.1. | Creative concept development
3.1.2. | Content strategy

3.1.1. Creative concept development
Branding of Bosnia and Herzegovina at EXPO

To assure the quality promotion of key messages and accomplishment of the proposed
communication goals, it wass crucial to establish key Country branding elements. By defining
key branding features, we enabled building a unique story around Bosnia and Herzegovina
that differentiated the Country from others and provided a strong base for positioning it as
an investment and tourism opportunity.

Brand Ambition:
e To showcase Bosnia and Herzegovina as a fantastic opportunity for investments in
key seven industries and an opportunity for a unique experience.
e Build an emotional connection with target audiences by focusing on people.
e Drive physical visits to the Pavilion that offers unique contact with BiH history,
tradition, crafting, nature and business opportunities.

Brand Purpose: Opportunity for investment, experiences and welcoming people.

Brand Personality: Rich with nature, history, and tradition. Curious. Devoted. Brave.
Gentle. Full of life. With an open heart that allows you to see beyond the surface.

Overall call to action: Welcome to the heart-shaped opportunity. Explore the nature,

resources, investment opportunities and people who do everything they do with and an open
heart. Now, they are inviting you to do the same.
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Creative Concept

Bosnia and Herzegovina are the heart-shaped land that lies in the heart of southeast Europe.
The country’s shape is linked with the personality of B&H citizens, who put their heart into
everything they do. That's why “Heart-Shaped Opportunity”, as a main communication
message for the promotion of the Country at EXPO 2020, summarises the best that B&H has
to offer. So, what opportunities does B&H has to offer?

They say that opportunities can be found everywhere, especially in B&H. Full of spectacular
landscapes, vibrant atmosphere, colourful culture, and captivating experiences, B&H has
always been a place full of wonders.

It just takes a special kind of heart to see them and a special kind of mind to seize them. The
heart and mind of the people of B&H, that will inspire others to do so. The story we share
within the campaign starts by portraying unique feelings you get in touch with the B&H
nature. We call it a feeling of mystery. Because nothing else in the world can make you feel
like being connected with nature, from high peaks of mountains, sharp edges of river canyons,
the smell of fresh grass, a touch of cold snow...

The privilege of experiencing all of those things has shaped hearts of amazing people of B&H,
who craft, create, build and enjoy all that their shaped heart country has to offer. That's why
they become our main characters.

We blur the lines between people and nature, by transitioning from one to another in a
rhythmic manner, following a sound led by the heartbeat. At the first we are showcasing
mystical nature of B&H, at the second moment we are transported in an undefined open
space, where our main actors carve, craft and build, visibly passionate about what they are
doing. Their every move is carefully thought, but more importantly, filled with devotion, you
only see in those whose heart lets them see the heart of other things.

Communication Channels
e Digital —web banners
e Social Media — posts, videos, stories
e PR -—thematic articles, announcements, interviews

Creative Materials

As a part of the campaign, several communication materials will be developed:
e Overall promotional video, as per approved storyboard
e Social Media Posts and Stories
e PR text
e WEB banners
e Costumes for the video and pavilion hosts

65



Image 1: Examples of the key visuals
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An important part of the overall promotion is specially developed national costumes,
designed by Marko Feher, a famous young BiH fashion designer. Traditional symbols of Bosnia
and Herzegovina inspire costumes. The idea behind costumes is to provide a look into

tradition, but with a twist of a contemporary feel.

Image: Patterns of fabrics to be produced for costumes

3.1.2.
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Content strategy

Content Category

Details

Communication
Channel

Format

Tourism

Places (nature, seasons)

Culture (history, craftsmanship & art)

Digital (WEB; Social
Media), Business

Video for digital media; Social Media posts, WEB texts,
Presentations for tourism industry businesses, AV products at

Food Events, Pavilior; the Pavilion, Brochures
People Cultural Events
Promotion of key industry potentials, including national resources:
AGRICULTURE AND FOOD PROCESSING INDUSTRY
FORESTRY AND WOOD INDUSTRY Videos for dlguml mgdla per industry
Digital (WEB: Soci Social Media posts
METAL PROCESSING INDUSTRY igital (WEP; Sacial WEB texts
Opportunities Media), Business i .
AUTOMOTIVE PARTS AND MANUFACTURING ke Pavilin Presentations for businesses
1CT SECTOR % AV products at the Pavilion
Brochures
TOURISM
PHARMACEUTICAL INDUSTRY
Promotion of EXPO and key facts, figures
_ = Digital (WEB; Social Social Media posts
EXPO stories Live content from EXPO promoting events Media) WEB texts
EXPO materials
Look and feel
= . Social Media posts
Events -
Pavilion Digital (WEB; Social WEB texts

Visits (business, delegations, persons of interests, public figures)

Highlights

Media), PR

Cultural Events

Cultural events

Promotion ofBiH events such as National Day

Other cultural events

Digital (WEB; Social
Media), PR

Social Media posts, WEB texts
National Day After Movie
PR texts

Call to action to apply -link to the web

Promotion of business programme

Follow up of the visits to EXPO

Live image/footage from the EXPO

Digital (WEB; Social
Media), Business
Events, Pavilion

Social Media posts
WEB texts
PPT presentations
PR texts

(The content strategy)
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Communication Messages
e Master Message

Bosnia and Herzegovina is the heart-shaped land that lies in the heart of southeast
Europe. It is here that eastern and western civilizations met, sometimes clashed, but more
often enriched and reinforced each other, throughout its long and fascinating history.

The country's shape is linked with the personality of B&H citizens, who put their heart
into everything they do.

With its natural beauties and resources, excellent geographical location, outstanding
hospitality and rich heritage, Bosnia and Herzegovina rightfully carry the title — Heart Shaped
Opportunity.

e Key Message 1 (Business Community & Government Representatives)

With an excellent location, abundant in a wide range of natural resources, rich with
fertile land, rivers, forests, and mountains, Bosnia and Herzegovina is full of various
investment opportunities.

In addition, the country has always been recognizable in the world for its talented
people who are trained, highly-educated, and specialized in many different areas of business.

This, combined with adequate technological capabilities, makes an excellent ground
for investment opportunities.

Key industries with excellent investment potential are agriculture and food processing
industry; forestry and wood industry; metal processing industry; automotive parts and
manufacturing; ICT sector; tourism and pharmaceutical industry Validation: Strategic
location, stable financial sector, preferable trade and other agreements, favourable legal
environment, preferable tax and customs system; qualified and competent human resources,
low operational costs, natural resources; key information per industry.

e Key Message 2 (Tourists)

Heart-to-heart, soul-to-soul — this is how Bosnia and Herzegovina want you to
experience everything its heart-shaped borders have to offer.

Here, the past is everywhere. Bosnia's cultural landscape is a patchwork of
civilizations, always present in some shape, a trace, an echo.

Content Strategy

A detailed content plan is developed to promote key specified messages and includes
content categories and formats.
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e (Content Categories

Having in mind specific communication goals, the following key content categories are

promoted through various communication channels:

Tourism:

e Places (nature, seasons)

e Culture (history, craftsmanship & art)
e Food

e People

e Opportunities

Promotion of key industry potentials, including national resources:
e AGRICULTURE AND FOOD PROCESSING INDUSTRY

e FORESTRY AND WOOD INDUSTRY

e METAL PROCESSING INDUSTRY

e AUTOMOTIVE PARTS AND MANUFACTURING

e |CT SECTOR

e TOURISM

e PHARMACEUTICAL INDUSTRY
e EXPO

Stories:

e Promotion of EXPO and key facts, figures, key messages as per EXPO
e communication guideline

e Live content from EXPO promoting events

e EXPO materials

e Highlights (of the week, month etc., for example, number of visitors)
e Pavilion

e Events

e Visits (business, delegations, persons of interests, public figures)
e Highlights

Cultural events

e Promotion of our events such as National Day
e Other cultural events

Business

e Callto action to apply - link to the web

e Promotion of business program — from the web in collaboration with the

e business team

e Follow up of the visits to EXPO — announcements, visits and key information
e about the outcome of the visits

e Live image/footage from the EXPO
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e Formats:

Materials are developed in formats suitable for digital and traditional communication, as
follows:

e Videos
e Social Media Posts (captions and photos/videos) and Stories
e PR texts

e WEB content (texts and photos)
e Brochures
e Newsletters

3.2. Adaptation of existing graphic solutions and development of a visual identity
and slogan of BH appearance at EXPO 2020 along with the attached brand book

The extensive Brand Book is developed and approved from the EXPO, by following
strict approval processes.

Deliverables of realized project activities:

3.2.1. | Proposal of the slogan
3.2.2. | Brand Book Development and visual updates

3.2.1. Proposal of the slogan
Logo and slogan

A slogan and logo have been developed to build a unique and recognizable image of
Bosnia and Herzegovina at EXPO.

The official slogan of BiH is “Heart-Shaped Opportunity," reflecting two key
communication messages about numerous investment opportunities the country has to offer
while building an emotional connection with the people who put their heart into everything
they do.
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BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

HEART-SHAPED
OPPORTUNITY

COPYRIGHTS

Upon payment for completion of design and/or completion of another creative solution under
this logo and slogan, the Client acquires all rights to use the completed design and/or other
creative solution and their elements, without any restrictions in relation to time, place,
guantity, edition, media, etc., and without any further compensation.

(Developed slogan)
3.2.2. Brand Book Development and visual updates
Bosnia and Herzegovina, as the heart-shaped country, represents the meeting point
of eastern and western civilization, modern and traditional personality, with a long and

fascinating history.

The country’s shape can be linked to the character of BiH citizens who put all of their hearts
into everything they do.

The following pages will guide you through some of the basic identity elements (such as logo,

typeface and colors) and will provide some general rules for applying these elements across
a variety of media types.
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BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

BRAND GUIDELINES

v

Table od contents

COUNTRY PAVILION LOGO ... Ol
OFFICIAL PARTICIPANT LOCO LOCKUP ........17
APPLICATION OF ELEMENTS ... 24 ’
./
pd

Introduction

(Brand guidelines can be seen in Appendix 18)
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3.3. Creation of a special logo and the name of exhibitor’s country,
communication slogan and use of the above mentioned in combination with the
EXPO brand and for communication and social media

A logo is developed to be applied on all communication materials as a unique and
recognizable image of Bosnia and Herzegovina at EXPO.

Deliverables of realized project activities:

| 3.3.1. | Logo development

} BOSNIA AND

| HERZEGOVINA
EXPO 2020
DUBAI

HEART-SHAPED
OPPORTUNITY

3.4. Design and opening of channels for social networks BH EXPO which need to
be connected to the main web page of the organizer EXPO 2020 Dubai

To establish the main social media communication channels, the following social
media platforms were published and created, which were serving as official accounts of

Bosnia and Herzegovina's participation at Expo 2020 Dubai: Facebook, Instagram, Twitter,
YouTube and LinkedIn.

Deliverables of realized project activities:

3.4.1. | Design of the cover and profile photos for Social Media

342 Setting up Social Media profiles (domain, About Us section and initial content
T feeding)
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Links to Social Media Profiles of B&H Pavilion at EXPO 2020 Dubai:

‘ln&‘agnam Q Search P signup

HERZECOVINA
EXPO 2020 Heart-shaped opportunity sa

DUBAI
Official account of Bosnia and Herzegovina Pavilion at the ® @expo2020dubai

expo2020bih.ba

Pavilion Business Tourism/C... Events Wool wea.. Craft Wor... Opportuni...

B POSTS ® REELS @ TAGGED

Thank you for being o part
of our Expo 2020 Dubai story!

™

(Instagram: https://www.instagram.com/expo2020bih/ )

BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

Expo 2020 Bosnia and Herzegovina

Heart-shaped opportunity &l

Welcome to the official Facebook account of the Bosnia and Herze

Posts About Photos Videos
(Facebook: https.//www.facebook.com/expo2020bih)
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https://www.instagram.com/expo2020bih/
https://www.facebook.com/expo2020bih

@ YouTube Search a ¢ = 8 0 @

WELCOME TO THE

[
Home
HEART-SHAPED

@ . OPPORTUNITY

xplore =

E_], Expo 2020 Bosnia and Herzegovina

Subscriptions REEE 11 subscribers

LLE HOME VIDEOS PLAYLISTS CHANNELS ABOUT >
ibrary

Uploads P PLAY ALL

Mr. Mirsad Jasarspahic, Mr. sc. Lebiba DZeko, Dr. Vjekoslav Domljan, Rector
Chamber of Economy of FBi... Ethnologist, Museum advis... of the SSST for BiH at Expo...

5 views + 9 davs aan 17 views + 9 davs aao 12 views + 9 davs aao

(YouTube: https.//www.youtube.com/channel/UCNNIdXXA7QBUwV4T3xkWO0gA)

Linkedf]  Jobs+¥  Expo2020Bosniaa..  Worldwide Q Join now

WELCOME TO THE

HEART-SHAPED
» OPPORTUNITY

v

BOSNIA AND
HERZEGOVINA
E 202C (LT

DUBAI

Expo 2020 Bosnia and Herzegovina

Government Relations Services
&l Heart-shaped opportunity - official account of Bosnia and Herzegovina Pavilion at the ¥ Expo 2020 Dubai

( )

About us

Bl Heart-shaped opportunity
Welcome to the official LinkedIn account of the Bosnia and Herzegovina Pavilion at the ? Expo 2020
Dubai. Together with more than 190 other nations from across the world, we will take part in the famous
international exhibition Expo 2020 Dubai, from 1 October 2021 to 31 March 2022.

(LinkedIn: https://www.linkedin.com/company/expo2020bih/)
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https://www.youtube.com/channel/UCNNIdXXA7QBUwV4T3xkW0qA
https://www.linkedin.com/company/expo2020bih/

= <« Expo 2020 Bosnia and Herzegovina

39 Tweets

Q
&
Expo 2020 Bosnia and Herzegovina
@expo2020bih
(Twitter: https://twitter.com/expo2020bih)
3.5. Concept idea and the design of a souvenir set

Proposal of the souvenirs set, development selection methodology and management
of the selection processes

Deliverables of realized project activities:

| 3.5.1. | Proposal of the souvenirs set for the product exhibition at the pavilion
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https://twitter.com/expo2020bih

BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

Product Exhibition concept

Bosnia and Herzegovina Pavilion provides the Product Exhibition area where unigue products
and souvenirs from the country can be presented. In order to select products, specific
guidelines and criteria are defined, as well as categories proposals.

In the following document, information regarding the Product Exhibition concept and
selection of items are specified.

Exhibition proposal

Product/souvenir Exhibition in Exhibition area inside the Pavilion should involve various
companies and everyday products and brands from Bosnia and Herzegovina.

Additionally, Product display/Exhibition should represent tradition, rich history and
significant cultural heritage, and modern innovative design. However, presenting local talent,
beauty, and sustainability through creations by domestic artists, artisans, designers, and
manufacturers.

Exhibition products may include authentic symbols and materials, traditional patterns and
unigue creative design.

In addition, a combination of products from two categories may represent products that
should remind visitors of the experience from BE&H Pavilion and showcase what the country
has to offer to the world. The goal is to tell the story about the small heart-shaped country.
Moreover, the Exhibition should deliver experiences and engage a wide range of ages and
interests.

The Exhibition's theme follows the general theme of the Pavilion, which is "Heart-shaped

country™ and provides more insights into the way of living, culture and heritage of people
from Bosnia and Herzegovina.
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Layout and design of the Exhibition area

The Product Exhibition is part of the B&H Pavilion and area number 8. It is consisted out of
various pillars, which are in line with the general design of the Pavilion, where products will

be placed.

Picture 1: Exhibition Concept plan

A MAN EXHIDITON

: ' [Cuture)
// \% 4
oo 1§ W k‘
i‘ . (Naare) , &

4

5 vwnzxusmon
[The Country's Heart]

B MAIN EXHBITION
[Tragition snd Workshap Area]

'J—

ENTRANCE

Picture 2: Product exhibit
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Categories for exhibition products
Proposal for the two categories for Exhibition products are:

1. Fashion (clothes and accessories)
2. Home decor and accessories

Fashion (clothes and accessories)

Clothes and accessories from Bosnia and Herzegovina symbolize a point where traditional
meets new, creative and urban. Therefore, products at the Fashion exhibit place should
showcase high-quality materials, innovative design, a mix of traditional and modern. These
could be various types of clothes, shoes, accessories, bags and jewelry to explore B&H style.
In addition, many of today's B&H designers are incorporating traditional elements in their
modern design, thus enabling visitors to our pavilion to learn about B&H culture, history, and
tradition through fashion.

items coming from companies and independent artists should present authentic design and
fun from Bosnia and Herzegovina. Additionally, there are a lot of new emerging brands that
make handmade, sustainable products, using high-quality materials and presenting our
country's potential and innovativeness in the best possible light.

Picture 3: Fashion moodboard
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Home decor

The home décor and accessories category should tie a lavish traditional aesthetic with a
contemporary design. This category includes traditional dishes such as dzezva, fildzan, brass
tray, and other inspiring accessories such as photos, vases, coasters, illustrations, candles,
cutting boards, pillows, posters, rugs, woolen products, zvekir and others. All of these
products shaped into a work of art should witness and characterize B&H's unique habits and
style. Furthermore, artisans now make modern versions of the above mentioned, using more
sustainable materials to make coffee equipment with a modern twist, which could draw more
potential customers and have more people interested in B&H products. Moreover, today
various woodcrafters in B&H make beautiful and modern handmade wood furniture and
home décor incorporating elements of tradition and history.

Picture 4: Home décor moodboard

3.6. Creation of video and graphic content for the visualization of the monthly
theme and projection while the existing equipment at pavilion according to the
technical guidelines of the chosen pavilion design

The number of 25 storyboard for 25 videos is planned to be produced and placed
within the BH pavilion but totally number is 28 of produced storyboards and videos to fit all

the screens and pavilion journey requirements.

Deliverables of realized project activities:

3.6.1. | Development of the storyboard for the promotional videos at the pavilion
3.6.2. | Production of promotional videos for the pavilion screens
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3.6.1. Development of the storyboard for the promotional videos at the pavilion

Concept of promotional videos for
BiH pavilion at EXPO 2020 Dubai

BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

DESCRIPTION: 1. Shot of mountains near Foca; 2 Drone shot of Kapljuh, Bosanski Petrovac; 3. Canyon of Vrbas; 4. Skakavac
waterfall; 5. Large Pliva Lake; 6. Forest on Vlasic mountain: 7. Zelengora mountain; 8. Skakavac waterfalls; 9. Masica Lake, Tajan
mountain;
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TOURISM / FOOD

24

DESCRIPTION: | Shot of traditional coffee grinder; 2. Traditional Bosinan coffee serving; 3. Preparing of traditional sarma dish;
4.Served sarma dish; 5. Preparing of traditional Bosnian pita pie; 6. Served pita pie; 7. Taditional Bosnian grilled dish of minced
meat - cevapi; 8. Bosnian traditional desert - baklava; 9. Dish served in traditional bowl - sahan;

DESCRIPTION: 1. Shot of jeweler in his shop making jewelry. 2. Close-up of jewler making piece of jeweiry, 3. Close-up of
coppersmith making traditional Bosnian coffee pot: 4. Coppersmith working in his shop in Bascarsija, old part of Sarajevo; 5.
Women in traditional clothing making embroidery; 6. Close-up of carver carving ornaments: 7. Close-up of carver controling
finished piece of fumiture; 8. Shot of woman making traditional bosnian carpet; 9. Detail of finished bosnian carpet:
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DESCRIPTION: 1. Shot of Blagaj fortress; 2. Old Town of Velika Kladusa: 3. Radimlja, stecak necropolis; 4. Medieval Village of
Pocitelj 5. Doboj fortress; 6. Old Bridge Area of the Old City of Mostar; 7. The Old Town of Srebrenik; 8. Sokolac Fortress, Bihac;
9. Vranduk Fortress;

DESCRIPTION: 1. Interior shot of cheese making factory, worker stacks cheese on shelves; 2. Wide shot of workers harvesting
tomatoes on tomato farm; 3. Close-up of worker picking salad; 4. Close-up of hands sorting pieces of smoked meat in factory;
S. Interior shot of metalworking factory; 6. Shot of KUKA robotic hand cutting piece of metal: 7. Worker is cutting wood on
wood cutting machine; 8. Shot of worker grinding piece of wooden furniture; 9. Wide shot of car seat sewing factory;
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3.6.2. Production of promotional videos for the pavilion screens

B 2 TURIZAM.mp4

B 4 TURIZAM.mp4 B 5 TURIZAM.mp4 B 6 TURIZAM SARAJEVO.m..,

(Screenshot of produced videos, whereas video files (28 pics) can be found on the CD/Hard drive that
comes with this document 3.6.2)

3.7. Production and adaptation of the video content of the country exhibitor for
digital screens which follow the mandatory events like the recognizing of 12 world
events

It is developed conceptual development of the approach to the production of videos
recognizing 12 world events.

Deliverables of realized project activities:

3.7.1. | Development of the storyboards for videos
3.7.2. | Production of promotional videos

3.7.1. Development of the storyboards for videos

It is developed 12 storyboards for the following world events:
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1.

International Children’s Day

International Children‘s Day
Storyboard

BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

) 4

Concept

: Almir Panjeta, journalist and author, talks about how the pandemic
affected the most vulnerable part of the population - our children. He
elaboratesonthechallengesofonlinelearningand lackofsocialization,
aswellas on the effectisolation and fear may have had on their mental
health. He gives insight on the ways we can provide help and support
I our children need to get through these demanding times.

(The storyboard of International Children’s Day can be found in the Appendix 19 number.01)

2. International cities day

vV

International Cities Day
Storyboard

BOSNIA AND
HERZEGOVINA
EXPO 2020

(PO
DUBAI

(The storyboard of International cities day can be found in the Appendix 19, number 02)
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SHOT OF TROLLEYBUS IN SARAJEVO

EDIN..measuresand investingincleanand environmentally friendly public transport.

} T '
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SHOT OF MODERN TRAM IN SARAJEVO

(The storyboard of International cities day can be found in the Appendix 19, number 02)
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3. International disability

International Disability Day
Storyboard

) BOSNIA AND

HERZEGOVINA
EXPO 2020
V DUBA|

SHOT OF BOSNIAN PARAOLYMPIC TEAM AT OPENING CEREMONY.

(The storyboard of International disability can be found in the Appendix 19, number 03)
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4. International happiness day

International Happiness Day
Storyboard

BOSNIA AND

4 HERZEGOVINA
EXPO 2020
DUBAI

Concept

Jasna Bajraktarevic, a psychologist, talks about a concept of happiness
that is unique to Bosnia and Herzegovina and about moods and
feelings that are hard to trace anywhere else. In her elaboration,
she touches on cejf - a word that is hard to translate and doesn’t
have a direct counterpart in the English language. Its meaning lies
somewhere between joy, pleasure and good mood. She moves on to
merak, a exceptional type of delight that contains ceif in itself. Finally,
she concludes with sevdah, a musical genre, but also a mood. The
most difficult of these words to comprehend, sevdah references the
special kind of melancholy and joyful sadness.

(The storyboard of International happiness can be found in the Appendix 19, number 04)
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Shot of two happy women in traditional Bosnian clothing.

Woman in traditional clothes smiling.

(The storyboard of International happiness can be found in the Appendix 19, number 04)
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5. International education day

International Education Day
Storyboard

) BOSNIA AND

HERZEGOVINA
EXPO 2020
V DUBA|

We gathered the winning team at the Center for Education, Robotics, Innovation
and Technology in Mostar.

(The storyboard of International education can be found in the Appendix 19, number 05)
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6. International health day

International Health Day
Storyboard

BOSNIA AND
HERZEGOVINA
EXPO 2020
puUBAl

A 4

/

MIRSAD KACILA

Cardioc surgeon
"Heart center” Sarajevo

INTERVIEW STUDIO SETUP

MIRSAD Cardiovascular diseases are the most common diseases in general
population.
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7. International Human Rights Day

h 4

International Human Rights Day
' Storyboard

BOSNIA AND
; DECE[RZEGOVINA
XPO 2020
DUBAI

(The storyboard of International human rights can be found in the Appendix 19, number 07)

WIDE SHOT OF VOLUNTEERS WORKING IN PUBLIC KITCHEN.

NEJRA This is a time for solidarity. Equal rights and dignity for every human being
must be the guiding principles in overcoming this crisis.
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8. International tolerance day

International Tolerance Day
Storyboard

BOSNIA AND
HERZEGOVINA
EXPO 2020

DUBAI

N

alamy -

.
-

SHOT OF DIFFERENT PLACES OF WORSHIP IN SARAJEVO.

BENJAMINA Tolerance is respect, acceptance and appreciation.
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9. International volunteer day

’ International Volunteer Day
Storyboard

,} BOSNIA AND

HERZEGOVINA
p . EXPO 2020
" DUBAI

h 4

“Let's do it “ volunteers posing.

NEJRA .. and improve surroundings through environmental actions.
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10. International water day

International Water Day
Storyboard

BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

(The storyboard of International Water Day can be found in the Appendix 19, number 10)

Aerial shot of Prokosko lake.

MAIDA Amongour most beautiful lakes are theregional parkand naturalmonument
Prokosko Lake...
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11. International wildlife day

International Wildlife Day
Storyboard

BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

Close-up of forest mushrooms.

EMINA .. over 1,500 species of fungi...
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12. International women day

International Women's Day
Storyboard

; BOSNIA AND

7 HERZECOVINA
XPO 2020
V DUBAI

Medium shot of young female filmmaker filming.

JASMILA Women have become, and continue to be._

(The storyboard presentations of 47 pages can be found in the Appendix 20)
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3.7.2. Production of promotional videos

(Education day video)

(Human Rights day video)
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(Volunteer day video)

(Disability day video)
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(Children’s day video)

(Tolerance day video)
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(International cities day video)

(Health day video)
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>
MAIDA BILAL
Activist, Goldezon Prizs Winoer €

(Water day video)

SANDRA MURATOVIC 1’
{~

(Happiness day video)
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(Woman’s day video)

(Wildlife day video)

¢

Videos are posted on YouTube; Website and three videos have been posted as per their
scheduled dates on the social media. Links to posted materials:

https://www.youtube.com/channel/UCNNIdXXA7QBUwV4T3xkWO0qA/videos
https://expo2020bih.ba/video-galerija/

https://www.youtube.com/watch?v=5EjxNcTdo44
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https://click.pstmrk.it/2s/www.youtube.com%2Fchannel%2FUCNNIdXXA7QBUwV4T3xkW0qA%2Fvideos/MAMSqisN/zFmA/vEwiP89QOs
https://click.pstmrk.it/2s/expo2020bih.ba%2Fvideo-galerija%2F/MQMSqisN/zFmA/aTljDP_bw1
https://www.youtube.com/watch?v=5EjxNcTdo44

https://www.youtube.com/watch?v=Z270NdQP1GD0O
https://www.youtube.com/watch?v=DfFMM50YT6M
https://www.youtube.com/watch?v=aKOE5IwbwAU
https://www.youtube.com/watch?v=elL6zdbht KU
https://www.youtube.com/watch?v=NGSZt7 XmCk
https://www.youtube.com/watch?v=804j5z27npY
https://www.youtube.com/watch?v=v1hLf 5mYjc
https://www.youtube.com/watch?v=kGjNDdalsBE&t=17s
https://www.youtube.com/watch?v=eF4q6-wXh9A&t=10s
https://www.youtube.com/watch?v=LF-AvbGgWxo&t=1s
https://www.youtube.com/watch?v=FiNOPhJOXmO

Women’s day
https://twitter.com/expo2020bih/status/1501120549061156864
https://www.instagram.com/tv/CalkhgaqB2j/?utm source=ig web copy link
https://www.linkedin.com/feed/update/urn:li:activity:6906886600274628608
https.//www.facebook.com/watch/?v=509481450530902

Water day

https://www.instagram.com/tv/CbaG89AqgEpL/?utm source=ig web copy link
https://twitter.com/expo2020bih/status/1506239272654835713
https://www.linkedin.com/feed/update/urn:li:activity:6912005627330330624
https://facebook.com/expo2020bih/videos/1023009225262355/

Happiness day
https://www.linkedin.com/feed/update/urn:li:activity:6911250223050678272
https://twitter.com/expo2020bih/status/1505484300854214660
https://www.instagram.com/tv/CbUk4pHsKP2/?utm source=ig _web copy link
https://facebook.com/expo2020bih/videos/382863880329875/

Wildlife day
https://www.facebook.com/expo2020bih/videos/793049348320906/
https://twitter.com/expo2020bih/status/1499278403245010951
https://www.linkedin.com/feed/update/urn:li:activity:6905044980726120448
https://www.instagram.com/tv/Caoexs2KykT/?utm source=ig_web copy link

Videos can also be found on the website:
https://expo2020bih.ba/video-galerija/

All produced videos can be found on the CD attached to this report 3.7.

3.8. Production of content for the country exhibitor which can be used for free
broadcasting and which will be used for country promotion via different
communication channels - EXCLUDED
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https://www.youtube.com/watch?v=Z7oNdQP1GD0
https://www.youtube.com/watch?v=DfFMM5OYT6M
https://www.youtube.com/watch?v=aKOE5lwbwAU
https://www.youtube.com/watch?v=eL6zdbht_KU
https://www.youtube.com/watch?v=NGSZt7_XmCk
https://www.youtube.com/watch?v=804j5z27npY
https://www.youtube.com/watch?v=v1hLf_5mYjc
https://www.youtube.com/watch?v=kGjNDdaIsBE&t=17s
https://www.youtube.com/watch?v=eF4g6-wXh9A&t=10s
https://www.youtube.com/watch?v=LF-AvbGqWxo&t=1s
https://www.youtube.com/watch?v=FjN0PhJOXm0
https://twitter.com/expo2020bih/status/1501120549061156864
https://www.instagram.com/tv/Ca1khqaqB2j/?utm_source=ig_web_copy_link
https://www.facebook.com/watch/?v=509481450530902
https://www.instagram.com/tv/CbaG89AqEpL/?utm_source=ig_web_copy_link
https://twitter.com/expo2020bih/status/1506239272654835713
https://facebook.com/expo2020bih/videos/1023009225262355/
https://twitter.com/expo2020bih/status/1505484300854214660
https://www.instagram.com/tv/CbUk4pHsKP2/?utm_source=ig_web_copy_link
https://facebook.com/expo2020bih/videos/382863880329875/
https://www.facebook.com/expo2020bih/videos/793049348320906/
https://twitter.com/expo2020bih/status/1499278403245010951
https://www.instagram.com/tv/Caoexs2KykT/?utm_source=ig_web_copy_link

3.9. Production of exhibition content

The exhibition content is prepared, in terms of graphics, texts and pictures that were
used for the Pavilion setup. The content was prepared in English and Arabic language.

Deliverables of realized project activities:

3.9.1. | Photographs and the copyright for pavilion design and displays
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3.10.
video presentation of activities of thematic sections and promotion of BH on the
stand

B S 9

(Photographs and illustrations for the B&H Pavilion that were used)

Concept idea and production of a set of promotional material including the

The concept and storyboard are developed for promotion of the overall potential of BiH,
as well as a video promoting winter tourism in B&H.

Deliverables of realized project activities:

3.10.1.

Production of a promotional video for tourism and one overall BH potential video

3.10.2.

Adaptation of materials for PR and digital campaign including photos for visual ads

3.10.1. Production of a promotional video for tourism and one overall BH potential

video

Materials for the PR and Digital campaign were used as per the campaign plan and

schedule. Links to produced videos as well as the screenshots of the materials can be seen
below and video files can be found on the CD attached to this report.

Video for tourism: https.//www.youtube.com/watch?v=WI5EDWvv-Lc
Video for overall BH potential: https.//www.youtube.com/watch?v=NQ34T0BIKlo

112



https://www.youtube.com/watch?v=WI5EDWvv-Lc
https://click.pstmrk.it/2s/www.youtube.com%2Fwatch%3Fv%3DNQ34T0BlKIo/MwMSqisN/zFmA/-8fgGB-e5M

Concept of main promotional
video for BiH at EXPO 2020 Dubai

2020 Q RERRAQVIRA
JUBAI EXPO 2020
%82 UAE !

Introduction

Bosnia and Herzegovina is the heart shaped land that lies in the
heart of southeast Europe. The country’s shape is linked with the
personality of B&H citizens, who put their heart into everything
they do. That's why “Heart Shaped Opportunity”, as | main

Bos N IA A N D communication message for the promotion of the Country at
H E R z E G OVI N A EXPO 2020, summarises the best that B&H has to offer.
EXPO 2020
DUBAI

So, what opportunities
does B&H have to offer?

They say that opportunities can be found everywhere, especially in B&H. Full of spectacular
landscapes, vibrant atmosphere, colorful culture, and captivating experiences, B&H has
always been a place full of wonders.

It just takes a special kind of heart to see them and a special kind
of mind to seize them. The heart and mind of the people of B&H,
that will inspire others to do so.
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= @ Youlube Pretrazivanje Q

> Pl < oo0/049

Winter Tourism - Bosnia and Herzegovina

101.818 pregleda - 14. velj 2022 5 9 &P NESVIDAMISE > PODIJELI L PREUZMI + SPREMI ...

3 YouTube - Pretrazivanje C

: ] BOSNIA AND
2020 : HERZEGOVINA

5 DUBAI | EXPO 2020

OFFICIAL PARTICIPANT

P Pl 4 o045/049 -0 = .:

Winter Tourism - Bosnia and Herzegovina
101.818 pregleda * 14. velj 2022. 5 9 GF NESVIDAMISE > PODIJELI | PREUZMI =

(Video for tourism can be found at the link: https://www.youtube.com/watch?v=WI5EDWvv-Lc )

Winter tourism video also can be found at the links:
https://facebook.com/expo2020bih/videos/445169297363504/
https://www.linkedin.com/feed/update/urn:li:activity:6903273012200902656
https://twitter.com/expo2020bih/status/1497508116723900416
https://www.instagram.com/tv/Cab4SSHoZR5/

Videos can also be found on the website and on cd attached to this report.
https://exp02020bih.ba/video-galerija/

114


https://www.youtube.com/watch?v=WI5EDWvv-Lc
https://facebook.com/expo2020bih/videos/445169297363504/
https://twitter.com/expo2020bih/status/1497508116723900416
https://www.instagram.com/tv/Cab4SSHoZR5/
https://expo2020bih.ba/video-galerija/

HEART-SHAPED

OPPORTUNITY, ¢

P Pl N o057/104

FExpo2020 #Expo2020Dubai

eart-Shaped Opportunity

96.485 pregleda * 13. pro 2021 ﬁ 27 1;] NESVIDAMISE ) PODIJELI | PREUZMI =+ SPREMI

EXPO
2020 | il Besiaane,
BXEA' V BUBAL 20

OFFICIAL PARTICIPANT

(Video for overall BH potential can be found at the link: https://www.youtube.com/watch?v=NQ34T0BIKlo )

Heart-shaped opportunity (Video for overall BH potential) video can be found at the links:
https://www.instagram.com/tv/CXbW-GhoWVvw/
https://facebook.com/expo2020bih/videos/629345801599321/
https.//twitter.com/expo2020bih/status/1470414217543143437
https://www.linkedin.com/feed/update/urn:li:activity:6876183866688761856
https://www.youtube.com/watch?v=NQ34T0BIKlo&ab channel=Expo2020BosniaandHerzeq
ovina

Videos can also be found on the website:

https://expo2020bih.ba/video-galerija/

All produced videos can be found on the CD attached to this report 3.10.1.
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https://click.pstmrk.it/2s/www.youtube.com%2Fwatch%3Fv%3DNQ34T0BlKIo/MwMSqisN/zFmA/-8fgGB-e5M
https://www.instagram.com/tv/CXbW-GhoWVw/
https://facebook.com/expo2020bih/videos/629345801599321/
https://twitter.com/expo2020bih/status/1470414217543143437
https://www.youtube.com/watch?v=NQ34T0BlKIo&ab_channel=Expo2020BosniaandHerzegovina
https://www.youtube.com/watch?v=NQ34T0BlKIo&ab_channel=Expo2020BosniaandHerzegovina
https://expo2020bih.ba/video-galerija/

3.10.2. Adaptation of materials for PR and digital campaign including photos for visual ads

IMG_3699 IMG_3722 IMG_3746

L |

IMG_6491

IMG_6736
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(Some of photos for ads, all other photos can be found on CD attached to this report)

BOSNIA AND
HERZEGOVINA
020

HEART-SHAPED
OPPORTUNITY

HEART-SHAPED
OPPORTUNITY

BOSNIA AND
FERZEGOVINA
E 0]

HEART-SHAPED -
l]PPlJRTI.l@

- -
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BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

HEART-S L APL
BPPD 'I' |

. =
i —
i

(Produced Ads)
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Instagram

&  €xpo2020bih
“  Sponsored

LR
HEART-SHAPED &

OPPORTUNITY
s

-

Learn more >

Qv A

expo2020bih Heritage. Rich folklore and tradition.
Beautiful landscapes. Superb cuisine. People.... more

¢ Expo 2020 Bosnia and Herzegovina
= Sponsored - Q

In contrast to mass-produced homeware, Bosnia and Herzegovina
embraces the centuries-old tradition of kilim weaving - an art form
highly valued by collectors. A strong tradition of kilim weaving is
another example of how our country is woven with tradition and how
its cultural expression is diverse and vibrant.

EXPO
% 2020 ” SoSta s

WWW.EXPO2020BIH.BA
Expo 2020 Bosna i Herzegovina
DOBRO DOSLI U ZEMLJU U OBLIKU SRCA, ZEML...

Learn more

& Expo 2020 Bosnia and Herzegovina
¥==  Sponsored - Q

Heritage. Rich folklore and tradition. Beautiful landscapes. Superb
cuisine. People.

Bosnia and Herzegovina has always been a crossroad of civilizations,
peoples, beliefs, with the magnificent exchange of goods, culture,
science and art. Located between the East and West, this is a country
that defines the very meaning of diversity.

EXPO
5 2020 ” BeIAMNS.

HEART-SHAPED
OPPORTUNITY
s \

-

[

WWW.EXP02020BIH.BA
Expo 2020 Bosna i Herzegovina
DOBRO DOSLI U ZEMLJU U OBLIKU SRCA, ZEML...

Learn more

Instagnam

expo2020bih
Sponsored

v

HEART-SHAPED
OPPORTUNITY

Learn more >

Qv A

expo2020bih In contrast to mass-produced homeware,
Bosnia and Herzegovina embraces the centurie... more
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¢ Expo 2020 Bosnia and Herzegovina - ‘lmtu.g’mm
== Sponsored- @

Leaning over the Miljacka river, numerous bridges of Sarajevo are & exp02020bih
Sponsored o

witnesses to the passage of time in a city where East and West have
always merged and coexisted.

To see more of breathtaking Bosnia and Herzegovina and its heart-
shaped opportunities visit our website: expo2020bih.ba, or B&H
Pavilion at Expo 2020 Dubai site, every day from 10 am to 10 pm!

HEART-SHAPED
OPPORTUNITY

Qv A

expo2020bih Leaning over the Miljacka river, numerous
bridges of Sarajevo are witnesses to the passa... more

Q0 8o 2 Comments 2 Shares
7> Share
¢ Expo 2020 Bosnia and ‘lmtagrmm
== Herzegovina e X
Spons d
i @ eXpo2020bih

Woodcarving is an artistic craft with a long ’ Sponsored
tradition in Bosnia and Herzegovina, also

included in the Representative ...See more

v

HEART-SHAPED
OPPORTUNITY

HEART-SHAPED
OPPORTUNITY

4

Expo 2020 Bosnia and

Herzegovina LEARN MORE

Government Organization

O 11 Learn more >

(Produced Ads)
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3.11. Creation of video and graphic content for the visualization of the monthly
theme and projection using the existing equipment at the pavilion according to the
technical guidelines of including the material that will include all the important
aspects of the industry branch within the “opportunity theme’” chosen by BH for its
appearance at Expo

The graphic was prepared content for the promotion of the key industries within the
pavilion, together with the texts pointing out key opportunities per each industry. In addition,

the engaged team at the storyboards developed stage for 7 key videos.

Deliverables of realized project activities:

3.11.1. | Photographs copyright and design of visuals that cover key industries to be
promoted

3.11.2. | Development of the concept and storyboards for videos promoting key 6
industry videos

3.11.3. | Production of the key 6 industry videos

3.11.1. Photographs copyright and design of visuals that cover key industries to be
promoted

3.11.2. Development of the concept and storyboards for videos promoting key 6

industry videos

) BOSNIA AND
< 4 [!ERZE?OV‘INA

DUBAI

' ’ Concept of industry videos
h 4
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AUTOMOTIVE PARTS AND MANUFACTURING / Video]

> BOSNIA AND

o Nia N
s " RZEG InA & HERZEGOVINA

AUTOMOTIVE PARTS
AND MANUFACTURING ¢

o

DESCRIPTION: Animatec 2d aphics introducing the speciic Lopic

VO

" 1 4 EXPORT RATE OF
The automotive industry of Bosnia and 0,
Herzegovina has a long tradition that lasts gu /n
more than a century. 4 30 COUNTRIES

Currently the suto industry has experienced
strong growth and high profitability with an
average export rate of 90% in 30 countries
all over the world.

For decades, major brands have relied on the
skilled workforce of B&H to assemble cars for
Western markets. Today, manufacturers of
car parts are completely orientated towards
exports and foreéign demand.

DESCRIPTION: foctage of car part mranufscturing process alongide final peoducts and cars on the roeds

VO

Car parts made of metals, plastics, textiles,
and rubber are fully produced or assembled
in factories in BEH, which has established
itself as a reliable partner for many EU based
companies.

Some of the main advantages of local
automotive industry are: modern factories, .
highly educated and competitive workforce,

short delivery time due to proximity to the RELIABLE PARTNER

FOR MANY EU BASED COMPANIES
EU and long lasting industrial tradition.

40900 BEE =
| e

DESCRIPTION: Fostine of car part ranufiscturing process alongisde final peoduc:

and cars on the roacds
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METAL PROCESSING INDUSTRY / Video?

BOSNIA AND

HERZEGOVINA
~ 7 EXPO 2020
DUBA

‘ METAL PROCESSING
INDUSTRY <

VO:

B&H metal processing has traditionally been
one of the strongest country’s sectors by
offering a strong human and resources base
and a long tradition enabling sustainable
development of various value-added
businesses, export-oriented.

The land is rich in unique natural resources,
such as iron ore, bauxite, lead, zinc, and
copper, and it has low utility costs, which
provides a distinct cost advantage to
investors.

DESCRIPTION: Footage metal industry processes

VO:

With the strategic utilization of the
resources, Bosnia and Herzegovina
continuously strengthen the metal
processing and electrical industry, emerging
as the most successful potential of this
country.

The metal sector represents approximately
349 of the total B&H export. Also, it is
currently leading an economic export sector
with a 10% annual growth rate.

The country’s resources offer manufacturing
support from beginning to end - from raw
materials, through design, engineering, and
development phase, as well as maintenance
support.

DESCRIPTION: Footage metal industry processes.

RICH IN NATURAL RESOURCES:
IRON ORE, BAUXITE,
LEAD, ZINC, COPPER
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FORESTRY AND WOOD INDUSTRY / Video3

P -ulti M PL
V ;
‘ ‘ FORESTRY AND
I ] WOOD INDUSTRY ¢
Bosnia and Herzegovina is among the 3

countries with a large forests area in Europe.
More than 63% of the country is covered in
forests, which provide a range of resources
for various industries, from sustainable
forestry and wood products to the furniture
and construction industry.

Wood industry is one of the strongest
industries in Bosnia and Herzegovina that
has a large surplus in foreign trade. Over
60% of Bosnia and Herzegovina's wood
sector production is exported, mostly to the
markets of Western Europe, the USA and the
Middle East.

DESCRIDTION: Footige wood industry procedies.

VO:

The strategic orientation of the sector is the
higher finalization of preduction and export
of higher processing phases, o the interest
of the sector for cooperation with foreign
partners is very significant.

BaH companies invest great efforts in
development, often of their own design or
creating products based on the designs of
eminent international designers.

DESCRIPTION: Foatage wood industey proteddes
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ICT INDUSTRY / Vide

b BOSNIA AND
HERZEGOVIN

* RZIEG InA
< b
v

e

vo: = e =

ICT sector in Bosnia and Herzegovina started — . “ -

to flourish during the past few years and -y i o ;. =
one of fastest growing area in the {

economy of the country. Therefore, BaH ICT e &=

Industry is a great investment opportunity
for multinationai corporations that want
to develop the local economy and create a r g
sustainable business model

The constantly expanding IT companies in : L
BEH bring in an income of approximately
200 miiliion euros annually

DESCRIPTION: Footuge of KT Industty (soltwaes Sevwiopment. rabotics, Y ete)

VO:

They work for some of the world's most
famous companies, develop some of
the most famous products and software
solutions for the world's ICT market, and
employ around 4500 people.

W RTLLLL

The value of software industry is reflected
in the fact that 60-70% of its labour in B&M
constitute young people up to the age of 35,

Through strategically placed investments,
this sector can ensure the employment of
additional 6.000 people has the potential to
add 500 million Euros to B&H's CDP.

DESCRIPTION: Footage of KT indutry (softwass developenent. rabatics, VA ete)
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AGRICULTURE AND FOOD PROCESSING INDUSTRY /Video 5

BOSNIA AND
EFZEG INA

HI
E
er

‘ AGRICULTURE AND FODD
4 PROCESSING INDUSTRY <

Vo:

Due to its excellent geographic position,
natural resources, optimal climate
conditions, and proximity to the
Mediterranean Sea, Bosnia and Herzegovina
is ideal for the agricultural production and
food processing industry.

Over 50% of the country’s land area is
agricultural land and B&H is among the
leading world producers of raspberries,
plums, and strawberries, and produces
significant quantities of high-quality
peppers, and

cucumbers.

: Footage of and food production companies.

VO:

Livestock production has a great significance
for B&H agriculture, and there are over 30
meat processing companies.

56% of the total agricultural land is
meadows and pastures, giving a solid base
for diary production. However, only 7% of the
total fresh milk production is exported. This
represents significant potential for investors,
making milk and dairy today B&H'’s most
direct competitive agribusiness segments.

DESCRIPTION: Footage of agricultural capacities and food production companies.
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PHARMACEUTICAL INDUSTRY / Video B

> o Nia N > BOSNIA AND
EGOVINA

T

BAHM's pharmaceutical industry, an export-
otiented branch, possesses valuabie know-
how and utilizes modern technology

inits di ] il
oppertunities to potential investors.

In the present worldwide context created
by the Covid-19, new emerging growth
prospects exist for the pharmaceutical,
biotechnology, and healthcare sectors.

. e R

Foctuge of o |

Vo:
Bosnia and Herzegovina has suitable
preconditions for investments in these
sectors, including the appropriate regulatory
sophisti with
| accreditation and existing
pharmaceutical production that operates
successfully on three continents.

Significant opportunities for investments
in B&H pharmaceutical industry are also

in research and development of new
products, thanks to the scientists and
highly professional, specialized staff who
are constantly improving and harmonizing
business with national and international
pharmaceutical regulations and standards.

DESCRIPTION: Fectinge of phir rasceubical Broduction companius.

(storyboards for 6 industry videos concept can be found in Appendix 21)
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3.11.3. Production of the key 6 industry videos

Links to the produced video material are below where as produced materials can be found
on the CD attached to this report 3.11.3

https.//www.youtube.com/watch?v=8Ne8HVdkunU
https.//www.youtube.com/watch?v=SQC5Vo9vBhQ&t=12s
https://www.youtube.com/watch?v=TMKgmPojMPE
https://www.youtube.com/watch?v=yLNao49yiiA
https://www.youtube.com/watch?v=w7XQ2wCnRCs
https://www.youtube.com/watch?v=55qo7fRzD7s

Automotive:

https://facebook.com/expo2020bih/videos/384136733541254/
https://www.instagram.com/tv/Cag-esGKVmf/
https://www.linkedin.com/feed/update/urn:li:activity:6903987385001218048
https://twitter.com/expo2020bih/status/1498206338945585153

Pharmaceutical:
https://www.linkedin.com/feed/update/urn:li:activity:6903625057927852032
https://facebook.com/expo2020bih/videos/701587504178282/
https://www.instagram.com/p/CafMerBKlaH/
https.//twitter.com/expo2020bih/status/1497843952694841353

IT:
https://www.linkedin.com/feed/update/urn:li:activity:6904741578024574977
https://facebook.com/expo2020bih/videos/217012923942333/
https://www.instagram.com/tv/CamVieEqY59/
https://twitter.com/expo2020bih/status/1498972177336610819

Metal:

https://facebook.com/expo2020bih/videos/1395912617492797/
https://www.instagram.com/tv/CbUysc-KVB-/
https://www.linkedin.com/feed/update/urn:li:activity:6911280389114183680
https://twitter.com/expo2020bih/status/1505514491022221315

Agriculture Food:

https://www.instagram.com/tv/CaFZK-VqSZv/
https://facebook.com/expo2020bih/videos/1006074566695254/
https://www.linkedin.com/feed/update/urn:li:activity:6900105471101857792
https://twitter.com/expo2020bih/status/1494341079037984784

Forestry & wood:

https://www.youtube.com/watch?v=TMKgmPojMPE&ab channel=Expo2020BosniaandHerz

eqovina
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https://www.youtube.com/watch?v=8Ne8HVdkunU
https://www.youtube.com/watch?v=SQC5Vo9vBhQ&t=12s
https://www.youtube.com/watch?v=TMKqmPojMPE
https://www.youtube.com/watch?v=yLNao49yiiA
https://www.youtube.com/watch?v=w7XQ2wCnRCs
https://www.youtube.com/watch?v=5Sqo7fRzD7s
https://facebook.com/expo2020bih/videos/384136733541254/
https://www.instagram.com/tv/Cag-esGKVmf/
https://twitter.com/expo2020bih/status/1498206338945585153
https://facebook.com/expo2020bih/videos/701587504178282/
https://www.instagram.com/p/CafMerBKlaH/
https://twitter.com/expo2020bih/status/1497843952694841353
https://facebook.com/expo2020bih/videos/217012923942333/
https://www.instagram.com/tv/CamVieEqY59/
https://twitter.com/expo2020bih/status/1498972177336610819
https://facebook.com/expo2020bih/videos/1395912617492797/
https://www.instagram.com/tv/CbUysc-KVB-/
https://twitter.com/expo2020bih/status/1505514491022221315
https://www.instagram.com/tv/CaFZK-VqSZv/
https://facebook.com/expo2020bih/videos/1006074566695254/
https://twitter.com/expo2020bih/status/1494341079037984784
https://www.youtube.com/watch?v=TMKqmPojMPE&ab_channel=Expo2020BosniaandHerzegovina
https://www.youtube.com/watch?v=TMKqmPojMPE&ab_channel=Expo2020BosniaandHerzegovina

3.12. Buying of media services for the promotion of the country in UAE for the
duration of EXPO 2020

The media plan is developed that covered advertising via digital media channels,
focusing on the UAE. Upon approval of the media plan, it was processed the buying of the
digital media space, with daily monitoring and optimizing campaign parameters, to ensure
reaching the set goals.

Deliverables of realized project activities:

3.12.1. | Development of the media buying plan
3.12.2. | Media buying
3.12.3. | Reporting

3.12.1. Development of the media buying plan

The media plan is developed by third party covering advertising via digital
media channels, focusing on the UAE. Upon approval of the media plan, it started
regular buying of the digital media space, with daily monitoring and optimizing
campaign parameters, to ensure reaching of the set goals. The content published on
social media also included its advertising, according to the previously approved
advertising plan. The advertising included the following:

Facebook, Instagram, LinkedIn posts boost
Instagram stories boost

Business Contest promotion

Page likes campaign

Instagram traffic ad campaign

O O O O O
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Client: 5arajevo Canton

Government

Campaign: B&H at Dubai EXPO

MEDIA PLAN

Market:
United
Arab
Emirates
Target: A
25-60
TOTAL by
campaign
. Est. Est. Est. Ho. Est. 3-
Campaign Medium Unit —— S Budget UL Potential Potential = .HD' of Video | sec video
count CPC/CPR category . of Clicks . .
Reach Impressions views views
Egg‘::’““" Video | \iden views | 12,276 1.28 15,698.24 AED 912,000 1,285,920 4,244 | 12,276 | 86,274
L'E{E:fram Video | \iieoviews | 5,815 2.21 12,872.83 AED 408,000 481,440 481 5,815 60,639
Promo | Instagram Story | 0., 1,379 0.88 1,213.06 AED | 27:249.64 19,360 49,200 1,379 -
campaign | boost AED
Youtuhe Impressions | 404,359 0.02 6,217.22 AED 404,359 4,286 -
Bumper Ad
Google Display Clicks 60,261 0.35 21,248.30 AED 1,091 .
Hetwork
_ Facebook Page | p . like | 9,108 1.50 13,644.43 AED 720,000 .
Social | likes 24,261.89
Media Instagram ,AED.
Building | Follow Ad Clicks 5,074 2.09 10,617.45 AED 2,160,000 5,074 -
(placed on FB)
Ezz‘::“’“" Post Reach | 1,754,717 |  0.0024 4,285.40 AED 1,754,717 | 1,789,812 | 23,983 .
Instagram Post - )
. o Reach 1,440,714 0.0032 4,677.58 AED | g oo 5o app | 1440714 1,656,821 6,483
Instagram Story Clicks 690 0.88 606.53 AED 66,360 99,540 690 -

Boost
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Facebook Post

paces Reach | 2,906,000 | 0.0024 | 7,097.08 AED 2,906,000 | 2,964,120 | 39,719 -
L[';{E:fram Post Reach 7,185,715 0.0032 7,096.38 AED 2,185,715 1,513,572 11,311 -
pacebook Video | yigeo views | 11,356 1.27 14,472.09 AED 852,000 1,201,320 3,964 | 11,35 | 33,337

Business | poweram Video | yvigeo views | 7,263 2.20 16,001.84 AED | > 006-8Z 1 545 000 410,640 411 7,263 | 28,571

ost AED

t‘;;:fram Story Clicks 1,034 0.88 009.79 AED 66,480 83,100 1,034 -
Uinkedin Post | mpressions | 157,805 0.06 9,518.15 AED 157,805 3,093 -
YouTube Impressions | 258,300 0.02 3,971.49 AED 258,300 2,738 -
Bumper Ads
E:E‘:t’““" Post Reach | 2,100,000 | 0.0024 5,128.65 AED 2,100,000 | 2,142,000 | 28,703 -
L'f;:fra“‘ Post Reach 1,550,000 0.0032 5,032.40 AED 1,550,000 1,782,500 8,021 -
racebook Video | video views | 9,105 1.27 11,603.41 AED 684,000 964,440 3,183 9,105 | 24,09

Tourism | pstagram Video | yvigeq views | 5,300 2.20 11,676.96 AED | 21:344.89 372,000 438,960 439 5,300 | 20,261

ost AED
t‘;;:fram Story Clicks 1,034 0.88 909.79 AED 33,600 42,000 1,034 -
Linkedin Post | impressions | 130,752 0.06 7,886.42 AED 130,752 2,563 -
YouTube Impressions | 592,324 0.02 9,107.26 AED 592,324 6,279 -
Bumper Ads
pacebook Post Reach 150,000 0.0016 234.90 AED 150,000 153,000 2,050 -
L'_‘;E:fram Post Reach 112,000 0.0019 210.47 AED 112,000 128,800 580 -
: Facebook Video |\, ioe | 3,550 0.22 778.30 AED 53,160 74,956 247 3,550 1,721

National | boost 3,250.60 AED

DayLocal | Instagram Video | viaeo views | 1,074 1.22 1,311.87 AED 22,800 26,904 27 1,074 1,464
't"‘;;:fr““‘ Story Clicks 345 1.28 443.02 AED 22,200 27,750 345 -
YouTube Impressions | 39,481 0.01 272.04 AED 19,481 419 -
Bumper Ads
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Facebook Post

b Reach 148,000 0.0024 361.45 AED 148,000 150,960 2,023 -
E‘;;:f“m Post Reach 113,000 0.0022 366.88 AED 113,000 129,950 585 -
_ Facebook Video | 10 views | 1,293 1.27 1,647.80 AED 96,840 136,544 451 1,293 1,698
National | boost 5,150.26 AED
i E‘;;:f“m Video | \iiea views | 731 2.20 1,610.54 AED 65,280 77,030 77 731 1,477
't'_‘;;:tgram Story Clicks 345 0.88 303.26 AED 47,880 59,850 345 -
YouTube Impressions | 55,955 0.02 860.33 AED 55,955 593 -
Bumper Ads
E:CD‘::’“" Post Reach | 1,067,908 | 0.0024 7,608.06 AED 1,067,908 | 1,089,266 | 14,59 .
Local
businesses 't'_‘;é:tgram Post Reach B90,711 0.0032 7,891.88 AED | 6,106.47 AED | 890,711 1,024,318 4,609 -
promo
E‘;;:f“m Story Clicks 690 0.88 606.53 AED 22,970 28,650 630 -
TOTAL = ﬁfé’[?'"? 21,411,645 | 22,652,339 | 187,840 | 57,762 | 259,533
51,840.02 €
TOTAL by
channel
Est. . Est. No. of Est. No. of Est. Mo.
Channel Potential = Pute_nl:lal - !.'ID' o Video 3-sec video of Page
Impressions Clicks . . .
Reach views views Likes
Facebook | 13,504,625 11,952,338 128,737 37,580 147,120 9,108
Instagram | 7 508,220 8,670,935 13,025 20,183 112,413
Instagram
story 798,800 390,090 5,517
Linkedin. 288,557 5,656
YouTube 1,350,418 14,315
GDN - 1,091
TOTAL | 21,411,645 22,652,339 187,840 57,762 259,533 9,108
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3.12.2. Media buying — media buying followed the Media Plan
3.12.3. Reporting - for detailed monthly reports on the media buying

EXPO wosma auo
2020 ,;. RERTEE SN

FULL POST BUY REPORT

Reporting period: November 2021 - March 2022.
Date: 13/04/2022

Summary

The content published online during November 2021 - March 2022 included advertising,
according to the previously approved advertising plans.

The advertising included the following:

Facebook, Instagram. Linkedin posts boost
Instagram stories boost

Business Contest promotion

Page likes campaign

Instagram traffic ad campaign

Google display network advertising
YouTube advertising

Summary

Reach 8.126.625 8.249.525 +14%
Video views 37.580 147.726 +293%
Facebook
Page likes 9.108 9.108 +0%
Clicks 5.074 154.958 +2954%
Reach 6.292140 6.397.346 +2%
Instagram Video views 20.183 112 332 +457%
Clicks B8.517 15.700 +185%
LinkedIn Impressions 288557 295.994 +3%
YouTube (Skippable) Impressions 1350.418 1424248 +5%
Google Ads Clicks 60.261 63.300 +5%
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2022

EXPO BIH
2020

13/04/2022

2022
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2020
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Total paid
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Learn more

Total clicks Page likes

@ Expo 2020 Bosnia and

Herzegovina
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apportunity

Expo 2020 Bosnia and
Herzegovina Follow
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) Like (D comment 2 Share
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Learn more
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2022

EXPO BIH
2020

)2/04/2022

2022

EXPO BIH
2020

3/04/2022

INSTAGRAM

Overview

Total paid Total paid Total
reach impressions engagement

Ad preview with the best performance

Total clicks

Video Views

FORESTRY
AND Woon
INDUSTRY
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2022

EXPO BIH
2020

02/04/2022

2022

EXPO BIH
2020

13/04/2022

INSTAGRAM STORY

Overview

518,650

Total paid Total paid Total

reach impressions engagement

Ad preview with the best performance
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ICT SECTOR

100% video
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world's most famous
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2022

EXPO BIH
2020

14/02/2022

2022

EXPO BIH
2020

13/04/2022

LINKEDIN

Qverview

Total paid
reach

Total paid
impressions

Ad preview with the best performance

CTR%

Total clicks
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2022

EXPO BIH

2020

02/04/2022

2022

EXPO BIH
2020

13/04/2022

YOUTUBE

Overview

Total
engagement

Total Views Total paid
impressions

Ad preview with the best performance

Total clicks

138



2022

EXPO BIH
2020

02/04/2022

2022

EXPO BIH
2020

13/04/2022

GOOGLE DISPLAY NETWORK

Overview

Total Clicks Total paid CTR%
impressions

Ad preview with the best performance
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A

Reporting for detailed monthly reports on the media buying can be found in Appendix 3.1
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3.13. Marketing plan development for the strategic promotion of B&H

Marketing Strategy is developed that contains a detailed plan for the promotion of
BiH as a destination of “Opportunities with key sectors to be promoted.

With an anticipated 25 million visits, Expo 2020 Dubai aims to inspire people and participants
to come together to share ideas and innovations to address some of the world’s biggest
challenges and create a better future for all. Expo 2020 Dubai wants all visitors and
participants to leave with a sense of empowerment and purpose and a renewed and eternal
optimism about the future. Every participating nation had its pavilion for the first time at a
World Expo, meaning visitors were able to explore hundreds of countries without needing a
passport. The Expo is an unparalleled platform for countries to share their story with the
world, and the Organizer aimed to provide its full support to participants to take advantage
of the event. Bosnia and Herzegovina, as an official participant of EXPO 2020, had a unique
opportunity to be present in the center of business networking opportunities, showcasing the
best of its history, culture, tradition and business potentials. In addition to the Pavilion,
located within the Opportunity district, the promotion of Bosnia and Herzegovina's
appearance at EXPO was treated by the extensive Marketing and Communication Strategy.

Deliverables of realized project activities:

Marketing plan development for the strategic promotion of B&H (as a
3.13.1. | destination of “Opportunities” with key sectors with potential for
development)

*For the full marketing plan, please see in Appendix 22.

3.14. Creative idea and the design of communication and promotional material,
production of communication and material of BH as the country exhibitor

Creative idea is developed for promotion of the Country at the territory of the UAE.
Creative idea was used as a base for development of various communication materials, such
as:

e Main promo video

e Social Media Content

e Digital media Ads/Banners
e Press Release photography

Deliverables of realized project activities:

3.14.1. | Creative idea and the design of communication and promotional material, Copyright

3.14.2. | Design and adaptation of advertisements for different formats according to the media plan

3.14.3. | Development of 4 Ad sets in accordance to the approved media plan (24 ads)

3.14.4. | Development of the video for the promotion of the National Day
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Creative Web Banner Social
Media Ads

Folklore 975x250; 728x90; 320x100; 1
300x600; 300x250; 250x250

Woodcarving 975x250; 728x90; 320x100; 1
300x600; 300x250; 250x250

Carpeting 975x250; 728x90; 320x100; 1
300x600; 300x250; 250x250

Sarajevo 975x250; 728x50; 320x100; 1
300x600; 300x250; 250x250

Total 24 4

(The screenshots above display some of the banners developed for the purpose of the campaign)
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3.15. Engagement of UAE agency for PR support and the promotion of BH in UAE
Partner agencies are hired for the promotion of the key communication messages at
the territory of the UAE. As a part of the task, PR plan is also developed, to be executed until
the end of EXPO 2020 Dubai.

Deliverables of realized project activities:

3151 Development of the PR plan - preparation and support of the UAE PR
777 | agency, introduction to the BH PR strategy for the UAE
Engagement of UAE agency for PR support and the promotion of B&H in
3.15.2. UAE

PR Plan

PR represented a key tool for the successful promotion of key communication
messages. Main PR activities were oriented towards the territory of the UAE, targeting mainly
the business community. In addition, the main focus of the PR activities was:

e Promotion of pavilion of Bosnia and Herzegovina

e Promotion of National Day of Bosnia and Herzegovina (18th of December)

e Promotion of key business community activities (Information on Business Program,
Business

e networking events, Country Business Briefings, B&H company s exhibitors at EXPO

e Speaking opportunities for BiH Government representatives

e Support to BH journalists visits EXPO 2020 and BiH Pavilion

e Development of web content

e Coordination with the key stakeholders

e Monitoring and media analyses

Before the implementation of the PR activities, the media team was engaging in the
preparatory activities, that include, among other:
e Onboarding of the Media Liaison Officer
e Visiting the EXPO site, Media Center and Press center, where the Press Conference
will be held
e Introduction to using Tawassul — The Media Information System
e Permits to engage in media activities
e Management rules in relation to the Telecommunications Regulatory Authority
(TRA), the International Telecommunication Union (ITU)
e Introduction to Content generated from the EXPO 2020 Dubai site
e Introduction to the rules of conduct
e Introduction to the restrictions of special events
e Introduction to the general regulations for accredited media
e Introduction to insurance rules and media obligations recognized under the UAE law
e Introduction to intellectual property,

151



e Media Kit preparations
e Activities were conducted in October and November 2021.

Promotion of the Bosnia and Herzegovina Pavilion

In addition to the Promotional Campaign marking the opening of redesigned BiH Pavilion, it
assured additional exposure through the thematic article, featuring key information about
the experience visitors may expect. The article has focused on a live performance by BIH
craftsman and a uniquely welcoming experience with fresh Bosnian coffee. Furthermore, the
article previously identified brand elements, giving clear proof to the statement that B&H is a
“Heart-Shaped Opportunity.” The thematic article has featured photos from the pavilion and
photos taken within the promo campaign. In addition, the article has provided a link to the
specially produced promo video. The article is prepared and published in UAE media after the
National Day of Bosnia and Herzegovina.

Media Coverage of the National Day/Press Conference

On the National Day of Bosnia and Herzegovina, it is provided full support, in terms of the
Press Conference organization at the EXPO media center, as well as by developing and
distributing Press Release. It is provided full support at all stages of the National day, starting
with the preparation and coordination of local media activities with the EXPO media office.
One week before National Day, it is liaised with the EXPO media representatives to confirm
conference details including names, roles, and titles of each person speaking or requiring
attendance at the media conference. In addition to the coordination of the organization of
the Press Conference, it is supported the preparation and organization of a short broadcast
interview with the Head of the Official Delegation. This place as soon as possible after the
official activity to allow for the prompt release of National Day coverage. An important part
of the National Day were numerous photo opportunities, such as:

Guided Tour of the Participant Pavilion and a Photo Opportunity
Guided Tour of the UAE Pavilion and a Photo Opportunity

The signing of the Book of Honor and a Photo Opportunity

Gift Exchange and a Photo Opportunity

Translating, adapting and distributing announcements about the National Day (December
18th media to be covered. All materials
for National Day were developed and are on the schedule, including media advisory and press
release. Press Release was published on Tawassul and distributed to media in UAE. Media
Advisory was distributed to media in UEA, in addition to the announcement on Tawassul. The
press conference script and scenario were developed, and all details needed to be arranged
with the Expo Media Center. These details included arrangement of the Conference Room,
organization of interpretation, table name tags, provision of the details for special Expo Media
Center passes, securing equipment for visual presentation and live feed.

Promotion of key business community activities/Country - Business Briefings

The country business briefing was held the day after National Day. It was a three-hour-long
opportunity to promote the key investment potentials in BiH, featuring speakers from the
Country. In addition, as this is one of the most important business events of the country, it is
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planned to write and distribute a Press Release about the event, featuring key conclusions,
facts and figures about BiH investment potentials.

Support to BH journalists visits EXPO 2020 and BiH Pavilion

It is planned to support selected local media with their visit to EXPO. 11 representatives of
the most influential media were visiting EXPO in December 2021.

List of the media:
BHRT, N1, TV SA, Klix, Avaz, Business Magazine, Buka, Bljesak info

The organization team support has included preparatory activities, starting with the
accreditation process, introduction to the Tawassul and the Media Booking System. In
addition, provided full logistical and travel support to the media, including visas, travelling
and accommodation. Media was introduced to all customs and travelling rules, to enable
smooth equipment transporting process. During the preparatory stage, the agencies
prepared a Press Kit containing all of the relevant information about the event's significance
and size. For this purpose, the media team also organized a presentation for journalists,
introduction to the rules of the Media Centre EXPO 2020. The agenda of the media visits was
developed, bearing in mind the need to introduce journalists to the media facilities and
service EXPO 2020 Media Centre and visiting country pavilion, together with other specific
locations of interest. Preparation activities were conducted in November and December 2021.
Travel dates for a group of BiH journalists were December 15th to December 20,

Development of web content

The social media team prepared articles for a website. These articles were featured the most
important news related to the cultural and business program.

Coordination of the key stakeholders

The media team has coordinated all activities in relation to EXPO Media Center, enabling the
smooth process of information sharing. For this purpose, the team went through an extensive
onboarding process, that included getting to know all of the media and communications
guidelines.
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COMMUNICATION PLAN PR ACTIVITIES UAE - BIH EXPO 2020

Period: 24.10.2021. - 15.04.2022.

TIMELINE

2021

2022

October November December  January

February March April

- Preparatory Media and PR activities
Onboarding of Media Liaison Officer

Activities MLO, VLO, ALO

24.-31.

Visiting the EXPO site, Media Center, Press Center and the venue for the Press Conference

Activities MLO & Media team

Tour, getting to know the location and how the Media Center works

Activities MLO & Media team

Introduction to using Tawassul - The Media Information System

Activities MLO & Media team,
Gudilines produced

Managing process of the accreditation for international and domestic media, journalist, photographers and technicians;
pavilion ambassadors, social media influencers and bloggers; TV and radio broadcasters including production, editorial,
technical and support personnel

Managing the process of lost and stolen accredditations

Activities MLO, VLO, ALO

Obtaining permits to engage in media activities Guidelines
Management of processes with Telecommunications Regulatory Authority (TRA), the Internatioanl Telecomunication 2 o
. Guidelines
Union (ITU)
Media coordination and education
Introduction to Content generated from the EXPO 2020 Dubai site
Introduction to the rules of conduct Guidelines
Introduction to the restrictions of special events
Introduction to the general regulations for accredited media
Introduction to insurance rules and media obligations recognised under the UAE law
Coordinating arrival of Media Persons & Equipment to the Airport - Hand Carried Guidelines

Preparing communication materials, including Press Kit

Media info pack; Press Kit

Media and PR activities regarding on the Pavilion Bosnia and Herzegovina

Writing and translating article about BH Pavilion and announcement in the UAE media Thematic Article 15.12.

Translating, adapting and distributing thematic article about BH Pavilion in the UAE media Thematic Article 15.12.

Coordinating visits of BH journalists to the pavilion Bosnia and Herzegovina Visit 18.12.
Media and PR_activities regarding Celebrating the National Day 18th of December 2021

Preparatory activities for ensuring media coverage of the National Day celebration, including submitting required

documentation to the EXP‘O portal; Activities MLO, PLO

Coordination of Media activities with the EXPO Media team, to confirm conference details including names, roles, and 4

titles of each person speaking or requiring attendance at the media conference.

Coordination with Protocol staff; Coordination of communication with the EXPO Dubai Media Operations team Activities MLO, PLO

Preparation of the Press Conference at the EXPO Media Center Media background briefing

Preparation and organisation of a an interview with the Head of the Official Delegation, related to the promotion of the| Media background briefing,

National Day. Activities MLO, PLO

Guided Tour of the National Day participants to the UAE and B&H and assuring photo opportunity G“idedozz:m; Photo 18.12.

Signing of the Book of Honour and a Photo Opportunity Photo Opportunity 18.12.

Gift Exchange and a Photo Opportunity Photo Opportunity 18.12.

Translating, adapting and distributing announcement about the National Day (18th of December 2021). UAE media to be

covered. Original text to be delivered by Via Media in English Press Release i

Guided tour of BiH journalists arriving at EXPO 2020 and BiH Pavilion, coordination with the media centre Guidelines 01-19.12.
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Media and PR activities regarding on the Business Program, Business networking events, Country, Br B&H
s exhibitors at EXPO 2020

Preparation and distribution Press Releases
TOPICS: Country Business Briefings 19" of December 2021, BH Business Delegation visit

Press Release

Translating, adapting and distributing announcements regarding the arrival of the business delegation at EXPO 2020,
arrival of the KS Government at EXPO 2020 BH Pavilion, announcement of projects/signed contracts, events, publication
in the UAE media.

Announcement (1)

Translating, adapting and publishing the interview with Minister of Economy KS and President of the Organizing
Committee of BIH EXPO 2020 in the UAE relevant media.

Interview

Preparation and publishing of thematic articles for a major media outlet.

Thematic Article

Preparation and distribution of Media Advisory and Press Releases (information about the program, plans, preparation,
number of visitors, meetings arranged, possibilities created).

Media background briefing

Preparation and organisation of live call and interviews for BH Media (news agency, news service, major media outlets).

Media background briefing

PR activities regarding participation Busines networking events, B2B meetings.

Media background briefing

Preparation and organisation of interviews for major media outlets (stories about their experience, contacts made,
feedback in general, update of latest developments, and plans for the remaining duration of the EXPO 2020).

Media background briefing

Promotion of key industry potentials, including national resources Agriculture and food processing industry, forestry and
wood industry, metal processing industry, automotive parts and manufacturing, ICT, turism, pharmaceutical industry,
business presenters/speakers, bh. Pavilion activities, cooperation whit other EXPO 2020 participants

Media background briefing

Coordination of speakers for statements

Media background briefing

Media and PR activities regarding on the support to BH journalists arriving at EXPO 2020 and BH Pavilion, coordination with the
Media Centre EXPO 2020

Preparing instructions for journalists for Arrivals of Media Persons & Equipment to the Airport - Hand Carried MLO guidelines
Introducing journalists to the media facilities and service EXPO 2020 Media Centre MLO guideli

Introducing journalists to the Media Booking System

MLO guidelines

Introducing journalists to the radio studio, edit suite, stand up position, interviev room, media conference room,
photography gallery, telecommunication provider, uplink form teleport, downlink from telelport, satellite space,
satellite news gathering (SNG), production staff & services, electronic news gathering crew, electronic naews gathering
(ENG) package, electronic news gathering (ENG) equipment, flayway kit,outside broadcast (OB) van, lice broadcast
slolutions (prilog doc. Media Services Rate Card_Media Liaison Officer_August 2021)

MLO guidelines

Preparation of materials to inform the media about the size and significance of the event

Media background briefing

Organization of the arrival of media teams, invitation to the media, logistics required to work on the EXPO 2020 site

MLO guidelines

Organization of a presentation for journalists, introduction to the rules of the Media Centre EXPO 2020

MLO guidelines

Event management, organization of a visit of media teams to the BH Pavilion

Guided Tour and a Photo
ortuni'

Organization of the visit to the EXPO 2020 site

Guided Tour and a Photo
ortuni

Coordination of the organization of media activities

Media background briefing

Follow up - Follow the content

Media and PR activities regarding - Coordination and support to the local team at BH Pavilion, PR Manager and Social Media Manager

Distribution of content through all available channels

Photographs, AV content

Preparing content for social media Insagram, Facebook, Linkedin, twitter

Photographs, AV content

Coordination production of media content - PR & Social Media

Photographs, AV content

Creating content for a website www.expo2020bih.ba

Photographs, AV content

Creating newsletter content

Photographs, AV content

Coordination and distribution - Content generated from the EXPO 2020 Dubai site

Photographs, AV content

Coordination of the organization of all media activities of the BH Pavilion

Photographs, AV content

Follow up - Follow the content

Photographs, AV content

Media menitoring, evaluation

Media itoring media LAE Media monitoring
Press clipping, media UAE Press clipping
Lealuation and report, media announcements in the UAE Evaluation and regort 15,04

(PR activities timeline)
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Bosnia and Herzegovina Pavilion
at Expo 2020 Dubai

cordially invites you to attend the
‘National Day’ Press Conference

IN THE PRESENCE OF:

Denis Zvizdic, Speaker of the House of Representatives of Bosnia and Herzegovina
Edin Forto, Prime Minister of Sarajevo Canton - Bosnia and Herzegovina
Adnan Delic. Minister of Economy of Sarajevo Canton - Bosnia and Herzegoving
A number of VIPs from the United Arab Emirates

== Date: Saturday, 18 December 2021 Venue: Expo Media Center,
c Time: 7:55 p.m. Expo Grounds

Explore the heart-shaped Bosnia and Herzegovina's
beauty and more about its unique history, culture,
investment opportunities and boundless potential.

For further Information and RSVP, please contact:

Joumana El Tarabulsi +971 58 222 1631 joumana@cbpr.me
Amine Mneimne +971508310848 amine@cbpr.me
Mohammed Tattan +971505600984 tattan@cbpr.me

(The media invite preview)
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News December 2, 2021

Sarajevo City Hall in the colors of
the United Arab Emirates flag

The United Arab Emirates is celebrating its golden jubilee today, the 50th
anniversary of the declaration of independence and the unification of the seven
emirates.

UAE Statehood Day is celebrated every year in memory of December 2, 1971, when
the UAE declared independence as a sovereign nation.

As announced by the UAE President, His Highness Sheikh Khalifa bin Zayed Al
Mahyan, 2021 is known as The Year of the 50th’. Commemorating 50 years since
the founding of the UAE in 1971, it is a moment to reflect on the remarkable journey
of its 'Early Dreamers’ as the nation looks to the next 50 years with the same bold
ambition.

An exotic and amazing country that today for many visitors is a combination of old
architecture, replicas of famous world attractions, desert, turquoise seas and
eastern mysteries is an irresistible destination to experience.|

We are grateful for the selfless support and efforts of the UEA that have enabled
Bosnia and Herzegovina to be part of world trends and to receive a unigque
opportunity to participate, cooperate and innovate at Expo 2020,

Congratulations to our friends on 50 years of independence and we wish them to
continue building their dream!
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@ CICERO & BERNAY

Bosnia and Herzegovina

Media Coverage Report

Date of Release: 18 December 2021
Date of Media Monitoring: 20 December 2021

Bosnia and Herzegovina celebrates its
National Day at Expo 2020 Dubai
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The List of Accredited Media from Bosnia and Herzegovina

1. Srdan Kalacar — accredited

2. Miro Skobic - accredited

3. Vanja Ban - accredited

4, Naida Karic - accredited

5. Azira Hrustemovic - accredited

6. Minela Pamuk - accredited

7. Asmir Muhovic - accredited

8. Ema Maslo - accredited

9. Aida Delic - accredited

10. Aleksandar Trifunovic - accredited
11. Maid Milinki¢ - accredited

12. Minela Jasar Opardija - QR Code delivered
13. Mohammed Azizi - accredited

PRS01 - J0URNALIST sunmic MiRD. ACCREDITED accReDiTED e Pass LVE
(OPMEDD! - GFFICIAL PARTIORANT MEDIA Ban vasoA ACCREDITED accREDITED Yo Pass LVE
‘OPMEDD] - GEFICIAL PARTIOPANT MEDIA Harke Hala ACCREDITED accReDiTED e Pass LVE
(OPMEDDL - GFFICIAL FARTICFANT MEDIA HRUSTEMOVEE A ACCAEDITED ACCREDITED Yes PASSLIVE
(OPMEDDI - OFFICIAL PARTIGPANT MEDIA PR MINELA accREDTED AccREDITED No Pass LVE
(QPMEDDL - GFFICIAL PARTICANT MEDIA Muhaic e accaEDTED AccREDITED ves Pass LVE
(OPMEDI] - GFFICIAL PARTIOPANT MEDIA Masio Ema ACCREDITED accREDITED es Pass LVE
(OPMEDQL - DFFICIAL PARTICIPANT MEDLA TRFUNGYIC ALEKSAKOAR [RR-ARFROVED | AP - APPROVED HONE /NOTPRINTED
(OPMEDQL - OFFICIAL PARTICIEANT MEDLA Dl K ALCREDNTED ACCREDITED Yo FASS LIVE

(The accredited media)
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3.16.

networks, 6 months

Marketing campaign implementation, campaign management, PR and social

Upon approval of the overall marketing strategy, the media team started
implementation of the marketing campaign, in accordance with the deliverables below.

Deliverables of realized project activities:

3.16.1.

Implementation of the marketing campaign, as per approved plan

3.16.2.

Development of 4 Ad sets in accordance to the approved media plan (24 ads)

3.16.3.

Management of the Social Networks, content posting, responding to inbox questions

3.16.4.

Planning and buying of the media space

3.16.5.

Implementation of the PR activities, as per approved plan

3.16.6.

Monthly Social Media content calendar (up to 30 posts monthly)

Content calendar
Marketing campaign and the social media content calendar development in the

period December 2021 — March 2022 can be seen below.

Expo 2020 B&H Social media calendar preview

Num Conte - q Caption Twitter  Caption Twitter 5
= Date category Caption FB IG LN // ENG Caption FB IG LN /f BOS 1/ ENG 17 BOS Visual
'WELCOME TO THE HEART-SHAPED OPPORTUNITY Ba
Initial
0 18.11. Instagram
18:00h content #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai
kick-off 20205818
WELCOME TO THE HEART-
SHAPED OPPORTUNITY BA BA A place Miesto gdje Istok
where East meets | dodiruje Zapad.
Discover the place where East Otkrijte mjesto gdje Istok West. BiHisa BiH je mjesto [k
meets West, a place full of love, dodiruje Zapad, mjesto puno place full of love, | puno Ljubavi, od 14
from the way it treats its people to ljubavi, od nacina na koji from how it natina na koji ~ ‘ ’
its natural beauty, rich history and | tretira svoj narod, do prirodnih | treats its people tretira svoj -
culture. We invite you to come and ljepota, bogate historije i to its natural narod, do B v
visit Bosnia Herzegovina's Pavilion at kulture. Pozivamo vas da beauty, history, prirodnih
Expo 2020 @Expo 2020 Dubai and witness the dodete i posjetite paviljon & culture. ljepota, historije
1 19.11. Dubai place of contrasts that will warm Bosne i Hercegovine na Expo Numerous. i kulture.
09:00h romation your heart and feed your soul. 2020 Dubai i svjedodite mjestu investment Ocekuju vas
P kontrasta koje ce ogrijati vase opportunities, brojne
Numerous investment opportunities, _srce i nahraniti vasu dusu. . beautiful sights moguéno§ti za d
beautiful sights and inspirational Ocekuju vas brojne mogucnosti | and inspirational ulaganja,
people await you. So open your za ulaganja, prekrasni prizori i | people await you. | prekrasni prizori P
heart to them! inspirativni ljudi, stoga vas So open your 1 inspirativni
pozivamo da im otvorite svoja heart to them! Ljudi, stoga vas
#Expo2020BiH srcal pozivamo da im
#HeartShapedOpportunity #Expo2020 otvorite svoja
#Expo2020 #Expo2020Dubai 2020 -L81% srcal
2020 =Sl
Connecting Minds, Creating the
Future Connecting
This once-in-a-lifetime celebration - Ova jedi . Minds, Creating
N va jedinstvena proslava, koja
the most prominent event ever ie uiedno i najveci dogadaj the Future Misija E 2020
staged in the Arab world - will Jje ujedna 1 najveci dogadaj @expo2020 15112 EXpO.
s P koji se ikada odrzao u N Dubai tezi ka
showcase warm Emirati hospitality s s aspires to create . =
P . arapskom svijetu, najbolje ! stvaranju waznog
at its finest, as well as UAE's value N . . a meaningful . N
. . prikazuje toplo gostoprimstvo N nasljeda, koje
of inclusion, tolerance and Uiedinienih kih Emi legacy that will ée biti 0d koristi
tion jedinjeni Ar?ps <i m_lraFa,_ benefit ce biti o |} oristi
Expo 2020 cooperation. kao i vrijednosti koje Emiracani N bududim
. @Expo 2020 Dubai aspires to create . N : o generations to =
2 19.11. Dubai A . njeguju, poput inkluzije, . generacijama,
. : a meaningful legacy that will PP : N come spanning : PP
09:30h promotion benefit senerations to come tolerancije i suradnje. Misija everything from od inovacija i ?
/ Tagline p anm.ﬁ vorything from Expo 2020 Dubai tezi ka inn;{aﬁoﬁs g | arhitekture, do 5414970
. _spanning rything stvaranju vaznog nasljeda koje M stvaranja novih
innovations and architecture to e bt i . architecture to I : :
N N " ce biti od koristi buducim N N prijateljstava i
friendships and business s . e friendships and N N
e generacijama, od inovacija i " kreiranja
opportunities. B N . business o
arhitekture, do stvaranja novih o poslovnih
rijateljstava i kreiranja opportunities. prilika
#EXpo20208iH P poslovnih prilika ’
#HeartShapedOpportunity ° #Expo2020
#Expo2020 #Expo2020Dubai 20205217
2020 s
Located in the
Opportunity -
Located in the Opportunity District, District, you can Posjetite
L . N s - paviljon Bosne i
you can visit Bosnia and Herzegovina visit Bosnia and H ine koji d
Pavilion every day from 10 AM - 10 Posjetite paviljon Bosne i Herzegovina ercegovine koj
Expo 2020 PM H ine koji \azi Pavili se nalazi u -
Dubai . 3 ) lercegovine koji se nalazi u avilion every distriktu
19.11. ! We're looking forward to seeing you! | distriktu "Moguénosti® svakim | day from 10 AM - . S
3 . promotion . ‘Mogucnosti
15:00h 7 BEH danom od 10:00 do 10 PM. svakim danom
pavilion #Expo2020BiH 22:00h.Radujemo se vasem We're looking od 10:00 do
#HeartShapedOpportunity dolasku! forward to seeing 22'60h
#Expo2020 #Expo2020Dubai you! Ba N :
Radujemo se
202051 #Expo2020 vasem dolasku!
20205217 :
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HEART-SHAPED OPPORTUNITY:
Agriculture and food processing
industry

Believe it or not, BiH raspberries are
ranked #10 in the world, while our
plums are ranking #15, and
strawberries #35 in the world.

The country’s climate and terrain

Vjerovali ili ne maline iz BiH
su na 10. mjestu u svijetu, dok
su nase $ljive na 15. mjestu, a
jagode na 35. mjestu. Klima i
zemljiSte ¢ine zemlju jednim

od vodecih svjetskih

The sa climate &
terrain make it
one of the world's
top producers of
several fruits and
vegetables. Due
to government
efforts, farmers

Klima i zemljiste
cine zemlju
jednim od
vodecih
svjetskih
proizvodaca
voca i povrca.
Zahvaljujuci
naporima Vlade,

AGRICULTURE
AND EDDD

PROCESSING

Agriculture 5 : proizvodaca voca i povrca. 4 5 ke 3
20.11. and food n:aozeuétegngf;?:;lv?:b?tss ::51 Zahvaljujuéi naporima viade, s | <@" achIel\_lte highs: ( 3 CIl)it:\r:)zr::‘vo;ua
09:00h processing P! ciljem razvoja izvozne UBHLy. . o
vegetables. Due to government agriculture industrije
industry fforts t ciev Lop th rt industrije, poljoprirednici odg 3 hil Lo riredn,ici
:i\d?.usts 0farmee:,spcane :c)iﬁgve high- mogudostict visokokvalitetru e u’Cttm!1 g Dg‘; z dostici
uah‘tnta' riculture production wfgn‘le prolzvodniu, odrzavajuct jeicor am‘?gll visokikvalitetnu
gxaint:inign enviror?mentall sound ekoloskd pribvatiyive env:’onrr{en“a yl oizvodnju
5 2 % Y poljoprivredne metode! Sounc agricultiire peolzvacml,
agricultural practices! practices! odrzavajuci
ekoloski
#Expo2020BiH #Expo2020 prihvatljive
#HeartShapedOpportunity 2020581 poljoprivredne
#Expo02020 #Expo2020Dubai metode!
2020 sSW
HEART-SHAPED OPPORTUNITY:
ICT sector
Some of the most
ICT companies in Bosnia and famous Neke od
Herzegovina work for some of the companies in the najpoznatijih
world’s most famous companies, ¥ e world rely on svjetskih
IKT kompanije u Bosni i oA
develop some o ihe Mo 310 | ercogonmrade anekeod | Pogectind | lompania e
?he world's ICT market, and employ kor::‘]:::jz:asrj;?r:\]‘ftjfntse‘s: =7 solutions proizlvgde i
around 4,500 people. najpoznatijih proizvoda i develolpeq by rAe;;’:F:er;:.aa dis
20.11. < softverskih solucija za svjetsko COMPAmES Ao J Ll
13:00h ICT sector Through strategically placed IT triiite, te zaposljavaju oko If invested in this razvxl'g ICT SECTOR
e Srployment of sn adaitional | 300 osoba. Kroz strateske | Pusipess seetor, | JETERIEL
6,000 people and achieve Hvesticije ovaj sektor maze tential of ula: .an ja u ovaj
contl:ibutigns[:o BiH's GDP of 500 zapostitt dodatnih; 6,000 osoba, co?wtori?::t]i?\ 0500 sekgtorlmoguéeJ
v te ostvariti doprinos BiH BDP-u S 2 5 353
million EUR! od 500 miliona eura million euros to je ostvariti
: BiH's GDP! doprinos BiH
#Exp02020BiH BDP-u od 500
#HeartShapedOpportunity #Exp02020 miliona eura.
#Expo2020 #Expo2020Dubai 2020551
HEART-SHAPED OPPORTUNITY:
Forestry and wood industry
Did you know that more than 63% of Did you know
Bosnia and Herzegovina is covered that more than | Da li ste znali da
in forests? 63% of ga is je vise od 63%
. oo d in Bosne i
—— . Da li ste znali da je viSe od 63% coverocin x
> Ri
B o o ooty | oane  Hercegouine preveng | foreBH s | Hercgaie
boasting a plethora of ecos; ptee,ms Sumama7Bosna | Hercegovina :ne l')l i . moesd §un?ama7 Bosna i
d S lfnd £ 1l yS d je zemlja koja se moze eavi yt oresy Heroa 6vina e
fauzna Iar? aadc;jitioanncf?:n?estsor?o?/ri‘de a pohvaliti veliidm brojem Suma, Ecoun neshl'nh zeml‘§ koja s]e FORESTR
21.11 Forestry rar.| e of resounzces for vgrious mnostvom ekosistema 1 abiljem urp:e il moieJ h\‘}aliti AND WooD
095005 and wood ind! strgie from sustainable forest flore Iitaune. Povih toga, sumie prfov‘ i rar;ge Vi l‘k'n?obro' m INDUSTRY
‘ industry ! : Z’ 5 su: ta] the f is Y | nude Sirok spektar resursa za QU IeSmNCES oL ;L :n; te n]uedi
and construction industry, which is | e industrje, od odritvog | EUCRE Sirok spektar
highly attractive to ryl':ential Sumarstva 1 drvne indistrije, ]k' s it :‘S,hl resursa zpae razne
Ll ol PO do gradevinarstva, sto zvuci making 1t mghly 5 ki
investors. vrlo primamljivo za sve attractive to industrije, Sto
potencijalne investitore. .potennal e y'rlo
investors. primamljivo za
sve potencijalne
#Expo2020BiH #Expo2020 investitore.
#HeartShapedOpportunity 2020581
#Expo2020 #Expo2020Dubai
2020 5-5%
We see ;
®expo2020dubai | EXPO 2020 Dubai
vidimo kao
as a place that A Koi
connects us with mjesto ONe s
We see @Expo 2020 Dubai as a place the broader povezine:l
that connects us with the broader world and brings sjedinjujesa
world and brings us together. That Expo;2(120 Dubat.vidimo kao us together. That ostalim
way, we can ceglebrategour co.mmon mjesto koje nas pavezifjed wage we ;:an dijelovima
yr‘\umani':y and break barriers sjedinjuje sa‘astalim celgl;rate our svijeta; Naitaj
batween ciltures. Now welaves dijelovima svijeta. Na taj nacin Samon nacin moigmo
21.11 Expo 2020 cHance to see b -on d'borders toa mozemo slaviti nasu humanost tiumanity and slaviti nasu
TR Dubai Y e i slomiti barijere koje se Y 8 humanost i
13:00h i world of shared opportunities and Zeod break barriers AR
promotion stvaraju izmedu kultura. Sada slomiti barijere

common goals.

#Exp02020BiH
#HeartShapedOpportunity
#Exp02020 #Expo2020Dubai
2020 55

imamo priliku da gledamo
preko granica na svijet
zajednickih mogucnosti i
ciljeva.

between
cultures. To see
beyond borders
for a world of
shared
opportunities and
goals.

#Exp02020
20205284

koje se stvaraju

izmedu kultura.
Sada imamo

priliku da

gledamo preko

granica na svijet
zajednickih
mogucnosti i

ciljeva.
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Throwback to

Prisjetimo se

Expo 2020 Dubai's poznate,
Throwback to Expo 2020 Dubai's star-studded svecane
star-studded opening ceremony, the PrTatins e soatay segana opening ceremonije
mind-blowing spectacle, when this cer]e B o?\(l)oren 'a, fia Extio ceremony, the otvorenja na
Expo 2020 grand event first opened its door to 202]0 Dubai klao i P mind-blowing Expo 2020
8 22.11. Dubai the public. nevjerovatnog spéktakla Kada spectacle, when Dubai, kao i
09:00h coohon ie ovaj velicanstvani dogadaj this grand event nevjerovatnog
Promoto #Expo2020BiH 16 QVAT VEAKANSEVE oRacal first opened its spektakla kada
prvi put otvorio vrata Siroj
#HeartShapedOpportunity phroe door to the je ovaj
#Exp02020 #Expo2020Dubai 2 public. velicanstveni
2020 580 dogadaj prvi put
#Expo2020 otvorio vrata
2020 5517 3iroj masi.
A sense of awe, a sense of arrival, a Osiecaj diviienia, osiecai A sense of awe, a dglsl]‘:f\a‘la
sense of approach. Star architect dobi '_J o oglice ijos;ec,':aj )p ravjo g sense of arrival, a osj]e(: an *
Asif Khan's surreal entry portals to pristupa. Glavni arhitekta Asif sense of dobrodoslice i
ExpthOZO :lre :;n expenelnce out of Khan i njegovi nerealni portali app;]oach. Stafr osjecaj pravog
this world. The portals are a g z architect Asi 3 A
2211, | Expo2020 futuristic exploration of the k“;fj fl’eoiit’l'ii'o“!siﬁﬂfvﬁ"z" Khan’s surreal p’a‘:;:’t‘;i'tfg‘i'?‘
9 13,'00"] Dubai traditional mashrabiya, an elegant Portali c'IJa'u fu]tun‘stiéki uvi;j u entry portals to Khan -1 riewovt
2 promotion design element used across the tra dicior]1alni SR Expo 2020 are an Al ]? rtali
region to control light and airflow. elegantni element u dizayjn,u experience out of ko ko?e 3
#Exp02020BiH koji se koristi $irom regije kako this;worlds ulazi u Expo
Po: & bi se kontrolisala svjetlost i 2020 su
#HeartShapedOpportunity strujanje zraka #Exp02020 neponovijivo
#Exp02020 #Expo2020Dubai J 20205:51# b
2020 oS iskustvo.
HEART-SHAPED OPPORTUNITY:
Automotive parts and
manufacturing
A has established Bosna i
From the production of Volkswagen 0d proizvodnie Volkswagena i a long tradition Hercegovina ima
and commercial vehicles at a plant komercijalnih vozila u tvornici and experience in dugu tradiciju i
near Sarajevo to bus productliun in blizu Sarajeva, do proizvodnje the automotive Tskustvo u
::Ea ?;:aaggsﬁ?ﬁaﬁ?:l::d autobusa u Banjoj Luci i d:g'éﬁ?‘[ﬂ?; automobilskoj lllTﬂHﬂTWE
g : e Mostaru, Bosna i Hercegovina » Maj industriji. Veliki PARTS AND
trad'I.Itlon and overal.l.gxpene:ce in ima dugy tradiciju i iskustvo u brands have brendovi se ved
the automotive industry. For o 3 i relied on the .
Automotive decades, major brands have relied alétrzwgg:s!?v&d:;t;ﬂ ]I.:lil;m skilled workforce gj;ﬁf‘;li“:; H‘“UFM:WRI“
23.11. parts and on the skilled workforce of BiH to s M ) of B&H to yual
10 . oslanjaju na struénu radnu struénu radnu
09:00h | manufactur | assemble cars for Western markets. snagu iz BiH za sklapanje assemble cars for snagu iz BiH za
ing . . automobila za zapadno trziste. Western |:narklets. sklapanje
With all the recent strategic Uzimajuéi u obzir sve All of which gives | & e
movements and industry renewals in strategijske poteze i this industry zapadno triiite.
B“'.I’ the aarto components suPply industrijsku obnovu u BiH, patential to Na taj nacin ova
chain has an excellent potential to nabavni lanac automobilskih develop even industrija dobija
develop further and serve the needs | .1 ima veliki potencijal more! dodatni
of the wider region. za razvoj i opskrbu Sire regije. HExp02020 potencijal za
PO daljnji razvoj.
20205815
#Expo2020BiH
#HeartShapedOpportunity
#Expo2020 #Expo2020Dubai
2020 a3
hThe suqnd of Zvuk Cekica vel
ammering has stoliecima
The sound of hammering has echoed echoed through od ‘ekd‘e nagim
through our streets for centuries our streets for uliéamaj i prema
and, according to the craftsmen, is Zvuk Cekica vec stoljecima centuries and is riiedima ?la§ih
not about to stop soon. Among them odjekuje nasim ulicama i, not about to stop z;natli'a ok
are the woodcarvers, blacksmiths, | prema rije¢ima nasih majstora, s00n. nete r{zs:t;ti
Heart- leatherworkers, coppersmiths and jos nece prestati. Medu njima Woodcarvers, Medull:'ﬂ'ima se
23.11 shaped locksmiths. Its uniqueness and high se nalaze stolari, kovaci, blacksmiths, nalaze Jstolan‘
11 13"00':' o crf:?nit quality distinguish its craftsmanship. | proizvodaci koze, kovaci bakra | leatherworkers, Lovadi ’
: p:pCrafts ¥ One of the challenges is the i bravari. Njihove vjeitine se | coppersmiths and proi I::Ei

preservation of their practices.

ogledaju u jedinstvenosti i

locksmiths have

koze, kovadi

visokom kvalitetu. Jedan od craftsmanship bakra | bravari
#Expo2020BiH izazova jeste upravo ofuvanje that is unique Niihove v‘eilin.e
#HeartShapedOpportunity njihovog zanata. and high in ie I.edJa‘u u
#Expa2020 #Expo2020Dubai quality. J.edi‘lﬁtvenisﬁ ;
2020 5= visokom
#HeartShapedOpp 3
ortunity kvalitetu.
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HEART-SHAPED OPPORTUNITY:
Pharmaceutical industry

BA
Bosnia and Herzegovina's pharmaceutical Farmaceutski
pharmaceutical sector has the sector has the sektor Bosne i
capacity and highly skilled Farmaceutski sektor Bosne i capacity and Hercegovine ima
personnel to develop new Hercegovine ima kapacitete i highly skilled kapacitete i
pharmaceutical products and visoko kvalificirano osoblje za personnel to visoko
manufacture them. razvoj i proizvodnju novih develop and kvalificirano
farmaceutskih proizvoda. produce new osoblje za razvoj
The appropriate regulatory Odgovarajuci regulatorni pharmaceutical i proizvodnju
o —_—— framework, sophisticated okviri, sofisticirane products. The novih
12 12; (1)(;h ical laborator:'jes with international lal;grator(i){je koj: x?edyju regulatory famgceu;skih
2 : accreditations, existing medunarodne akreditacije, framework, proizvoda.
industry pharmaceutical production that postojeca farmaceutska modern Regulatorni PHARMACEUTICAL
operates successfully on three proizvodnju koja uspjesno laboratories and | okviri, moderne INDUSTRY
continents, scientists and highly posluje na tri kontinenta, highly expert laboratorije i
professional, specialized staff make naucnici i struéno, staff make this stru¢no osoblje
the pharmaceutical industry in our specijalizirano osoblje ¢ine industry cine ovu
country attractive to investors! nasu zemlju privlaénom za attractive to industriju
potencijalne investitore. investors! priviacnom za
#Expo2020BiH potencijalne
#HeartShapedOpportunity #Exp02020 investitore.
#Exp02020 #Expo2020Dubai 202055817
2020 551
The history,
architecture, and
archeology of Historija,
The history, architecture, and Bosnia and arhitektura i
archeology of Bosnia and Herzegovina are arheologija
Herzegovina are fascinating. The Historii hitektura i fascinating. The Bosne i
Roman villas in Bosnia and istorija, apmeura Roman villas in Hercegovine su
S 5 arheologija Bosne i 2 A
Heart- Herzegovina are reminders of the Herc . fasci Bosnia and fascinantne.
. o e oo , egovine su fascinantne. 2 z 3
25.11. shapedA rich Roman province's r]ch history Rimske vile u BiH su samo Her?egovma are ernske vileu
13 09:00n | OPPOrtunity that covered the entire Balkan siatnics na bogate bister: reminders of the BiH su samo
. : History & Peninsula. PACSIELICT AL 0GR MSOLLL rich Roman podsjetnici na
heritage nmsl}e proancie koja Je rovince's rich bogatu historiju
S 2 krivala cijeli Balkanski pry ogalL ]
#Expo2020BiH po lJ 7 history that rimske
#HeartShapedOpportunity poluctol covered the provincije koja
#Exp02020 #Expo2020Dubai entire Balkan je pokrivala
2020 s=51% Peninsula. cijeli Balkanski
poluotok.
#HeartShapedOpp
ortunity
HEART-SHAPED OPPORTUNITY:
Metal processing industry
Bosna i Hercegovina je izvrsna
Bosnia and Herzegovina is a natural lokacija za investitore u
location for investments in the sektoru metalopreradivacke Bosna i
metal processing industry with industrije. Raspolaze brojnim BA is richin Hercegovina je
abundant raw materials, a highly sirovinama, unique natural bogata
skilled workforce and experts in all visokokvalificiranom radnom resources, such jedinstvenim
metal processing branches snagom, i stru¢njacima iz as iron ore, prirodnim
(production, design, development). razlicitih grana obrade metala bauxite, lead, resursima poput
As a result, the metal processing (proizvodnja, dizajn, razvoj). | zinc, and copper. Zeljezne rude,
26.11 Metal industry is leading the export sector Kao rezultat toga, As a result, it has | boksita, olova, METAL
14 13,'005 processing | economy with a 10% annual growth metalop'reradivaéka industrija | low utility costs, cinka i bakra. PROCESSING
: industry cate: prednjaci u izvoznom sektoru, | which providesa | Shodno tome, INDUSTRY
sa godi$njom stopom rasta od distinct cost ima niske
The land is rich in unique natural 10%. Zemlja je bogata advantage to komunalne
resources, such as iron ore, bauxite, jedinstvenim prirodnim investors. troskove zbog
lead, zinc, and copper. As a result, | resursima poput Zeljezne rude, cega investitori
it has low utility costs, which boksita, olova, cinka, i bakra , #Expo2020 imaju izrazitu
provides a distinct cost advantage te ima niske komunalne 20205817 troskovnu
to investors. troskove, zbog ¢ega investitori prednost.
#Exp02020BiH imaju izrazitu troskovnu
#HeartShapedOpportunity prednost.
#Exp02020 #Expo2020Dubai
2020 Sl
Ne propustite
iskoristiti
Ne propustite iskoristiti jedinstvenu
jedinstvenu priliku da Vase priliku da Vase
preduzece, projekat ili preduzece,
turisticka zajednica ucestvuje projekat ili
u Biznis programu u okviru turisticka
Expo 2020 Dubai. Online zajednica
prijave su otvorene jos samo ucestvuje u A
dva dana - stoga posjetite web: Biznis programu
26.11 Business https: / /expo2020bih.ba/biznis- u okviru Expo
15 15:0‘”" programme / program i ispunite formu kako / 2020 Dubai. REMINDER
: - Reminder bi se Vas poslovni subjekt Online prijave su b

nasao medu 80 izabranih!

otvorene jos
samo 2 dana!

#MinistarstvoPrivredeKS Vise info:
#Expo2020BiH https: //expo202
#HeartShapedOpportunity 0Obih.ba/biznis-
#Exp02020 #Expo2020Dubai program.
2020 551 #MinistarstvoPriv
TAG Vlada KS redekS
#Expo2020BiH
@vladaks_
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Mother nature has a heart. You can

Mother nature
has a heart. You
can see it in

Majka priroda
ima srce. Ogleda

see it in steep mountains, emerald steep mountains, se u strmim
rivers, flowers, and trees. That's Majka priroda ima srce. Ogleda emerald rivers, planinama,
Heart- why even natural scenery in Bosnia se u strmim planinama, flowers, and smaragdnim
16 27.11. shaped and Herzegovina is heart-shaped. smaragdnim rijekama, cvijecui | trees. That's why rijekama,
09:00h | opportunity drvecu. Iz tog razloga su even natural cvijecu i drvecu.
: Nature #Expo2020BiH prirodne ljepote u Bosni i scenery in Bosnia | Iz tog razloga su
#HeartShapedOpportunity Hercegovini u obliku srca. and Herzegovina | prirodne ljepote
#Expo2020 #Expo2020Dubai is heart-shaped. u Bosni i
2020 52817 Hercegovini u
#HeartShapedOpp obliku srca.
ortunity
"Poziv Vlade
Kantona
Sarajeva za
preduzeca,
Poziv Vlade Kantona Sarajeva ':r?_iletl‘%: :
za preduzeca, projekte i za‘uedsniceeza
turisticke zajednice za ucesce o eéc’e Bl
u Biznis programu u okviru programu u M
Expo 2020 Dubai je uspjesno 4 .
okonéan! Zahvaljujemo se svim Okv'B’ug’;??emzo Poziv 20 uteSce no
Business aplikantima i uskoro sa Vama i e§n‘l A Exgo 2020 Dubui
28.11. | programme dijelimo informacije o 80 PRI fezovrsent
17 5 / e 2 / okoncan!
09:00h | - Prijave su odabranih privrednika. Zahvaljujemo se
zatyorene - : svim aplikantima
#MinistarstvoPrivredeKS 3 tikore Sa Vama
#Exp02020BiH dijelimo
#HeartShapedOpportunity informacije 0 80
#Expo2020 #Expo2020Dubai odabranih
2020 s-5% privrednika.
TAG Vlada KS
#MinistarstvoPriv
redeKS
#Exp02020BiH
@vladaks_
The breathtaking
o, | prasne
2 nadgrobne ploce
. made by stone na steccima
The breathtaking stecak carving masters, oG s ra\;ili
tombstones, made by stone carving . - are inscribed on ) ap .
G Nevjerovatne nadgrobne ploce nasi -_m?
masters, are inscribed on the World T Sattima kot nasravili the World Kafenoresdi s e -
Heritage List by UNESCO. They ¥ Karanone Je vp't Heritage List by it l" N
Heart- witness the artistic and creative Nas] KAMCIIEALE SILUVISTENS UNESCO. They el ~
¢ - na listu Swjetske kulturne : Svjetske —
shaped achievements of the medieval stone v 3 witness the < . |
28.11. A & 3 : 3 bastine UNESCO-a. Oni R kulturne bastine
18 : opportunity | carving masters in medieval Bosnia S SRiisan artistic and :
13:00h: | 557 g svjedoce umjetnickim i A UNESCO-a. Oni
: History & and Herzegovina. kreativniin postaudin creative edod
heritage L I postignucima achievements of svjecace:
¥ srednjovjekovnih 2 umjetnickim i
#EXpo2020BiH kamenorezaca u the medieval kreativnim
fHeartshapedOpportunity srednjovjekovnoj BiH stone cAIving postignucima
#Expo2020 #Expo2020Dubai 2 masters in stednioviakovnili
2020 5281% medieval Bosnia kame]nor]ezaca u
and Herzegavina. srednjovjekovno
#HeartShapedOpp 300H:
ortunity
e =
Bastina. Bogata
HEART-SHAPED OPPORTUNITY: “fz‘:l'("fgra )
Tourism Heritage. Rich Prekras;n'
folklore and krajolici
Heritage. Rich folklore and beautiful nature. Vi munsz(a hr;na
tradition. Beautiful landscapes. Superb cuisine. Lt Bosnadt £
Superb cuisine. People. Bastina. Bogata tradicija i People. Bosnia ngce. ovina ie
folklor. Prekrasni krajolici. and Herzegovina oduvi'gk bila ]n 4
Bosnia and Herzegovina has always | Vrhunska hrana. Ljudi. Bosna i | has always been a raikrsm’ci
been a crossroad of civilizations, Hercegovina je oduvijek bila na crossroad of izmedu
peoples, beliefs, with the raskrsnici izmedu civilizacija, civilizations, gaanh o g
29.11. ; bt g : A G civilizacija, ljudi
19 09:00h Tourism magnificent exchange of goods, ljudi, i vjerovanja, sa sjajnom people, beliefs.

culture, science and art. Located
between the East and West, this is a
country that defines the very
meaning of diversity.

#Expo2020BiH
#HeartShapedOpportunity
#Expo2020 #Expo2020Dubai
2020 s5%

razmjenomu dobara, kulture,
nauke, i umjetnosti. Smjestena
izmedu Istoka i Zapada, ova
drzava definiSe znacenje rije¢i
razlicitost.

Located between
the East & West,
this is a country
that defines the
very meaning of
diversity.

#Exp02020
20205.8%

i vjerovanja, sa
sjajnom
razmjenomu
dobara, kulture,
nauke i
umjetnosti.
Smjestena
izmedu Istoka i
Zapada, ova
drzava definise
znacenje rijeci
razlicitost.
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Cuisine of BIHs a
Bosnian cuisine is a blend of cuisines blend °.f CUISINGS Bh: kl‘!h} fiaje
and eating habits with Turkish, and eating r.'ab‘ts P o;_]_e_la,.
Mediterranean, and Levantine W'Fh Turkish, tradicije i
e Slemants. Mediterranean, elemenata
Bosanska kuhinja je spoj jela, and Levantine turske,
tradicije i elemenata turske, cuisine elements. mediteranske i
Heart- S WHAE Vo BeE oh A Blate s mediteranske i levantinske What you get on levantinske
20 30.11. shaped di s you g d P dibl kuhinje. Ono Sto zavrsi na aplate is kuhinje. Ono Sto
13:00h | opportunity versity, creativity and incredible;, | vz tanjiru jeste razlicitost, diversity, zavrsi na vasem
: Cuisine simplicity that will c?pmre your kreativnost i nevjerovatna creativity and tanjiru jeste
taste buds! jednostavnost koja ¢e oduseviti incredible razlicitost,
. vase nepce. simplicity that kreativnost i
#Heargﬁt::ojgégslﬂtuni t will capture your nevjerovatna
#Exp02020 glEx %ZODub!i taste buds! jednostavnost
Po: ZOZOyF:ASOl# koja ce oduseviti
J #Exp02020 vase nepce.
2020581

Content
category

(Novembar 2021)

Caption FB IG LN // ENG

Caption Twitter ENG

Caption FB IG LN // BHS

Discover Bosnia and Herzegoving, the place where Discover Bosnia and
East meets West, a place full of love, from the way it Herzegovina, place . N i
treats its people to its natural beauty, rich history, where East meets West, MWN}@ stk
and culture. a place full of love, from W e
the way it treats its i5unizng kA, o
Numerous investment opportunities, beautiful people to its natural RSN, BREAIORBiStRRIEML
1012 C sights, and i people are waiting for you. beauty, history, & KO- e
1 % Campaign video
13h video So, open your heart to them! culture. OnG 86 5w BiH
L Many investment 2 o WW“ é‘b
@Expo 2020 Dubai opportunities, beautiful | SUU0STRBYS0SH 22 Uiaeania.
@Viadz i sights, & inspirational | SURKEI BNt
SMinistarstvoPrivredeKS #Expo2020BiH people are waiting for | W 1Z80v2s BRzivame da iy
#HeartShapedOpportunity #Expo2020 you! @uladaks SBXRIE NRR KSR
#Expo2020Dubai 20205-51# #Expo2020Dubai
I.eanir'\g aver the' Mjljacka river, numerous |?ridg‘es of Leaning over the . -
S.arajevo are witnesses to the passage of time in a Miliacka river, numerous wmmmgj;gm,
city where East and WatA have always merged and bridges of Sarajevo are mmm O™ epm= *
condsted. witnesses to the passage Wmm"
% 2 i of time in a city where WEM(W :%’m
To see more of breathtaking Bosnia and Herzegovina East and West have oduviigksuscetalid spajali, .
2312, ) and its hearvt-shaped gpport}{nmes visit our websne‘: always merged and g &
2 11h Campaign e_meOZpb:h.ba, or BiH Pavilion 2t Expo 2020 Dubai coexisted. To tea moke nggw 4
site, every day from 10 am to 10 pm! of our breathtaking land mkop vas Wu Bospi
@Expo 2020 Dubai visit our wehsite: i Hergeeovini gutem web
@Visit Sarajevo 2xp02020bih.ba, or our m e_xpoZO_Z_Oblh.ba, ik
o ) A Pavilion! BR5jetita BiH pavliengs Expo
]l rivr =:..=.\S #Expo2020BiH @Visit_Sarajevo 2020 Dubai s3jmy, sxaki,dan od
#HeartShapedOpportunity #Expo2020 10do 22h!
#Expo2020Dubai 2020551
Kao konteass masevarl
In contrast to mass-preduced homeware, Bosnia and prRizuadnii, Bosna i,
k govi the ies-old ition of In contrast to mass- Hercegovina igguie stalistRy @
kilim weaving - an art form highly valued by produced homeware, tradicijy thania clima -
collectors. A strong tradition of kilim weaving is Bosnia and ZOVi VISt UM i £
another example of iow our country is wovengwith embraces the centuries- Vi It HEM“ -SHAPED |
tradition and how its cultural expression is diverse old tradition of kilim kelskcionarima. Tradiciiague, OPPORTUNITY
and vibrant. weaving - an art-form umjetnicke famme je inisdan "
S highly valued by dokazkaka = nainzemiia 8
3 1i.h : Campaign To discover our unique heritage and hidden collectors. praskanA tradiciiem i
opportunities, visit our website: expo2020bih.ba, or (azpelikim i Ziveeisnim,
BiH Pavilion at Expo 2020 Dubai site, every day from To discover more, visit o8}
10amto 10 pm! our website:
@Expo 2020 Dubai exp02020bih.ba, or BiH Kake biste otkriliinéskrvenin
@Viada i Pavilion at kultuenih besatstava bb,
#MinistarstvoPrivredeKS #Expo2020BiH @expo2020dubai site! paslileda, oesigtita.nasy web
#HeartShapedOpportunity #Expo2020 @ydadaks SiARiEN; expo2020bih.ba il BiH
#Expo2020Dubai 20205..51# pavilion 03 saimu Expo 2020
Dubai, syzki dan od 10 do 22h.
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Woodcarving is an artistic craft with a long tradition DrverezRArSHR je ujstnicki = ¥
in Bosnia and Herzegovina, also included in the Zanat s3,dugom, tradiciom u
Repr ive List of the ible Cultural Woodcarving is an Bosni L Hergegovini koji je HEART-SHAPED
Heritage of Humanity by UNESCO. The woodcarvings | artistic craft with a long upisan 0a UNESCO-vu listu EART-
— furniture, sophisticated interiors and small tradition in Bosnia and svigtske bastine! Drvorezbariie DPPI]IITI.IHITY
decorative objects — stand out for their recognizable Herzegovina, also - namjesta). sofisticizani
hand-carved motifs and overall visual identity. included in the interiier, i ukrasni pregmete —
2712 Representative List of isticw se po syRjim boeatim,i
4 léh i Campaign See more of our wood industry opportunities and the Intangible Cultural Brepoznatlivion mativimal
G traditions on the website: expo2020bih.ba, or visit Heritage of Humanity by LAANAINEOM. RIECIZNSEM.
BiH Pavilion at Expo 2020 Dubai site, every day from UNESCO. Discover more:
10amto 10 pm!. exp0o2020bih.ba, or visit | Viie o meguiNRsHma i tradicii
@Expo 2020 Dubai our Pavilion at nase dovng industois,
@Vlada Kantona Sarajeva @expo2020Dubai site! pogladajtena web stranici:
#MinistarstvoPrivredeKS #Expo2020BiH @uladaks expo2020bih.ba, li posistite.
#HeartShapedOpportunity #Expo2020 BiH Pavilion Expo 2020 Dubai
#Exp02020Dubai 2020 55 Sainu. syaki dan od 10 do 22h!
. ’ 3nia Bosna | Hercegovina
Modern-day Bosnia and Herzegovina has been home . W = N = €
: Sesei 3 = Modern-day Bosnia and bila je dom,LazRim,
1o various civilizations and cultures, which resulted in a - : .
. . N Herzegovina has been civilizaciiamal kulturama keis v
a complex and emotionally rich music and dance. 3 . . HEART-SHAPED &
This is best depicted by Sgydah and Folkare dance. hometovarious 84 5 DEANSARRR SRIBtRle, OPPORTUNITY
3 0 " | civilizations and cultures, izniedrils ovai slozend ]
Learn more about the rich culture of Bosnia and :lhich resu?t:d i‘n €57 W iariza & N
Herzegovina on our website: expo2020bih.ba, or visit 5 igiiioiginte .
At o : complex and emotionally | gailispée.grikazan Koz seudani 4
B BiH pavilion at Expo 2020 Dubai site, every day from g 2 ,
5 31.12.9n | Campaign 10 am to 10 pm. rich music and dance. folklamiples! ’i
Lo This is best depicted by 6 ‘ »
Z and jte vise.o j i | &
@Expo 2020 Dubai Sevdah 5913&99 W@J&% WWW 1 e
@Vlada Kantona Saraieys dance! Learn more: Bosos {Hercegoning.na nasel. 5 / \&
expo2020bih.ba, or visit | web stranici- expo2020bih.ba, /| I
oo X . our pavilion at ili posietite.BiH pavilion Expo
#MinistarstvoPrivredeKS #Expo2020BiH ¥ind :ZOZODubaiI 23\20 R fautian dan”o é / U
#HeartShapedOpportunity #Expo2020 2 m@, udéolzbzého W
#Exp02020Dubai 2020 505 3
(December 2021)
Number Da} r::" Caption FBIG LN # ENG Caption Twitter ENG | Caption FB IG LN # BHS Boost preview
Bosnia and Herzegovina's Expo 2020 team
wishes you a happy and prosperous New !
01012021 | Year! Let us end this year with a heart full | Tim Bosne i Hercegovine za Expo
— of thankfulness and joy, looking forward to | 20203eli vam sretnu i uspjesnu
all the opportunities and prosperity that Nowu godinu! Provedimo kraj ove
1 ih UAE / o
tirhe 2022 has to offer. godine u 2ahvalnosti i veselju,
08h BiH @Expo 2020 Dubai radujuéi se svim moguénostima
time @Vlada Kantona Sarajeva koje nam 2022. pruia.
#MinistarstvoPrivredeKS #Expo2020BiH
#HeartShapedOpportunity #Expo2020 Happy New Year
Dubai 20205-5#
While the temperatures in Dubai are high, ]
take a minute to refresh your day with | While the temperatures in
magnificent sceneries of the snow-coated Dubai are high, take a
mountains, Olympic beauties surrounding | minute to refresh your day
02.01.2021 Sarajevo. with magnificent sceneries | U Dubaiju su temperature i dalje
- 2 of the snow-coated jako visoke, stoga odvojite minutu
3 e @Expo 2020 Dubai mountains, Olympic | svog vremena kako biste ufivali u Video: Winter tourism FB: hitps:fifb melawVOF NUWUAQhAK
time @Vlada Kantona Sarajeva beauties surrounding | nevierovatnim prizorima snijegom https://we.tl/t-ZKNsMVJENJ. 16: https:iifb met218zRuNOfls4n07
08h BiH @Visit Sarajevo Sarajevo. | prekrivenih planina koje okrufuju
time i Sarajevo.
isitSaraj ini i @vladaks_ 2020dub
#Exp02020BiH #HeartShapedOpportunity | #MinistarstvoPrivredekS
#Exp0o2020 #Expo2020Dubai 20205-# #Expo20208iH
""""""" | Copper artisans in Bosnia and Herzegovina |Copper artisans in BiH have |
have been designing and crafting plates, been designing and
coffee pots, and ornaments for centuries. | crafting plates, coffee
While you're looking for a one-of-a-kind pots, and ornaments for |\ L L .
03.012021. | souvenir to take home, pause for a second | centuries. While you're it g
R 2 : . . koji biste ponijeli kuci, obratite
— and admire the centuries-old designs and | looking for a one-of-a-kind | . N
R : aznju na zanatlije iz BiH koji vec
craftsmanship. souvenir to take home, ARt
3 1ih UAE stoljecima izraduju bakrene
lims: - pause for a second and sl a
08h BiH @Expo 2020 Dubai admire the centuries-old Bosioti s o e ol
time @Viada Kantona Sarajeva craftsmanship. G e
G % izradi.
@Visit Sarajevo
ji ini ivredeKS @vladaks_
#Hear tunity ini i
i _ #Exp02020 #Exp02020Dubai 2020,5# #Exp020208iH

Just a month ago, all eyes |
were on us at Expo 2020
Dubai, where we ]
presented the rich and | Prije samo nekoliko sedmice sva je
diverse cultural heritage | paznja bila usmjerena na Bosnu
through our National Day | Hercegovinu i njen Nacionalni dan

Just a couple of weeks ago, all eyes were on
Bosnia and Herzegovina at Expo 2020 Dubai,
where we presented the rich and diverse
04012021 | cultural heritage through our National Day
performance. So today, we're sharing with
you a quick #throwback to that magnificent

: performance. So today, | u sklopu Expo 2020 Dubai, na
4 m’:,::E e we're sharing withyoua | kojem smo predstavili svoje
08k BiH : ) quick #throwback to that |  bogato i raznoliko kulturno
time @VEZ"}("aﬁfﬁ?‘:"s’::;jeva magnificent day! | naslijede. Danas se prisjecamo tog
i \
#MinistarstvoPrivredeKS #Expo2020BiH T ! prekiasiop daal
mea’?:‘s%?;g:;;‘;g%ﬁ;“m #MinistarstvoPrivredeKs |
1 i #Expo2020BiH !

Expo 2020 Dubai - a place to be, a place to

see.
| Expo 2020 Dubai - mjesto koje Change the
For 170 years, World Expos have provided a i morate posjetiti.
platform to showcase the most significant H way you see
05.012021. | innovations that have shaped the world we | Veé 170 godina Svjetska izlozha the world
— live in today. Expo 2020 has continued that i sluzi kao platforma za
5 fhuag | tradition with the latest technology from | predstavijanje najzna&ajnijih FB: hitpsfh mef2BlublKEL DFtYL
e around the globe! | inovacija koje su oblikovale svijet 1G: hitps#fb mefiMyvacfisHuzTHeaB
08h BiH . | kakav danas poznajemo. Expo 2020
time @Expo 2020 Dubai i je nastavio tu tradiciju
@Vlada Kantona Sarajeva | prezentirajuci najnovija

| tehnoloska dostignuca iz cijeloga
svijeta.

ini ivredeKS #Expo2020BiH ]
#HeartShapedOpportunity #Expo2020 '

#Exp02020Dubai 2020557 ]
Sebilj - a symbol of the Sarajevo is the last
remaining kiosk-shaped public fountain and
is to be found on BasZarsija Square.

Sebilj - a symbol of the
Sarajevo is the last
remaining kiosk-shaped |
public fountain and is to | Sebilj je posljednja fontana iz
be found on BasZariija | perioda Osmanskog carstva koja

Surrounded by the pigeons, symbols of the

05.012021, | capitals old town, Sebilj tells us a story that
is centuries old and undoubtedly, takes a

breath away for everyone who witnesses its

& S ety Square. Surrounded by the | se nalaz na BaSZarsiji u Sarajevu. T mesnodfe s e
ey . pigeons, it telsusa | OkruZen golubovima, sebilj je : bitos#fh mellGia2seAXOSWIS.
08h BiH T century-old story that | simbol starog dijela grada koji nam
time i leaves everyone speechless.!pri¢a pricu staru nekoliko stoljeca
@Vlada Kantona Sarajeva (BICABRCY DR
Ot Sar o @viadaks_ 1" i oduzima dah svima koji ga
1 = ea #MinistarstvoPrivredekS | posiete.
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| Do you know what is the main advantage of

Bosnia and Herzegovina when talking to
automotive parts production?

We would say its physical proximity to

The main advantage of
BiH's automotive parts

production fsits promity. i = gy sl Brotaadng

| Da b znate 3ta je glavna prednost

07.012021 | Europe’s automobile manufacturing base, to Europe’s automobile | >
. Whichallows temastionalinvestorsito. | manufacturing base; wiich | 2uty dijeloval U pitanju je niena
i : ; | geografska blizina fabrikama za Video: Factory of automotive parts g
4 fhUag | benefit from reduced distribution costs and allows international | 3 s s rt i ; PRl FB: hitpsifb mefFloS3FXmnsaDhd.
. =just-in-time™ production delivery! investors to benefit from | DTO|2V0 fl]ll automobila u WOP‘, ps: rnve.google.com/file sYpvtiafpu 1G: 4
tirne s B o etinens | koja stranim investitorima KPge5b24hj3iebfyoRskT /viewusp=sharing | httpsi#fb meliMaBn3CavouiETL
LAl : ’ reduced distribution costs | 0 ¢ava niske trozkove
time @Expo 2020 Dubai & just-in-time production | distribucije te brau isporuku
@Vlada Kantona Sarajeva delivery! @vladaks_ | 5
#MinistarstvoPrivredekS | probvode;
#MinistarstvoPrivredekS #Expo2020BiH #Expo20208iH i
#HeartShapedOpportunity #Exp02020 ]
#Exp02020Dubai 2020557 ;
Happy National Day, Malaysia! i
08.01.2021 ]
@Expo 2020 Dubai ;ﬂi:?st::g
8 T UAE @Vlada Kantona Sarajeva ! | Sretan Nacionalni dan Male:
time 1l
08h BiH deKS #Expo2020BiH 1
lime: #HeartShapedOpportunity #Expo2020 i
#Exp02020Dubai 20205-5#
Did you know that Bosnia and Herzegovina is
one of Europe’s top halal-tourist attractions? | i b
We offer you a ich Islamic legacy dating | i Yo 410 that B |
back to the Ottoman era, halal cuisine, 5 ; ! ; s
3 SR tourist attractions? We | Bosna i Hercegovina je jedna od
09012021 | accommodation, Mustim guides, and an Sy e o e
abundance of prayer facilities! you | PAMOIENIRE N e tnaciia i
legacy dating back to the | Evropi! U BiH moZete pronaci 3 g P !
Gitfomen:ern: Balib s, Engitn bismebs natieds fofe; [ oc0: Mlssiiduv:guogle: oamd i (0 Tiiy |
3 1ih UAE @Expo 2020 Dubai b -] 3 A 3Y{10F_IDXPBPtQY24b9JJAulZz/view?usp=shari |
e s Santon Sarajeva. accommodation, Mustim | datira od perioda Osmanskog = i
08h BiH S Sar i guides, and an abundance | carstvo, halal hranu, smje3taj,
time of prayer facilities! | vodiZe, i mno3tvo objekata za
#VisitSarajevo #MinistarstvoPrivredeKS wMinisf[::i‘:r’i;r i molb
#Expo2020BiH #HeartShapedOpportunity Fomcaiion '
#Expo2020 #Expo2020Dubai 20205<# i
Prokosko Lake, a glacier lake about 35 miles i
from Sarajevo, is certainly one of Bosnia's | Prokozko jezero, jedan od
hidden jewels. | skrivenih dragulja BiH, smje3teno
| je nasati po voZnje autom od
Itis surrounded by old wooden shepherd | o\ oL | Sarajeva. Jezero je okruzeno
cottages known as katuni, and you may also lake about 35 ;niles eom: L starim drvenim pastirskim
10012021 | se¢ an old wooden mosque. The lake is also | (> '=°"°% 2 | kolibama, takozvanim katunima, te
home to the amphibian Triton, which is jevoy i ceetaintirone. | uiegovoy bharimesele vidiet §
— ; L of Bosnia's hidden jewels. | ixig e
found solely in Proko3ko Lake. The The ke &-skohomesto: | staru drvenu dZamiju. Proko3ko
10 ThUAE | surrounding region is also rich in indigenous | 4= = ®.%9 200 | jezero je i staniste tritona,
time | and magnificent white flower plant species e amphibian Triton, e mignog vodozemea koji se
e that are unique to Mount Vranica. which s found solely | ;o5 kv moze pronaci u ovom
time i there! @viladaks_ ' jezeru.
a0 2006 Db #MinistarstvoPrivredeKs |
@Vlada Kantona Sarajeva HEpo20208H | U okolini jezera se takoder mogu
| pronaci nevjerovatne endemske
#MinistarstvoPrivredeKS #Expo2020BiH | biljke kao 3to je bijelo vranicko
#HeartShapedOpportunity #Expo2020 | zvonce koje je karakteristizno za
#Expo2020Dubai 202055 ! planinu Vranicu.
Considered a rare masterpiece of medieval ! !
illumination and Hebrew script, the Sarajevo L !
Haggadah is globally the most celebrated ' i
Passover Haggadah. The manuscript is also Considered arare | Sarajevska Hagada je Pashaina i
protected under the UNESCO Memory of ! : | hagada koja predstavija i
: masterpiece of medieval | ) x i
the World Register. minetion and Hebrew | eprocienjivo remek dielo i
: s | srednjeviekovne jevrejske i
012021 | The Haggadah is also remarkable for its story | “":"h',*‘e lsagal’le":‘h |umjetnosti. Ovaj rukopis je upisan
— of survival over centuries of persecution. moasgtg:elaeb‘rsafe: ;a:sov:r | u UNESCO registar Memorija !
" — Thanks to the brave and dedicated s =" svijeta. Hagada je takoder poznata i
P i 2 & aggadah. The manuscript 3 TARE g
s individuals, it survived the Spanish oo protocted under | | PO tome 3to je predviela i
08h BiH Inquisition, WW2 and Naz invasion, and the UNESCO Memory of | progone kroz razlifita stoljeca. !
tirme Sarajevo siege 1992-1995. e Voresnr | |
. viadake | Zahvaliujuci hrabrim i posvecenim Do you know the story |
@Expo 2020 Dubai E ! preziviela je spansku | | of Sarajevo Haggadah? |
@Vlada Kantona Sarajeva Pty | inkviziciju, Drugi svjetski rat, i
| nacistitku invaziju, i opsadu i
#MinistarstvoPrivredeKS #Expo2020BiH | Sarajeva tokom 1992-1995. i
#HeartShapedOpportunity #Exp02020 ! i
#Expo2020Dubai 20205-5#% i i
| Week and make comnectonsviththe | G Lo s s e i e 1
| | O s e | the Travel & Connectivity | Travel & Connectivity sedmici te !
andnetworkiog events: Expo Week and make | tako ostvariti kontakte sa !
: " connections with the | predstavnicima medunarodnih !
@VSS’;P;BZ‘(Z:?\:)‘S‘::;,E“ international scene! | kompanija na razliitim B2B i !
#MinistarstvoPrivredeKS #Expo2020BiH — @"""‘d?— s netwotking dogadaima: !
#HeartShapedOpportunity #Expo2020 el !
#Expo2020Dubai 2020,5-<% oLt ! !
Travel & Connectivity Business Forum at ] |
the Expo 2020 Dubai |
Travel & Connectivity | |
This forum highli and iness Forum at the Expo | i
business opportunities, cutting-edge 2020 Dubai hightighted | Travel & C Biznis Forum '
technologies, and progress achieved by the | business opportunities | o _ |
UAE, International Participants and Expo | relevant to the traveland |  Ovaiforumistice i predstavija |
partners relevant to the travel and connectivity sector, and | POSlovne prilike, najsavremeniju |
13 [12.01.2022.| connectivity sector, and yesterday, bh. our tourism business | ‘E""°;°?'ﬂ‘£ap'95’ak k“ﬂ i |
business representatives from the tourism representatives had the ! uf:ep::ic? ;e Ex;;un:aea;r::ir?(o;lsu w
sector had the opportunity to attend this chance to attend this | o0l n o Sertorom turizma, a i
noteworthy event. noteworthy event! | predstavnici BiH imali su jucer .
@Expo 2020 Dubai @vladaks_ | imali priliku da prisustvuju ovom ]
@Vlada Kantona Sarajeva #MinistarstvoPrivredeKs | znadajnom dogadaju. |
#MinistarstvoPrivredeKS #Expo2020BiH #Expo2020BiH | |
#HeartShapedOpportunity #Expo2020 i
#Expo2020Dubai 2020~<# ) :‘
Our country is full of contrasts and . ' i
diversity. You can see it in the rich natural CS:;:::":‘Q ';5::[:; ! |
12012021 sceneries: - from evergreen to deciduous Vou-cansee it hithe ric.h ! !
forests in Bosnia to karst and Mediterranean : i
: £ natural sceneries: - from | NaSa zemija je prepuna kontrasta i : i
flora in Herzegovina. e ! 2 Video: |
| Tthuse ; e mr i 5‘: s moze ddiet 4 |nttes://drive.googte.com/file/d 1588 wBZdU7A]
time @Expo 2020 Dubai oresin bosa T ary ; ogatim prirodnim pejzafima: od 171207 4imy7avil ostNOOIO /viewZusp=sharing i
08h BiH @Vlada Kantona Sarajeva and Mediterranean flora in do L Suma u ]
time Herzegovina, @vladaks_ | Bosni do kra | mediteranske flore

#MinistarstvoPrivredeKS #Expo2020BiH
#HeartShapedOpportunity #Expo2020

#Expo2020Dubai 20205—<#

#MinistarstvoPrivredeKS u Hercegovini.

#Expo2020BiH )
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Stunning colors, sceneries, rivers and nature . .
. N Stunning colors, sceneries,
- this is what you can expect from Bosnia 3
. rivers and nature - this is
13.01.2021 and Herzegovina - a Heart-shaped St o o exmect from
- opportunity, a hidden gem of Europe. Eusm:md Hm:gwm "™ | Prekrasne boje, krajolici, rijeke, i
| Thusg ; ; Heart-shaped opportunity, | PrITC03 - SYe ovo mozete dOBET |y, oy piom petpsss fwe. t/ bvn23cz0ant
e @Expo 2020 Dubai = Niddon gem of urope, | U Bosn i Hercegouini - zanii u
08h BiH @Vlada Kantona Saraieva Drradales " | obliku srca, skrivenom draguliu
time #MinistarstvoPrivredekS #Expa2020BiH SMinistarstroPiredeks Evrope.
#HeartShapedOpportunity #Expo2020 phaiiihe
#Expo2020Dubai 202055 P
Gost jutrainjeg Exps TV proarama
012022 |Expo TV is happy to host Mr. Kenan Magoda, je e. Kenan Magoda, predsjednik
President of the Tourism Assoctation of Turistizke zajednice Kantona
— Kanton Sarajevo, where he will have the Sarajevo, gdfe ée imati pritku Share linka:
*® T2 LAE spportunity to talk about the tourism I Zovoriti o turistiEkim https:/ fwww.youtube com/watchiv=leiPESKT
time potential of Bosnia and Herzegovina - the potencijatima Bosne | Hercegovine Ogitab_channel-Expo2020Dubat
0500 EiH | heartshaped opportunity, Watch the LIVE - zemlie u obliku srca, prepunc
time broadeast of the interview via YouTube! prilika., Uziva pratite prijenos
intervjua putem YouTube kanala.
Even 38 years after the Winter Olympics
were hosted in Sarajeva, the Olympic spirit
continues on! '
Sarajevo was the World Center from . c“"“ 3,3 g‘?d‘,“ naken 1‘,“'““' B
Febrammy B by 19, 1984, and 2 baree numper | D19 ou know that the olimpjsldh fgara u Sarajevu
o ticants and touricts ¢ opening ceremony of the olimpiisld duh i dalje viada
SEF;E\‘::'T;‘:Z” en?;' Czl"‘:r:on“ﬂom(emz iy | ¥V Winter Olympic Games | gradom! Od 8. do 19, februara slll'[le\"]
14.012021 W\‘ntejr’ Sl Gpmafwas wawe‘; by around | 35 viewed by around 60k | 1984. godine Sarajevo je bilo ;
- 50,000 ;’EDDDIE e Kotore e g people in the Koevo centar svijeta kada su brojni Blvmpic cit
" THUAE | approximataly fwo biion peaple through | *=Cim end spproximately | uEesnici i turist posie i grad. ymp i) e
e | elotsion branemiesion, cementing Sarajos | 0 Bilin people through | Ceremaniju otiaranja 14. Zimskih
08h EiH o, B TV transmission, cementing | olimpijskih igara u Sarajevu uZive
n ol place in sports history. - o . . A
tirne Sarajeve’s place in sports | je pratilo preko 60, 000 udi, dok
#Expo 20'20 Dubai history. @vladaks_ je oko Z milijarde ljudi eledalo
@Vlada Kantona Sarajeva #MinistarstvoPrivredeks putem televizijskog prijenosa,
@Visit Sarajevo ) #Expo2020BiH Eime je Sarajevo upisano u
) historiju sporta.
#VisitSarajevo #MinistarstvoPrivredeKS
#Expo2020BiH #HeartShapedOpportunity
#Expo2020 #Exp02020Dubai 2020 sedi
During their visit o Expa 2020 Duba, !
business representatives from the tourism | During their visit to Expo |
sector had the incredible opportunity to 2020 Dubai, tourism
attend many networking and blb sessions, | business representatives - . .
and present Bosnia and Herzegovina as a | had the incredible chance Dml{i?mr:;:i:::i:imh";‘” :::héofuo
beautiful, European country with great  |to attend many networking > preastavnici b o2
i g 5% sektora imali su jedinstvenu pritiku
8 |4.012022. potentiatin toursm. and bZp sessions, an prisustvovati mnogim networking i Slike: hitpsfwe H-11214%cIF 1
. present BiH as a beautiful, H e
" . b2b sesijama, te predstaviti Bosnu
@Expo 2020 Dubai European country with . .
) our " i Hercegovinu kao prekrasnu,
@Vlada Kantona Sarajeva great potential in tourism. - e
Dt curopsku zemlju s velikim
#MinistarstvoPrivredels #ExpoZ0208iH #MinistarstvoPrivredekS turistickim potencijalom.
#HeartShapedOpportunity #Expo2020 #Expo2020BiH
#Exp02020Dubai 202035
Sutjeska National Park is Europe’s largest
natural reserve of its kind, a hidden gem and - ! -
a true challenge for all horticulturists, | paneke atienal Park s
botanists, and biolagists. It is home to pes largest r . . . .
502021 reninn, one of ooly tuo remaining reserve of its kind, a Nacionalni park Sutjeska je
- e o e hidden gem & a true | najveci prirodni rezervat te vrste,
P! e P challenge for all botanists, |skriveni dragulj i pravi izazov za sve
| Th UAE g and biologists. Itis home | one koji se bave hortikulturom,
time - ) to Perudica, one of only 2 | botaniZare, 1 biologe. Park je dom
”El’“ BiH @VEE’:’;:"%E‘E;:; e remaining primeval forests Perucici, jednoj od dvije
ime d in entire Europe! @vladaks_ | posljednje praiume na Eitavom
MinstarstvoPrivredeKs AExpa220BH #MinistarstvoPrivredekS evropskom kontinentu.
#HeartShapedOpportunity #Expo2020 #Expa2020BiH
#Exp02020Dubai 20205-<#
While you're strolling down Sarajeva’s
streets, what you will experience is a breath |While you're strolling down
of centuries-old culture, history and way of | Sarajevo’s streets, what
iving. Another thing that will capture your | you will experience is Dok Zetate sarajevskim ulicama
T6.012021 | attention are zvekirs - a metal circle in the centuries-old culture, doziviet cete kulturu i historiju
— | shape of a ring, fixed to the front door of a | history and way of living. | staru nekoliko stotina godina, te
20 thuag | house, replacing the nesd for a doorbell. | You will see wekirs -a | mofete sviedoditi natinu na koj
e . metal circle in the shape | udi Zve u ovom gradu. Jo jedna
08h BH @Expo 2020 Dubai of a ring, replacing the | stvar koja ce privuci vasu paznju
time @Vlada Kantona Sarajeva need for a dearbell. 5 vekir - metalni krug u obkku
@Visit Sarajevo @viadaks_ prsten, zakovan 7a ulazna vrata od
#VisitSarajevo #MinistarstvoPrivredeKs #MinistarstvoPriviedekS | kuce koji slufi umjesto zvona.
#Expa2020BiH #HeartShapedOpportunity #Expo20208iH
#Exp02020 #Expo2020Dubai 20205-5#
Exactly one month ago, Bosnia and More than one month ago,
Herzegovina celebrated its National Day at | Bosnia and Herzegovina
18012021 |  the Expo 2020 Dubai - take a look at the  |celebrated its National Day R —
= highlights from that wonderful day! at the Expo 2020 Dubai - NSRS Micsecca s o Video:
i Hercegovina obiljezila svoj i x =g
ol p take a look at the Nacionatn dan na bxpe 2000 |Rttes://uoinw.yout watchiv=uxpXu6G4
fime @Expo 2020 Dubai highlights from that e e ocke od | CY@ab_channel-Expo2020BosniaandHerzegovi
08h BiH @Vlada Kantona Sarajeva wonderful day! Bt et na
lime #MinistarstvoPrivredeKS #Expo20208iH @vladaks_ ’ v 2
et ity B < prekrasnog dana.
,,,,,,, oo FEXDO20200UDN 2020 0 L. HEXDOZWOBIH,
Sarajevo’s Sahat Kula (clock tower), which | o
dates from the 17th century, s not only one |"VHEIRS AT N2 (00
of the most beautiful and highest towers in | (1*"f» MR €ae o
Bosnia and Herzegovina, but it is also the e
oLz only public lunar clock in the world! onlyane of;the Mot
= VP J beautiful and highest ' Sarajevska Sahat kula koja datira iz
2 ) towers in Bosnia and 17. stoljeca nije samo jedan od
22 | thusE
o @W%szaiﬁ?\?;z:m Herzegovina, but it s also 'najljep3ih i najvizih tornjeva u BiH,
08h BiH A the only public lunar clock | vec je i jedini javni lunarni sat na
: @Visit Sarajevo
time in the world! svijetu!
——— - @viadaks_
j edekS - ;
#
#Expo2020BiH #HeartShapedOpportunity M‘"‘;";‘:;O';’S;E“KS
#Expo2020 #Expo2020Dubai 2020557 i
We share with great pride that over 65,000
visitors visited the bh—pavilion, where they
diccovered :l'fr S:::’J;‘de:u""p°"”""" Sa velikim ponosom dijelimo vijest
g da je Eak preko 65.000 posietilaca
Numerous international visitors to Expo 2020 | Y€ share vith great pride | je obilo bh. pavition gdje su u
had the epportunity o see sur srecracular | that over 65,000 vistors | autenticnom okruzenju othrival
B dsca::s i beauﬁe: e visited the bh—pavilion, sve ono 3to nasa zemlja nudi!
Fnrlicrattas ill nsnelgont madblis foom: | TCT ey decovered the S ge s s
23 | 20012022 O Heart-shaped opportunity | Brojni svietski posjetioci Expo
FR—] our country offers! 2020 sajma su imabi tako pritiku
ovina: @viadaks_ vidjeti spektakularne krajolike i
o Bpo B #MinistarstvoPrivredeKS | prirodne liepote, jedinstvene
o da”Kan fona Sarafiva #Expo2020BiH rukotvorine, kao i orginalne
4 predmete iz Zemaljskog muzeja
#MinistarstvoPrivredeKS #Expo2020BiH Bosnei:Hercegovine:
#HeartShapedOpportunity #Expo2020
#Expo2020Dubai 20205-5%

170




world.

@Expo 2020 Dubai
@Vlada Kantona Sarajeva
@Visit Sarajevo

tombstones closely mimic

medieval Bosnian stecci,

making it unique across
the world. @ladaks_

prvom sarajevskom rabinu. Svojim
oblikom | motivima ovi nadgrobni
spomenici najvige podsjecaju na

#Expo2020BiH #HeartShapedOpportunity
#B i 202055

Einedi ovo groblie posebnim u
Eitavom svijetu.

bosanske stecke,

Did you know that the original Sarajevo i
cable car dates all the way back to 1959 4 |
The 2,100 meter-long system, in just 8 or?.‘:\:l";‘a:‘:.:‘;’o"c':;‘:h:ar
minutes, can take you from the old town | PETe SN EPE SO pa i ste znali da originalna
21012021 | center to the Trebevié mountain, where s 2l the way back 10 |, jevsia ziara datira iz 1959.
o i Gah endoy a baautiful panoramic views of, | 1% InJUSE B oinutes, 1t o o 5 ara kofa 8 diiga 2100
- | Siitalewnior ke S wakin i foresiand. | 2P ke you rom the ol 1 L, L0 L ot e
24| ThUAE | enjoyin the pine-fresh, clean and crisp air. | [ 1M CeNter t0the 1o yech od centra starog dijela
time X rebevic mountaln, Where) = Trebevcaing Reten
08h BiH @Expo 2020 Dubai youicanenfoy the plne- 1t Lo o idvati i prekrasnom
time A fresh, clean and crisp air. | e
@Vlada Kantona Sarajeva ok | pogledu na Sarajevu ili prozetati
@Visit Sarajevo il = 1Zumama i uZivati u svjezem i Zistom
isitSaraj in ivred PO 1 zraku koji mirise na borovinu.
#Expo2020BiH #HeartShapedOpportunity #Expa2208H | ¢
#Exp02020 #Expo2020Dubai 202055# |
Don't miss a single corner of our Pavition, as | o=~ T
each one hides amazing things that tell you | ¢ 2> S MHEE S
a story about Bosnia and Herzegovina rich | °p "avion, 2 £2¢
22012021 | culture, heritage, and history! Come to visit | /7 "/ ST2208 FHI8%
our Pavilion at the Opportunity district, Y Y2 Nemojte propustiti ni
= piss i our rich culture, heritage, || S S B
% | thuse from 10 AM - 10 PM. and history! Come to Visit |, e 1 evierovatne stvart koje vam
time We're waiting for you! ot ool the govore o bogatoj kulturi
0gh BiH @6xpo 2020 Dubai Opportunity district, every | oq ' ictorisi Bosne i
time @Vlada Kantona Sarajeva day-from 104M <10 M2 Hercegovine
#MinistarstvoPrivredeKS #Expo20208iH #Ministmap‘:;re i
#HeartShapedOpportunity #Expo2020 iy
#Exp02020Dubai 20205-5% 3
Craftsmanship implies an enduring, basic y
human impulse, the desire to do a job well | The tale of Bosnia and |
for its own sake. Herzegovina's unique |
The tale of Bosnia and 's unique ingskill | oL " A
. o 1 Ono 3to je zanatlijama najvaznije
23012021, | Woodcarving sKil celebrates and preserves | celebrates and preserves | ' 0 ¢ e ons neptIe
_ rich traditions while looking boldly to the rich traditions while | ’u b’ 3 %) Posan et
future. Watch our video to see how the looking boldly to the | bn;n‘g‘m:e:z?:’v‘; e’:u';"’a di‘c“if‘u Video:
2% | ThUAE | masters of this skill carve and shape one future. See how the | 2 radic | 1 teps://drive.gooele.com/file/d/ TuljeydCit6dt |
; drvorezbarstva. Pogledajte na3 |1 e COVE-200818.COMTE/ CLILEy CLITACE
ime | unique piece of art, a piece of rich heritage. | masters of this skil carve | “TSSTASLE: ToE S AE T TX4SDzrSIYVZ_T_WcAtXiviewZus i
Lol @Expo 2020 Dubai and shape one unique | .o <OIA majston OF
time ! ? GUE | \jeitine rezbare i oblikuju
@Viada Kantona Sarajeva piece of art, and rich | ROR
Urihiio . unikatne komade koji su dio naseg
@Visit Sarajevo heritage. @ladaks_ | :
e na S ] e : | bogatog kulturnog nasljeda.
#Expo2020BiH #HeartShapedOpportunity #Expo20208iH !
#Expo2020 #Expo2020Dubai 20205-5% !
Celebrating Education Around The World | Program Expo 2020 Dubai je za
Expo 2020 Dubai's programming for | Medunarodni dan obrazovanja
International Day of Education has brought | okupio strunjake za obrazovanje,
together education experts, students and | studente i profesore kako bismo
5012021 | teachers to reimagine the future of | zajedno, zamislii buducnost
s education following wide-scale disruption | obrazovanja nakon velikih
caused by the COVID-19 pandemic. |promjena uzrokovanih pandemijom
27 | ThUAE | We participated at the Expo 2020 Dubai’s 1 ! VID-19.
time | site, where famous Emirati calligraphy artist, | Na samom sajmu je poznati
Usl'f' BiH Diaa Allam, together with children and | emiratski umjetnik kaligrafije Diaa
e international students, painted a vibrant ! Allam, zajedno s djecom i
map of the world, created with calligraphy |medunarodnim studentima, oslikao
and featuring the word ‘Education” in | Zivopisnu kartu svijeta, kreiranu
multiple languages! | kaligrafijom, koja sadr3 rijeé
Photo credit: ® Expo 2020 DubailLC - SO |
During the Austro-Hungarian Empire, this ! oA
cluster of small wooden houses pounded HungaarcEmpice, e} ) =
: 4 cluster of smallwooden | Za vrijeme Austro-Ugarskog
local farmers' wheat into flour. They are : ; 4 :
5012021 3 setitha houses pounded local | carstva ovaj skup matih drvenih
now the most magnificent views in Jajce, ; : 128 il !
s et Views In Jale: | farmers' wheat into flour. | koliba nekada je psenicu lokalni
L e They're now the most | poljoprivrednika mljeo u bragno.
28 | thuse magnificent views in Jajce, | One su sada jedan od najljepsih
time : ) drawing tourists down the | prizora u Jajcu koji priviace
08hEBiH £Expo 2000 Dubat. river from the town | turiste koji najéesce posiecuju
me @il ant s Saraievs center's waterfall. | ogromni vodopad koji se nalazi u
#MinistarstvoPrivredeKS #Expo20208iH 4 108 pag nol
; @vladaks_ ! samom centru grada.
#HeartShapedOpportunity #Exp02020 e s |
#Expo2020Dubai 202055# 4 !
Did you know that Tuzla, Bosnia's third-
largest city, is known as the “Salt of the
Fartid Did you know that Tuzla
The region around the city is rich in natural Yo 2 ?® | podruzje oko grada bogato je
beauty and resources, the most valuable of |, BOSas third-argestcity, | o0 tama i fzvorima, od
ZBRIRE | bich fssalt. Throughout history, several. | Xnovn:as:the Saitof the [P B8 L By it
= e —— awagre of Tum';yfamed it | B2t The regionaround Tﬂﬂa] je kr]:r;]civ:lipzaci)‘e bila
28 | ThUAE | mines. Tuzlais so closely associated with its ||t €Ity fsrichin natural o) o' sim rudnicima sof,
i 5 ’ PR beauty and resources, the o ;
e | salt deposits that its name is derived from | ooy 219 1€3OICES € | e se grag tolko Zesto povezivao
08h BiH the Turkish root word tuz (salt)! sa svojim nalazistima soli da je
e, @Expo 2020 Dubai st Badals . njegovo ime zvedena od turskog
@Vlada Kantona Sarajeva #MinistarstvoPriedekS |\ iena rijeci tuz, sto mati soll
#MinistarstvoPrivredekS #ExjpoZUZUBiH oA B R )
#HeartShapedOpportunity #Expo2020
#Expo2020Dubai 20205-5#
el T
Herzegovina Pavilion at Expo 2020 Dubai | , Nandicraft & artisan die vrijedno radi na oFivani
Eini Sne % MASTERCLASS at Bosnia | 5°0° TLIoChe 20 18 2 o)
ulejmen Hrgic is one of the younges i ikt Pt 2t ove vifestoljetne tradicije,
27.012021 | coppersmith artisans in Sarajevo, where he 2 duboko ukorijenjene u nasu
= is working hard to preserve this centuries- E"S"ujez’,::n‘):;‘éf’y kulturnu batinu.
0 | thuse | o taditon dee}::ely:i ::oeted iouricultiral |, SR S e oEXn 5 ﬁ(g:;;:‘?lﬂ:; !
s He will hold a 5 ecij e tErEGE A tmiguie charice to laan nspeban mnsterclasls Veadlapiai
O | vorkehop every dey, from 28.01 - 11,02, ax | MOre about hisartistic | 2o T . ade
" | e B paviion at Expo 2020 Dubai where |  CPEFtENd techniaves. | 2 O o
participants will have the unique and Biactals, nezaboravno iskustvo te saznati
unforgettable experience to learn more | *MimstarstvoPrivredekS | e e ovom umjetnigkom
about his artistic craft and techniques. AR zanaty i tehnikama.
At our pavilion, you have the unique, ‘At our pavilion, you have
opportunity to see the inspirational corner | the unique opportunity to
showcasing individual fragments of Bosnia |  see the inspirational U nasem pavitjonu imate
and Herzegovina's rich culture and heritage. | corner showcasing jedinstvenu priliku da vidite
Come see it yourself at the Opportunity | individual fragments of | inspirativni kutak koji prikazuje SRk s o oniEs
District at Expo 2020 Dubai!. Bosnia and Herzegovina's | pojedinacne fragmente bogate . ; ;
31 ; Y e : Regular video on other platforms:
; rich culture and heritage. | kulture i nastijeda Bosne i FEm e St e
- * ! S ps:/ /e tl/t-
@Expo 2020 Dubai Come see it yourself at the | Hercegovine. Posjetite nas u
@Vlada Kantona Sarajeva Opportunity District at | Opportunity District-u na Expo
#MinistarstvoPrivredeKS #Expo2020BiH Expo 2020} @vladaks_ 2020 Dubai sajmu i uvjerite se sami!
#Heart tunity inis y
,,,,,, (BON021 | #Expo2020Dubai2020-5% | #Bxpo2020BH
Sarajevo's Old Jewish Cemetery is one of
fhusE | Europes largest Jewish sacral complexes.
ime | The cemetery was builtin 1630, and the  [Sarajevo’s Jewish Cemetery [q, oL
08h BiH earliest remaining tombstones memorialize | is one of Europe’s largest % > P <
4 5 ¢ A 5 jedno je od najvecih jevrejskih
time the graves of Sarajevo's first rabbi. The | Jewish sacral complexes. : ;
; €S | akralnih kompleksa u Evropi.
design and patterns of the tombstones | The cemetery was built in S .
Cpiten S : Groblie je izeradeno 1630. godine,
closely mimic medieval Bosnian stecci, | 1630, and the design and ; o ;
S . dok najstariji saéuvani nadgrobni
making this cemetery unique across the patterns of the : e
2 spomenik na ovom groblju pripada
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) i B i Otkrijte kako je izzledala prva i
Take an exclusive look at su[:d':‘z’::i":az::d:é;:" :fr ’
Take an exclusive look at the first workshop, | the first workshop by Pavi’l'onu Busgr:e ik m:ine 2
held yesterday by coppersmith artisan Sulejmen Hrei¢, held S’a sl Dubga‘_, e
29.01.2021 Sulejmen Hrgi¢ at the Bosnia and yesterday at our Pavilion at ’ D
masterclassu i radionici je
— | Herzegovina Pavilion at Expo 2020 Dubai! At | Expo 2020 Dubai, where he | 2> re" €28 i
2 prikazao jedinstveno stoljetno .
35 | thusg | the masterclass, he has showcased the showcased the unique i i o e Photographs from the workshop with
ime | unique centuries-old cultural heritage that | centuries-old cultural e i Sulejmen Hreic / to be delivered
08h BiH he is passing on to future generations. | heritage that he is passing B PO
5 generacijama, i tako oZuvati zanat
lime on to future generations. R
The workshops will continue every day until @ladaks_ . . -
- > Radionice Sulejmen Hreica ce se
the 11th of February. #MinistarstvoPrivredeks =
o nastaviti svakog dana na bh.
#Expo20208iH 4y hes
paviljonu, zakljuzno sa 11.
februarom.
Need a break? We invite you to the Bosnia | (.~ o0
and Herzegovina Pavilion, where you can SRyl s
take a time-off, taste the finest Bosnian yHme G
coffee and enjoy the atmosphere of the 8 " | Treba vam pauza? Pozivamo vas da
2302021 where you can take time
Heart-Shaped opportunity we present to y posjetite paviljon Bosne i
—_- off, taste the finest
you! Bommion e and anioy | Hercegovine na kojem mozete
34 Tih UAE . it m’ey napraviti kratku pauzu, probati
time @Expo 2020 Dubai Rk artunity | ajukusniiu bosansku kafu, i
08h BiH @Vlada Kantona Sarajeva peL oo ufivati u atmosferf prilike u obliku
ti we present to you!
me #MinistarstvoPrivredeKS #Expo2020BiH B A s srca.
#HeartShapedOpportunity #Exp02020 S i e
#Exp02020Dubai 2020-5% pioid iy
With its natural beaties, excellent geagraphical
location, outstanding hospitality and rich e .
heritage, Bosnia and Herzegovina has all the ";:':;I‘fe:f‘gif‘gi‘;ﬁﬂ;s
30012021 | Prerequisites to become highly successfulin | | "o Jid b ohi e | Zbog prirodrih lepota, izvrsnog
2021 | the tourism industry Give our pavilion  visit | e o S0 age, i iopla, L
= and leam more sbout the invesiment 16 Bt By s Bty Al BT,
35 | fhuag | OPRottunities that our tourismindustry givesta. | Gy o i industryl Visit | Hercegovina ima sve preduslove da ideo on opportus
time Blthepotertislinyesiors our pavilion and learn more | postane vilo uspiesna u sektoru =
08h BiH P about the investment turizmal Posietite nas pavilion i
time (9o 2020 Buba opperturities. @vladaks, saznaite vige o mogUénostima
¥lada Katona oersjeva PharistarstvoPrivredek s Clagaria iz cblagh uriema
#MinistarstvoPrivredeKS HE xpo2020BiH MExoo2020BH gani -
‘HHeantShapedOpportunity #Expo2020 P
HExpo2020Dubai 2020554

Date and Time

31-Jan-2022

(January)

Caption FB IG LN // ENG

We are happy to see another business delegation from Bosnia and Herzegovina visit Expo 2020 and get the incredible
opportunity to present their businesses and companies to the broader international scene and, hence, get the chance to

attract investors!

Dynamic days, full of networking and b2b events, are waiting for them, so stay tuned!

@Expo 2020 Dubai
@Vlada Kantona Sarajeva

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 ssus I#

Mostar is one of the most frequented attractions in Bosnia and Herzegovina, thanks to its outstanding natural beauty,
architecture, and, of course, its famous UNESCO World Heritage Site, the Stari Most. It is full of quintessential Ottoman
architecture, with plenty of traditional restaurants, market stalls, mosques and other historic buildings!

@Expo 2020 Dubai

@Vlada

Kantona Sarajeva

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 sss

Another day, another business delegation is ready to present Bosnia and Herzegovina in the best possible way at the

Visual

Biznis delegacija sa aerodroma

https://we.tl/t-ucSiajjjMP

world-famous Expo 2020 site!

1 . Photo of the business delegation in front of the

. Expo 2020 sign. https://we.tl/t-uwprsTORHe
@Expo 2020 Dubai

@Vlada Kantona Sarajeva

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 s..S1#
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10-Feb-2022

Medieval Bosnia had a culture made up of local, frequently feuding groups, and the majority of the country's castles date
from this time period. Their stone walls bear testament to a rich history and tradition, and they welcome your exploration!

Historija:
15 @Expo 2020 Dubai https://drive.google.com/file/d/1hc9u53L7PG-
@Vlada Kantona Sarajeva 1zv2--EX51-1 WB5iluAu/view?usp=sharing
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Exp02020Dubai 2020 .S
Heart-shaped Expo 2020 passport stamp - you simply need to have!
s @Expo 2020 Dubai
16 12-Feb-2022 @Vlada Kantona Sarajeva
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 ss.s W
The pavilion of heart-shaped opportunity is open daily from 10 a.m. to 10 p.m. Explore the amazing natural beauty,
fascinating history and culture, and countless business opportunities!
Photo credit: © Expo 2020 DubailLC - SO
7 13-Feb-2022 @Expo 2020 Dubai
@Vlada Kantona Sarajeva
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 s..S 1
May your heart always be eager to explore, travel and see new things and opportunities, just like ours!
Video timelapse with Expo button
18 .
= . o Ltl/t-
@Expo 2020 Dubai https //wﬁ tal:t L?MVr%‘RIed'I"'u(rie;ls na ig.
@Vlada Kantona Sarajeva standard video na drugim)
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 .S
Another day, another great opportunity for Bosnian and Herzegovina enterprises and companies! They will have another
fantastic chance to expose powerful industries to the larger world stage tomorrow at 9 a.m. at the Fairmont Hotel Ajman.,
UAE.
7 https://we.tl/t-bukK' Hi
@Expo 2020 Dubai
@Vlada Kantona Sarajeva
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 ss.s
B2B Forum between Ajman and BiH
This morning, a business delegation from Bosnia and Herzegovina had the unique opportunity to meet with the Ajman
Chamber of Commerce and numerous UAE enterprises in order to exchange contacts and networks, which might lead to
partnership or cooperation.
The outstanding industries and companies from B‘?a:’aej:/ grceas:?::d by Mr Samir Avdi¢, Minister of Culture & Sport of Postovi: https://we.tl/t-JFCaVVED
8 4-Feb-2022 o Stories: https://we.tl/t-NJ1gh250Xt
@Ajman 'Chamber
@Expo 2020 Dubai
@Vlada Kantona Sarajeva
#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Exp02020 #Expo2020Dubai 2020 .S 1#
For centuries, the sound of the coppersmith's hammers has echoed the streets of Sarajevo. Their unique artistry, precision
and skills are even today remarkable and exceptional skill that is highly valued.
p.s. If you want to see the art of coppersmith artisan live, visit our pavilion every day from 16h - 18:30h, where the master
of this craft, Sulejmen Hrgi¢, holds workshops! Video: kazandgijski zanal
9 6-Feb-2022 .

@Expo 2020 Dubai
@Vlada Kantona Sarajeva
@Visit Sarajevo

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 s..S1#

(February)

https://drive.google.com/file/d/150lpvnsTzxNt
ny_otfWSOLAVsSMbkRO8/view?usp=sharing
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M Dateandtime

1st Mar, 8am local
time

Caption FB IG LN // ENG

Happy Independence Day to our fellow Bosnians and Herzegovinians! We are grateful for the opportunity to represent our country
at EXPO 2020 in Dubai!

@Expo 2020 Dubai
@vladakantonasa
#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 ss.SI#

2st Mar, 1pm local
time

Let’s welcome our IT delegation with proper knowledge about this sector in Bosnia and Herzegovina! Amazing young people, the
future of our country, are developing many exciting innovations that could help build a better world. We're waiting for you at BiH
pavilion.

®Expo 2020 Dubai
@vladakantonasa
#MinistarstvoPrivredeKS #E

iH #Heart: d! tunity #Expo2020 #Expo2020Dubai 2020 .S

lideo: ICT I
drive.google.com/file/d /1E7uDSOXBADKZg6gC
VyJk4RyYN8jn49 /view?usp=sharin

Bosnia and Herzegovina is a perfect place for anyone who loves bridges, their architecture and historical significance. We are
proud to say that our capital, Sarajevo, has 13 bridges! Visit our pavilion at Expo 2020 Dubai and discover more about our beautiful
country. [l

@Expo 2020 Dubai
@vladakantonasa

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 .S I#

Video:
drive.google.com/file/d/1RtI50yidKOxgnWpXd
8YiUREN220ubN/ view?usp=sharing

Expo 2020 BiH is happy to host another series of the special masterclass of traditional crafts from Bosnia and Herzegovina! From
01. to 15 March, our pavilion will be hosting Alisa Mujkanovi¢ from @Bogda Rukotvorine. Every day, she will present the traditional
weaving on a loom and create beautiful and unique Bosnian kilims.

Come to our pavilion and witness it yourself; we are waiting for you!

@Expo 2620 Dubai
@vladakantonasa

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 .S H#

TRADITIONAL

BOSNIAN \
CARPET WEAVING

2nd Mar, 2pm
local time

6th Mar, 1pm
local time

Bosnia and Herzegovina has a strong industrial heritage, an abundant supply of energy, and significant resources to support
processing industries. Its key economic challenge is the imbalance of its economic model. The country needs to shift to a business
environment conducive to private investment that supports both small and medium-sized enterprises and the growth of larger
companies, facilitates export performance and productivity improvements, and generates much-needed private sector
employment.

®Expo 2020 Dubai

@viadakantanaca

We are excited and grateful that in the last days of Expo 2020 Dubai our country has a chance to present two more delegations
from two different industries. Here are our wonderful business representatives from the ICT & projects delegation. Soon we will
get to see another delegation of business representatives at Expo 2020 Dubai - stay tuned. (0

@Ankora @Ant Colony @Glasfaser Connect BH doo @Klika @Ministry of Programming @More Screens @QSD BiH
@RUBICON Software Development @Smart387 @SmartLab @Aerodrom Biha¢ @Empress d.0.0 @Nlogic Advisory
@Bukiraj.ba @Insuno @Metallon #Alkah #Bissena

@Expo 2020 Dubai
@vladakantonasa

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Exp02020 #Expo2020Dubai 2020 s..S1#

Slika biznis delegacije ispred EXPO 2020 znaka

6th Mar, 6pm
local time

Our ICT & Projects delegation will have the opportunity to visit the Sharjah Research, Technology and Innovation Park. The
delegation, led by Prime Minister Edin Forto, will share their experiences, which can be an excellent example for the IT park in
Sarajevo that Mr. Forto and BiH IT companies plan to build.

The event is planned to be attended by the director of SRTI Park, Mr. Hussain Al Mahmoudi, and high-ranking government officials.
In addition, each of the BiH companies will have the opportunity to present themselves, and the hosts will arrange the visit in
accordance with the interests of our companies.

@Sharjah Research Techn(‘)logy and Innovation Park
@Expo 2020 Dubai
@vladakantonasa

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Exp02020 #Expo2020Dubai 2020 ssusH#

Official visit of
Bosnia and Herzegovina's
delegation to SRTI Park

7th Mar, 9am local
time

Brilliant Bosnian minds are ready to take your breath away at Expo 2020 Dubai! Look how happy and confident they look! This is a
dream team of every investor! &

@Ankora @Ant Colony @Glasfaser Connect BH doo @Klika @Ministry of Programming @More Screens @QSD BiH
@RUBICON Software Development @Smart387 @SmartLab @Aerodrom Biha¢c @Empress d.0.0 @Nlogic Advisory
@Bukiraj.ba @Insuno @Metallon #Alkah #Bissena

@Expo 2020 Dubai
@vladakantonasa

#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Exp02020 #Expo2020Dubai 2020 s.usH#

Slika IT delegacije na bh. paviljonu
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We were honored to attend the Women's Day celebration at Expo 2020 Dubai, today at the Poland Pavilion. We talked about
empowering women, attended a workshop and heard stories about the most influential women of Poland, but also highlighted and
mentioned the incredible Bosnia and Herzegovina women. Happy Women's Day!

lika sa eventa na paviljonu Poljske

+ Story (Ubaciti slike u canva template):

2 https://www.canva.com/design/DAE6ZiR10RE/s
s hare/preview?token=1sWLKs6PhY XGDyTwW40T
@Poland at Expo whérole=EDITOR&utm content=DAE6ZiR1QRE&ut
@Expo 2020 Dubai mc i ignsharefutm dif linké&
@vladakantonasa m_source=sharebutton
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 ssuSI#
The Sharjah Research, Technology, and Innovation Park Free Zone (SRTIP) aims to develop and manage an innovation ecosystem
that p Research and and supports enterprise activities and the triple helix collaboration of industry,
government and academia. Take a closer look at our ICT & Project delegation discovering it!
Reels: https://we.tl/t-49FrKxFaQf
23
@Sharjah Research Technology and Innovation Park 2Thumbnail ovaj sa 00:31
@Expo 2020 Dubai
@vladakantonasa
#MinistarstvoPrivredeKS #Exp02020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 susH#
Another amazing networking session! This time at the Malaysia Pavilion, our ICT & Project delegation seized the opportunity to
network and connect with many Malaysian companies, businesses and investors. Slike sa eventa Malezija
+ Story (Ubaciti slike u canva template):
24 https://www.canva.com/design/DAE6ZkUnC21/s
@Malaysia a’t Expo 2020 hare/preview?token=ZS9Fj5Ls6hHFjluKKTOYqA&r
i e ole=EDITOR&uUtm _content=DAE6ZKUNC2I&utm c
@vl::akantonasa ampal L utm_medium=link&utm s
ource=sharebutton
#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Exp02020Dubai 2020 5.8 1#
R
Did you kow that the name Bosnia was first mentioned in the work of the Byzantine emperor Constantine VII Porphyrogenitus in e ""“";"; )
the mid-10th century? To find out more about our rich history, come visit our pavilion! aniion f"“
K Preae
25 9th Mar, 8am local
time .
@Expo 2020 Dubai
@vladakantonasa
#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Expo2020 #Expo2020Dubai 2020 ssus#
A lot of BiH cities served as essential trade spots during the Ottoman empire and are known for their incredible craftsmanship. Our
long tradition of goldsmithing has carved the special art of making gold jewelry. Today, there are only a few of these craftsmen
left.
Video: Zlatar
26 | 1QhNan 9am drive.google.com/file/d/ 177 CaMZTJx7ugQ97gg
1ke4WJpFTp8Rq7/view?usp=sharing

@Expo 2020 Dubai
@vladakantonasa
#MinistarstvoPrivredeKS #Expo2020BiH #HeartShapedOpportunity #Exp02020 #Exp0o2020Dubai 2020 y..SI#

(March)
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PR report files can be seen below:

PR Report
Reporting period: December 2021

Public Relations activities in December were focused on organisation media following the
National Day Ceremony, National Day Parade and Country Business Briefing.

Overall PR Value (Online and Print) amounts to 1.050.445 AED.

The overall reach of the audience in UAE, Bosnia and Herzegovina and worldwide -
over 28 million persons

Three live broadcasts of the National Day Ceremony (Expo TV, N1 and TV Sarajevo)
11 articles, press releases and media advisories were written,

The following report will compartmentalise activities for an easier overview.

Media Relations

Many administrative and logistic tasks were done to organise the attendance of journalists
from Bosnia and Herzegovina at the Expo 2020 in time for the National Day Ceremony.

Travel and accommodation

Registration in the Tawassul system was done for all journalists (see images | and
image 2)

Journalists were additionally trained in how to use the Tawassul to conduct their
application process with support from the MLO team'.

Registration with Spectrum office of the TV equipment (for BHTV, TV Sarajevo and
N1) (see Image 3, Image 4)

Obtaining approval from the UAE Ministry of Culture and Youth to Import TV
equipment into the UAE (for BHTV, TV Sarajevo and N1) (Image 5)

Development of Agenda for the duration of Expo 2020 visit for media representatives
from Bosnia and Herzegovina
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2. Press Release “Bosnia and Herzegovina Pavilion at Expo 2020 Dubai hosts Country
Business Briefing event” - reported on in 16 instances with total PR Value (Online
and print) to 280.250 AED.

Overall PR Value (Online and Print) amounts to 1.050.445 AED.

Additionally, two TV stations in Bosnia and Herzegovina streamed the event online during
their regular TV programme: N1 TV (CNN affiliate) and TV Sarajevo (public broadcasting
service for Sarajevo Canton). BHTV, NI and TV Sarajevo did a few live reports for the
central news broadcasts on their respective media.

Interviews:

- Interview with Prime Minister of Sarajevo Canton was organised with live Expo TV

- Organising an interview for the resident of the tourism association of Kanton Sarajevo
Mr Kenan Magoda for live Expo TV (the interview took place in January)

- Drafting interview with the Minister of Economy of Kanton Sarajevo, and President of
the Organizing Committee of BIH EXPO 2020. (to be published in Emarat Al Youm
Newspaper in January)

Expo 2020 Communication

MLO team was in continuous daily communication with Expo 2020 communication services
including but not limited to the Press Office, Media Services, Media Operations, Media Asset
Management (MAM), Spectrum Office, and Expo TV. Communication was required for
coordination purposes especially linked to the National Day Celebration. In particular, every
single item that was to be done by BiH media needed to have clearance by one of the Expo
communication officers, in the minimum the Expo communications needed to be informed
about the whereabouts of the media, so in case any assistance is needed to be provided it would
be available within few minutes. Communication with the MAM office was instrumental in
getting the Expo official recordings and images from the National Day Ceremony.
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All materials were written in Bosnian and English and when distributed to the media based in

Dubai also in Arabic.

and artistic performances
- Bosna i Hercegovina obiljezila nacionalni dan na Expo 2020 (for BiH media)

- Bosnia and Herzegovina Pavilion at Expo 2020 Dubai organizes Country Business
Briefing event in English and Arabic

- National Day Press Conference (invitation) this was a special invitation created
following the customs of the media in Dubai, setting up the RSVP system, and
developing a special design and appropriate text.

- Media Announcement for Bosnia and Herzegovina

Articles (5) for the web page www expo2020bih. ba were also written in English and BHS:

Important guests at Bosnia and Herzegovina's Country Business Briefing
VaZzni gosti na predstavljanju poslovnih i investicijskih moguénosti Bosne i
Hercegovine

Royal visit to the pavilion of Bosnia and Herzegovina

Kraljevska posjeta paviljonu Bosne i Hercegovine

Bosnia and Herzegovina marked its National Day at Expo 2020 Dubai
Bosna i1 Hercegovina obiljezila dan na Expo 2020

Technology and Innovation Will Lead To The Further Development of BiH
Tehnologija 1 inovacije put do daljeg razvoja BiH

Sarajevo City Hall in the colours of the United Arab Emirates flag
Sarajevska Vijeénica u bojama zastave UAE

These articles were viewed 211 times.

Press Clipping

The abundance of media reports is available in the press clipping.

National Day in Dubai based media was reported on in 34 instances with a total PR Value
(Online and print) of 598,350 AED.

National Day 1n Bosnia based media was reported on in 63 instances with a total PR Value

(Online and print) of 146.823 AED.

The press clipping was conducted in two additional instances with Dubai based media.

1. Thematic article published “Explore beauty and possibilities of Bosnia and
Herzegovina at Expo 2020, - reported on in 18 instances with total PR Value (Online
and print) to 250.200 AED.

- Bosma and Herzegovina cdubratcd National Day at Fxpo 2020 wnh cultural folklores
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PR Report
Reporting period: January 2022

Public Relations activities in January were focused on the preparation and promotion of
delegation travelling to Expo 2020.

The MLO team', together with the business team developed guidelines for social media and
Public Relations for the business delegations travelling to Expo. The purpose of the social
media and Public Relations Guidelines is to explain to the members of the business delegation
what are the Expo communication rules, and what is the best way to promote their visits to
Expo.

The Communication Plan was updated following the new dates of travelling for the business
delegations, and to reflect planned activities in the forthcoming period (January, February and
March).

Written material

Several articles have been written and published on www expo2020bih.ba web site, accenting
the visits of the business delegations from Bosnia and Herzegovina to Expo 2020.

“Other Industries” present their businesses at Expo 2020 Dubai
65.000 visitors at BiH pavilion at Expo 2020 Dubai

Travel and Connectivity Week at Expo 2020 Dubati

.Ostale industrije* predstavljaju kapacitete na Expo 2020
65.000 osoba posjetilo Bill paviljon na Expo 2020

Putovanja i povezivanje centralna tema Expo 2020 Dubai

These articles were viewed 90 times.
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PR Report
Reporting period: February 2022

Public Relations activities in February were focused on the promotion of business delegations
travelling to Expo 2020.

Written material

Several articles have been written and published on www expo2020bih ba web site, accenting
the visits of the business delegations from Bosnia and Herzegovina to Expo 2020.

Predstavljanje poslovnih mogucnosti Bosne 1 Hercegovine u Ajmanu

Predstavnici ..Ostalih industrija™ o¢ekuju prve rezultate do kraja 2022.

Predstavnici prehrambene industrije iz BiH ucestvuju sedmici hrane i poljoprivrede na
Expo 2020 Dubai

Paviljon BiH posjetio sin osnivaca Ujedinjih Arapskih Emirata i ministar vanjskih
poslova ove zemlje

Presentation of business opportunities in Bosnia and Herzegovina

Representatives of “Other Industries™ expect to see the first results of their visit to
Expo 2020 Dubai by the end of 2022

BiH representatives from the Food and Agriculture industry will participate in Food

and Agriculture week at Expo 2020 Dubai

Minister Delié: the Minister of Foreign Affairs and the son of the founder of the

United Arab Emirates visits the pavilion of Bosnia and Herzegovina

These articles were viewed 107 times.

Interviews and TV segments

The interview with Minister Adnan Deli¢ was written and published in the English language
in the print and online editions of The Gulf Media news outlet.

Expo 2020 Dubai is an opportunity to bolster relations
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The MLO team' arranged with Dubai TV to do a feature story about Bosnia and Herzegovina
pavilion, which was broadcasted on February 20.

- Feature story about Bosnia and Herzegovina pavilion

The overall PR Value of this segment amounts to 25,000 AED (6,807.35 US Dollars).

The total PR Value of external published news items amounts to 103,350 AED (28,141.59
US Dollars).

Expo 2020 Communication

During February the MLO team was in constant communication with EXPO TV which resulted
1 a few special TV segments for Bosnia and Herzegovina with this media outlet.

- Coppersmith artist feature story live from the Bosnian Pavilion on February 2, 2022.
Business delegation representative from a delegation from the “Food industry™ group on

February 19, 2022.

MLO team continues negotiation with Expo TV to continue with coverage of the events from
the Bosnia and Herzegovina pavilion in March 2022.
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PR Report
Reporting period: March 2022

Public Relations activities in March were focused on the promotion of business delegations

travelling to Expo 2020, and the number of visitors to the pavilion.

Written material

Several articles have been written and published on www expo2020bih ba web site, accenting

the visits of the business delegations from Bosnia and Herzegovina to Expo 2020.

Business representatives from the Food industry are satisfied with their participation

at Expo 2020 Dubai

Predstavnici . Prehrambene industrije™ zadovolini svojim nastupom na Expo 2020.
Business representatives from the ICT industry and Projects will participate at Expo
2020 Dubai in March

Predstavnici IKT industrije 1 projekata pocetkom marta se predstavljaju na Expo 2020
Dubai

110,000 people visited the BiH pavilion at Expo 2020 Dubati

BiH paviljon na Expo 2020 posjetilo 110.000 osoba

BiH representatives from the Metal, Automotive, and Wood industries participate in

Expo 2020 Dubai
Metalopreradivacka, automobilska industrija. Sumarstvo i1 drvna industrija BiH se

predstavljaju na Expo 2020 Dubai

These articles were viewed 132 times.

Short articles were written for social media

Expo TV did a live broadeast, from Bosnia and Herzegovina pavilion, with Alisa Mujkanovic,

Visit of Minister Delic to the pavilion of Ukraine
Visit of Minister Prevulovic to the UN pavilion
Networking event in BiH pavilion for the Metal, Automotive, and Wood industries.

the waver who held a workshop about traditional weaving in Bosnia and Herzegovina pavilion.

MLO Team arranged for the representatives of the ICT sector to participate in the EXPO TV
live studio, however, due to scheduling conflict, the ICT representatives cancelled the

interview.

UAE based lifestyle magazine Kul Al Usra published a story about the pavilion of Bosnia and
Herzegovina. The material (text and photos) was provided by MLO Team. The magazine Kul

Al Usra is published and read in the countries of GCC.

Overall PR Value of published segments/stories is 80,000 AED/21,783.52 US Dollars, and

the total reach was 2.746.142 persona.
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Social media summary results and summary final reports can be seen below:

Achioved

é Total followers 0218
8 Facebook Total page reach 9542085
e Total engagement 363539
]
a Total followers 1215
) Instagram Total page reach 4081401
E Total engagemont 147.055
3 UnkedIn Impressions 362893
YouTube Views 289826
Ywitter Tweoet impressions 12293

—

a Tota number of photo posts produced and publshed
—
§ Facebook TOrM mumber Of valeo BOTS roduced and publened e
Total number of Mores posta produced and publehed 123
-
L
Tota mumbier Of phOto Posts produded s (ubibshed 152
s L tagram Tots number of video posts produced and puiahed ua
E Tots rmsier of siirms pOsES roduced snd pubibahed 523
E Tatal rmarnitear of RO PO ProBuced wnd pudnhed 160
b | Unkedin
m Total number of video posts produced and publahed 52
YouTube Total number of videos groduced and publehed a3
Toarter Total rurriier of posts produced seef pulished 200
m —
8 Total rassber of photy posts produced and pubahed
—_—
§ F acornon Totel mavher of vwiao posts proshced ered posbdshad 54
b Tolad faaviws of slasies (poale prish ol vl foliberesd 23
’ Talad rasvsbams (4 (0t (Erale (wishad el and padibiled 2
s m Tt rmavdrer af vabee peate peoniiead avnl pubdabeel 3
E Tt maviiwy of Slarins ppusln prindun ol aod palibered %23
E Total nurmber of phono poars produced and puthehed 160
- Lnkedin
m Totsl mamber ol VOsS POars produced and putished ¥
YouTube T ot roumboes Of VISUON Jo ODUCEd arnd prbialved a3
Tt Trral maardrer al peats prondisced acel addated 200
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Summary

During the period from 15th of November 2021 - Sist of March 2022, Expo 2020 BiH socia
media profiles ware active channels of COMMUMCATION LOwWMds the 1arget audience, Led by
the “Heartahaped cpportunity” manifesio Instagram, Facebook, Twitter, Linkedin and
YouTube have told the stories on how and why Bosala and Herzegoving s colourful
picturesaue and Nl of potentialy

Nrtten and curated with warmness and clanty. Expo 2020 BiM social media channeds have
showtisod Bainid and Herzegovina's potential and opportunitied, through the following
content categoriey

! Toutium

2 Business

5 Opportunities
& Cultusal Events
5 Pavilion

0 Expo Storie

oM Querview

Used mainly within meds, joumalists and oMol Boainess sudiences Twiiter sito witt used to
SN0 relevant CONtent SD0UL LNE COUNLAYS PALCIONMIDN

The contont waa be focused on Ietweeting from the agnScent eventy tetweetng the
relovart Mentiond frorm media and persons with truatworthiness wgnfcant to 1he project
SOCAM (mecia. business and offical Qoveenment ropresontatves. jourmalists)

Wil

o

Total number of Total Tota Number of posts
followers IR ING0ments published

- .
-
L o

.
Bossk Armisia 204X
Vo Laix w =B -' -l ol cote.  soin
B o -
e ™ . "
Pa— s o ¢ e s . RS T
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| 7 L

AS The Mot peomingnt and MOst often used social madia. Facobock has Dot used 1or promotion
throwgh multh format and placement content, which sesulted in SQNINEINT expotse S Boani

and Herzegoving

The planined cantent on ths platiom was focused on comprohensive outresch and gained a sobd

PG following base on the Facebook page. thus Created the maxmum impression shate that
WileA
A pge! WRpered our wrategc gosy
SOVERE b
Toeal nurmber of Total reach Fage engagemenrt Nt of
AR e s conent
nhed

Pavilion

Favilicn, located in the Opportunity District
was focal point whete Expd viaitors could
aperiance the Heartshaped Opporunity
e some of aur most famous langmarks
learn about history through the curated
exhibviion brought fram the National
Musoum of BiM, or event greet people from
Bosnia and Herzegoring

Social media content, moestly in the form of
photo gallenes ang videos had the goal to
capture the wonderful atmeosphere of our
pavilion, especially when coppersmith &
Kilim weaving craft exports were
shawcasing thelr unique talent

20% of all published content has falled
under this category,

Content catgory:
Opportunitites

Thote Is nO Better way 10 tell & s1ory
about praminent business and
Ingdustria potential, than through
videos and nfographics which
communicate key facts & figures on
their achlevements and Business
success

All 7 Industties have Deen properly
Intreduced 1o the audsence, with the
goal of awracting new investors of
business partners

20% of all published content has
falled under this category.

B, wekoos posty
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Promoting and  showcasing  succossful
companies and businesses from Bownia and
Herzogovina was the key goal of this content
categary. Prominent business groups and their
visits to the Expa 2020 site. Pawilion, networking
ond bZb activities were actively communicated
through dynamic video, photo and novel format
of the Instagram Reels

In addition to social media placerments, it was
important to tag and repost all that companios
have been communicating about thelr Expo
visits. to expand their visibility among Expo
visitors  and especlally. Gulf reglon business
investors.

20% of all published content has falled under
this category.

Full of natuwal wonders. dneise, nch and
colourful heritage and history. Expo 2020
BiM socinl media channels were utilised 10
promaote the Bosnia and Horzegovina as a
touristic destination worth thesr visit

Through vdeo, photo and geeaway content
we attracted soclal media users to consider
Bosnia and Herzeguvina as theit next goite
destinaton and a "hidden Ewopsan gem'

20% of all published content has falled
under this category.

o Ar

0 o
" Produced and published social media calendars

Social media plans for frvn manth social Media coverage of Expo 2020 BIH can be found on
foliming knis

coMm

. -----

Ll 1L
»

MAAC= 2
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4. Organization, logistics, preparation and support for the BH company’s participation
and promotion at the pavilion BH EXO 2020

4.1. Identification of opportunities and assistance for business networking of
the exhibitor country, companies of the exhibitor, with other countries — “Business
networking events”

The Business Development team commenced with working on a detailed Business
Networking plan by investigating business opportunities available at Expo.

The team reached out to 75 business representatives from Expo countries with the
goal of creating opportunities.

Business Content Manager during the period of 10.-17.11.2021 held fifteen meetings
with various countries’ business representatives and other business people.

The Business team found the opportunity of organizing Country Business Briefing to
use the presence of B&H heads of state, leaders, and industry experts to highlight their
commercial possibilities and establish meaningful discourse and relationships with the Expo's
diverse business stakeholders.

The Business team booked a venue, selected speakers and developed a detailed
Agenda for the event.

The onsite coordination and management took place from 15.12. — 20.12.2021.
Following the Country Business Briefing, the Business team focused on development of
networking and meeting plan and logistical organization of travel for five business delegations
for the period of 01.01.-31.03.2022.

Deliverables of realized project activities:

4.1.1. | Business development team based in BH and UAE
4.1.2. | Development of the business program networking plan
4.1.3. | Meeting plans and logistical organization

4.1.4. | Country business briefing organization and coordination
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4.1.1. Business development team based in B&H and UAE

Ministry of Economy Kanton Sarajevo

H ERZ EGOV'NA Reisa D2emaluding Caulevida 1
71000 S BiH

E x p O 2 O 2 O Telefon, + 36’;??522 121
D U BAI E-mail mp@mo ksgovba

Business Development team based
in B&H and UAE

Business
Representative
Business Content
Manager
[ 1 | |
Business Advisor Business Advisor B2B App Focal
UAE BiH Consultant BiH Point

. BOSNIA AND
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Ministry of Econemy HKanton Sarajevoe
HE HZEGU‘JlHA Aeisa Dbaraluding Cautayvida 1
S DN Sare e, BHiH
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Business Development team based
in B&H and UAE

Business Representative

Business Representative’s activities included:

organization and implementation of the Country Business Briefing as the first official event
presenting BH strategic industries; organization of presentation of strategic industries and
companies on Expo 2020 TV and UAE media, preparation of representatives for public
appearance; aorganization of netwaorking events on Bosnia and Herzegovina's Pavilion; visits
and presentations of BH companies on other country®s events, business forums and country
business briefings; analysis of selected companies and their potentials for presentation at
Expo 2020; meetings with representatives of selected companies and understanding their
goals and expectations; consulting BH compamnies; coordination between companies and
multiple Expo 2020 teams including business, protocol, logistics, media and program team;
creation of brochures and materials about BEH companies that will be distributed throush
Expo 2020 business network before their arrival; meeting with the representatives of
multiples countries, comparing their agendas and trying to find the find best timing for BH
companies to arrive; attending events with goals of metworking with Expo 2020 business
community; finding information about Expo 2020 thematic weeks and details about its
content; creating the draft plan and agenda for BH companies; presentation of the plan to
multiple countries and their Business Representatives; presentation of BH strategic
industries in the pavilions of other countries; organization of BEH companies”
presentations at the BH pavilion; organization of individual presentations at the Business
Department of the BEH Pavilion; newsletter distribution through the Dubai Chamber of
Commerce and Industry Platform; distribution of Business Representative invitations
through online channels and in person to more than 250 business contacts and 192
countries; creation of program plan for BH companies to attend relevant events, forums
and meetings.
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BOSNIA AND Ministarstva priveade KS

Ministry of Econany Kanton Sarsjevs

HEHIEEG’JIHA Raisa Dl ermabuding Caukavica 1
£ ) Samjevo, BiH

E:":pl:} EDED Telefon: + 387 35 562 121
D U B |":"l. | E-rrsl: mpi@mic kigov ba

Business Content Manager

Business Content Manager's activities included:

aorganization and implementation of business delegations” visits according to the plan,
industry by industry; organization of bilateral, trilateral and multilateral events with other
countries’ pavilions with the goal of international BZE matchmaking; visits and presentations
of BH companies on other country’s events, business forums and country business briefings;
aorganization of individual B2B meetings for BH companies; meetings with representatives
of selected companies and uwnderstanding their goals and expectations; coordination
between companies and multiple Expo 2020 teams including business, protocol, logistics,
media and program team; meeting with the representatives of multiples countries,
comparing their agendas and trying to find the find best timing for B&H companies to
arrive; attending events with goals of networking with Expo 2020 business community;
presentation of the plan to multiple countries and their Business Representatives; finding
the potential in matching B&H business delegations with other countries business
delegations; organization of meetings between UAE business community representatives
and B&H companies, organization of a meeting, presentation of B&H companies and
strategic industries to The Department of Economy & Tourism in Dubai; erganization of a
meeting, presentation of BH companies and strategic industries to Department of Economic
Development Abu Dhabi; organization of a meeting, presentation of BH companies and
strategic industries to Sharjah Economic Development Department; organization of a
meeting £ presentation of BEH companies or strategic industries with Ajman Chamber of
commerce and industry; organization of a meeting / presentation of BEH companies or
strategic industries with DubaiChamber of commerce and industry; creating a database of all
the contacts that the Business Representatives will meet on BH events, other countries
events and meetings.

Business Advisor LAE
Business Advisor’s activities included:

Business team"s lobbying activities with the goal to attract and have a UAE official present
at the event; advising regarding official invitation to the government officials such as
Chamber of Commerce from different Emirates including: Abu Dhabi, Dubai, Sharjah and
Ajman.
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BOSNIA AND Ministortue piivrade K9

Ministry of Economy Kanton Sarajevo
HERZEGOV'NA Rasa D2ermauding Caulavida
EXPO 2020 7 000 Samjevo Bik
lofor: + 387 33 562 12
D U BA' C-nn»;lor:\p@moksqwbs
Business Advisor B&H

Business Advisor’s activities included:
analysis of selected companies and their potentials for presentation at Expo 2020; consulting

B&H companies and creation of program plan for B&H companies to attend relevant
events, forums and meetings.

Consultant B&H
Business Consultant’s activities included:

preparation of competitions for selection of companies including engagement of the business
team, economy experts and government body with the goal of choosing companies from
strategies industries that will present our country in the best possible light; selection of
companies that include formation of special criteria and board that will evaluate the
companies and finally make a decision upon.

828 App Focal Point

B2B App Focal Point activities included:

preparation of individual presentations of B&H companies; contacting as many Business
Representatives as possible through the Expo 2020 Dubai B2B App and creation of
presentation of BH companies and distribution of these through Expo 2020 business
network.
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BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

BOSNIA AND
HERZEGOVINA
EXPO (0]
DUBAI

ANKETA
EXPO 2020 DUBAI

} BOSNIA AND
HERZEGOVINA
EXPO 2020
DUBAI

S ciliem analize nivoa zadovoljstva biznis delegacije povodom uéesca u sklopu biznis
programa Expo 2020 Dubai, kreirana je anketa koja sadrZi osam pitanja. Pitanja u
sklopu ankete se odnose na opcenito zadovoljstvo, logisticku podréku, specijalizirani
sadrzaj, networking i B2B mogucénosti, obilazak izlozbe, komunikaciju sa biznis timom,
uticaj na poslovne ciljeve i sugestije/primjedbe povodom ucesca na Expo 2020 Dubai.

Anketa je kreirana u decembru 2021.godine kako bi blagovremeno bila distribuirana
biznis delegacijama. Anketa je u periodu januar - april 2022.godine distribuirana
uesnicima biznis delegacue u sklopu grupa Tudnm (09.-14.01.), Ostale industrije
(31.01.-05.02.), Poljopri ip (16.-23.02.), ITK sektor i Projekti
(04.-09.03.) i Drvna, Metall divaika i auto ind strija (23.-28.03.). Biznis tim je
svim ¢élanovima delegacija dostavuo link za anketu u toku posliednjeg dana njihovog
boravka u Dubaiju (odnosno dan prije leta za Sarajevo) putem WhatsApp grupe koja
je koristena za komunikaciju tokom njihovog boravka na Expo 2020 Dubai.

Anketa je dostavliena 80 osoba, koje su predstavijale uesnike u sklopu biznis
delegacije. Od ukupnog broja ucesnika biznis delegacija, 46 osoba je pristupilo
istrazivanju i odgovorilo na postavljena pitanja.
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. . . z . . - v BOSNIA AND
Q1: Molimo vas da ocijenite opéenito zadovoljstvo povodom ucesca \ | HERZEGOVINA

g s o EXPO 2020
u sklopu biznis programa na Expo 2020 Dubai. DUBAI
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60,9%
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500%
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34,7%

300%

200%

100%

- 22% 22%
0.0% x — —
sam it niti sam sm
nezadovoljan/na
4 Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najvedi broj ispitanika (28) od ukupnog broja ucesnika

ankete su naveli da su izrazito zadovoljni, dok je 16 ispitanika izrazilo da je zadovoljno povodom uceica u sklopu biznis
programa na Expo 2020 Dubai. Nijedan ispitanik nije izrazito nezadovoljan, dok je po jedan ispitanik nezadovoljan i niti
}y je zadovoljan, niti je nezadovoljan.

v 95,6% ucesnika je zadovoljno povodom u&es¢a u sklopu biznis programa na Expo 2020 Dubai.
A i,

BOSNIA AND

Q2: Molimo vas da ocijenite zadovoljstvo povodom logisticke podrske ) HERZEGOVINA
(organizacija putovanja, smjestaja i prevoza) u sklopu biznis programa DUBAI

Expo 2020 Dubai.
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p Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najvedi broj ispitanika (38) u odnosu na ukupni broj
ucesnika su naveli da su izrazito zadovoljni, dok je sedam osoba zadovoljno povodom logisticke podréke. Nijedan
ispitanik nije izrazito nezadovoljan ili nezadovoljan, a jedan ispitanik je niti zadovoljan, niti nezadovoljan.

97,8% utesnika je zadovoljno povodom logistitke podrike (organizacija putovanja, smjestaja i prevoza)
4 A v u sklopu biznis programa Expo 2020 Dubai.
- /N

BOSNIA AND

Q3: Molimo vas da ocijenite zadovoljstvo povodom uceséa na . HERZEGOVINA
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specijaliziranim konferencijama / forumima / seminarima u sklopu biznis DUBAI

programa Expo 2020 Dubai.
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Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najvedi broj ispitanika (15) u odnosu na ukupni broj
ucesnika su naveli da su zadovoljni, dok je 13 osoba izrazito zadovoljno povodom specijaliziranog sadrzaja. 12 ispitanika
su niti zadovoljni, niti nezadovoljni. Cetiri ispitanika su nezadovoljna, a dva izrazito nezadovoljna.

Oko 61% ulesnika je zadovoljno povodom uZe3¢a na specijaliziranim konferencijama/ forumima/
seminarima u sklopu biznis programa Expo 2020 Dubai.
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i i i g . BOSNIA AND
Q3: Molimo vas da ocijenite zadovoljstvo povodom ucdescéa na HERZEGOVINA

e _pe_o . .o . . . oo EXPO 2020
specijaliziranim konferencijama / forumima / seminarima u sklopu biznis DUBAI
programa Expo 2020 Dubai.
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y Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najveéi broj ispitanika (15) u odnosu na ukupni broj

uesnika su naveli da su zadovoljni, dok je 13 osoba izrazito zadovoljno povodom specijaliziranog sadrzaja. 12 ispitanika
su niti zadovoljni, niti nezadovoljni. Cetiri ispitanika su nezadovoljna, a dva izrazito nezadovoljna.

Oko 61% udesnika je zadovoljno povodom uZe¥éa na specijaliziranim konf ijama/ forumima/
/ seminarima u sklopu biznis programa Expo 2020 Dubai.

. - . R~ . BOSNIA AND
Q4: Molimo vas da ocijenite zadovoljstvo povodom organizacije HERZEGOVINA
. . z . el i EXPO 2020
networking i B2B mogucnosti u sklopu biznis programa Expo 2020 DUBAI
Dubai.
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Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najvedi broj ispitanika (17) u odnosu na ukupni broj
ucesnika su naveli da su zadovoljni, dok je 12 osoba izrazito zadovoljno povodom networking i B2B moguénosti. 12
ispitanika su niti zadovoljni, niti nezadovoljni. Cetiri ispitanika su nezadovoljna, a jedan izrazito nezadovoljan.

63,1% utesnika je zadovoljno povodom organizacij rking i B2B moguénosti u sklopu biznis
programa Expo 2020 Dubai.
. . . . & . BOSNIA AND
Q5: Molimo vas da ocijenite zadovoljstvo povodom obilaska Expo HERZEGOVINA

izloZbe i paviljona u sklopu biznis programa Expo 2020 Dubai. BUBAl 20
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Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najvedi broj ispitanika (po 22 osobe) u odnosu na
ukupni broj u¢esnika su naveli da su izrazito zadovoljni i zadovoljni povodom obilaska Expo izlozbe. Nijedan ispitanik nije
izrazito nezadovoljan, a po jedan ispitanik je nezadovoljan i niti zadovoljan, niti nezadovoljan.

95,6% u&esnika je zadovoljno povod bilaska Expo izlozbe i paviliona u sklopu biznis programa
Expo 2020 Dubai.
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Q6: Molimo vas da ocijenite zadovoljstvo povodom komunikacije sa || HERZEGOVINA
gruzce . i . EXPO 2020

biznis timom u sklopu biznis programa Expo 2020 Dubai. DUBAI
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Ukupan broj ispitanika koji su odgovorili na pitanje: 46 ispitanika. Najvedi broj ispitanika (31) u odnosu na ukupni broj
ucesnika su naveli da su izrazito zadovoljni, dok su Cetiri osobe izrazito zadovoljne povodom komunikacije sa timom.
Nijedan ispitanik nije izrazito nezadovoljan ili nezadovoljan, a jedan ispitanik je niti zadovoljan, niti nezadovoljan.

97,8% utesnika je zadovoljno povodom komunikacije sa biznis timom u sklopu biznis programa Expo

A v _ 2020 Dubsai.

BOSNIA AND

Q7: Kakav uticaj smatrate da ¢e ucesée na Expo 2020 Dubai imati na | HERZEGOVINA

EXPO 2020

vase poslovne ciljeve? DUBAI

“Promocija i novi kontakti za buduce projekte.”

“dobar. uspio sam ostvariti kvalitetne konekcije tokom boravka na expo”

“Jako pozitivan. Jedno veliko novo iskustvo."

"“Osvjezili smo kontakt od prosle godine.”

“Jako pozitivan. Jedno veliko novo iskustvo.”

“Pozitivan zbog ostvarivanja novih kontakata unutar same grupe.”

“Minimalne s obzirom da je dolazak bio pred sami kraj kada expo ispunjava vise turisticku ulogu, no s obzirom na situaciju i izazove
vlade ks sa odlaskom zadovoljan sam sa ovim sto smo postigli”

“Imat ce dobar uticaj u BiH.

“Otvoriti nove poglede i nove poslovne mogucnosti*

“Otvaranje novih vizija i poslovnih veza sa UAE"

“Definitivno otvara nove perspektive. Cestitam nasem timu na ulozenom trudu. Bio sam ponosan kao BH predstavnik”

“QOdlican ako Bog da”

"“Ostvarila sam jako dobre kontakte, pa se nadam da ce biti uspjesno.”

“Dugorocne”

“S obzirom na poznantsva koja smo stekli na Expu, mislim da ce to imati jako dobar uticaj na nase poslovanje sa novim partnerima.”

BOSNIA AND
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EXPO 2020

vase poslovne ciljeve? (cont.) DUBAI

“Svakako novo iskustvo,drugaciji pogled i razumijevanje trzista.”

“Jako povoljan za povecanjem izvoza"

“Potaknuce briu realizaciju naSeg eko projekta - solarna elektrana na krovu proizvodne hale.”

“Potencijalno sklapanje novih partnerstava”

“Nadam se da ce imati utjecaja u buducnosti i potaci na jos vise sli¢nih projekata i potpuno transparentnih prilika privrednicima u Bosni i
Hercegovini.”

“Kontakti koje sam ostvarila i prikupila tokom Expo 2020 ce, nadam se, biti potencijalni buduci korisnici nadih usluga.”

“Saradnja sa novim kompanijama”

“Ostvareni kontakti i dogovori unutar i izvan grupe ce sigurno utjecati pozitivno na nase poslovanje.”

“Nadam se veoma dobar”

“Zaista je tesko procijeniti. Kontakti su ostvareni, za dalje ce vrijeme pokazati. Necemo stati na ovome."”

“Mislim da cemo uspjeti u namjeri da prosirimo biznis u zemlje MENA"

“Smatram da ce ucesce na Expo 2020 Dubai imati veliki uticaj na nase poslovne ciljeve u smislu kreiranja novih ideja i pokretanja novih
poslovnih partnerstava.”

“Migucnost saradje u vidu izvoza, nabavke matetijala i inovativnost.”

“Nadam se pozitivan”
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vase poslovne ciljeve? (cont.)

EXPO 2020
DUBAI

"“Motivacija i energija koja je osjetna na svakom koraku Dubai Expa motivacija je da i pri povrtaku kuci prensemo moto nase paviljona i
pretocimo ga u nasu poslovnu viziju "mission posible". U BiH, zemlji nemoguceg, potrebno je razviti odnos prema poslu koje smo
svjedodili u Dubaiu, a to je da je sve moguce.”

“Odlican”

“Nadamo se da ce imati pozitivne efekte.”

“Slabe”

“Uspio sam stvoriti mnostvo novih konekcija od kojih ocekujem da ce dati dobre rezultate i nove suradnje.”

“Nadamo se da ce ovo uticati na poboljsanje nasih turistickih proizvoda a samim tim i uvecanjem prihoda, pa tako automatski i poreza.”
“Vidjet cemo”

“Smatram da smo uspjesno predstavili viziju nase kompanije kao i investicijski projekat koji radimo, te da cemo uz pomoc kontakata
ostvarenih na Expo 2020 Dubai brze i lakse ostvariti postavljene ciljeve.”

“Dobar”

“Vidjet cemo”

“Zadovoljavajuce”

“Treba se vratiti realnosti, bez sistemskih promjena u nasoj drzavi tesko da mozemo promijeniti ili pobljsati poslovne ciljeve.”

“Smatram da ¢e pomodi u daljem radu.”

“Ucesce na Expo 2020 Dubai pomodi ¢e nam da ostvarimo svoje ciljeve i zadatke koji su usmjereni na razvoj i unapredenje turizma, te na
bolju promociju destinacije kroz uvezivanje sa ciljnim trzistima."

“Obnovili smo vec postojece kontakte i ostvarili nove.”

" . gespegs BOSNIA AND
Q8: Molimo vas da navedete vase sugestije/prijedloge. HERZEGOVINA
DUBAI

“Networking sa tematskim programom delegacija uskladiti. Pozvati firme iz Dubai vezano za sektore koje dolaze da prisustvuju eventima.
“Samo nastavite ovako! ;) “

“sve pohvale za tim, a posebno za mirzu i enu koji su zaista se potrudili da sve bude odlicno”

“Definitivno sudjelovanje u Expo 2025 ali sa boljim planiranjem i sa slanjem manjeg broja firmi ali sa kojima ce se raditi na boljim
pripremama projekata i biznis planova. U sustini uzimajuci sve u obzir expo 2020 je bio uspjesan za Bosnu, te moze biti samo temelj za
bolji rezultat u Osaki 2025. -Dz"

“organizirati ciljane sastanke. (Slovacka sa “vodom” je bila fula), al hajde slikali smo se... - tema mora biti potrefijena. Trebali smo doci
kada su prisutni arhitekti npr... - super je da nas je Sheik sve pozvao na razgovor, medjutim trebalo se znati da on trazi investicije od
50Mio+. Ovako smo ispali smijesni. Ali hajde ima slika”

“Raditi vise pripremnih sastanaka sa poslodavcima koji dolaze. Organizirati vise razlicitih aktivnosti u sklopu naseg paviljona.”

“Hvala Vam velika na svemu sto ste ucinili za nas kako Vi kao organizatori Tako i vladi KS kao krovnom nositelju dolaska..”

“Priprema delegacije prije polaska na EXPO, mislim da je bilo korisno da smo imali neki sastanak za bolju pripremu”

“Uzimajuci u obzir mnoge otezavajuce okolnosti, brilijantno ste odradili posao. Kada bude vise vremena za pripreme, i ocekivanja ce biti
veca. Hvala”

“Vise direktnih susreta s konkrentnim kupcima Mogucnos izlozbe exponata proizvoda *

“Predlazem da se za sve grupe privrednika iz BiH koje su ucestvovale u Expo-u odrzi networking po zavrietku Expo-a. Smatram da je
medusobno umreZavanje i poticanje prilika suradnje veoma korisno svim privrednicima u nasoj zemlji, jednako kao $to su korisni i kontakti
sa razvijenim zemljama."”

“Sa obzirom na prirodu Expo sajma, te da nije klasicni sajam. Mislim da se treba dobro pripremiti, i napraviti par evenata na koje ce se
pozvati gosti/partneri.”

“Trebala je bolja priprema B2B, iskomunicirati ranije sa zemljama uéesnicima koje su nasa potencijalna turisticka trZista, trebala se
organizovati promocija turistickih potencijala u naem paviljonu, objaviti to putem Expo netvorka ...... ¥

BOSNIA AND
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“Buducim posjetiocima EXPO paviljona bi koristila informacija o aplikaciji Smart Cue, koja se koristi za rezervisanje termina za ulazak na
najposjecenije paviljone - kako bi se izbjeglo éekanje u redovima. 2. Bilo bi dobro da se predstavnicima nase delegacije malo bolje
objasnila priroda networking eventa u smislu dres code-a. Eventu su prisustvovali ministar i ambasador i bila je prilicno farmalna
atmosfera, a vecina nas, predstavnika business sektora, bila je uderdressed (farmerice, patike isl.), sto smatram da nije bilo priliéno za
event ovog tipa. Isto tako mislim i za posjetu Ajman Chamber. Savjetovano nam je da budemo obuceni business casual i da imamo
udobnu obucu za obilazak paviljona, ali smatram da smo za navedene evente trebali biti obavijesteni o malo formalnijem oblaéenju.”
"Potrebna je kvalitetnija organizacija za B2B susrete, ako nista u paviljonu BH prilikom orrdsravljanja BH kompanija. *

“Jedina sugestija je da se prilikom usmenog prezentiranja tvrtke se napravi i vizualni prikaz(barem logo tvrtke). Hvala jos jednom na
svemu! *

“Angazman Ene i Mirze je bio iznad ocekivanja. Divni mladi ljudi koji su se za nas zalagali kao da su njihovi biznisi u pitanju. *
“Poboljsati presentacije nasih firmi na B2B forumima koristeci nase videa prezenatcije”

“Apsolutno sam zadovoljna.”

“Bilo bi dobro da smo imali priliku predstaviti nase firme vecem broju posetilaca. Eventualno da su firme koje su dosle iz BiH vec
unapred imale kratak opis cime se bave u vidu slideshow ili banera koji bi konstantno bili postavljeni tu.”

“Nemam sugestija”

“Potrebno organizovati prezentaciju ili networking u nasem paviljonu.”

“Bolja organizacija prevoza.”

“Organizovati networking event na paviljonu BiH ukoliko bude mogucnosti za sektore koji ¢e ucestvovati na Expo u narednom periodu.”
“BiH u narednim godinama treba uloZiti u sadrzaj i samo sustinu promocije i price kiju Zeli pricati. S tim adutom puno ce lakse biti privuci
i raditi posao poslovnim delegacijama u odnosu na nacin kako je to organizirano ove godine.

“Vedi akcent na B2B susretima i posjete B2B dogadaja od nama srodnim drzavama”

“Nemam 5to puno dodati, obzirom da je sve u kratkom vremenu organizirano, dobro je. Zahvala teamu Eni i Mirzi na svemu.”

£
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METODOLOGIJA | KRITERII ZA 1ZBOR PREDUZECA KOJA CE
PREDSTAVLIATI BOSNU | HERCEGOVINU NA EXPO 2020 DUBAI

uvoD

Shodno raspolozZivom budZetu organizatora i narucioca posla, potrebno je obezbijediti
ucesce 80 preduzeca iz Bosne i Hercegovine na Expo 2020 Dubai. Zbog toga je
potrebno pripremiti metodoloski okvir izbora Kkoji je na najbolji moguci nadin izraZzavati
reprezentativnost datih preduzeéa u odnosu na €itavu drzavu. Pored toga, bitno je da
se osigura fer i korektan izbor, bez prostora za odredene manipulacije izborom i sli¢no.
Kako bi se postiglo navedeno, potrebno je ispuniti dva cilja:

- Procjena broja preduzeca koja ¢e predstavljati sedam izabranih industrija.
- Prijedlog kriterija za izbor datih preduzeéa (u okviru industrija).

U nastavku ¢e se obrazloZiti svaki od navedenih ciljeva, zajedno sa metodologijom za
ostvarivanje istih.

PROCJENA BROJA PREDUZECA KOJA CE
PREDSTAVLJATI SEDAM IZABRANIH INDUSTRIJA

U svrhu procjene ukupnog broja preduzeéa prema definisanim industrijama,
pripremljena je tabela 1. u kojoj su preduzeca grupisana prema ukupnom broju
registrovanih preduzeca, broju aktivnih preduzeca, te broju preduzeca koja su imala
pozitivno poslovanje u 2020. godini. Kao Sto se moZe primijetiti iz tabele 1., ukupni
broj registrovanih preduzeca je znatno veci od broja aktivnih preduzeca, jer ukljucuje
sva preduzeta koja su registrovana. Broj aktivnih preduzeéa, ukljuéuje sva
registrovana preduzeca koja su podnijela finansijske izvjestaje u 2020. godini i koja su
imala pozitivan promet. Broj preduze¢a sa ostvarenim pozitivnim finansijskim
rezultatom se dobije od broja aktivnih preduzeca koja su poslovala pozitivno u 2020.
godini.

Tabela 1. - Broj preduzeca u Bosni i Hercegovini prema industrijama u 2020. godini

BROJ sTOPA
RB|OZNAKA| SEKTOR REGISTROVANIH | BROVAKTIVNIH | PREDUZECASA i PROFITABILNIH | STOPA UCESCA
PREDUZECA | OTVARENIM | AKTIVNOSTI
PREDUZECA PREDUZECA
PROFITOM
1| A2 |Sumarstvoisjeca dva 1113 2 228 24% 84% 7,11%
2| cio |p iavod 4612 738 504 16% 8% 15,73%
3| iy | PO famacstskh 23 12 1 52% 92% 0,34%
4| o dnja metala 270 55 30 20% 5% 0,94%
5 [ s 39 | SEoRAKkER ES0wh FAmH) 2,601 845 672 32% 80% 20,97%
6 e R R R 162 62 39 38% 63% 1,22%
dijelova za vozila
7] &1 d 3 822 m 220 33% 81% 6,86%
8| | |Hotelijarstvol ugostite] 23521 996 479 % a8% 14,95%
9| J_|informacije | komunikaci) 3580 129 1022 36% 79% 31,89%
10 |UKUPNI BROJ PREDUZECA U BIH 30878 2775 74% 100%)

Izvor: Bisnode d.o.o.
(Methodology and criteria for the selection of companies that will represent Bosnia and Herzegovina at EXPO
2020 Dubai)
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4.1.2. Development of the business program networking plan

World Expo 2020s have traditionally been pivotal moments in global growth and
innovation, providing a platform for governments and citizens to build lasting relationships
and connections. Business is a core component of Expo 2020 which focuses on creating a
powerful and exciting platform through which governments, businesses, international
organizations, and individuals may leverage the power of global commerce and exchange to
design a better world. Expo 2020 organizes a network of event series, products, and
experiences within the business component to foster a more resilient global economy and
facilitate robust economic development and partnerships.

Business Programme & Networking
Plan

Table of Contents

. About Expo 2020 Business Opportunities

Expo 2020 2020 Business Calendar

Expo 2020 Theme Weeks

Thematic Business Forums

Global Business Forums
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Business Representatives Preparatory Activities

Business Networking Plan

Metworking Events Bosnia and Herzegovina
Implementation of the Business Program Plan
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NNNNNNNNNNNNN
it "B~ I = o NS I

Bd =

3. Additional Support Activities for Business

3.1  Additional Contents on Expo 2020

3.2 The Role Government-to-Government Relationships in Creating New Business
Opportunities for BiH Companies
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1. About Expo 2020 Business Opportunities

World Expo 2020s have traditionally been pivotal moments in global growth and
innovation, providing a platform for governments and citizens to build lasting
relationships and connections. Business is a core component of Expo 2020 which
focuses on creating a powerful and exciting platform through which governments,
businesses, international organizations, and individuals may leverage the power of
global commerce and exchange to design a better world. Expo 2020 organizes a
network of event series, products, and experiences within the business component
to foster a more resilient global economy and facilitate robust economic
development and partnerships.

The exciting range of events being booked by International Participants in pavilions,
across Expo 2020's public realm venues, and in the Dubai Exhibition Centre (DEC), is
inspiring to see and encourages all participants to keep up the momentum.

Reflectine on the progress that has been made, Expo 2020 has updated this
International Participants Programming Pack with new information, dates and
opportunities to help guide all participants to plan their own events and to plug into
Expo 2020 programming.

Keeping the Theme Weeks as the guiding structure for event and activation planning,
Expo 2020 hopes that the Programming Pack inspires everyone to amplify their own
presence on the issues of greatest importance by aligning events, participating in
others, and making the most of the impressive range of venues available to the
participants across the site.

To ensure that there is a more consistent line of communication between Expo 2020
programming and International Participants, and to foster collaboration between
International Participants, Expo 2020 has also launched the Expo 2020 Dispatch -
regular newsletter that contains all the latest information on specialist
programming, event booking, International Participant events and opportunities for
co-creation. Each subscriber will receive the Dispatch via email and a version will
also be available on the Expo 2020 Portal.

1.1 Expo 2020 Business Calendar

Last Movember, Expo 2020 shared the findings of the Global Optimism Outlook
Survey, which found that people the world over have a shared desire to build a more
inclusive, tolerant, collaborative, clean and stable planet. This aspiration to shape
a better world resonates well with the Theme Weeks and the programming that is
beginning to emerge around them - both from the Expo 2020 side and from
International Participants.
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The overarching theme, Connecting Minds, Creating the Future, is inspiring all of us
to think collaboratively about how we overcome the greatest issues of our time, such
as climate change and inequality, and this is reflected in the spirit of partnership
that we are witnessing among all International Participants.

Each country's pavilion designs and programming plans are breathing life into Expo
2020°s subthemes of Opportunity, Mobility and Sustainability, and collectively, we
are contributing to a moment in time where the world will be inspired to stop, to
listen and to learn from the important messages everyone wants to share.

There are 173 days, 17 Expo 2020 venues and DEC, 200+ pavilions, and cumulatively
thousands of events through which to make our voices - and the voices of all other
Expo 2020 Participants - heard.

Many world leaders - our leaders - have already committed to be there and
demonstrate their commitment to Expo 2020 and the issues we all stand for. This is
a testament to the commitment of all International Participants, and indicative of
the momentous achievements we have made to date in planning the incredible
events.

Nine in ten respondents to the Global Optimism Outlook Survey believe that
individuals and communities have the power to shape a better future through
knowledge sharing, communication and collaboration. They believe that open
dialogue and coming together to exchange ideas is essential to unlocking opportunity
in the future.

Expo 2020 presents an unparalleled opportunity to do just that.

The Business Calendar, which is featured on the Expo 2020 Dubai website, includes
all business-related events and activities occurring throughout the Expo 2020's six
months. It promotes business-related events and activities on the Expo 2020 site and
at the Dubai Exhibition Center (DEC) throughout event hours, allowing business
visitors to plan ahead of time, tailor their itineraries to meet their needs, and
connect with the relevant people. All Expo 2020 visitors can access the calendar for
free, which includes the following:

+ Events - listing of all business events and forums, including those sponsored
by Expo 2020, International Partners, and Partners, both on-site (including
inside pavilions) and in the DEC,

+ Country Business Representatives - listing country business representatives

+ Delegations - listing Business Delegations of International Participants, and

+ Business Connect Centre - listing tenants (including Chambers of Commerce
and Investment Entities) at the Business Connect Centre.
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Example of the Expo 2020 calendar

@ Special Events | UAE Golden Jubilee
Celebration

© Street Theatre | Netherlands Strandbeests

©® Hammour House Drop-in knitting

@ National Day |
Kingdom of the Netherlands b

@ Dance | Argentina: Daily Tango Flashmobs

@ Street Theatre | Morocco: Moroccan Folk
Music - Tarab Hassani from Dakhla

@ SOG| Inclusive Cities: Last Mile Delivery in
Slums and Informal Settlements

Full Day
Site Wide

0930 -1000
1330 - 1400
1630-1700
2000 - 2030
Earth Paza

1000 - 1800
Hammour House

1015
Al Wasl Plaza

1110-1120
1610-1620
Sea Plaza

1130 -1200
2020 Plaza
1600 - 1630
Earth Paza
1930 - 2000
Sun Plaza

1100 - 1820

The Nexus for People &
Planet North and South
Hybrid event (in-person
and virtual)
(tewite-onty)

Expo 2020 coincides with the United Arab Emirates’
biggest national celebration yet - The UAE Goiden

Jubilee To te this historic event, from

the 03 November to the 04 December 2021, Expo

2020 Dubai will celebrate the UAE's extraordinary
journey over the last 50 years, while also looking

towards the next 50. it wit share with every visitor

the joy and pride that Emiratis have for their nation
and their ambitious and inclusive vision for a global
future.

Theo Jansen is engaged in creating new forms of
life: the so called strandbeests. Skeletons made from
yelow plastic tube (Dutch electricity pipe) are able to
walk and get their energy from the wind

Join us for a real hands-on creative experience
as knitting artists from our community guide
you on how to use finger knitting techniques to
create beautiful creatures from under the sea!
A fun-filled time is guaranteed for families and
youngsters.

Cefebrate Netherlands and its Pavilion, with
dedicated programmes and celebrate 1S unigue
cufture 8 tajent

Catch our Tango Rashmobs twice a day! Come and
watch professional tango dancers light up the dance
floor.

Traditonal Hassanl music Is an integral part of the
oral Saharawi heritage The rhythm of stringed and

Against a global backdrop of rapid urbanisation,
stakehoiders hghlight effective models of “last
mile” defivery and technology for services such as
water, sanitation and Inchusive finance to slums and
informal settiements.
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Example of the Expo 2020 calendar

arcross different countries and sectons.

@ Special Events | UAE Golden Jubliee Ful Day Expo 2020 corcittes with the United Azab Emirates
Colebration Ste Wice biggest rational celebration yet - The UAE Golden
Jusiee To commenmorate this historic event, from
the O3 November to the 04 December 2021, Expo
2020 Dubai will celebrate the UAE's extraordinary
jowmey over the last 50 years, while also looking
towards the next 50, It will share with every vistor
the joy and pride that Emiratis have foe their nation
and ther ambitbous and inchusiee vison for a global
fubire
@ Street Theatre | Netherands Strandbessts 0930 - 1000 Thea Jansen & engaged in creating new forms of
1330 - 1400 life: the so called strandbeests. Shaktcns made from
1630 - 1700 yelow plastic tube (Dutch dectricity pipel are able to
2000 - 20:30 wial and get thais enargy fram the wind
Earth Plaza
® Hammour House Drop-in knitting 1000 - 1800 Join us far areal hands-on creative experience
Hammowr House as knitting artists from ouwr community guide
you on how to use finger Gnitting technques to
create boautiful creatures fram under the ceal
A fun-Ffiled time is guaranteed for farmibes and
YOoungsters
@ National Day | 1015 Colcbrate Netherlands and its Pavilion wit
Himgdom of the Netherlands — N Wasl Plaza dedicated programmes and celebrate £s unique
culture & talent
@ Dance| Argentina: Daily Tango Flashmaobs 1110 - 1120 Catch our Tanga Aashmabs bwice a day! Come and
1610 - 1620 watch professional tangao dancers ight up the dance
SeaPlaa foor
@ Street Theatre | Morocco: Moroccan Folk 130-1200 Tracktional Hassan! music is an integral part of the
Music - Tarab Hassani from Dakhia 2020 Plaza oral Saharaw! hadtage The riwthm of stringed and
1600 - 1630 ParOUSSon INStruments akes the Tamb Hassan
Earth PMaza Tsic close to suavely spoken poetry
1930 - 2000
Sun Plaza
@ 5SDG|Inclusive Cities: Last Mile Delivery in 100 - 1820 Against a giobal backdrop of rapid wrbanisation,
Slums and Informal Settlements The Nexus for People & stakeholoers highight effective models of “last
Manet North and South mille” delivery and foe services such as
Hyberd event (in-pesson waber, santation and ndusive fnance 1o Sums and
and vrtus) Informal settements
limite-anly)
;
® Plemabiotn Cowtrations @ ematongd Ouys  ® Nabonal Days 4 Manour le ® Expo Entertasrvant Progrymme :
® Myrticpants Progrmmes @ Brugraamme for Becple and Panel # ® Dubar Sxnisbion Cartre é
s,

Far nformation on Expo Events and Entertanment vl www. expo2020dubal com/sa/calendar

1.2 Expo 2020 Theme Weeks

Expo 2020 Dubai's plan aims to solve the world’s most critical issues, so the majority
of the events will be coordinated within 10 Theme Weeks and will run over the six
months of Expo 2020. Within each Theme Week, TED-style presentations address
various topics for special-interest audiences, while significant, public-facing
Flagship events try to raise awareness and galvanize action among the broader
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public. Expo 2020's priority focus areas are: Climate & Biodiversity, Space, Urban &
Rural Development, Tolerance & Inclusivity, Knowledge & Learning, Travel &
Connectivity, Global Goals, Health & Wellness, Food, Agriculture & Livelihoods and
Water. The 10 Theme Weeks during Expo 2020 focus areas and dates are shown in
Table 1 below.

This is a great opportunity for all companies providing services or products related
to thematic weeks to find partners, offer services or products or ideas for startups
with international partners working intensively on the focus areas.

Companies have the opportunity to present their services, products, feasibility
studies, projects, potential projects that link private and public partnership
in areas as follows:

*» Climate Change & Biodiversity; Recognising that the world is at a crucial
moment when the global community must take decisive and collective steps
to protect the planet, Expo 2020 will provide a powerful platform for people’s
voices to be heard in policy circles. Events and discussions during Climate and
Biodiversity Week will focus on mitigating climate change, disaster risk
management, advancing the circular economy, protecting vulnerable regions
and conservation.

* Space; Space Week at Expo 2020 Dubaiis promising an exceptional
experience, from meet-and-greets with astronauts to a chance to look
through powerful telescopes providing a peek into the cosmos. Astronauts
from Masa and all over the world plan meet visitors and field questions about
life in space. It is the perfect event for space enthusiasts, especially young
people who are considering careers in the Stem subjects of science,
technology, engineering and mathematics. Scientists, engineers and space
leaders will also participate in several conferences during the week.

s Urban & Rural Development; companies and governments have the
opportunity to exchange their experiences in terms of urban and rural
development and discuss about sustainable ways of future growth.

= (ities and Informal Settlement; An estimated 25% of the world's urban
population live in informal settlements, with 213 million informal settlement
residents added to the global population since 1990. Governments will have
a chance to discuss and collaborate on ideas for the future of informal
settlements and how to strategically include them in cities, providing them a
necessary infrastructure.

* Service delivery (water, energy, waste); From solar energy to the internet,
safe water to recycling, be inspired by those who are working to transform
the lives of communities through reliable service provisions. Their innovations
make a difference everywhere from urban areas to refugee settlements.
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Urban planning and infrastructure; Administrative departments, utilities,
enterprises, scientific institutions and civil society representatives, academic
and research institutions, local and regional administrations, financial
suppliers and investors, energy suppliers, ICT sector representatives, citizens,
governments, property developers, non-profit organisations, planners will all
have a chance to meet, exchange ideas and collaborate together.

Transportation; Expo 2020 will include professional content on all types of
transportation of people and goods including different modes of transport air,
water, and land transport, Rails or railways, road and off-road transport. As
Dubai is one of the world's fastest public transport developers, this would be
beneficial for all companies interested in being part of and learming from
Dubai's experience.

Integrated rural development; As an emerging topic and opportunity for all
areas, especially during pandemic times, rural development is an important
part of Expo 2020’s agenda.

Tolerance & Inclusivity; Celebrate global diversity: Embracing the wealth of
perspectives that comprise humanity. Seek out untold stories: Amplifying new
voices within global conversations. Advance peace and security: Fostering a
culture of tolerance and mutual understanding.

Multiculturalism; Expo 2020 Dubai this week gathered experts from around
the world to discuss how we can work together to foster greater common
understanding for more inclusive societies. The latest in a series of thematic
weeks designed to consider solutions to key challenges that affect us all,
Tolerance and Inclusivity Week spotlighted initiatives that enhance
multiculturalism, co-existence and interfaith understanding - as well as
increase accessibility and support indigenous communities and cultures.

Co-existence and interfaith understanding; Expo 2020 encourages
understanding, mutual respect, inclusivity and peaceful coexistence.

Indigenous communities and cultures; Expo 2020 welcomes each individual
and individual’s ideas no matter where they come from.

Accessibility (including people of determination); People of determination
should have the ability to access data and information through various
platforms and be informed about their legal rights. They must have access to
banking services and be able to participate in various sports and
entertainment programmes, among others. Each company or individual
sharing the idea is more than welcome to contribute.
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Peace and security; Expo 2020 has done much to emphasize importance in
value of equality, women's rights, securing world peace and promoting
wellbeing.

Inclusive dialogue and responsible reporting; Promoting peace and security,
inclusive dialogue, and responsible reporting in media and public forums.

Knowledge & Learning- Future of education and work; The focus of this
section will explore the importance of shared knowledge and education in
order to solve tomorrow's challenges. Seminars, discussions and workshops
on education and knowledge acquisition will be held around the Expo 2020
site during Knowledge & Learning thematic week.

Skills and TVET (technical and vocational education and training), informal
education/knowledge systems; Expo 2020 offers insights into TVET (Technical
and Vocational Education and Training) in keeping up with fast-changing
working environments, elaborating on how vocational education can provide
today's youth with a mindset adapted to lifelong learning.

Travel & Connectivity - Digital connectivity; Reshaping tourism in balance
with the natural world. Learn about how one creates a digital world that is
safe, inclusive and accessible. Learn and interact about redesigning mobility
for more connected societies. All of us have the basic need to connect with
one another. This connectivity is the bedrock of healthy and empowered
societies, ensuring that we all benefit economically, socially and
intellectually by sharing and learning.

e-governance; Several countries plan to present their innovations in terms of
government digitalization and share their knowledge and experience about
how this incentive will contribute to future generations. Interesting topic for
all intermational participants including various IT professionals and
government and non-government organizations.

Smart mobility; As one of the three core themes at Expo 2020 is mobility, and
the UAE has been a frontrunner when it comes to demonstrating the future
possibility of this sector. The Dubai Autonomous Transportation Strategy, for
example, aims for 25 per cent of all transportation in the emirate to be smart
and driverless by 2030. And it’s already had a healthy head start. Expo 2020
Dubai is the right place to be for all stakeholders interested in mobility and
technology.

Supply chains and trade; For more than a century, our customers have shipped
their goods and contributed massively to global trade. As the world continues
to shrink, simplifying complex supply chains is the key to turning challenges
into global opportunities in an omni-channel marketplace. Whether you're
shipping food or chemicals, electronics or this season’s fashion collection,
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integrating the physical and digital aspects of your business, and tailoring
solutions for your strategic needs is the way to untapping the full potential of
your supply chain from end to end.

Travel; Expo 2020 announced that it plans to host Travel & Connectivity
Business Forum that aims to highlight and showcase business opportunities,
cutting-edge technologies, and progress achieved by the UAE, International
Participants and Expo 2020 partners relevant to the travel and connectivity
sector.

Global Goals-Last-mile delivery; Expo 2020 partners and international
participants will take stock of how far we have come, examine the role actors
- including individuals - can play in achieving this international roadmap, and
explore how we can act together to chart and deliver a way forward. Best
practices in last-mile delivery, livelihood and enterprise development, and
the women and girls agenda will be highlighted.

Women and girls; Expo 2020 will host public events to raise awareness and
celebrate International Day of Women and Girls in Science spotlighting the
UAE's leadership role in the area, and highlighting Expo 2020 Participant best
practices and success stories.

Livelihoods and enterprise development; Projects around the world are
providing the tools people need to improve their lives by promoting
alternative employment and income opportunities, women in the workplace,
competitive products and services, and improved market access.

Health & Wellness - Healthcare systems; Expo 2020 Dubai will launch ‘Health
and Wellness Week’, as a series of thematic weeks that seek to address some
of the greatest challenges facing humanity and explore solutions that benefit
us all.

Health-tech (telemedicine); Expo 2020 Dubai will host multiple dedicated
conferences that will present cutting-edge practice in healthcare, including
the use of virtual reality and 3D printing. The conferences plan to focus on
technological advances in health care, including a Virtual Reality and Robotics
Expo 2020 with artificial intelligence, 3D printing and wearable technology
being the subject of several panel discussions.

Community-led health delivery; Expo 2020 plans to organize events and panel
discussions highlighting community led service delivery in healthcare, and
how technology along with awareness can ensure that even in the most
remote areas, people have access to treatment.

Wellbeing and happiness; The focus will be on giving mental and physical
wellness equal worth in caregiving systems; creating a culture of care and
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acknowledging the role of communities in nurturing healthier, happier
societies; and rising to the challenge - meaning, harnessing the power of
technology for safe, accessible healthcare.

Food, Agriculture & Livelihoods; Expo 2020 will gather world industry leaders
on Food, Agriculture & Livelihoods Business Forum. Main pillars will be:
ensuring agriculture works in harmony with our ecosystems, cultivating
responsible consumption habits to reduce food waste and transforming the
way we produce and consume to ensure good food for all.

Food waste and safety; As world sustainability is one of the main themes on
Expo 2020, there will be variety of topics such as sustainable use of food,
responsible consumption, transformation of way we produce and use food.
Also, there will be a chance of sustainable companies to present themselves.

Value chains and smallholder farming; Expo 2020 will host multiple events
that will spotlight integrated approaches to scale efforts to accelerate shared
prosperity in the underdeveloped regions for food security, energy
development, nutrition, mitigating drought and desertification, and the role
of women and youth in restoring degraded lands and rural livelihoods.

Food and nutrition security; Expo 2020 will support a number of food,
agriculture and nutrition-related projects across the world through its global
innovation and partnership programme, Expo 2020 Live. These include
myAgro, a non-profit social enterprise based in West Africa that leverages
mobile technology and modern agricultural techniques to move smallholder
farmers out of poverty; Desert Control, a Norwegian company with operations
in Dubai and is able to transform dry, sandy soil into lucrative arable land
with its patented liquid nanoclay, reducing water irrigation needs by more
than 50 percent and increasing yields; and the International Center for
Biosaline Agriculture, an Abu Dhabi-based non-profit agricultural research
centre that addresses poor water quality and water scarcity issues by
implementing modular farms for desert and arid environments - Expo 2020
Live funding is supporting the development of modular farms across the UAE.
Meanwhile, Expo 2020's Global Best Practice Programme, ‘Small Steps, Big
Leaps: Solutions for Sustainable Impact’, will showcase simple yet impactful
interventions that localise the Sustainable Development Goals (SDGs) -
projects that are providing tangible solutions to the world's biggest
challenges.

Water- Water management; The six months of Expo 2020 will highlight a range
of water interventions, innovations and best practice solutions from around
the world. Meet the water tower of West Africa, discover an ingenious
‘amphibious housing’ idea and see smart sustainability solutions in action -
these are just a handful of ways Expo 2020 Dubai will shine a light on the
importance of water. The foundation of human survival and life on earth,
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water is essential to sanitation, healthcare, education, business and industry,
yet climate change is making water more scarce, more polluted and more
unpredictable. As a global event dedicated to finding solutions to some of the
world's most pressing issues, Expo 2020 Dubai will showcase, in depth, a range
of ingenious ideas, innovations and best practices already providing solutions
or with the potential to improve the lives of people and the state of the
planet. Many of the 192 participating countries are bringing their ambitious
ideas to Expo 2020, where they will be able to collaborate and innovate to
address water-related issues. For example, Guinea, dubbed ‘the water tower
of West Africa’ thanks to its location as the source of the Niger, Senegal and
Gambia rivers, will highlight its crucial role in water access for the whole
region, inviting the world to ‘tap in to the source’ as they actively participate
in developing sustainable solutions. Seychelles will offer visitors a deep-dive
deep into its pioneering efforts to safeguard its oceans and develop its blue
economy, while Mali is ready to share with the world its water-based culture
and huge agro-economic potential. Water runs through the design and
message of many other pavilions, not least the Rio Negro-inspired Brazil
Pavilion, which will showcase the river and mangrove ecosystems and
highlight efforts to protect water resources. The Dutch - renowned water
experts - will share solutions that unite water, food and energy, such as
technology that wuses solar power to produce water out of air.
On site, all permanent Expo 2020-built structures have been designed to
reduce potable water usage by 40 per cent (and most are achieving reductions
of 50 per cent or more) compared to conventional buildings, thanks to ideas
such as using condensation from air conditioning systems in toilet flushing and
irrigation. Add to that the Sustainability Pavilion's ability to collect water
from the air at night, and Siemens' MindSphere Internet of Things (loT)
technology that uses sensors to manage water supply, adapt irrigation
according to soil moisture and alert to leaks, and you have a working demo of
how smart cities and cutting-edge technology will help conserve water in the
future. Across 173 days, Expo 2020 will shine a light on some of the
imaginative ideas coming from around the world that will excite and inspire
millions of wisitors - including investors, governments and multilateral
organisations.

Worried about flooding? Check out The Buoyant Foundation Project at the
University of Waterloo, just one of a number of Expo 2020 Global Best Practice
projects providing solutions to water challenges, and its ingenious
‘amphibious housing” - structures that float on the surface of rising
floodwaters then come to rest on the ground as the waters dissipate.
Or learn about Expo 2020 Live grantee Dar 5i Hmad, a Moroccan non-profit
that collects fog and delivers safe, potable fog-water to previously water-
starved communities of the Anti-Atlas Mountains. These events, interactions
and ideas will culminate in Water Week, beginning on 22 March 2021 to
coincide with World Water Day. One of Expo 2020's key thematic weeks, it
will focus on ensuring clean and adequate water for people and the planet,
and draw the world's attention to water and its centrality to all Sustainable
Development Goals - in particular Goal 6, which calls for clean water and
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sanitation for all, and Goal 14, to conserve and sustainably use our oceans,
seas and marine resources. Through all these inspiring and informative
journeys, Expo 2020 is a moment of optimism to shine a light on sustainable
water solutions.

Oceans and ocean economies; With the future of our oceans at the forefront
of concern around the environmental damage our world is currently facing,
Expo 2020 Dubai's Beneath the Blue journey illustrates new approaches that
put innovation at the heart of marine conservation. The journey is part of a
series of themed, self-guided tours, created by Expo 2020 Dubai to help
visitors navigate the vast array of attractions throughout the six months of
the event. As rising temperatures and growing populations put increasing
pressure on the world's oceans, Beneath the Blue addresses environmental
challenges such as plastic pollution and biodiversity, asking how we can work
together to better manage climate change, with the overall objective to
catalyse change.

Water-based ecosystems; Every drop counts. Preserving and protecting one
of our planet’s most precious - but finite - resources is uniting change-makers
at the latest Expo 2020 Talks. Water is essential to life itself. It supports
healthy ecosystems, drives economic progress and is fundamental to nearly
every Sustainable Development Goal (SDG). That's why the issue of water -
from conservation and clean oceans, to sanitation and food security - is front
and centre at Expo 2020 Talks: Water, the last in a series of Expo 2020-led
themed events that seek to drive global action to solve some of our planet’'s
most pressing challenges.

WASH (water, sanitation and hygiene); Projects highlighted by Expo 2020 Live
and Expo 2020's Global Best Practice Programme offer creative sanitation
solutions and mark progress towards achieving 5DG 5ix. About 4.2 billion
people live without safely managed sanitation, according to the United
Mations, yet hygiene is a cost-effective way to improve health, life
expectancy, student learning, gender equality and a host of other social
development issues. Access to water, sanitation and hygiene - known
collectively as WASH - is a basic human right and has profound wider socio-
economic impact. It is particularly important for girls, for whom lack of
adequate toilet facilities leaves them vulnerable to assault, locks them into
a life of drudgery and poverty, and often means the difference between
dropping out of school and getting an education - with wider consequences
for national economies. Expo 2020 Live and the Expo 2020 Global Best
Practice Programme will support a number of great ideas, from India, Jordan,
Lebanon and Mepal, that improve sanitation practices, raise awareness and,
ultimately, save lives - all while working towards Sustainable Development
Goal (SDG) Six: to ensure sanitation and water for all by 2030.
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Theme Week Focus Areas Dates
- Climate change
- Disaster risk management
Climate Change & |- Circular and green economy 3.9 Oct 2021

Biodiversity

- At-risk regions
Matural resource
conservation

and  biodiversity

Space

- Space exploration
- Governance and law
- Space data and remote sensing

17-23 Oct 2021

Urban &
Development

Rural

- Cities and informal settlements

- Service delivery (water, energy, waste, etc.)
- Urban planning and infrastructure

- Transportation

- Integrated rural development

31
2021

Oct -6 MNov

Tolerance &
Inclusivity

= Multiculturalism, co-existence and interfaith

understanding

- Indigenous communities and cultures
Accessibility  (including  people

determination)

- Peace and security

- Inclusive dialogue and responsible reporting

of

14-20 Nov,2021

Knowledge B
Learning

- Future of education and work

- Skills and TVET (technical and wvocational
education and training)

- Informal education/knowledge systems

12-18 Dec 2021

Travel (i3
Connectivity

- Digital connectivity

- e-governance

- Smart mobility

- Supply chains and trade
- Travel

9-15 Jan 2022

Global Goals

- Last-mile delivery
- Women and girls
- Livelihoods and enterprise development

16-22 Jan 2022

- Healthcare systems

- Health-tech (telemedicine) 27 Jan-2 Feb
Health & Wellness | _ - o munity-led health delivery 2022

- Wellbeing and happiness

- Food systems

Food, Agriculture &
Livelihoods

- Food waste and safety
- Value chains and smallholder farming
- Food and nutrition security

17-23 Feb 2022
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- Water management

- Dceans and ocean economies

- Water-based ecosystems

- WASH (water, sanitation and hygiene)

Water 20-26 Mar, 022

1.3 Thematic Business Forums

Expo 2020 hosts a series of Thematic Business Forums (TBFs) as part of the Business
program across each Theme Week, highlighting non-traditional business
opportunities, cutting-edge technologies, and progress achieved by the UAE,
International Participants, and Expo 2020 Partners relevant to ten core themes. The
TBF ten forums are taking place, as seen in Table 1 below.

Thematic Business Forum Date Time Venue

Climate Change E 9 am - 6

Siodiversity 4 Oct 2021 om DEC Hall 2A South

Space 19 Oct 2021 gma”‘ ~ 6| DEC Hall 24 South

9 am - 6

Urban & Rural Development |1 Nov 2021 om DEC Hall 2A South
. . 9 am - 6

Tolerance & Inclusivity 16 Nov 2021 om DEC Hall ZA South
, 9 am - 6

Knowledge & Learning 14 Dec 2021 pm DEC Hall 2A South

Travel & Connectivity 11 Jan 2022 gm""m * 6| DEC Hall 24 South

Global Goals 18 Jan 2022 im‘“’“ ~ 6 DEC Hall 2A South

Health & Wellness 1 Feb 2022 zm""m ~ 61 DEC Hall 24 South

Food,  Agriculture & |, o 9099 9 am - 6| bee Hal 24 South

Livelihoods pm

Water 22 Mar 2022 im‘“’“ ~ 6 DEC Hall 2A South

In implementing these Forums, the Dubai Chamber of Commerce and Industry (DCCI)
will partner with Expo 2020 Dubai, bringing its enormous knowledge, experience,
and worldwide network to bear. Expo 2020's International Participants, Commercial
Partners, and business audiences can acguire valuable insights, participate in
significant debates, and grow their business networks at each Thematic Business
Forum. Each TBF schedule is structured to encourage maximum connection between
participants and their audience.
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1.4 Global Business Forums

Expo 2020 is an organizer of three Global Business Forums (GBFs) in collaboration
with the Dubai Chamber of Commerce and Industry (DCCI): Africa, Latin America
(LatAm), and The Association of Southeast Asian Nations (ASEAN). These events focus
on the UAE's and three continents’ economic outlooks to increase revenue flows by
addressing difficulties and seizing opportunities. The Global Business Forums bring
together notable speakers, top decision-makers, and industry experts to discuss
overcoming obstacles, supporting economic growth, and trade and investment. Each
event takes place over two days at the Dubai Exhibition Centre (DEC) and will be
attended by an invite-only VIP audience.

Bosnia and Herzegovina’'s government will be able to participate on Global Business
Forums and take active role in connecting with the Dubai Chamber of Commerce and
Industry and delegations from all three continents. This might be a great opportunity
for government-to-government meetings and also for creation of the long-term
relationships with global economies.

Example of Global Business Forum event

Wednesday, 8 December 2021

Time & Venue

O30 - 1245

Dubai Ealbition Centre Hal | South
Hybeid event {in-person and virtual
(irnvite Cnly}

Description

Forum hosted by Expo 2020 and
Dubal Charmber of Commerce
focuming on the economic outiooks
of the UAE and ASEAN region,

Wwith the chiective of encouraging
intemational revenue flows

by addressing challenges ardd
harsssing opponunities

1.5 Plug in to Programme and Programming Guidelines

All Expo 2020 public realm venues are available for all participants’ use at no extra
cost. In addition, Expo 2020 will provide staging, technical equipment and the
necessary technicians and crew. All the participants have to do is to book!

Expo 2020 has put together these programming guidelines to help one maximize the

presence of one’s talent while driving visitor engagement by booking performers and
speakers across multiple venues while on Expo 2020 site. Participants can find out
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more about the impressive range of venues by viewing venue descriptions on the
Expo 2020 Portal and use the Event Booking System to book and reserve any space.

Each performance means a new audience and a new environment for performers,
which will significantly increase their visibility across the site:

¥ When programming ewvents in public realm venues, one should consider
repeating performances across venues.

» Should not limit performers to using the Al Wasl space on the National Day -
should amplify impact by booking performers across multiple venues.

# |If we have performances, talks or even public film screenings happening in
our own pavilion, should consider extending its impact by repeating these in
public realm venues.

# Should consider having promotional tasters for our larger business events at
DEC in the public realm ahead of time to maximize interest and attendance.
Alternatively, why not organize a Connected Minds event, or ask our thought
leaders to participate in a World Majlis?

» With the goal of promotion or sending any targeted message, businesses can
hire promoter staff, artists or any other form of promotion on Expo 2020 site.
All that the participant needs to do is to apply through the Expo 2020 system
for the specific activity and book the right place.

In order to maximize our participation, there are a wide range of opportunities
available to International Participants to plug in to Expo 2020 programmes across 17
venues.

Expo 2020 Dubai provides multiple ways of support for businesses and these are not
limited to the Country Business Briefing and National Day. Business participants can
use Expo 2020 public spaces that can be booked through the Expo 2020 system and
use all of the Expo 2020°s infrastructure for reaching their goals. These can include,
but are not limited to organization of:

presentations,

networking events,

business to business matchmaking,

business and investment forums,

tasting events,

panel discussions,

in-person and virtual on-sight experience events,

bilateral, trilateral and multilateral meetings,

meetings and events with chamber of commerce from UAE and all over the
world,

public speeches,

business talks,

thematic days,

summits,

thematic seminars,
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* business lunches and gala dinners,
« all other creative methods to connect business and individuals to each other.

1.6 Country Business Briefing Opportunities

On their National/Honour Day, Expo 2020 provides a possibility of organizing a forum
for all International Participants and Non-Official Participants, in the form of
conducting a Country Business Briefing. This platform allows nations and
organizations to use the presence of their heads of state, leaders, and industry
experts to highlight their commercial possibilities and establish meaningful discourse
and relationships with the Expo 2020's diverse business stakeholders. International
and non-official participants can organize their Country Business Briefing the day
before or the day following their National Day/Honour Day.

Operating Hours: 10 am - 6 pm
Location: Business Connect Centre (BCC)
Date: National Days

Audience: Min. 50 - Max. 120
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Included:
# Venues: Multi-purose Area (120 People) + 2 Large Meeting Rooms (25 people
each) + 2 Small Meeting Rooms (& people each)
» AV System: Projection Screens, Speakersw, Microphones, AV Conference
System
Refreshments
# Multi-purpose Area: Up to 5 people: Tea, Coffee, Water, Juices & Soft Drinks
# All other BCC Venues: Tea, Coffee, Water

Expo 2020 Business Calendar: All country briefings will be featured on Expo 2020
Dubai Business Calendar

Mot included

Additional refreshments: additional refreshments for more than 50 people -
chargable

Content: Participants will be responsible for content development & presentation
Audience & Invitations: Participants will decide the type of targeted audience &
send invitations.

Additional Information

Booking Reguirements

Participants can book the venue for a Minimum of 90 minutes & a maximum of 3
Hours

Morning Session: 10:30 am - 1:30 pm

Afternoon Session: 2:30 pm - 5:30 pm

Refreshments for more than 50 people: A rate card will be available on the
participants portal as soon as the contract is signed with the service provider

Venue branding: Standalone banners, backdrops, stationaries & printed marketing
collaterals are allowed
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VENUES

Multi-purpose Aea

) ‘\ ™
Seating Arrangement: Equipment:
Theatre Style: 120 People Large Main Screen, 2 side Repeating Screens
Round Table Style: 40 People Speakers, Microphones, Clickshare

Boardroom Style: 35 People

Large Meeting room x 2

I \ A . | =y

Seating Arrangement: Equipment:

Boardroom Style: 25 People Screen, AV Conference System,
IP Telephone, Clickshare

Small Meeting room x 2

Seating Arrangement: Equipment:
Meeting Room Style: 6 People Screen, AV Conference System,
IP Telephone. Clickshare
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VENUES LAYOUT & SEATING ARRANGEMENT

Multi-Purpose Area

Seating Arrangement

Theatre Style: 120 People
Round Table Style: 40 People
Boardroom Style:- 35 People

cgquipment

Large Main Screen

2 Side Repeating Screens
Speakers

Microphones

Clickshare.

Large Meeting Room x2

Seating Arrangement:
« Boardroom Style: 25 People

Equipment:

* Screen

* AV Conference System
* IP-Telephone

* Clickshare.
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Small Meeting Room x2

Seating Arrangement:
«  Meeting Room Style: B People

Equipmemnt

+  Screen

A\ Conference System
IP-Telephone
Clickshare.

LR

Bosnia and Herzegovina plans on organizing Country Business Briefing with the
concept of having presentations, panel discussion, question and answer session,
networking and on-sight meeting sessions. More specifically, business team plans on
evaluating and inviting the leading companies’ founders and CEOs to be speakers on
Country Business Briefing, giving each of them the task to represent not only
themselves and their companies, but their industry in Bosnia and Herzegovina as a
whole. We plan on creating the Country Business Briefing that is both effective and
efficient and to do that we plan to combine public speech with various audio and
video materials, interaction with guest participants during the presentation and
networking and business to business meetings right on site. This way we plan to
break the monotony of such conferences with the goal of creating as much
interaction with participants as possible. Our goal is also to facilitate interest in our
country by showing its natural beauties and its people as a main advantage through
the short but interesting video contents. We believe that the Country Business
Briefing will be as successful as our ability to create interest from international
participants from all over the world. Therefore, we plan on inviting business
delegates from UAE, business representatives from all over the world, investors and
general business community. Since the room capacity will be limited to
approximately 100 people, business team will make sure to diversify guests and give
opportunity to each country representative to participate. Also, the wvenue is
supported with networking, media and technical support area. Once the Country
Business Briefing presentations and panel sessions are over, people will have a
chance to interact with each other, share their contact details and even facilitate
the meeting right on the spot. Media area will make sure that the Country Business
Briefing is hosted live and available globally thought the web link in real time. Also,
the media team will create all the content that will be distributed on multiple local,
regional and global media channels. Technical team will help make sure that the
presentation and panel discussion goes smoothly in terms of video, audio and voice

aspects.
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1.7 Expo 2020 B2B App

To facilitate effective B2B, B2G, and G2G relationships, the Expo 2020 B2B App is
created as an online business match-making platform that can be accessed through
a mobile app or a desktop web browser. B2B App's primary goal is to bring together
all Expo 2020 business stakeholders and visitors from across the world on a unique
Al-powered platform. The app suggests to users possible matchings based on Al app-
based algorithm, and users can select filters and research potential partners to
match with. In addition, the app facilitates relevant connections and meetings,
ensuring that each business visit is efficient and the objectives of the business
visitors are met. To provide quality users, there is a registration fee for each user
to use App's premium networking features. Expo 2020's participants and companies
can achieve following benefits:

» Showcase business: companies and stakeholders will create their own
profile on the app for their company and team members where they can
highlight key information and contact details

e Connect & Network: companies and stakeholders’' team members can then
start networking with thousands of business and government entities
through Al-powered match making technology

o Chat & Engage: After making a connection, Expo 2020 stakeholders can
start engaging with users of interest, businesses and entities to establish
relationships pre and during event

e Schedule Meetings: Companies and Expo 2020 stakeholders will then be
able to start scheduling meetings prior to the event to ensure their
business objectives are met during the event

Figures bellow represent an example from Expo 2020 B2B App

BRINGING THE
WORLD TOGETHER

10CTOBER 2021 « 31 MARCH 2022
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2. Bosnia and Herzegovina Expo 2020 Business Activities

As business is one of the core components of Expo 2020 Dubai, Bosnia and
Herzegovina Business team commenced working on a detailed Business Networking
plan by investigating business opportunities available at Expo 2020. Business
Representatives’ team has created multiple strategies, using above mentioned
resources that Expo 2020 provides, with the goal of creating as many opportunities
for the Bosnia and Herzegovina's businesses as possible. As Bosnia and Herzegovina
has started much later than other countries with the organization, the Business team
was very limited with the number of materials provided by the Expo 2020 team and
opportunities left for the Bosnia and Herzegovina business delegations.

2.1 Business Delegations

Bosnia and Herzegovina has published the public invitation for companies and
projects to apply for the presence on Expo 2020 Dubai. The invitation was opened
for ten days and was published in all the major news media companies throughout
the country. The government formed a special board in order to create the criteria
for choosing the participants and it has been published in media, available for
companies and individuals to read. The board consisted out of multiple consultants
and economic analysts from Bosnia and Herzegovina aiming to create quality criteria
and methodology required to create fair and competitive contest. Also, the board
had to evaluate the applications and choose 80 companies and projects according to
the criteria. The board’s job has been of a tremendous importance as it had a
responsibility to determine criteria that would decide on how our country is going
to present its business image to the rest of the world. After the official choosing of
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the companies, government will have to go through administrative phase with each
company to check upon validity of submitted documents and information. Once both
the government officials and expert board confirm competence and relevance of
each company, companies will be able to go to the next phase, which is preparation
for their presence on Expo 2020 Dubai. Moreover, invitation has been opened for
the companies from seven strategic industries for Bosnia and Herzegovina and
projects. These industries include: agriculture and food processing, forestry and
wood, metal processing, automotive parts, tourism, ICT sector, pharmaceutical
industries. At the final day for applications, there were 159 companies and projects
that applied. Results are expected to be published by December 15 on Ministry of
Economy official web page as well as on all major national media channels. We made
various efforts to promote the public invitation throughout business community with
to goal of receiving as many quality applications as possible. These efforts included
promotion through all media channels, invites through multiple business and specific
industries” associations.

2.2 Bosnia and Herzegovina Country Business Briefing

All the international participants present at Expo 2020 will have a chance to present
its country's investment opportunities and organize its own Country Business
Briefing. The National Day and Country Business Briefing together make the two most
important events for each country at Expo 2020. Since Bosnia and Herzegovina's
team has decided that the best day for the National Day will be December 18™, we
thought that the best time to have Country Business Briefing would be right after
that- the next day, while the hype about our country is still ongoing on Expo 2020.
In order to plan Country Business Briefing, all departments of Bosnia and
Herzegovina's team will need to work together, combining organization of:
s Country Business Briefing concept,
technical requirements plan,
location plan,
location booking through Expo 2020 system,
research and analysis of potential panelists from Bosnia and Herzegovina who
will represent the country in the best possible light. These panelists will not
have an easy job, as their purpose will not only be to present their company
or industry, but country’s potential in general. Therefore, the team will need
to put effort in research and analysis of potential panel participants,
interview them and make sure that these individuals will give their best to
promote Bosnia and Herzegovina,
= coordination with Bosnia and Herzegovina's government protocol regarding
the speaker who will officially open and start the Country Business Briefing.
This is supposed to be Prime Minister of Minister of Economy,
* contact and more detailed information exchange with potential panellists
final choice of panellists,
arrangement of flight, accommodation, visa, transport and protocol for the
panellists,
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s creation of the event agenda draft,

+ the team will need to create protocol for panellists and guests, including
special focus on potential VIP guests,

» Country Business Briefing visual identity creation,

+ meeting with whole organization team with the goal of making sure that
agenda will be effective and efficient,

+ creating video content that will be used in presentations. These videos must
be high quality, short and present country’s best potential in shortest period
of time. We will need to make sure that videos are both exciting and showing
great value for investment in Bosnia and Herzegovina,

s meeting with with panelists, preparation of panelists with technical details
and support, EXPO 2020 rules, standards to be followed, protocol, media
appearances, moderation and presentations,

s technical rehearsal at the chosen location including trials with equipment and
content including audio and video contents,

+ rehearsal with CBB panellists,

s arrangement of the venue layout,

multi-channel promotion including media from Bosnia and Herzegovina,

United Arab Emirates and global media in general,

plan creation for most optimal guest list due to COVID space limitations

guest invitation sending,

VIP guest invitation and protocol,

coordination with protocol for delegates from Bosnia and Herzegovina

live media coordination,

general media coordination,

organization of hostesses,

organization of networking area including planning and arranging space and

catering,

organization of space for the immediate on sight meetings,

+ creation of protocol after the Country Business Briefing ends. This will include
escorting the delegation from the venue and directing them to the gala dinner
venue that will be organized by hosts, United Arab Emirates government.

2.3 Expo 2020 Business Group

The business team's first task was to try entering the Expo 2020 Business group, as
the materials provided by the Expo 2020 team were extremely limited, with no
details regarding the International participant’s interests, list of events organized by
countries, information on opportunities for presenting business delegations, etc. To
enter the group, the Business team has contacted the Country Manager, who could
not help the team members. Therefore, the Business Representatives have decided
to install B2B App and directly contact Business Representatives from several
countries. Firstly, the business team members created their profiles on the app and
highlighted key information and contact details. Then, through Al-powered match-
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making technology, the Business team members started looking for relevant Business
representatives. After making a connection, the Business team started engaging and
chatting with other Business Representatives to establish relationships and ask them
to be added to the Expo 2020 Business WhatsApp group. This method was proven
successful, as soon enough, the Business team members gained access to the Expo
2020 Business WhatsApp group.

Within the Expo 2020 project, Business Representatives from over 120 countries have
been added to the WhatsApp group to enable easier access to the information. This
group serves as a contact point for all countries to set meetings, introduce business
delegations, organize networking and B2B events and invite key audience members
from Expo 2020 countries. This group was created a few months before the
commencement of the Expo 2020.

2.4 Defining Events and Opportunities to Visit

Since Bosnia and Herzegovina has started later then other countries with its
program, the business team had a hard job following up with all the activities that
already happened and were going at the time being. This is especially hard, taking
into consideration that many countries started preparing for Expo 2020 two, three
or even five years before. Bosnia and Herzegovina's team started with preparation
one month after Expo 2020 was opened. Therefore, the business team had to put an
extraordinary effort to try and make our country’s present worthwhile and effective.

Business team’s first goal was to get to know as many business people on Expo 2020,
catch up with ongoing business activities and eventually try to put a plan for
businesses from our country. In order to catch up with the ongoing activities, the
business team had to contact multiple countries’ Business Representatives. Since
the team did not have any connections at the time being, firstly we used Expo 2020
Dubai B2B App in order to search and reach out to people who were already there.
The team has contacted all contacts that could potentially benefit our country and
its plans. Some of them responded, some did not, but finally the team managed to
arrange few meetings, which were crucial for the start. As meetings went on, the
business team started catching up with how things are going on and what is
important. At this moment, we realized that creating and maintaining physical or so
called “face-to-face” relationships is of the most important aspects of being
successful at Expo 2020.

Once the team realized this, we started organizing even more meetings, getting to
know more and more people in the business community. These people started
inviting us to join them on various events, which leads us to the next important
success factor. As we were still at the beginning, the team did not know what kind
of events should be attended. After several invitations, Business Representatives
decided to show up and it proved to be more then great idea. We realized that Expo
2020 is all about connecting people and making people feel connected. All people
no matter of their countries, nationalities, cultures, races, religions feel as they are
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part of something bigger. We realized that we can meet useful connections on any
type of event, no matter if it is a business, diplomatic, culture, entertainment or
any other kind of event. The team started going to such events and managed to meet
wondaful people that would range from cultural performers to country’s presidents.
Of course, the team focused on meeting other business team and Business
Representatives from other countries.

The goal was to compare business agenda with various countries, see their plan and
try to figure our own plan on the way. We realized that most countries were willing
to collaborate and we also realized that developing countries were more business
centric, while developed countries focused more on brand image and tourism aspect
of their pavilions. Also, after multiple meetings, the team realized that most of the
countries had aligned their business delegations’ visits to the Expo 2020 thematic
weeks, meaning, for example, once there is Agriculture and Food week, they plan
to bring multiple companies and government officials from Agriculture and Food
industry. At this point, we realized that our job will be even harder, since we were
starting and some of the thematic weeks were already over and others were just
days away, while we just arrived on Expo 2020.

5till the team decided that it will do best it can in order to provide our future
delegations the best possible experience, program and business opportunities until
the end of Expo 2020. Therefore, the team had a detailed analysis of Expo 2020
calendar and tried to find best time slots for our future business delegations’ visits.
It was not an easy job and we had to make compromises, but we were determined
that we will create good content for our companies. We decided that for all
industries for which the thematic weeks are over, we would create additional
content by ourselves and invite important stakeholder from all other countries
including Business Representatives, business and diplomatic delegations from other
countries.

2.5 Programme Plan

With the goal of making sure that Bosnia and Herzegovina's companies will have a
high-quality business content, the business team will need to put tremendous
efforts. The activities will be conducted as follows.

The program plan consists of the following phases:
« Preparatory activities for the presentation of BiH companies,
« Preparatory activities of the Business Representatives for Expo 2020 Dubai
before the arrival of BiH companies,
« Implementation of the Business Program Plan,
« Creating a contact database,
« Monitoring and reporting.

The business team plans to organize visit of the 80 companies from Bosnia and
Herzegovina to Expo 2020 Dubai. Agency will put all the efforts to organize
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companies’ visit according to Expo 2020 thematic weeks. Thematic weeks will
provide attendees with best content on their specific industries, conferences and
forums. Companies are divided in the following 9 categories and they are coming to
Expo 2020 as follows:

Tourism 09.01. - 14.01.2022. (18 companies)

Other industries 31.01. - 05.02.2022. (19 companies)
Agriculture and food industry 18.02. - 23.02.2022. (7 companies)
ITC sector 04.03. - 09.03.2022. (11 companies)

Projects 04.03. - 09.03.2022. (10 companies)

Forestry and wood industry 23.03. - 28.03.2022. (7 companies)
Metal processing industry 23.03. - 28.03.2022. (7 companies)
Automotive industry 23.03. - 28.03.2022. (1 company)
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For each category, agency plans to discuss each company’'s objectives and
expectations on Expo 2020 with the aim of understanding their goals. To define this,
Business Representatives will send each company a questionnaire to fill out the
details about their expectations and goals. Afterwards, there will be meeting with
each company's representative to go through details that will prepare them for their
participation on Expo 2020. Once Business Representatives understand companies’
goals and expectations, we will make sure to provide maximal support to them,
whether it is technical, B2B App, networking, meeting organization or any other type
of business support.

2.6 Preparatory Activities for the Presentation of BiH Companies

These includes but are not limited to:

« preparation of competitions for selection of companies. This includes
engagement of the business team, economy experts and government body
with the goal of choosing companies from strategies industries that will
present our country in the best possible light,

« selection of companies that include formation of special criteria and board
that will evaluate the companies and finally make a decision upon,

« analysis of selected companies and their potentials for presentation at Expo
2020

« meetings with representatives of selected companies and understanding their
goals and expectations,

« preparation of individual presentations of BiH companies,

« consulting BiH companies,

« travel plan preparation including visa, travel, accommodation and logistics
plan for each company's representative,

« coordination between companies and multiple Expo 2020 teams including
business, protocol, logistics, media and program team,

« Creation of brochures and materials about BiH companies that will be
distributed through Expo 2020 business network before their arrival.
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2.7 Business Representatives Preparatory Activities

Before the arrival of BH companies to Expo 2020, business team had to do a series
of activities in order to prepare smooth arrival. Activities included:

« contacting as many Business Representatives as possible through the Expo
2020 Dubai B2B App,

« meeting with the representatives of multiples countries, comparing their
agendas and trying to find the find best timing for BiH companies to arrive,

« attending events with goals of networking with Expo 2020 business
community,

« finding information about Expo 2020 thematic weeks and details about its
content

« create the draft plan and agenda for BiH companies,

« presentation of the plan to multiple countries and their Business
Representatives,

« finding the potential in matching BiH business delegations with other
countries business delegations.

2.8 Business Networking Plan

Business Representatives will make sure to understand the goals and expectations
of companies from Bosnia and Herzegovina making sure to help them achieve their
objectives on Expo 2020. Firstly, Business Representatives will advise chosen
participants to download the Expo 2020 Dubai B2B App, where international
participants and companies are registered. The app will be useful for finding
international participants according to defined criteria and business representatives
of all other countries, who could then connect them to the right contact from their
own country.

Secondly, Business Representatives will create a presentation for each delegation
consisting of brief and easy to read slides. These presentations will be shared
through multiple business channels at least two weeks before their arrival on sight.
This method will allow other international participants and companies to see if there
is a match between them and Bosnia and Herzegovina's companies. In case of match
international participants and companies will contact BiH companies either directly
or through BiH Business Representatives.

Also, Business Representatives will create and provide companies with schedule for
all the events in their domain available at the time of the visit. This schedule will
include events, forums organized by Expo 2020 and other countries, meetings
tailored to companies’' goals and events that agency will organize on behalf of
businesses from Bosnia and Herzegovina. Moreover, Business Representatives plan
on organizing specialized events with multiple Chamber of Commerce and Industry
organizations from UAE, such as Chambers from Ajman, Sharjah, Abu Dhabi and
Dubai. These events will not only open opportunities for collaboration between
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Bosnia and Herzegovina and United Arab Emirates, but also help each company from
BiH to reach any business contact from the UAE.

Relationship between officials from BiH and UAE's Chamber of Commerce
organizations represent one of the key pillars for long term prosperity of economy
and sharing between two countries. In addition, Business Representatives from
Bosnia and Herzegovina already established relationships with Business
Representatives from other countries. As soon as BiH companies’ goals and
objectives are ready, Business Representatives will be able assist by finding any
contact or information in short period of time due to their previously acquainted
network.

2.9 Networking Events Bosnia and Herzegovina

From the first day when the business team arrived on Expo 2020, we were looking
at the opportunities of how to collaborate with other countries on Expo 2020 and
how can we add value to all participants from Bosnia and Herzegovina. We realized
that even though Expo 2020 calendar provides its participants with various events,
forums and conferences, there might be not enough space for our companies to
present and talk about themselves. The business team has decided that it will plan
to organize one networking event per delegation on Bosnia and Herzegovina pavilion
with the goal of giving our companies a chance to present themselves. The concept
of the event might slightly vary in the future, but its basis will remain the same. We
would have a government official, preferably Minister, such as Prime Minister or
Minister of Economy to officially open the event and give opening remarks to the
guests. After that we might have an official from UAE, preferably, a representative
from Ministry of Economy or Chamber of Commerce, to give an opening speech and
if applicable a brief presentation. The presentation might contain details about UAE
market, entrance to the market, information about trade between Bosnia and
Herzegovina and United Arab Emirates and etc. Once that both governments give
the speech, we would give a chance for each of our companies to present themselves
in as brief manner as possible. They would introduce themselves, say the name of
their company and basics about what they do and also tell what are they interested
in finding on Expo 2020.

Concept Networking Events Bosnia and Hezegovina

The Networking Events Bosnia and Herzegovina concept agenda would look as
follows:

« Event preparation
o Basic concept creation
o Design of event's visual identity
o Creation of the invitations
o Distribution of the invitations
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Plan for moderation
Creation of speakers’ agenda
Choosing the location for the event
Arrangement of the location
Preparation of technical resources including audio and video
equipment
o Catering organization
« BiH companies
o Providing basic information about event to BiH companies
o preparation of BiH companies for a brief presentation about
themselves
« Business representatives from other countries
o Business team's lobbying activities with the goal to attract as many
business representatives from other countries as possible
o Following up with business representatives from other countries in
order to make sure that they show up on the event
« UAE officials
o Business team’s lobbying activities with the goal to attract and have a
UAE official present at the event
o Official invitation to the government officials such as Chamber of
Commerce from different Emirates including: Abu Dhabi, Dubai,
Sharjah and Ajman
« [Event host
o Plan of the introductory remarks by the event organizer
o Coordination with all speakers and participants
« BiH government officials
o The host country addressing to all the participants by the Minister or
the government official from BiH
o Introductory speech by our Minister(s) in order to welcome all the
guests
« Business to business meetings
o Once the presentations and each government speech are over, all the
participants will have a chance to speak
o Participants will be able to either speak publicly on the microphone or
personally to anyone they find interest in
o Business Representative team will make sure to actively connect guests
to BiH companies on sight according to their previously expressed
interests
o Potential organization of B2B meetings on sight at the BiH Pavilion
business department

o oo oD

We strongly believe in this concept as all the guest participants will get to know
about our companies and in case of interest, directly conduct business-to-business
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meetings on sight. In future we could also add to the concept that the guest
participants also have a chance to introduce themselves. The business team believes
is this concept of networking events, since Expo 2020 is full of events that will give
long presentations that talk about one specific company of institution. However, the
issue with these is that Expo 2020 offers so many different opportunities and
therefore people do not want to sit down and listen to one presentation for half an
hour. People want to speak, meet other people, exchange the contact details and
move on to the next event. We plan to make our events interesting and interactive.
Business Representatives will also take active role in participating. We would be
welcoming every single guest, asking him or her for introduction, business card
exchange and ask them to specify what they are interested in. Since we will know
the profiles of all of our companies present there, we would try to connect people
right on the spot according to their needs and goals. These events will also include
all aspect of professional event management including engagement of professional
catering company, creative team, technical team for audio and visual support,
hostesses and etc.

2.10 Implementation of the Business Program Plan
Activities will include, but are not limited to:

« Organization and implementation of the Country Business Briefing as the first
official event presenting BiH strategic industries,

« organization and implementation of business delegations’ visits according to
the plan, industry by industry,

« organization of presentation of strategic industries and companies on Expo
2020 TV and UAE media, preparation of representatives for public
appearance,

« Organization of networking events on Bosnia and Herzegovina's Pavilion,

« Organization of bilateral, trilateral and multilateral events with other
countries’ pavilions with the goal of international B2B matchmaking,

« Visits and presentations of BiH companies on other country's events, business
forums and country business briefings,

« Organization of individual B2B meetings for BiH companies,

+ Presentation of selected BiH businesses, which will come sector by sector, to
Business Representatives of other countries,

« Presentation of BiH strategic industries in the pavilions of other countries,

« QOrganization of BiH companies’ presentations at the BH pavilion,

« QOrganization of individual presentations at the Business Department of the
BiH Pavilion,

« Organization of meetings between UAE business community representatives
and BiH companies,

« Organization of a meeting, presentation of BiH companies and strategic
industries to The Department of Economy & Tourism in Dubai,

« Organization of a meeting, presentation of BiH companies and strategic
industries to Department of Economic Development Abu Dhabi,
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« Organization of a meeting, presentation of BiH companies and strategic
industries to Sharjah Economic Development Department,

« Organization of a meeting / presentation of BiH companies or strategic
industries with Ajman Chamber of commerce and industry,

« Organization of a meeting / presentation of BiH companies or strategic
industries with Dubai Chamber of commerce and industry,

« Creation of presentation of BiH companies and distribution of these through
Expo 2020 business network,

* Newsletter distribution through the Dubai Chamber of Commerce and Industry
Platform,

« Distribution of Business Representative invitations through online channels
and in person to more than 250 business contacts and 192 countries,

« Creating a database of all the contacts that the Business Representatives will
meet on BiH events, other countries events and meetings,

« Creation of program plan for BiH companies to attend relevant events, forums
and meetings.

2.11 Creating a Contact Database

There will be different types of contacts that will be occur as a result from
participation on Expo 2020, including:

« BiH companies contact to business contacts through Expo 2020 Dubai B2B App,

« BiH companies contact to other companies during events that the business
team will conduct,

« BiH companies contact to UAE government institutions,

« BiH companies contact to UAE companies during events that the business
team will conduct,

« Lists of all registered local companies that the busines team will provide to
BiH companies from Emirates of Abu Dhabi, Dubai and Ajman,

« Business Representatives from other countries will publish details about their
companies that plan to visit Expo 2020. This list will be shared with BiH
companies creating an opportunity for truly international meetings and
collaboration,

« Direct contacts from other countries, when Business Representatives from
other countries find an interesting BiH company from the presentation, they
will contact BiH Business Representatives and try to conduct direct B2B
meeting,

« Business cards and contact details of any participant on Bosnia and
Herzegovina's networking events will be gathered.

The end benefit of all above mentioned should be international long-lasting
relationships and collaboration between businesses worldwide.
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2.12 Monitoring and Reporting

The business team will monitor and review the process as follows:

After conducting any of the business activities such as B2B App contacts,
meetings proposal, meetings organization, event attendance or event
organization, will review and evaluate effectiveness and efficiency of the
conducted activity,

The team will work on finding out about strength and weakness of any
conducted activity,

The team will work on finding out opportunities for improvement for any
conducted activity and try to make each activity better and better as time
goes by and team builds on-field experience,

The business team will also evaluate its individual's performance and act
accordingly. This means that the team might add or remove any member
during the process in order to maintain high performance. In-team feedback
will help each business team member improve during the process and have
improve upon performance on a daily basis,

Since there is a large number of activities on Expo 2020 every day, the
business team plans to document each activity as it happens. These
documents together with visual materials will be used in reporting. The team
will give its best to keep a detailed statistics for all the activities,

The business team will monitor and report upon each specific KPI set at the
beginning of the project. Table below shows most important KPls.

Table showing business team KPls

Number of newsletters developed for business
activities

WEB data base

Number of businesses reached wvia newsletter
imvitation

WEB data base

Number of business applications for EXPO 2020

WEB data base

Mumber of businesses chosen as participants for
EXPO 2020

Manually entered data

Number of businesses that visited EXPO 2020

Tickets data base

Number of events visited by business delegations

Tickets data base

Mumber of contacts business representatives
reached via B2B app

BZB data base
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Number of meetings business representatives | B2B data base
held

Number of signed contracts from business | Contracts data base
representatives meetings

Number of business events organized WEB data base

Number of participants on business events WEB data base

Number of presentations produced for business | Manually entered data
activities

Number of brochures produced for business | Manually entered data
activities

Number of animation videos produced for | Manually entered data
business activities

3. Additional Support Activities for Business

3.1 Additional Contents on Expo 2020

Expo 2020 Dubai encourages and supports that in addition to all business activities
that companies get introduced with Sustainable Development Goals, Expo 2020
School Programme and all other topics that could influence economical sustainability
and has positive impact on global communities. Companies can also present their
education or volunteering programs for interested students or future potential
employees.

Expo 2020 Specialist Programming Overview
Programme Structure

Data shows that as an international community, we are better off than we have ever
been before. Expo 2020 is also committed and responsible actor who have signed up
to the Sustainable Development Goals (5DGs) and a unified vision for humanity,
where human dignity and opportunity can be equally experienced by all.

Expo 2020 Dubai provides an ideal opportunity for us all to communicate how far
we've come as nations, organizations and people, and then to identify areas for
policy dialogue, partnership brokerage and people-facing engagement around how
we can continue to build a common and bright future for the generations that will
follow us.
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Through our programming, we will not only celebrate the significant strides we've
made, but also facilitate connections and broker partnerships that will drive us
forward to seek and act on creative, innovative and effective solutions to do even
better in the decade we have left to achieve our shared ambitions. Expo 2020's
programme will highlight the role of the individual and collective in keeping up the
momentum, and strive to create 25 million individual moments of recognition for
empowered and optimistic individuals to understand their role in building a brighter
future for all.

Through Expo 2020 focus weeks it hones in on eight issues that we believe are crucial
in unlocking humanity’s full potential: Climate, Urban Development and Cities,
Travel and Exploration, Health and Wellness, Innovation, Agriculture and Livelihood
Development, Women and Girls, and Water. As awareness and action are being
ramped up the world over in a super year for the SDGs, Expo 2020 also has one week
dedicated to celebrating the five-year anniversary of the Global Goals and marking
the start of the Decade of Action.

Theme Week programming is structured around a number of offerings that will
address topics cutting across the 17 5DGs and International Cooperation priorities,
including:

# Sustainable Development Goals/Global Goals Events: Events that bring
together diverse and non-traditional actors to push the needle on Agenda
2030, covering four key pillars of last mile delivery, livelihoods and enterprise
development, women and girls and water,

# The Future-Proof and At-Risk series: Events co-delivered with International
Participants to exchange knowledge and new ways of doing things to better
inform global policymakers,

# Global Best Practice Programme: Events and regular programming around
best practice approaches and solutions for the SDGs that can be scaled for
greater impact,

# World Maijlis: A series of thought leadership dialogues that place humanity at
the centre of how we design the future through the lens of people, cities,
planet and technology,

» Expo 2020 Live: A global innovation grant programme that places the
individual at the heart of innovation and celebrates entrepreneurship,

# Connected Conversations: A series of conversations curated around Expo
2020's three subthemes and focus weeks. Speaker Submission Toolkit and
Proposal Template are now available on the Expo 2020 Portal,

7 International Organisation Programming and International Days: A series of
multilateral events and celebration of 13 International Days.

Multiple companies will have the opportunity to be suppliers and partners of their

countries, both regionally and internationally and to offer services and products
during the implementation of global initiatives (SDGs).
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Flip Your Worldview

A number of International Participants might express an interest to participate in
the Flip Your Worldview Programme, which is a collaboration between Expo 2020
and Gapminder, a 5Swedish-based MNGO specialised in dismantling global
misperceptions.

The Programme will enroll International Participants in this groundbreaking
initiative so that they can participate in a survey and analysis process with
Gapminder to help capture and potentially mitigate misperceptions about their
countries to help foster deeper global connections and understanding.

There will be limited spots available to be a part of this unparalleled opportunity to
crystalise meaningful insights about International Participants, design impactful
pavilion experiences and facilitate appealing visitor engagement through eliminating
common misperceptions, all in an attempt to flip the visitor's worldview.

Expo 2020 School Programme

The Expo 2020 School Programme team is engaging with around 1,200 public and
private schools to both build excitement around Expo 2020 ahead of time, and
facilitate their visits during event time. On any given day, up to 20,000 school
students and staff may visit Expo 2020. Each group will arrive by school bus, and will
be met by a guide who will accompany and lead each group on their Expo 2020
journey route.

School groups will have specific stops on their journeys, which will include visits to
country pavilions. In this way, International Participants have the opportunity to
engage the UAE school community through programming either within or outside
their pavilion.
# In case one is interested in being a part of the UAE school visit journeys, the
Expo 2020 School Programme can support in the following ways:
» Assess the feasibility and interest of your programme for the UAE schools
programme,
* Support in marketing a country’s programme to UAE schools,
¥ Facilitate school visits to and participation to your pavilion on set days and
times.

This might be a great opportunity for businesses from Bosnia and Herzegovina. Expo
2020 will empower BiH companies to participate in the school program and learn
about the possibilities that might include activities such as: students visiting
companies and vice versa, organisation of internships and practical education in
their companies for students. Also, companies that provide products or services that
would be useful for schools would be able to establish contacts with the UAE with
the goal of improving cooperation. Activities like these might result in the
international business to government relationships.
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Expo 2020 Young 5Stars Programme

The Expo 2020 Young Stars initiative puts the spotlight, literally, on one’s school
students, offering them a grand stage where they present an interpretive
performance that celebrates the vision of Expo 2020 Dubai. Each day participating
schools will interpret the Expo 2020 main theme and subthemes through 30-minute
performances in Al Wasl Plaza, the central stage of Expo 2020.

Participating schools will be provided with professional staging and technical support
on the day of the performance. Teachers will be supported with detailed toolkits to
guide them through the creative and technical/operations process to help bring their
show to fruition. Most importantly, this is about children having an experience that
will engender confidence, achievement and pride. Each school will be allotted a set
amount of complimentary tickets.

This would be also great opportunity for companies from Bosnia and Herzegovina to
connect to the education system in United Arab Emirates. It would help business
understand the focus of the schooling system in UAE, which might be especially
interesting for companies that deal with education and learning platforms.

3.2 The Role Government-to-Government Relationships in Creating New Business
Opportunities for BiH Companies

It is recommended that Bosnia and Herzegovina contributes to building relations with
the United Arab Emirates Government and 192 participating countries, which can be
a platform for exchanging economic benefits among countries and accelerating
business activities in the private sector. Also, it is recommended that Bosnia and
Herzegovina institutions create an environment that will help BiH companies
implement business plans more easily, sell services and products.

We propose stronger activities and participation of the Bosnia and Herzegovina
government through:

. Promotion of business opportunities for strategic industries of BiH

. Signing of a memorandum of cooperation and memorandum of understanding
with the Chamber of Commerce and Industries of Emirates of: Abu Dhabi, Dubai,
Sharjah and Ajman

. Opening of the BiH Economy Council in UAE that will remain and support
businesses after the Expo 2020 Dubai
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Food, Agriculture & Livelihoods; Expo 2020 will gather world industry leaders
on Food, Agriculture & Livelihoods Business Forum. Main pillars will be:
ensuring agriculture works in harmony with our ecosystems, cultivating
responsible consumption habits to reduce food waste and transforming the
way we produce and consume to ensure good food for all.

Food waste and safety; As world sustainability is one of the main themes on
Expo 2020, there will be variety of topics such as sustainable use of food,
responsible consumption, transformation of way we produce and use food.
Also, there will be a chance of sustainable companies to present themselves.

Value chains and smallholder farming; Expo 2020 will host multiple events
that will spotlight integrated approaches to scale efforts to accelerate shared
prosperity in the underdeveloped regions for food security, energy
development, nutrition, mitigating drought and desertification, and the role
of women and youth in restoring degraded lands and rural livelihoods.

Food and nutrition security; Expo 2020 will support a number of food,
agriculture and nutrition-related projects across the world through its global
innovation and partnership programme, Expo 2020 Live. These include
myAgro, a non-profit social enterprise based in West Africa that leverages
mobile technology and modern agricultural techniques to move smallholder
farmers out of poverty; Desert Control, a Norwegian company with operations
in Dubai and is able to transform dry, sandy soil into lucrative arable land
with its patented liquid nanoclay, reducing water irrigation needs by more
than 50 percent and increasing yields; and the International Center for
Biosaline Agriculture, an Abu Dhabi-based non-profit agricultural research
centre that addresses poor water quality and water scarcity issues by
implementing modular farms for desert and arid environments - Expo 2020
Live funding is supporting the development of modular farms across the UAE.
Meanwhile, Expo 2020’s Global Best Practice Programme, ‘Small Steps, Big
Leaps: Solutions for Sustainable Impact’, will showcase simple yet impactful
interventions that localise the Sustainable Development Goals (SDGs) -
projects that are providing tangible solutions to the world’s biggest
challenges.
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Expo 2020 Dubai provides multiple ways of support for businesses and these are not
limited to the Country Business Briefing and National Day. Business participants can
use Expo 2020 public spaces that can be booked through the Expo 2020 system and
use all of the Expo 2020’s infrastructure for reaching their goals. These can include,
but are not limited to organization of:

presentations,

networking events,

business to business matchmaking,

business and investment forums,

tasting events,

panel discussions,

in-person and virtual on-sight experience events,

bilateral, trilateral and multilateral meetings,

meetings and events with chamber of commerce from UAE and all over the
world,

public speeches,

business talks,

thematic days,

summits,

thematic seminars,

Example of Global Business Forum event

Wednesday, 8 December 2021

Time & Venue

0730 - 1745

Dubai Exhibition Centre Hall 1 South
Hybrid event (in-person and virtual)
(Invite Onty)

Description

Forum hosted by Expo 2020 and
Dubai Chamber of Commerce
focusing on the economic outiooks
of the UAE and ASEAN region,

with the objective of encouraging
international revenue flows

by addressing chalienges and
hamessing opportunitios

1.5 Plug in to Programme and Programming Guidelines

All Expo 2020 public realm venues are available for all participants’ use at no extra
cost. In addition, Expo 2020 will provide staging, technical equipment and the
necessary technicians and crew. All the participants have to do is to book!

Expo 2020 has put together these programming guidelines to help one maximize the

presence of one’s talent while driving visitor engagement by booking performers and
speakers across multiple venues while on Expo 2020 site. Participants can find out
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Thematic Business Forum Date Time Venue

Climate Change & 9 am -

Biodiversity 4 Oct 2021 om DEC Hall 2A South
Space 19 Oct 2021 gm"’"‘ * 6| DEC Hall 24 South
Urban & Rural Development | 1 Nov 2021 g mam ‘ DEC Hall 2A South
Tolerance & Inclusivity 16 Nov 2021 zmam DEC Hall 2A South
Knowledge & Learning 14 Dec 2021 gmam " °| DEC Hall 2A South
Travel & Connectivity 11 Jan 2022 zmam DEC Hall 2A South
Global Goals 18 Jan 2022 gma"‘ * 6| DEC Hall 24 South
Health & Wellness 1 Feb 2022 gma’“ ~ 61 DEC Hall 24 South
Food,  Aghcture’ &4 rah202 2 am DEC Hall 24 South
Livelihoods pm

Water 22 Mar 2022 3ma’“ DEC Hall 2A South
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Theme Week Focus Areas Dates
- Climate change
- Disaster risk management
Climate Change & |- Circular and green economy 3-9 Oct 2021

Biodiversity

- At-risk regions
- Natural resource and Dbiodiversity
conservation

Space

- Space exploration
- Governance and law
- Space data and remote sensing

17-23 Oct 2021

Urban &
Development

Rural

- Cities and informal settlements

- Service delivery (water, energy, waste, etc.)
- Urban planning and infrastructure

- Transportation

- Integrated rural development

31 Oct -6 Nov
2021

Tolerance
Inclusivity

- Multiculturalism, co-existence and interfaith
understanding

- Indigenous communities and cultures

- Accessibility (including people of
determination)

- Peace and security

- Inclusive dialogue and responsible reporting

14-20 Nov,2021

Knowledge
Learning

- Future of education and work

- Skills and TVET (technical and vocational
education and training)

- Informal education/knowledge systems

12-18 Dec 2021

Travel
Connectivity

- Digital connectivity

- e-governance

- Smart mobility

- Supply chains and trade
- Travel

9-15 Jan 2022

Global Goals

- Last-mile delivery
- Women and girls
- Livelihoods and enterprise development

16-22 Jan 2022
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VENUES LAYOUT & SEATING ARRANGEMENT

Multi-Purpose Area

Seating Arrangement

*  Theatre Style: 120 People

* Round Table Style: 40 People.
* Boardroom Style: 35 People

Equipment

* Large Main Screen

+ 2 Side Repeating Screens
* Speakers

* Microphones

* Clickshare.

Large Meeting Room x2

Seating Arrangement:
+ Boardroom Style: 25 People.

Equipment:

* Screen

* AV Conference System.
* IP-Telephone.

* Clickshare.
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1.7 Expo 2020 B2B App

To facilitate effective B2B, B2G, and G2G relationships, the Expo 2020 B2B App is
created as an online business match-making platform that can be accessed through
a mobile app or a desktop web browser. B2B App's primary goal is to bring together
all Expo 2020 business stakeholders and visitors from across the world on a unique
Al-powered platform. The app suggests to users possible matchings based on Al app-
based algorithm, and users can select filters and research potential partners to
match with. In addition, the app facilitates relevant connections and meetings,
ensuring that each business visit is efficient and the objectives of the business
visitors are met. To provide quality users, there is a registration fee for each user
to use App's premium networking features. Expo 2020's participants and companies
can achieve following benefits:

e Showcase business: companies and stakeholders will create their own
profile on the app for their company and team members where they can
highlight key information and contact details

e Connect & Network: companies and stakeholders' team members can then
start networking with thousands of business and government entities
through Al-powered match making technology

o Chat & Engage: After making a connection, Expo 2020 stakeholders can
start engaging with users of interest, businesses and entities to establish
relationships pre and during event

e Schedule Meetings: Companies and Expo 2020 stakeholders will then be
able to start scheduling meetings prior to the event to ensure their
business objectives are met during the event

Figures bellow represent an example from Expo 2020 B2B App
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2. Bosnia and Herzegovina Expo 2020 Business Activities

As business is one of the core components of Expo 2020 Dubai, Bosnia and
Herzegovina Business team commenced working on a detailed Business Networking
plan by investigating business opportunities available at Expo 2020. Business
Representatives’ team has created multiple strategies, using above mentioned
resources that Expo 2020 provides, with the goal of creating as many opportunities
for the Bosnia and Herzegovina’s businesses as possible. As Bosnia and Herzegovina
has started much later than other countries with the organization, the Business team
was very limited with the number of materials provided by the Expo 2020 team and
opportunities left for the Bosnia and Herzegovina business delegations.

2.1 Business Delegations

Bosnia and Herzegovina has published the public invitation for companies and
projects to apply for the presence on Expo 2020 Dubai. The invitation was opened
for ten days and was published in all the major news media companies throughout
the country. The government formed a special board in order to create the criteria
for choosing the participants and it has been published in media, available for
companies and individuals to read. The board consisted out of multiple consultants
and economic analysts from Bosnia and Herzegovina aiming to create quality criteria
and methodology required to create fair and competitive contest. Also, the board
had to evaluate the applications and choose 80 companies and projects according to
the criteria. The board’s job has been of a tremendous importance as it had a
responsibility to determine criteria that would decide on how our country is going
to present its business image to the rest of the world. After the official choosing of
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the companies, government will have to go through administrative phase with each
company to check upon validity of submitted documents and information. Once both
the government officials and expert board confirm competence and relevance of
each company, companies will be able to go to the next phase, which is preparation
for their presence on Expo 2020 Dubai. Moreover, invitation has been opened for
the companies from seven strategic industries for Bosnia and Herzegovina and
projects. These industries include: agriculture and food processing, forestry and
wood, metal processing, automotive parts, tourism, ICT sector, pharmaceutical
industries. At the final day for applications, there were 159 companies and projects
that applied. Results are expected to be published by December 15 on Ministry of
Economy official web page as well as on all major national media channels. We made
various efforts to promote the public invitation throughout business community with
to goal of receiving as many quality applications as possible. These efforts included
promotion through all media channels, invites through multiple business and specific
industries’ associations.

2.2 Bosnia and Herzegovina Country Business Briefing

All the international participants present at Expo 2020 will have a chance to present
its country’s investment opportunities and organize its own Country Business
Briefing. The National Day and Country Business Briefing together make the two most
important events for each country at Expo 2020. Since Bosnia and Herzegovina's
team has decided that the best day for the National Day will be December 18", we
thought that the best time to have Country Business Briefing would be right after
that- the next day, while the hype about our country is still ongoing on Expo 2020.
In order to plan Country Business Briefing, all departments of Bosnia and
Herzegovina's team will need to work together, combining organization of:

e Country Business Briefing concept,
technical requirements plan,
location plan,
location booking through Expo 2020 system,
research and analysis of potential panelists from Bosnia and Herzegovina who
will represent the country in the best possible light. These panelists will not
have an easy job, as their purpose will not only be to present their company
or industry, but country’s potential in general. Therefore, the team will need
to put effort in research and analysis of potential panel participants,
interview them and make sure that these individuals will give their best to
promote Bosnia and Herzegovina,
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2.4 Defining Events and Opportunities to Visit

Since Bosnia and Herzegovina has started later then other countries with its
program, the business team had a hard job following up with all the activities that
already happened and were going at the time being. This is especially hard, taking
into consideration that many countries started preparing for Expo 2020 two, three
or even five years before. Bosnia and Herzegovina’s team started with preparation
one month after Expo 2020 was opened. Therefore, the business team had to put an
extraordinary effort to try and make our country’s present worthwhile and effective.

Business team’s first goal was to get to know as many business people on Expo 2020,
catch up with ongoing business activities and eventually try to put a plan for
businesses from our country. In order to catch up with the ongoing activities, the
business team had to contact multiple countries’ Business Representatives. Since
the team did not have any connections at the time being, firstly we used Expo 2020
Dubai B2B App in order to search and reach out to people who were already there.
The team has contacted all contacts that could potentially benefit our country and
its plans. Some of them responded, some did not, but finally the team managed to
arrange few meetings, which were crucial for the start. As meetings went on, the
business team started catching up with how things are going on and what is
important. At this moment, we realized that creating and maintaining physical or so
called “face-to-face” relationships is of the most important aspects of being
successful at Expo 2020.

Once the team realized this, we started organizing even more meetings, getting to
know more and more people in the business community. These people started
inviting us to join them on various events, which leads us to the next important
success factor. As we were still at the beginning, the team did not know what kind
of events should be attended. After several invitations, Business Representatives
decided to show up and it proved to be more then great idea. We realized that Expo
2020 is all about connecting people and making people feel connected. All people
no matter of their countries, nationalities, cultures, races, religions feel as they are
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Table showing business team KPls

Mumber of newsletters developed for business | WEB data base
activities

Mumber of businesses reached via newsletter | WEE data base
invitation

Number of business applications for EXPO 2020 | WEB data base

Mumber of businesses chosen as participants for | Manually entered data
EXPO 2020

Mumber of businesses that visited EXPO 2020 Tickets data base

Number of events visited by business delegations | Tickets data base

Number of contacts business representatives | B2B data base
reached via B2B app

The Expo 2020 Young Stars initiative puts the spotlight, literally, on one’s school
students, offering them a grand stage where they present an interpretive
performance that celebrates the vision of Expo 2020 Dubai. Each day participating
schools will interpret the Expo 2020 main theme and subthemes through 30-minute
performances in Al Wasl Plaza, the central stage of Expo 2020.

Participating schools will be provided with professional staging and technical support
on the day of the performance. Teachers will be supported with detailed toolkits to
guide them through the creative and technical/operations process to help bring their
show to fruition. Most importantly, this is about children having an experience that
will engender confidence, achievement and pride. Each school will be allotted a set
amount of complimentary tickets.

This would be also great opportunity for companies from Bosnia and Herzegovina to
connect to the education system in United Arab Emirates. It would help business
understand the focus of the schooling system in UAE, which might be especially
interesting for companies that deal with education and learning platforms.
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It is recommended that Bosnia and Herzegovina contributes to building relations with
the United Arab Emirates Government and 192 participating countries, which can be
a platform for exchanging economic benefits among countries and accelerating
business activities in the private sector. Also, it is recommended that Bosnia and
Herzegovina institutions create an environment that will help BiH companies
implement business plans more easily, sell services and products.

We propose stronger activities and participation of the Bosnia and Herzegovina
government through:

. Promotion of business opportunities for strategic industries of BiH

. Signing of a memorandum of cooperation and memorandum of understanding
with the Chamber of Commerce and Industries of Emirates of: Abu Dhabi, Dubai,
Sharjah and Ajman

. Opening of the BiH Economy Council in UAE that will remain and support
businesses after the Expo 2020 Dubai

Number of meetings business representatives | BZB data base
held

Number of signed contracts from business | Contracts data base
representatives meetings

Number of business events organized WEB data base

Number of participants on business events WEB data base

Number of presentations produced for business | Manually entered data
activities

Number of brochures produced for business | Manually entered data
activities

Number of animation videos produced for | Manually entered data
business activities
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Company name[ person Email | Telephone

TURIZAM 09-14. 01. 2022.

1 1 Buena Vista Omar
2] 2 CENTROTRANS | Naila Hadzi¢
B 3 Relax Tours Maida
- - CENTROTOURS Muamer
5| 5 V.L.P. Travels Maglen
6| 6 BH PASSPORT __ |Emina Velagi¢-
7 Travel Agency Nada
8| 8 Lake Hospitality | Mirela Music
9] 9 Blossom Tea Manko
10/ 10 BOSNIA TRAVEL | Mersed Softic¢
35 11 Hotel Hollywood Senad
(12| 12 Europa Berina
13| 13 Travel Agency | Adnan Cengi¢ |
1 14 Hotel Hills Nermina Sefer
15| 15 Mozaik Arts & Mirza Pitic
16| 16 Visit Sarajevo Emina Nizi¢
17| 17 Visit Bihac Armin Amidzi¢
18| 18 Visit Ljubuski Miaden Bebek )
OSTALE INDUSTRUE 31.01-05.02. 2022.
19 1 "NEUFELD & HARIS BRADIC
20| 2 | Energoinvest-SUE |Vedrana Savi¢
21| 3 |3DMehanika d.o.0. | Nihad Me3i¢
4 |Agencija za zastitu AMINA
23] 5 Weltplast d.o.o. Jelena
24| 6 Bis Tip Media Kada Sahman
25| 7 Iris Lifestyle d.o.o | DZan Zirdum
8 Ali Company Alija Zahirovi¢
2 9 DracoMom Mirna
28| 10 Masta doo Selma
29| 11 HALILOVIC DOO MEJRA
30| 12 | Projektovanje IN | Semsa Brki¢
31| 13 "Gallery" d.o.0. | Igor Kamo¢aji
32| 14 |Studio ZIDOVI doo |Dalila Fejzagic|
34| 15 Liv d.o.o. Ivana
35| 16 Koteks doo Aidin Kurtic
361 17| cCentrum trade doo|  Branko
POLIOPRIVREDA | PREHRAMBENA INDUSTRIJA 18.02-23.02. 2022.
(37| 1 MBA-CENTAR | Amra KRALIC |
2 MAJEVICA d.d. Kemal
39 3 MENPROM DOO Edina Alié
40| 4 CONTENDO D. O. | Amila Pervan
41 5 Ovako d.o.o. Emina Dzafic
42| 6 BROVIS DD Merjem Mlaco
43| 7 BALKAN GT d.o.0. | Adis HodZié
ITK SEKTOR 02.03-07.03. 2022.
(44| 1 Ministry of Asim
45| 2 PROPS d.o.o. Nermin Hadzi¢
46| 3 Klika d.o.0. Edin Deljkic
47| 4 RUBICON d.o.o. Adin
48| 5 Smartlab Rizah Kabasi
49| 6 | Glasfaser Connect | Sanin Susié
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50| 7 AntColony d.o.o | Semir Dedic

51| 8 More Screens Monika Cale

5 9 QSD d.o.0. Mostar | AlZan Soldié

53] 10 | Smart387doo | izeta

PROJEKTI 02.03-07.03. 2022.

54 1 Dersaadet d.o.o. i Edin

5 2 JP "AERODROM | Anel Hadzi¢

56| 3 Phoenix MS d.o.o., Mirza

571 4 Empress d.0.0. Amela

58] 5 Nlogic d.o.o. Aldin HodZié
[ 59] 6 Metropolitan doo | Elvir Krajina

60 7 Winter d.o.o Muamer Huric

8 | Welleplan Digital | Adnan Lubié
62] 9 ALKAH doo Celjo Samir
63] 10 Soho d.o.0 Ajla Kasapovic
DRVNA INDUSTRUA 23.03-28.03. 2022.

64 1 Sarajevo Busines | Muhamed

65 2 WOOD TEAM DOO Harun

66] 3 |Standard Furniture | e.sabeta@sta

6 4 Artisan d.o.o. Huremovié

68 5 ar partner doo Rusmir

-S eBE e " d n n 2

METALNO PRERADIVACKA INDUSTRUA 23.03-28.03. 2022.

(70| 1 Prunus d.o0.0. Vedad Skalji¢
71 2 GLOVIS doo Admir
72 3 Lovi¢ & Co Edis Lovi¢
[ 73] 4 VELBOS DOO Adisa Brkanic
741 5 Termika doo Dino
75| 6 Tisakomerc doo | Mujki¢ Nagib, |
/__|METAL-INOX d.o.0.| Kenan Agi

AUTO INDUSTRU

A 23.03-28.03. 2022.

|
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Deliverables of realized project activities:

4.1.3. Meeting plans and logistical organization

Business Representatives Preparatory Activities

3 Business Group 6 Business Group | 7 Business Group | 8 Business Group
All Business Group | 1 Business Group |2 Business Group (%o e\ iy.,re ang |4 Business Group | 5 Business Group |~ porocer and | Metal processing |  Automotive
ACTIVITIES Tourlsm | Other industries | “f ST P ITC sector Projects kst ey atey RESPONSIBILITY
DATE
Contacting Business Representatives through the Expo 2020 Dubai B2B Ap 01.11.2001.31.03.2022. | 14122021 - ZBA%202 1. 122001~ 2612200 - | g7 0 98032022 OE0%c 0702 070t s e
o P - ™ R SRCSLREES ] Wi 05.02.2022. 23.02.2022. 09.03.2022 s 7 28.03.2022. Bz | e et
15.12.2001 - 29.12.2021. - 29.12.2021. - 27.12.2021. - 1001, - 1001, - 1001, - business
Meeting other countries representatives and agenda comparing 01.11.2021.-31.03.202. | it oY . s oiae |00 -203202 | NOP e DONdDs | repreccnathre team
Attending events with goals of networking with Expo 2020 business community 01.11.2021.-20.03.2022. business
represenative team
01.11.2021- 01.11.2021- 01.11.2021 - 01.11.2021 - 01.11.2021- 01.11.2021- 01.11.2021- 01.11.2021- business
Finding opportunities for BiH companies in line with the Expo 2020 themed weeks 01.11.2021.-20.03.2022. | o504 207, 30.1.2022 18.02.2022. 03.03.2022 22.03.2022. 22.03.2022. 22.03.2022. 22.03.2022. represenative team
01.03. - 202 01.03.-202 | 01.03.-2022 01.03. - 2022 business
Creation of the plan and agenda for BiH companies 01.11.2021.20.03.2022. | 05.01.2022. 28.01.2022. 15.02.202. 13202 iy Ay A P | repretae e
01.12.2021 - 01.12.2021 01.12.2021 01.12.2021 - 01.12.2021 01.12.2021 - 01.12.2021 - 01.12.2021 business
Presentation of the plan to multiple countries and their Business Representatives or1201.2803.202. [ (LR G o, ey N . A PR || repressmveiteem
business
Organisation of matchmatching between BiH business delegations and other countries : 04.01. 15.01. 01.02. - ; 01.03. - 01.03. 01.03. -
business delegations OLIL202.-31.03.202. | 4350 5 05.02.2022. n022002, | 40209032022, (24.02. - 28032022 g 0350 28.03.2022. 28.03.2022. ;iz’g;‘;‘;ﬁ ;2?::

BUSINES EVENTS 04-12.2021 - 29.03.2022.

DATE | HOUR

EVENT

LOCATION

DESCRIPTION

DECEMBER

The platform will enable countries & organisations to
leverage the presence of their Heads of State, leaders

412 14:30- Country Business Business and industry experts, shed light on their business
o 17:30 Briefings | Russia Connect Centre opportunities, and cultivate valuable dialogue and
connections with a wide range of business stakeholders
visiting Expo 2020
6.12 14:30- Cquqtry Business Business
T 17:30 Briefings | Gabon Connect Centre
712 10:30 - Country Business Business
o 13:30 Briefings | Poland Connect Centre
712 14:30- (.Zoyntry Busines§ Business
e 17:30 Briefings | Costa Rice | Connect Centre
The World Conference on Creative Economy
2021 will bring together representatives from
World Conference on . o .goyernments, policymakers, international.
. Dubai Exhibition organizations, experts, entrepreneurs, and creatives. It
7.12. Full day Creative Economy . .
2021 Centre will serve as a platform for industry players and
stakeholders to exchange ideas, resolve challenges,
discuss new opportunities, and build networks to
support the growth of the global creative economy.
Country Business Business
8.12. / Briefings | Connect Centre
Uzbekistan
912, 14:30- Country Business Business
17:30 Briefings | Honduras | Connect Centre
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World Conference on

Dubai Exhibition

The World Conference on Creative Economy
2021 will bring together representatives from
governments, policymakers, international
organisations, experts, entrepreneurs, and creatives. It
will serve as a platform for industry players and

A2, Full Creative Econom
9 ull day ea |v;02<io omy Centre stakeholders to exchange ideas, resolve challenges,
discuss new opportunities, and build networks to
support the growth of the global creative economy. For
more information, please contact
Fatma Alsaadi Fatma.alsaadi@mcy.gov.ae
Country Busin
12.12 10:30 - Brie(A)fliJn syl Euzlafosrsial Business
o 13:30 & . g Connect Centre
Guinea
Country Business Business
13.12. / Briefings | Central
. . Connect Centre
African Republic
The Hub, The
17:30 Expo Live Impact Good Place Panel discussion on how technology can break barriers
16.12. 18.'15 Series | Knowledge is Hybrid event and make knowledge universal and
) Everywhere (in-personand | accessible for all, while touching on last-mile education.
online)
Country Business Business
16.12. / Briefings | Connect Centre
Bangladesh
1712 14:30- Country Business Business
o 17:30 Briefings | Mali Connect Centre
18.12 10:30 - Country Business Business
o 13:30 Briefings | Bhutan Connect Centre
18.12 14:30- Country Business Business
T 17:30 Briefings | Niger Connect Centre
Bosnia and Herzegovina’s Country Business Briefing
presents the central event for the promotion of BiH's
economic potential at six-month state exhibition at
Country Business . Expo 2020 Dubai. This platform allows Bosnia and
14:30 - o . Business ., .
19.12. Briefing | Bosnia and Herzegovina’s heads of state, leaders, and industry
17:30 . Connect Centre K . fe
Herzegovina experts to present our country’s business opportunities
and establish connections with global investors and
decision makers, in order to overcome challenges and
stimulate economic growth.
73.12 14:30- Country Business Business
o 17:30 Briefings | Denmark | Connect Centre
International
This thematic exhibition will highlight international
Hardware and . e : :
Dubai Exhibition hardware and hardware technologies. It is a
25.12. | Full day Hardware . . o
Centre platform for professionals to identify industry trends
Technology and
. and explore new products.
Equipment Show
international
Hardware and . S
26.12. | Full day Hardware Dubai Exhibition

Technology and
Equipment Show

Centre
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International
Hardware and

Dubai Exhibition

27.12. | Fullday Hardware
Centre
Technology and
Equipment Show
2712, 10:30 - C.ou.ntry Business Business
13:30 Briefings | Morocco Connect Centre
30.12 14:30- Country Business Business
17:30 Briefings | Vietnam Connect Centre
The International Innovation Show will lead you
to a wonderland jointly built by unprecedented
The International Dubai Exhibition innovative br.ands wi'Fh g'reat. creatiye cu!tural products.
30.12. | Fullday . Modern artists and institutions will be invited for the
Innovation Show Centre . .
show to discuss the ways of art expressions. For more
information, please contact: Rui Charis Sun
charissun@ccps.com.cn
JANUARY
21 14:30- Country Business Business
e 17:30 Briefings | Sri Lanka Connect Centre
31 14:30- Country Business Business
o 17:30 Briefings | Sri Lanka Connect Centre
Dubai Business media conference
71 10:00 - Conference/ Russia: Exhibition dedicated to the development of the travel industry
- 17:00 Urban development Centre Hall 2A and aimed at showcasing the best examples of the
South travel business operating in Russia.
o | [ G e
17:30 . Connect Centre
Arabia
Discover more about opportunities in the Russian travel
Dubai industry at this business media conference. Dedicated
8.1 10:00 - Conference | Russia: Exhibition to the development of all aspects of the travel industry,
o 17:00 Russia Travel Centre Hall 2A this event will
South showcase the best examples of the travel business
operating in Russia.
31 / Country Business Business
Briefing | Malaysia Connect Centre
Join this high-level roundtable with policy makers, CEOs
Conference | Dubai from the EU, Asia, Middle East, Africa and North
91 10:00 - European Union: Exhibition America as they address the convergence of Blockchain
o 22:00 European and Global Centre Hall 2A with other new technologies
Blockchain Strategy South like Al, IoT and 3D printing towards a new industrial
revolution.
Dubai
Travel and Cei);?;b:;TanA Highlightin.g business opportun.ities, cutting-edge
09:00 - L . technologies and progress achieved by the UAE,
11.1. Connectivity Business South . .
17:00 . participating countries and Expo Partners relevant to
Forum Hybrid event

(in-person and
online)

Travel & Connectivity.
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The Nexus for
People & Planet

Conservation for Hope North and' Workshop exploring how communities are leading and
10:00 - L South Hybrid . . . .
11.1. | New Frontiersin ) evolving tourism efforts to derive safe and sustainable
19:00 . event (in- . .
Tourism income generation.
person and
virtual)
(Invite Only)
Best Practice Area , N .
. BPA’s Speaker Event spotlighting development solutions that have
Programming | . )
15:00 - ; Corner delivered improved outcomes for nature- based
11.1. Exploring the Future . . . . .
16:00 (Opportunity solutions, ecotourism, sustainable infrastructure and
of Travel and Pavilion) digital connectivit
Connectivity g v
Convening event for social entrepreneurs, industry
111 18:00 - Expo Live | The Good Place leaders, public officials, philanthropists and
o 19:00 Networking (Invite Only) changemakers to work together for lasting social and
environmental impact.
121 | 130 Bcr(i)eufri]r: o ?Zi?ne:: Business
o 17:30 & Connect Centre
Bissau
Best Practice Area . .
. BPA’s Speaker Event spotlighting development solutions that have
Programming | . .
15:00 - > Corner delivered improved outcomes for nature- based
12.1. Exploring the Future . . . . .
16:00 of Travel and (Opportunity solutions, ecotourism, sustainable infrastructure and
Connectivity Pavilion) digital connectivity.
Facilitated conversations among high-level, influential
19.30- Leadership players on specific topics related to
12.1. 22' 30 Ministerial Dinner Pavilion (Invite advancing the UAE’s international cooperation agenda
) Only) on digital and physical connectivity, and to mark the
UAE’s Golden Jubilee celebration.
Best Practice A s L .
est rac IC(.E rea BPA’s Speaker Event spotlighting development solutions that have
Programming | . )
15:00 - ; Corner delivered improved outcomes for nature- based
13.1. Exploring the Future . . . . .
16:00 of Travel and (Opportunity solutions, ecotourism, sustainable infrastructure and
Connectivity Pavilion) digital connectivity.
. India Pavili L .
World Majlis | Off the " I? aviiion Thought leaders, visionaries and changemakers
16:00 - Hybrid event . .
13.1. Beaten Path: Travel . discuss how to slow the pace of mass-market tourism
18:00 . (in-person and .
in the 21st Century . and make ecotourism the new norm.
virtual)
13.1 / Country Business Business
o Briefing | Barbados Connect Centre
131 / Country Business Business
o Briefing | Portugal Connect Centre
15.1 / Country Business Business
o Briefing | Grenada Connect Centre
171 / Country Business Business
o Briefing | Bahamas Connect Centre
Country Business
171 / Briefings | Sao Tome Business
- and Connect Centre
Principe
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Dubai

Cei)i?;b:;TlnlA Highlighting business opportunities, cutting-edge
18.1 09:00- | Global Goals Business South technologies and progress achieved by the UAE,
o 16:40 Forum . participating countries and Expo partners relevant to
Hybrid event
. the Global Goals.
(in-person and
online)
Country Business
18.1. / Briefing | Nicaragua
DP Worl
. . . orld Platform for exchange of knowledge on best practice
Coming Full Circle/ Atrium
10:00 - . and lessons learned for greater water, food
19.1. Water- Food - Energy Hybrid event . . .
19:30 . . and energy security, and strengthening regional and
Summit (in-person and . . .
- international policy coherence.
virtual)
19.1 14:30- Country Business Business
o 17:30 Briefing | Malta Connect Centre
. The Hub, The Casual gathering bringing tpgethgr Expo Live Global
18:00 - Expo Live | Innovators present during this week, as well
19.1. . Good Place .
18:45 Networking . as members from the greater start-up and social impact
(Invite Only) - .
ecosystem in the region.
DP Worl
. . . orld Platform for exchange of knowledge on best practice
Coming Full Circle | Atrium
10:30 - . and lessons learned for greater water, food
20.1. Water-Food-Energy Hybrid event . . .
17:00 . . and energy security, and strengthening regional and
Summit (in-person and - . .
. international policy coherence.
virtual)
211 / Country Business Business
o Briefing | Zambia Connect Centre
Dubai
Exhibition Event that brings together young people,
10:30 - SDGs | Global Best Centre Hall 2A intergovernmental organisations, startups, academics
21.1. 19"00 Practice Programme South Hybrid and awardees of Expo’s Global Best Practice
’ Assembly event (in- Programme to share solutions towards achieving the
person and SDGs.
online)
The Hub, The
. Good Place . . . . . .
Expo Live Impact . Panel discussion focusing on making tourism accessible
16:00 - . . Hybrid event . . .
21.1. 16:45 Series | Tourism That (in- and inclusive, supporting small players,
’ Works for E i i i .
orks for Everyone person and and developing unique experiences
online)
2721 14:30- Country Business Business
o 17:30 Briefings | Singapore Connect Centre
231 14:30- Country Business Business
o 17:30 Briefing | Cambodia Connect Centre
251 10:30 - Country Business Business
o 13:30 Briefings | El Salvador | Connect Centre
261 / Country Business Business
- Briefing | India Connect Centre
Country Business Business
27.1. / Briefing | Slovak
. Connect Centre
Republic
8.1 10:30 - Country Business Business
o 13:30 Briefing | Andorra Connect Centre
28.1. 14:30- Country Business Business

253




17:30 Briefing | Canada Connect Centre
9.1 / Country Business Business
o Briefing | Australia Connect Centre
Country Business Business
31.1. / Briefings | New
Connect Centre
Zealand
FEBRUARY
Dubai
Cei)ﬂr]:ab:;cl)lnlA Highlighting business opportunities, cutting-edge
12 09:00 - Health & Wellness South technologies and progress achieved by the UAE,
- 16:00 Business Forum . participating countries and Expo Partners relevant to
Hybrid event
. Health & Wellness.
(in-person and
virtual)
The Nexus for
Best Practice Area People & Planet
14:30 - Prograrnmfng | 15:,00 i 16:00, Spotlighting development solutions that have delivered
1.2. Spotlighting BPA's Speaker's .
15:30 . improved outcomes for health.
Developments in Corner
Health and Wellness (Opportunity
Pavilion)
. The Hub, Th . . e s . .
Expo Live Impact € Hub, The Panel discussion highlighting community-led service
. Good Place . .
16:00 - Series | Access to . delivery in healthcare, and how technology and
1.2. Hybrid event .
16:45 Treatment . awareness can ensure people in even the remotest
(in- person and
Everywhere : areas have access to treatment.
online)
Thought | isi i h k k
World Maiis | Terra ought leaders, visionaries and c .angema ers as
- o what lessons have been learned during the COVID-19
16:00 - At the Speed of Life: Auditorium . o .
1.2. . pandemic on how to accelerate medical innovations
18:00 Faster and Safer Hybrid event . . .
. . . while ensuring their safety, and
Medical Innovations (in-person and S .
the implications for future pandemics.
12 / Country Business Business
o Briefing | Rwanda Connect Centre
Conference | Dubai
29 10:00 - Hunearv: E-Health Exhibition International exchange of experience of the different e-
- 22:00 gary: Centre Hall 2A health systems around the world.
Conference
South
Global Health The Nexus for High-level event that gathers leading international
. People & Planet o .
Diplomacy | organisations, health policy experts,
13:00 - North and . .
2.2. A Tool for . government representatives, and private sector
17:00 . South Hybrid . . .
International . partners to discuss the rapid evolution of global health
Cooperation? event (Invite diplomacy
' Only) '
14:30-15:30
Best Practice Area The Nexus for
. People & Planet
Programming | . . .
29 14:30 - Spotlichtin 15:00 - 16:00 Spotlighting development solutions that have delivered
- 15:30 pOTIIgnting . BPA's Speaker's improved outcomes for health.
Developments in Corner
Health and Wellness .
(Opportunity
Pavilion)
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Casual gathering that brings together all Expo Live

18:00 - Expo Live | The Hub, The Global Innovators present during this week, as well as
2.2. . Good Place -
18:45 Networking . members from the greater start-up and social impact
(Invite Only) . .
ecosystem in the region.
. Facilitated conversations among high-level, influential
leadership . . .
19:30 - o - . players on specific topics related to advancing the
2.2 Ministerial Dinner Pavilion (Invite , . - .
22:30 only) UAE’s international cooperation agenda on health, and
¥ to mark the UAE’s Golden Jubilee celebration.
52 10:30 - Country Business Business
- 13:30 | Briefing | Montenegro | Connect Centre
52 14:30- Country Business Business
- 17:30 Briefing | Belgium Connect Centre
79 14:30- CouBnrti;\;irB]uzlrlmess Business
- 17:30 g Connect Centre
Mozambique
8.2 14:30- Country Business Business
- 17:30 Briefings | Slovenia Connect Centre
10.2 10:30 - Country Business Business
- 13:30 Briefing | Bulgaria Connect Centre
The Nexus for
International Day of People & Planet
v North and Series of specialist/practitioner events bringing
10:00 - Women . , . .
11.2. e South Hybrid together Expo’s Partner ecosystem to discuss key topics
13:00 and Girlsin Science | . A
. event (in- under the women and girls in science theme.
Specialist Event
person and
virtual)
The Nexus for
International Day of People & Planet Public event to raise awareness and celebrate
13:00 - Women North and International Day of Women and Girls in Science
11.2. 17‘.00 and Girls in Science | South Hybrid spotlighting the UAE’s leadership role in the area, and
’ People-facing Flagship event (in- highlighting Expo Participant best practices and success
Event person and stories.
virtual)
| ional Day of L .
nternational Day o Interactive dialogues among youth participants on
11.2 17:00 - Women 50171 women and girls in science, with a view to
- 19:00 and Girls in Science | (Invite Only) ?nformin 0“;
Youth Circle 8 Policy.
112 14:30- Country Business Business
- 17:30 Briefing | Philippines Connect Centre
122 15:00 - Country Business Business
- 18:00 Briefing | Indonesia Connect Centre
13.2 10:30 - Country Business Business
o 17:30 Briefing | Guinea Connect Centre
14.2 10:30 - Country Business Business
- 17:30 Briefing | Guinea Connect Centre
152 10:30 - Country Business Business
- 13:30 Briefing |Cuba Connect Centre
15.2 14:30- Country Business Business
- 17:30 Briefing | Serbia Connect Centre
16.2 14:30- Country Business Business
- 17:30 Briefing | Kenya Connect Centre
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A business networking event focusing on the latest food

Dubai technologies and how they are applied and supported
Conference | . . . . .
10:00 - . . Exhibition by the leading Russian food companies, an unmissable
17.2. Russia: Russia L
20:00 Agrofood Centre Hall 2A event bringing together
€ South companies and entrepreneurs working in the food
industry today.
17.2 10:30 - Country Business Business
- 17:30 Briefing | Kosovo Connect Centre
18.2 14:30- Country Business Business
- 17:30 Briefings | Jamaica Connect Centre
Dubai Join in on a conversation exploring technologies and
Conference | Bulgaria: oo innovations in agriculture, plant
10:00 - o Exhibition . . . .
19.2. Technologies in biotechnology, genetic engineering, and ecosystem
22:00 . Centre Hall 2A . .
Agriculture development through the implementation of
South o . .
monitoring methods and biological control.
19.2 10:30 - Country Business Business
- 17:30 Briefings | Jamaica Connect Centre
19.2 / Country Business Business
o Briefing | South Sudan | Connect Centre
Dubai
Exhibition e e . . .
Food, agriculture and Centre Hall 1A nghllghtln.g business opportuniltles, cutting-edge
09:00 - - . technologies and progress achieved by the UAE,
21.2. livelihoods business North S .
17:00 . participating countries and Expo Partners relevant to
forum Hybrid event . -
. Food, Agriculture & Livelihoods.
(in-person and
virtual)
Best Practice Area The Nexus for
Programming | People & Planet
Unearthing Solutions 15:00 - 16:00 Spotlighting Development Solutions that have delivered
14:30- \ . ) . . .
21.2. 15:30 for BPA's Speaker's improved outcomes in food security and livelihood
’ the Future of Food, Corner development, food value chains, and farming.
Agriculture and (Opportunity
Livelihoods Pavilion)
Expo Live Impact The Hub, The
p. . p. Good Place Discussion of the capabilities and accuracy of data in
Series | Bringing . . .
16:00 - Hybrid event the agriculture sector, and different
21.2. Farmers . . . L .
16:45 . (in- methods of using data science to facilitate maximum
and Growers the Right .
person and agricultural output.
Data .
online)
Expo Live Impact The Hub, The
17:30 - Series l. Simplifying Gooq Place How digital platforms are being leveraged to bring
21.2. Agricultural Hybrid event )
18:15 . . demand and confidence to smallholder farmers.
Supply Chains (And (in- person and
How Tech Can Help) online)
14:30 - 15:30
Best Practice Area The Nexus
Programming | for People &
14:30 Unearthing Solutions Planet Spotlighting development solutions that have delivered
22.2. 15'_30 for 15:00 - 16:00 improved outcomes in food security and livelihood
' the Future of Food, BPA's Speaker's development, food value chains, and farming.
Agriculture and Corner
Livelihoods (Opportunity
Pavilion)
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The Hub, The

Expo Live Impact Good Place
299 16:00 - Series | Pushing the Hybrid event Global solutions for ensuring food security and
o 16:45 Boundaries of (in- livelihoods in marginalized communities.
Agriculture person and
online)
222, / Foyntry Bu§iness . Business
Briefings | Saint Lucia Connect Centre
Country Business Business
22.2. / Briefings | North
. Connect Centre
Macedonia
Country Business .
10:30 - - Business
23.2. 13:30 Briefing | N9rth Connect Centre
Macedonia
14:30-15:30
Best Practice Area The Nexus
Programming | for People &
Unearthing Solutions Planet 15:00- Spotlighting development Solutions that have delivered
14:30- . . . -
23.2. 15:30 for 16:00 improved outcomes in food security and livelihood
’ the Future of Food, BPA Speaker’s development, food value chains, and farming.
Agriculture and Corner
Livelihoods (Opportunity
Pavilion)
232, 14:30- Cc.>ur.1try Business Business
17:30 Briefing | Norway Connect Centre
' The Hub, The Casual gathering bringing tpgethgr Expo Live Global
3.2, 18:00 - Expo Live | Good Place Innovators present during this week, as well
18:45 Networking . as members from the greater start-up and social impact
(Invite Only) - .
ecosystem in the region.
Facilitated conversations among high-level, influential
leadership players on specific topics related to
19.30- T - . . ) . .
23.2. 2230 Ministerial Dinner Pavilion (Invite advancing the UAE’s international cooperation agenda
Only) around food security, agriculture and livelihoods, and
to mark the UAE’s Golden Jubilee celebration.
24.2 10:30 - Country Business Business
- 13:30 Briefing | Madagascar | Connect Centre
249, 16:00 - Co'un'try Business Business
19:00 Briefing | Cyprus Connect Centre
Essential for those with an interest in fruit and
Conference | Kenya: Dubai vegetables. Kenya showcases its trade opportunities to
26.2. 10:00 - Fruits and Vegetables Exhibition the world, including visitors to the Kenya Pavilion and
22:00 Business Forum Centre Hall 2A the UAE business
South community. It’s part of its aim of enhancing and
diversifying its economy.
MARCH
Dubai A business event aimed at bringing together creative
13 10:00 - Conference | Russia: Exhibition leaders and professionals from different
e 22:00 Russia Creates Centre Hall 2A industries to showcase the best examples of business
South solutions utilized in the Russian market.
13 10:30 - Country Business Business
h 13:30 Briefing | Romania Connect Centre
Dubai A business event aimed at bringing together creative
23 10:00 - Conference | Russia: Exhibition leaders and professionals from different
h 22:00 Russia Creates Centre Hall 2A industries to showcase the best examples of business
South solutions utilized in the Russian market.
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Country Business

Business

23 / Briefing | Ethiopia Connect Centre
33 10:30 - Country Business Business
e 13:30 Briefing | Paraguay Connect Centre
33 / Country Business Business
" Briefing | Moldova Connect Centre
43 / Country Business Business
o Briefing | Moldova Connect Centre
Country Business .
L L Business
5.3. / Briefing | Dominican
. Connect Centre
Republic
6.3 / Country Business Business
o Briefing | Croatia Connect Centre
93 14:30- Country Business Business
" 17:30 Briefing | Albania Connect Centre
Country Business Business
11.3. / Briefing | Trinidad and
Connect Centre
Tobago
13.3 10:30 - Country Business Business
e 17:30 Briefing | Botswana Connect Centre
The African Union CEQ’s roundtable will be a two-day
. Dubai event showcasing potential areas of
Conference | African e . . . . .
10:00 - . ) Exhibition investments in Africa, and will provide space to
14.3. Union: African CEO . .
22:00 Roundtable Centre Hall 2A network and forge sustainable partnerships between
South African Private Sector companies and the world. Not to
be missed.
143 14:30- Country Business Business
e 17:30 Briefing | Zimbabwe Connect Centre
The African Union CEQ’s roundtable will be a two-day
. Dubai event showcasing potential areas of
Conference | African oo . . . . .
10:00 - . . Exhibition investments in Africa, and will provide space to
15.3. Union: African CEO . .
22:00 Roundtable Centre Hall 2A network and forge sustainable partnerships between
South African Private Sector companies and the world. Not to
be missed.
173 14:30- Country Business Business
e 17:30 Briefing | Ireland Connect Centre
183 / Country Business Business
e Briefing | Hungary Connect Centre
213, | 1430 CBcr)il;?itr:ysBlu?:I:eecsf? Business
o 17:30 & ) Connect Centre
Republic
Dubai
Exhibition Highlighting business opportunities, cutting-edge
Centre Hall 2A . .
09:00 - . technologies and progress achieved by the UAE,
22.3. Water Business Forum South S .
17:20 . participating countries and Expo Partners relevant to
Hybrid event
. water.
(in-person and
online)
273 14:30- Country Business Business
= 17:30 Briefings | Pakistan Connect Centre
133 10:30 - Country Business Business
o 13:30 Briefings | Namibia Connect Centre
293, / Country Business Business

Briefings | Guatemala

Connect Centre
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Events in Dubai during the EXPO 2020 06.12.2021. - 31.03.2022.

DATE EVENT Imumu DESCRIPTION
6-9.12. 2021 China Products Fair 2021 Dubai Wold Trade Center  |Exhibiton; Discover some of the best Chinese preducts
6-8.12.2021 [Middie East organic and Sole Trade Event for Natural & Organic Products in the Middle East. The expo is the only platform in the regions to connect

natural product Expo 2020

organic & natural producers, manufacturers, and suppliers to buyers in the regions, focusing on meeting the demands of the
billion -dollar market. In 2020, the expo is all set to feature nearly 3500 products of 275 suppliers, with a diverse lineup of
exhibitors from 65 countries in categories - F&B, Health, Beauty, Environment and Living. Watch the live demonstration of
organic ingredients come to life in the hands of trained chefs making it an educational extravaganza for all cur visitors.
Alongside the expo, the event will also showcase two co-located events for Tea & Coffee and TCAM. Lastly, the Organic
Conference, a 2-day conference with some of the eminent buyers and ministries in the Middle East enlightening the industry
with some stimulating insights.

[12-16.12. 2021 |Global Conference on Artificial |Dubai The conference activities will be revolving around the technology and engineering management of the dgital dsruption and
Inteliigence & Internet of its impacts on cur dally lives and how the Covid-19 accelerated the digitization and adoption of technology in all life aspects.
Things Expo 2020
13-17.2. 2022 Guld food Dubai Wold Trade Center  [The worlds largest annual showcase for F&B sourcing
13-17.2. 2022 The World's Largest Halal Dubai Wold Trade Center  [Halal World Food & a show within a show concept trade event. The event aims at flourshing the food and beverage industries
Sector Trade Fair by capitalising Halal sector, which is currently witnessing a huge success and growth in different parts of the werld. The
event features a wide varsety of halal foods and products to a wide range of exhibitors and businesses.
22-24.2. 2022 Duphat Dubal Wold Trade Center  |Conference and exhibiton Dubal International Pharmaceuticals & Technologies DUPHAT
23-24.2. 2022 Food for Future Summit & Dubai Exhibition Centre, Food For Future Summit will lay the g dwork for the most and transformations ever seen in the
EXPO Mina Jebel Ali sector, towards worldwide food security.
15-17.3. Dubai Dubal Wold Trade Center  |Dubal WoodShow & the region's leading platiorm for woodworking and woodworking equipment.
Dubai WeodShow s the main venue for woodworkers who visit the exhibition every year from around the world. This was the
only place in the region for holding business meetings for the woodworking, woocdworking and woodwarking industries.
29-31.3.2022 (Annual Investment Meeting Dubal Exhibition Centre, To exceed the needs of praspective investors and reach out to a wider range of project promoters”

Mina Jebel Ali

Join the 11th Edition of the Annual Investment Meeting has & a leading global investment platform that aspires to ignite
pasitive transformation by creating opportunities, g solidarity and developing economic relations among
nations, as weil as addressing the global ordeals that will make a profound impact to economic growth.Every edition of the
Annual Investment Meeting is an opportune event to address the fundamental challenges that nations are being confronted
with on their journey to achieving and to discuss trends and strategies that can be utilized to
maximize the potential of every business, country and region to consequently fuel economic diversification. AIM Global
platform provides businesses, governments and civil society with an independent, impartial and future-criented platform to
amplify their efforts to Influence sustained, positive change.

Expo 2020 B2B App

B2B, B2G, and G2G relationships, the Expo 2020 B2B App benefits

1 |Showcase business

Companies and stakeholders will create their own profile on the app for their company
and team members where they can highlight key information and contact details

2 |Connect & Network

Companies and stakeholders' team members can then start networking with thousands of
business and government entities through Al-powered match making technology

3 |Chat & Engage

After making a connection, Expo stakeholders can start engaging with users of interest,
businesses and entities to establish relationships pre and during event

4 |Schedule Meetings

Companies and Expo stakeholders will then be able to start scheduling meetings prior to
the event to ensure their business objectives are met during the event

5 |Expo 2020 B2B App

B28B application availability and usage - https://we.tl/t-POOe3eMSD8

(Expo 2020 B2B App benefits)

Theme

Activity

Thematic weeks 09.01- 26.03.2022.
[Period

Date Time Location

Travel & Connectivity

- e-governance
- Smart mobility

- Travel

- Digital connectivity

- Supply chains and trade

9-15 Jan 2022 11.Jan.22(9 am - 6 pm |DEC Hall 2A South

Global Goals

- Last-mile delivery
- Women and girls
- Livelihoods and enterprise development

16-22 Jan 2022 18.Jan.22(9 am - 6 pm |DEC Hall 2A South

Health & Wellness

- Healthcare systems

27 Jan-2 Feb 204 1.Feb.22|9 am - 6 pm |DEC Hall 2A South

- Health-tech (telemedicine)
- Community-led health delivery

- Wellbeing and happiness

Food, Agriculture & Livelihoods

- Food systems

- Food waste and safety

- Value chains and smallholder farming
- Food and nutrition security

17-23 Feb 2022

21.Feb.22|

9am - 6 pm

DEC Hall 2A South

Water

- Water management

- Oceans and ocean economies

- Water-based ecosystems

- WASH (water, sanitation and hygiene)

20-26 Mar, 022

22.Mar.22|

9am-6pm

DEC Hall 2A South

Month

Activity

December

National Day
Country Business Briefing
Business Delegations

January

Music Night
Travel Forum
Business Delegations

February

Music Night

Health Forum

Food Forum
Business Delegations

March

Music Night

Chamber Conferences
Water Business Forum
Business Delegations
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4.1.4. Country business briefing organization and coordination

Joall Siluda

} Jlocill draayeill
V COUNTRY BUSINESS
BRIEFING

2021 posaas 19 December 19, 2021
luigd Gudj Ko Business Connect Centre
u» 2020 guud] Expo 2020 Dubai

BOSNIA AND

, ’ HERZECOVINA

(Country business briefing invite)

_’ ludilgl:j"' “"“L" BOSNIA AND HERZEGOVINA
J 1 dsapail COUNTRY BUSINESS BRIEFING

COUNTRY BUSINESS 14:30-15:00 REGISTRATION AND NETWORKING
BRIEFING

Modegrator - Mr. Edin Mehié, Founder of Kolektiv
2021 yromu> 19 15:00-15:05 WELCOME REMARKS
wlaigd i 0 M1, Edin Forto, Prime Minister of Govemment of Sarajevo Canton
2 I
U 2020 gsmd] 15:05-15:10 VIDEO ON BIH INVESTMENT OPPORTUNITIES
December 19, 2021 15:10-16:10 PANEL DISCUSSION

Business Connect Contre
Expo 2020 Dubal

Mr, Edin Deljkic, President of the BIT Alllance Steenng Board

ca, Goneral Manager of Pharmamed
16:10-16:25 QUESTIONS & ANSWERS

16:25-16:40 PRESENTATION OF INNOVATIVE PROJECTS BY STUDEN & CO
HOLDING
EXPO

3020 2 Ms. Natada Pucar, Corporate Communications Directoe of STUDEN & CO Holding
16:40-17:30 NETWORKING

(CBB agenda)

® Expo 2020 Dubai Website EN 6 Ena Radonti¢ v
Others
EXPO PORTAL EVENT BOOKING SYSTEM
Dashboard Your Planned Events
» Show 10 v entries Search
Your Expo Journey Showing 1 to 5 of 5 entries
Document Library @@ @ Reference Number [ EventName [ Submission Date [ EventDetails , () Status
Services @

14367 Bosnia and Herzegovina Daily Parade 271172021 m

Manage Users

16112 Bosnia and Herzegovina Networking Event 18/01/2022 @
Manage Queries

13657 Country Business Briefing 11/11/2021 O Published
Glossary

14276 Country Business Briefing - Media Representatives 24/11/2021 O Published
Help

16779 Networking Event 08/02/2022 O Published

(CBB participant portal event booking confirmation)

260



COUNTRY BUSINESS BRIEFING

Venue: Abu Dhabi Hall, Business Connect Centre; Date: December 19, 2021;
Time: 14:30- 17:30 h

14:30 - 15:00 REGISTRATION AND NETWORKING

Moderator — Mr. Edin Mehic, Founder of Kolektiv
Moderator is welcoming participants and inviting the keynote speaker for Welcome Remarks

15:00 - 15:05 WELCOME REMARKS
Mr. Edin Forto, Prime Minister of Government of Sarajevo Canton

After the speech, the moderator will announce a short promotional video on investment
opportunities in Bosnia and Herzegovina (video prepared by VIA MEDIA DUBAI).

15:05 - 15:10 VIDEO ON BOSNIA AND HERZEGOVINA INVESTMENT
OPPORTUNITIES

15:10 — The moderator will make an introduction to the panel discussion

The Panellists are not only representatives of their respective companies but rather promoters
of the promising business sectors in Bosnia and Herzegovina. The industries that are going to
be promoted are as follows:

ICT sector

Bosnia and Herzegovina's ICT sector has started to flourish during the past few years and
represents one of the growth areas in the country's economy. ICT companies from Bosnia and
Herzegovina are successfully implementing different joint projects with companies abroad of
all sizes to develop particular product components, as subcontractors for product development,
or as implementers of software products. B&H's ICT companies have rich and diverse
experience in providing Software Development, Qutsourcing, Project Management and
Consulting. It is estimated that at present, there are between 2.500 to 3.500 programmers in
Bosnia and Herzegovina. The value of the software industry is reflected in the fact that 60-70%
of its labor in BiH constitute young people up to the age of 35, and they are highly educated
(B.Sc. / M.Sc. in Software Engineering and Mathematics) and skilled, certified, but more
importantly battle-tested.

Tourism

With its natural beauties, good geographical location, outstanding hospitality of Bosnian
people, rich heritage and history and gastronomy offerings, and its status as a still unknown
tourism destination for significant markets, BiH has all pre-determinants for an extremely
successful tourism industry story. According to the World Tourism Organization, BiH is defined
as one of only three tourism destinations globally, with overall tourism market growth potential
in excess of 10% annually through 2020. Investment opportunities in the tourism sector are
various, including ski and mountain tourism, ecotourism, spa tourism, sea tourism, cultural
heritage and religious tourism, adventure and sports tourism.
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Agriculture and food processing industry

Abundant natural resources and optimal climate conditions make Bosnia and Herzegovina
ideal for agriculture production and food processing industry. A significant part of the country's
land area is agricultural land, including arable land, mountain pastures, improved grazing
land, orchards and vineyards. Investors can enjoy various investment opportunities: vegetable
and fruit growing, milk and dairy, livestock and meat processing, field crops, medical and
aromatic herbs, fish farming, wine production and food processing. BiH is among the leading
world producers of raspberries (10th), plums (15th), and strawberries (35th) and produces
significant quantities of high-quality vegetables: potatoes, peppers, cabbage and cucumbers.

Automotive parts and manufacturing

Bosnia and Herzegovina has a long tradition and widespread experience in the automotive
industry. For decades, major brands have relied on the skilled workforce of BiH to assemble
cars for Western markets. Before 1992, Volkswagen produced passenger and commercial
vehicles at a plant near Sarajevo, while Kosmos - Banja Luka and Soko - Mostar produced
buses. Numerous foreign companies that have invested in the automotive industry of BiH (metal
production and processing, toolmaking, plastic processing, mechanical and electrical
engineering, automotive textile products) experienced dynamic development and achieved
international standards, enabling export in average 90% of their production in 30 countries all
around the world. BiH can be an excellent supplier base for reputable automotive producers
with a highly qualified labor force and strategic location.

Wood industry and furniture processing

Of all the natural resources of Bosnia and Herzegovina, its timber is best known, 63% of the
country is covered in forests that can serve both the furniture and the construction industry.
These forests have the potential to provide nearly 7 million m’ of round-wood per year on a
sustainable basis. Beech, oak, ash, pine and fir, and more specialized woods such as walnut,
apple and cherry, are exported as raw material, half fabricates and finished products. Over
60% of Bosnia and Herzegovina wood sector production is exported, where the finished
Surniture is becoming a more and more important export product. Currently, the largest
markets for these producers are Western Europe, the USA and the Middle East. According to
all parameters and analyses, the furniture industry best survived the pandemic caused by the
coronavirus. Although limited in exports, the furniture industry still brought significant profits
to most Bosnia and Herzegovina companies.

Pharmaceutical industry

Bosnia and Herzegovina's pharmaceutical sector currently successfully operates on three
continents, as it is equipped with sophisticated laboratories with international accreditations.
In addition, the pharmaceutical industry in Bosnia and Herzegovina possesses a great
production capacity and highly skilled professional and specialized staff who constantly
improve and harmonize business with national and international pharmaceutical regulations
and standards. Last year, the pharmaceutical market in Bosnia and Herzegovina was worth
334 million EUR, which presents an increase of almost 4% compared to 2019, making this
industry one of the key sectors with suitable preconditions for investments.
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e Mr. Edin Deljkic, President of the BIT Alliance Steering Board
Bit Alliance is an association of 58 major IT companies with more than 2800 experts in BiH.
The main aim of the BIT Alliance is to initiate dialogue with Academic Community,
Government, and Member companies to encourage further growth of the ICT sector in Bosnia
and Herzegovina.

e Ms. Aida Terzic, General Manager of Pino Nature Hotel

A unique blend of lifestyle, Bosnian originality, warmth, sportiness and recreation turn the Pino
Nature Hotel into a fantastic location. It is located south of the Old Town of Sarajevo, on
Trebevic mountain, whose 1984 Olympic Winter Games sliding track and coniferous forest are
ideal for hiking and have become one of the tourists' favorite landmarks. With Sarajevo's
neighborhoods on its slopes, Pino Nature Hotels within Trebevi¢ national park represents a
unique harmony of urban and natural, and complete space is characterized by significant
biodiversity.

e Mr. Vedad Halilovic, Export Director of AS Holding

AS Holding, which started as a local family business in Tesanj in 1988, is the largest food
manufacturer and distributor in BiH today. Under AS Holding "roof” are 16 Bosnian
companies whose brands are highly positioned and well known to consumers in Bosnia and
Herzegovina but also in Europe and the world. For several years in a row, AS Holding has
been listed as one of the most successful companies in Bosnia and Herzegovina. They employ
over 4500 people with growth tendencies in every segment of their business branches: food,
trade and clothing.

e Mr. Almir Jazvin, Member of Supervisory Board of Prevent Group
Prevent Group introduced its manufacturing operations in 1999 in BiH. The Group commenced
in Visoko with a production of seat covers. Prevent Group is now the largest private sector
company in Bosnia and a leading automotive supplier in Europe. The Group's manufacturing
system follows the just-in-time model, which requires continuous and strictly synchronized
delivery of parts to minimize inventory and optimize production speed and quality.

e Mr. Orhan Niksic, CEO and Founder of Zanat

Zanat is a family-owned manufacturer of high-end designer furniture and interior objects,
founded upon a century-old family tradition of making heirloom quality hand-carved furniture
and accessories, utilizing a UNESCO world heritage inscribed woodcarving technique. Its
products have received more than a dozen reputable international design awards, and they
constantly generate coverage in prestigious international media such as Vogue, Wallpaper,
Monocle, Le Monde, the New York Times, Financial Times, Netflix, Arte TV, to name a
few. Zanat's clients include fortune 500 companies, royal families, leading hotel chains and its
furniture can be found in homes, commercial developments, and religious institutions
throughout Europe, the United States, the Middle and Far East.

e Mr. Sanjin Kotlica, General Manager of Pharmamed
The Pharmamed was established in 1996 in Travnik, Bosnia and Herzegovina. In the
beginning, the company's headquarters and production plants were located in a private house
organized for production and sales processes. Today, Pharmamed has more than 5300 m2 of
business facilities, which are distributed on production - business facilities, a facility for
storage of raw materials and storage of finished products. The total range of their products
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includes over 210 products sold in over 20 countries, including the United States, Kingdom of
Saudi Arabia and the United Arab Emirates.

15:10 - 16:10 PANEL DISCUSSION

The panel discussion is designed as a two-round of questions imposed by the moderator. The
first question will be related to the potentials of their respective sectors and their experience of
how these potentials can be turned into success stories.

The second round of the questions to the panelists will be focused on their further business
perspectives and their expectation of their respective sectors' growth and potential investments.
After the second round of the questions, the moderator will give a floor to the audience for their
questions.

Edin Mehi¢: The ICT industry has seen continuous growth and development in the last few
years, particularly within the export of information and computer services from BiH. Can you
tell us how you assess this sector's export potential and how ICT exports can increase?

Edin Deljkié:

- ICT sector generates about 500,000,000 BAM annually

- employees have an average salary much higher than the national average

- 62.2% of households have access to a computer

- 92.9% of houscholds own a mobile phone

- Houscholds in urban areas have access to the Internet: 75.4%

- The Internet population of 65 to 74 years is the most common use of the Intemnet for
making calls and internet video calls with 97.1%

- Internet population aged 16 to 24, most often used the Internet to participate in social
networks 87.0%

Edin Mechi¢: Bosnia and Herzegovina is endowed with many resources such as geographical
position, climate, nature and above all, its people. What are the most significant tourism
potentials of Bosnia and Herzegovina, and how can they be utilized to the maximum?

Aida Terzi¢:

- In July 2021, tourist arrivals in BiH were increased by 49.7% as compared to June 2021
and increased by 177.8% as compared to July 2020

- Tourists realized 335,398 tourist nights which represent an increase of 67.6% as
compared to June 2021 and an increase of 148.6% as compared to July 2020

- Domestic tourists share of the total number of overnight stays was 39.8%, and foreign
tourists share was 60.2%

- Foreign tourist nights increased by 122.3% as compared to June 2021 and increased by
784.6% as compared to July 2020

- Conceming the structure of foreign tourist nights in July 2021, most of them (63.2%)
were realized by tourists from United Arabian Emirates (20.9%), Saudi Arabia (11.7%).
Serbia (9.6%), Germany (6.1%), Kuwait (6.0%), Croatia (5.3%) and Bahrain (3.6%).
Tourists from other countries realized 36.8% of tourist nights.

- According to the type of accommodation facility, the highest number of nights was
recorded in Hotels and similar accommodation with the share of 92.9%
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The National Geographic ranked BiH in the top ten destinations in 2012

Edin Mehi¢: Bosnia and Herzegovina is rich in natural resources and conditions that create an
excellent environment for agricultural production. What progress are the food and agriculture
industry making, and what are the primary growth opportunities for this sector?

Vedad Halilovié:

BiH has approximately 1.6 million hectares of land suitable for cultivation.

The agricultural sector’s share of GDP is roughly 8 percent, while it accounts for 20
percent of total employment

In 2020, agri-food imports totaled $1.85 billion, while exports were valued at $520
million

Due to the increased competitiveness of the Food Processing Industry, the export rate
in recent years has been increased by 30%

BiH is among the leading world producers of raspberries (10th), plums (15th), and
strawberries (35th) and produces significant quantitics of high-quality vegetables:
potatoes, peppers, cabbage and cucumbers

BiH milk's average production is about 727 million liters/year, with only 7% of total
fresh milk production exported. This represents a significant potential for expansion
56% of the total agricultural land is meadows and pastures

23% of total milk production is used in the dairy industry

Edin Mchié: Metal processing and automotive sectors are considered BiH's most robust and
prosperous industry and export sectors. Could you please give us a short overview of this sector
and highlight the benefits of cooperating with Bosnian companies?

Almir Jazvin:

The metal processing sector is the country's most robust and the most significant
industry and export-oriented industry, accounting for more than 30% of total exports
BiH automotive industry has over 60 companies and more than 11,000 employees
estimated volume of export amounting to 90% of the overall production

BiH automotive enterprises primarily produce mechanical parts and components
involved in secondary production, with the majority of sector enterprises being
component specialists

the used materials mainly involve steel (27%) and aluminum (18%)

Edin Mehi¢: Bosnia and Herzegovina is one of the countries with lots of forest area in Europe,
so a strong wood industry has been developed on this existing raw material basis. How do you
see the wood and fumniture market in Bosnia and Herzegovina, and what are the main
opportunities for investments in this sector?

Orhan Niksi¢:

The wood industry is a sector of the economy that has a surplus in trade, which
amounted to 725.7 million BAM in six months of 2021

Exports in the first six months of the 2021 period amounted to 1.03 billion BAM, which
is more by 263.03 million or 34% than in the first half of last year,
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- imports were 304.7 million BAM and higher by 64.7 million BAM or 27% compared
to six months in 2020

- Furniture, carriers and mattresses were exported in the value of 606,094,475 BAM,
which is 163,333,183 BAM or 37% more than in the first half of last year

- the export of wood and its products amounted to 424,303,276 BAM, which is more for
99,696,966 BAM or 31%

- The most important export market of furniture and its parts is Germany, where these
products were exported in six months in the value of 172,114,716 BAM, which is 20%
more than in the same period last year

Edin Mechié: Could you give us the outlook of the pharmaceutical industry in Bosnia and
Herzegovina and what sets Bosnian companies apart from the other companies worldwide?

Sanjin Kotlica:

- the pharmaceutical market in Bosnia and Herzegovina was worth 334 million EUR in
2020, which presents an increase of almost 4% compared to 2019

Edin Mehi¢: What sort of projects and strategies are you initiating to ensure Klika retains its
competitive edge on the market?

Edin Deljki¢: predstavljanje trenutnih i planiranih aktivnosti kompanije

Edin Mehi¢: What do you think of the present situation in regards to COVID-19 and tourism
and what is the going forward direction for Pino Nature Hotel?

Aida Terzi¢: predstavljanje trenutnih i planiranih aktivnosti kompanije

Edin Mehi¢: What are the goals for AS Holding in the future?

Vedad Halilovié: predstavljanje trenutnih i planiranih aktivnosti kompanije

Edin Mehi¢: What are the most important and fastest growing segments within Prevent Group?
Almir Jazvin: predstavljanje trenutnih i planiranih aktivnosti kompanije

Edin Mehi¢: What are your predictions and plans for 2022? What direction might Zanat take
next?

Orhan Niksi¢: predstavljanje trenutnih i planiranih aktivnosti kompanije

Edin Mehi¢: Where do you see the Pharmamed going ahead in 2022?

Sanjin Kotlica: predstavljanje trenutnih i planiranih aktivnosti kompanije

266



16:10 — 16:25 QUESTIONS & ANSWERS

After the Q&A session, the moderator will present a NataSa Pucar from the STUDEN & CO
Holding

« Ms. Natasa Pucar, Corporate Communications Director from the STUDEN & CO
Holding

STUDEN & CO Holding is an integrated supplier of food products used in households and the
food industry, focusing on soft commodities that can be obtained and traded on global
markets, STUDEN & CO Holding produces white crystal sugar, edible oil, and coffee in its
production companies. The company is the leading supplier of sugar and one of the largest
suppliers of bottled edible oils for the Southeastern European countries. Member companies
in Austria, Brazil and UAE are trading on stock markets.

16:25 ~ 16:40 PRESENTATION OF INNOVATIVE PROJECTS BY STUDEN & CO
HOLDING

e Ms. Natasa Pucar, Corporate Communications Director of STUDEN & CO
Holding

After the presentations, the moderator will thank the audience and invite them to the networking
session

16:40 - 17:30 NETWORKING
(CBB detailed agenda and scenario)
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Country Business Briefing
A

DATE CTIVITIES |[RESPONSIBILITY
Country Business Briefing activities and other business supporting activities
creation of presentations
organization of networking events
organization of business to business matchmaking
attending business and investment forums
visits of tasting events
participation in panel discussions e
opportunities [presence in-person and virtual on-sight experience events participating
and planning |organization of bilateral, trilateral and multilateral meetings cott).lntvry and
24.10.2021. - |organization of meetings and events with chamber of commerce from UAE and all over the world usmess.
31.03.2022. p[anni\g and gwmg pUbllC speeches repretsentatlve
eam
participating in business talks
creating content for thematic days
taking part in summits
visiting thematic seminars
attending business lunches and gala dinners
facilitating all other creative methods to connect business and individuals to each other
Country Business Briefing Bosnia and Herzegovina
26.11.2021. Development Country Business Briefing concept
28.11.2021.  [technical requirements plan
28.11.2021.  |location plan business
28.11.2021. (location booking through Expo system representative
team

01.11.-20.11. 2021

Research and analysis of potential panelists who will represent Bosnia and Herzegovina. Activities
include research, analysis of potential, interview, organization, shortlisting and final choice of the panel
participants.

01.11.-20.12.2021.

Coordination with Bosnia and Herzegovina's government protocol regarding the speaker who will
officially open and start the Country Business Briefing

PLO in coordination
with business
representative
team

01.11.-28.11.2021.

Contacting and detailed information exchange with shortlisted panelists

business
representative
team

28.11.2021.

Final choice of panelists

business
representative
team

05.12.-10.12.2021.

Arrangement of flight, accommodation, visa, transport and protocol for the panelists

business
representative
team in
coordination with
logistic team

05.12.2021.

Creation of the event agenda draft

business
representative
team

01.-06.12.2021.

Development and creation of protocol for panelists and guests with focus on VIP guests

PLO in coordination
with business
representative
team

28.11.2021.

Creation of the Country Business Briefing visual identity

business
representative
team in
coordination with
creative team

01.-06.12.2021.

Meeting with organization team making sure that agenda will be effective and efficient

business
representative
team

01.-10.12.2021.

Creating high-quality and exciting video content that show value for investment in Bosnia and
Herzegovina,which will be used in opening presentations.

business
representative
team in
coordination with
creative and
production team

02.12.2021.

Meeting with panelists, preparation of panelists with technical details and support, introducing them to,
EXPO 2020 rules, standards to be followed, protocol, media appearances, moderation and presentations.

business
representative
team

268



business
representative
team in
coordination with
technical team

Organization of technical rehearsal at the chosen location including trials with equipment and content

131122021, including audio and video contents

business
representative
team in
coordination with
CBB panelist and
technical team

17.12.2021.  |Organization of rehearsal with CBB panelists

business
18.12.2021.  |Arrangement of the venue layout representative
team

business
representative
team in
coordination with
media team

Promotion using multi-channel media from Bosnia and Herzegovina, United Arab Emirates and global

01-2012.2021. | e dia in general

business
05.-14.12.2021. |Creation of the plan for most optimal guest list due to COVID space limitations representative
team

business
08.12.2021.  |sending invitation letters to invitees representative
team

PLO in coordination

18.11.2021. Invitation and protocol coordination for VIP guest with business

representative
team

PLO in coordination

01.11.-20.12.2021.|Coordination with protocol for delegates from Bosnia and Herzegovina with business

representative
team

business
representative
06.-20.12.2021. |Coordination of the live media team in
coordination with

media team

01.11.-20.12.2021.|Coordination of the general media MLO

business
representative
15.12.2021.  |Organization of hostesses team in

coordination with
event team

business
representative
15.-17.12.2021. (Organization of networking area including planning and arranging of the venue and catering team in

coordination with
event team

business
representative
15.-17.12.2021. |Organization of the space for the immediate on sight meetings team in
coordination with

event team

Organization of protocol after the Country Business Briefing, including escort of the delegation from the PLO in coordination

venue and directing them to the gala dinner venue with busine‘ss
representative

team

15.-17.12.2021.

business
19.12.2021.  |Coordination of the Country Business Briefing event representative
team

business
20.-28.12.2021. |Coordination of Country Business Briefing post event activities representative
team
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4.2. Creating invites for visits to BH companies, with included assistance for the
organization of individual and group travel

In order to invite key industry experts and leading companies from Bosnia and
Herzegovina, the Business team created invitation letters for the selected participants.

To adequately invite companies to apply for Expo 2020 support, also developed and
designed newsletter invitations.

The distribution was done via client, and Chambers of commerce.

Additionally, the Business team created a Country Business Briefing reminder newsletter
which was distributed by the Business team to all Country Business Briefing guests.

Deliverables of realized project activities:

| 4.2.1 | Newsletter development and delivery

4.2.1. Newsletter development and delivery

The newsletters created and delivered as well the visibility can be seen in the
screenshots below.
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BOSNIA AND
MERZEGOVINA
EXPO 2020
Dugat

HEART-S
OPPORTUNITY

Poziv zo u€eSce no Expo 2020 Dubaoi

Ministarstvo privrede Kantona Sarajevo vas pozive da prijavite vaiu kompaniju na konkurs za
ulelde u programu krelranom za ekonomske prilike | razvol biznisa, u skiopu najpoznatie
svietske 2iolbe poduzetniitva, Expo 2020 Dubal. koja Ce trajat! do 31.03.2022. godine

Expo 2020 Dubai je impozantna kulturna | posiovna
manifestacijs na kojof Ce se predstaviti 192 remije s
clijern povezivanja | inspiriraanja miliona fudi Sirom
planete kako bi zajedno kreial bolju buduinos.

Vide detala o keiterljima | Indikatorima za odablr kompanija molete pronaci na LINKU,

Ukoliko ste zainteresovani 2a predstavijanje vaie kompanije u skiopu Expo 2020 Dubal
prijavu molete invrkitl putem linka ispod, do 28.11.2021, godine

v

PRIJAVA NA EXPO 2020
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DOSHIA AND
HERTECOVINA

BOSNIA AND HERZEGOVINA'S COUNTRY
BUSINESS BRIEFING IS ONLY TWO DAYS AWAY!

COUNTRY
' BUSINESS
BRIEFING

December 19,2021/ 14:30-17:30 h

Abu Dhabi Hall. Business Connect Centre

14:30-15:00

ttend Bosnia and Herzegovina's
place on December 19, 2021

REGISTRATION
AND NETWORKINC
MODERATOR Mr. Edin Mehié Founder of Kolektiy

15:00-15:05

WELCOME REMARKS
Mr. Edin Forto
Prime Minister of Covernment of Sarajevo Canton

15:05-15:10

VIDEO ON BIH INVESTMENT
OPPORTUNITIES

15:10-16:10

PANEL DISCUSSION

Mr. Edin Deljki¢

President of the BIT Alllance Steering Board
Ms. Alda Terzié

GCeneral Manager of Pino Nature Hotel
Mr. Vedad Halllovié

Export Director of AS Holding

Mr. Almir Jazvin

Manufacturing Expert of Prevent Croup
Mr. Orhan Nikiié

CEO and Founder of Zanat

Mr. Sanjin Kotlica

GCeneral Manager of Pharmamed

16:10-16:25

QUESTIONS & ANSWERS

16:25-16:40

PRESENTATION OF
INNOVATIVE PROJECTS

BY STUDEN & CO HOLDING
Ms. Nataia Pucar

Corporate Communications
Director of STUDEN & CO Holding

16:40-17:30

NETWORKING

We are looking forward to seeing you soon!

(Newsletter)
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m TURSKA BALXAN EXOMNOMUIA SPORT SVUET POUTIKA INFOGRAFIKA VIDED FOTOGRAFLA

EOMOMUA

Ministar privrede KS Delié: Javni poziv privrednicima iz
BiH za ucescée na svjetskom sajmu Expo 2020. u Dubaiju

Za 80 kompanija ¢e shodno pozivu biti placeni troskovi nastupa na Expou. Shodno tematskim
cjelinama odredili smo sedam najvaznijih strateskih grana koje ¢e imati mogucnost da se
predstave na samom sajmu

Aljana Hadzic wn2on

Sarajeve

Raspisano je nekoliko javreh poziva za pomod privieds u Kantonu Sarajevo, kao | poziv za utedce privrednika Preminio devet 05003
1Z cijele BIH na svietskom sajmu Expo kop se odr2ava u Dubalju , rekao (@ u utorak, u Sarajevu, mirsstar
privrede Kantona Sarapevo (KS) Adnan Delid, javiia Anadolu Agency (AA)

Delic je gavorio | 0 javnom pozivu za privrednike 2a uledle na Svjetskoj izio2ti EXPO 2020, koja se odr2ava slutajeva u Velio|
u Dubaiju, te pojasno metodologiju ovog Javnog pozrva

)

o

©

0 Rekordan beoj COVID-19
©

o

Govorio je | 0 trerutno objavijenim javrim pozivima u Ministarstvu privrede 1| 2vrienju bud2etsich pozicya
ovog ministarstva

"Pored prethodno objavijent poziva, dodatno smo obsavill programe, pozive programa razvolja make
privrede 5 obarom na to ¢a smo smatrall kako sredstva kofa imamo na raspolaganiu, trebaju i1 U privatn

soktor, 3 ne U javna preduzeda®, pojasnio je Delid

(Newsletter visibility)
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Raspisan Javni poziv za ucesce na svjetskom sajmu Expo
2020. u Dubaiju

BIZNISINFO KOMPANIE

Raspisano je nekoliko javnih poziva za pomo¢ privredi u Kantonu Sarajevo, kao i
poziv za uce3ce privrednika iz cijele BiH na svjetskom sajmu Expo koji se odrZava u
Dubaiju , rekao je u utorak, u Sarajevu, ministar privrede Kantona Sarajevo (KS)
Adnan Deli¢, javlja Anadolu Agency (AA).

Deli¢ je govorio | 0 javhom pozivu za privrednike za uceSce na Svjetskoj izloZbi EXPO 2020, koja se

odrZava u Dubaiju, te pojasnio metodologiju ovog javnog poziva.

Govorio je | o trenutno objavijenim javnim pozivima u Ministarstvu privrede | izvrSenju budZetskih

pozicija ovog ministarstva.

(Newsletter visibility)
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https://okanal.oslobodjenje.ba/okanal/vijesti/video-kanton-sarajevo-ce-finansirati-80-kompanija-na-
expo-2020-u-dubaiju-708653

(VIDED) Kanton Sarajevo ¢e finansirati 80 kompanija na EXPOD

2020 u Dubaiju

VRS (1AL w i 4

muikarce

lene jec

8 | turisticke potenci

0. Nakon &t¢

sluju u stra

astriju, zatin

(Newsletter visibility)
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SAJAM

Princip odabira kompanija: Ovih sedam
industrija ima prioritet sudjelovanja na EXPO
Dubai

& manager.ba/okta.bo @ Swjet (8 23 studenog 2021

BOSNIA AND
HERZEGOVINA s
PAVILION -

. -t
lzvor fotografije:
akta.ba

Ministarstvo privrede Kantona Sarajevo raspisalo je javni poziv za iskazivanje interesa

i prijavu privrednih subjekata za paket podr3ike za sudjelovanje na Svjetskoj izloZbi

EXPO 2020 Dubai.
https://poslovnenovine.ba/2021/11/23/objavljen-poziv-za-ucesce-na-svjetskoj-izlozbi-expo-u-

dubaiju/

Objavljen poziv za ucesce na Svjetskoj
izloZbi EXPO u Dubaiju

©23nov, 2021 & Deloveng WO

3 Ministarstvo privrede Kantona Sarajevo
objavilo je juler Poziv za iskazivanje
interesa i prijavu privrednih subjekata za
paket podrike za ufedde na Svjetskoj
izoZbi EXPO 2020 Dubai,

- Pozivamo sve privredne subjekte koji
ispunjavaju kriterije prijave za ufeice da
se prijave | predstave svoje poslovanje u
okviru EXPO 2020 Dubai biznis programa - pozvao je ministar privrede KS Adnan Delic.

Kazao je | da ¢e odabrani poslovni subjekti dobiti paket podrike za uledle koji
podrazumijeva avio kartu, vizu i putnicko osiguranje za jednu osobu, pet nocenja u
hotelu, prevodioca, vodi¢a | mnoge druge administrativno-tehnicke usluge,

Prijava na ovaj poziv moguca je iskljutivo putem online
aplikacije https://expo2020bih.ba/biznis-program/ u prvoj fazi, dok e izbor privrednih
subjekata, odnosno pregied online prijava, obradu i kontrolu podataka, te ocjenu o
ispunjavanju uslova raditi Komisija imenovana rjeSenjem Ministarstva privrede KS.

- Resorno ministarstvo ¢e u prvoj fazi izbora objaviti listu privrednih subjekata koji su
online aplicirall putem web aplikacije s ukupno ostvarenim bodovima, dok ¢e u drugoj
fazi pozvati privredne subjekate s liste privrednih subjekata da dostave potrebnu
dokumentaciju koja se traZi ovim pozivom, u roku u kojem odredi Ministarstvo u svom
obavjestenju upucenom za dostavu propisane dokumantacije - pojasnio je ministar
Delic.

(Newsletter visibility)
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https://ba.nlinfo.com/biznis/detalji-javnog-poziva-za-bh-privrednike-koji-zele-na-expo/

Detalji javnog poziva za bh.
privrednike koji zele na EXPO

BIZNIS | Autor: Alma Dautbegovi¢ - Voloder | 16. nov. 2021 22:36 |

O v = o

Izvor: NT

Danas je u Sarajevu odrzana press konferencija na kojoj je Adnan Deli¢, ministar
privrede Kantona Sarajevo, objavio detalje javnog poziva za privrednike iz cijele BiH
koji su zainteresovani za ucesce na Svjetskoj izlozbi EXPO 2020. Pozivi €e najkasnije do

petka biti dostupni na posebnom web sajtu EXPO 2020.

BOSNIA AND
HERZEGOVINA =
EXPO 2020
DUBAI

s

Objavljen poziv za ué¢esce na EXPO 2020
Dubai
@ Visit Sarajeve @8 November 23,2021 5 0 Comments

Ministarstvo privrede Kantona Sarajevo objavilo je Poziv za iskazivanje interesa i prijavu privrednih subjekata za

paket podrike za ucdesde na Svjetskoj izoZbi EXPO 2020 Dubai.

Poziv je dostupan na linku
https://mp.ks.gov.bafaktuelno/konkursifpoziv-za-iskazivanje-interesa-i-prijavu-privrednih-subjekata-za-paket

podrske-za?fbclid=lwAR32012rmDDdCvbo3InOVh2DIQRp_EhRtuzhnjFP-mRP4GyFsW_HtVOpoA

Kriteriji za izbor privrednih subjekata podjeljeni su u tri grupe

1. Preduzeda - iz sedam identificiranih perspektivnih industnja
2. Turistitke zajednice

3. Projekti

VaZna napomena: Ugostiteljski objekti, hoteli, turisticke agencije i touroperateri obuhvadeni su kategorijom
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https://radiosarajevo.ba/biznis/kompanije/objavljen-poziv-za-ucesce-na-svietskoj-izozbi-expo-u-

dubaiju/437864

FOTO: FenaDubai

L}
revs & 0 Ministarstvo privrede KS / Objavljen poziv za ucesce
na Svjetskoj izozbi EXPO u Dubaiju
OSTALO I1Z RUBRIKE Ministarstvo privrede Kantona Sarajevo objavilo je danas Poziv za iskazivanje

— interesa i prijavu privrednih subjekata za paket podrike za uéesce na Svjetskoj izozbi
T T

p 0 d U Z Et n av l@ Aktuelno Uspjesne price  Ekonomija

pevi bh. portal za poduzetne tene

PETAK, 26.11.2021.

VANJSKOTRGOVINSKA KOMORA BIH | MINISTARSTVO PRIVREDE KS
Expo 2020 Dubai
Najpoznatija svjetska izlozba poduzetnistva

b Boswia
EXPO 2020
DuUBAal

OPPORTUNITY

nﬁ‘:ll -~ lllﬂx‘ﬁ “e tvun ﬂﬂ"ﬂ n.nk-:
Vanjskotrgovinska/Spoljnotrgovinska komora Bosne i Hercegovine obavjestava da Ministarstvo privrede

Kantona Sarajevo poziva kompanije da se prijave za konkurs za uéesce na najpoznatijoj svietskoj izlozbi
preduzetnistva, Expo 2020 Dubai koja ¢e trajati do 31.03.2022.
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https://www.dnevnibuzz.ba/javni-poziv-ovih-sedam-industrija-ima-prioritet-ucesca-na-expo-dubai/

JAVNI POZIV: Ovih sedam industrija
ima prioritet u¢esc¢a na EXPO Dubai

Utorak, 23 Novemnbra, 2021
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https://pressmedia.ba/vijesti/2021/22/11/objavljen-poziv-za-ucesce-na-expo-2020-rok-za-prijavu-

28-novembar/

" WELCOME T THE
HEART-SHAPED

OPPORTUNITY

(i | Naovie | viesti]

Objavljen poziv za u€eSce na EXPO 2020, rok za prijavu 28.
novembar
Ponedijeljak, 22.11.2021. | BiH | Najnovije | Vilesti W @ ® @

Ministarstvo privrede Kantona Sarajevo objavilo je danas Poziv za iskazivanje interesa i prijavu
privrednih subjekata za paket podrske za ucesce na Svjetskoj izoZbi EXPO 2020 Dubai.

Poziv je dostupan na linku: https://mp.ks.gov.ba/.../poziv-za-iskazivanje-interesa-i....

Pozivamo sve privredne subjekte koji ispunjavaju kriterije prijave za uceSce da se prijave i
predstave svoje poslovanje u sklopu EXPO 2020 Dubai biznis programa.Odabrani poslovni subjekti
dobit ¢e paket podrike za uce3ce koji je detaljno objadnjen u tekstu ovog Poziva, a izmedu ostalog
podrazumijeva avio kartu, vizu i putnicko osiguranje za jednu osobu, pet nocenja u hotelu,
prevodioca, vodita i mnoge druge administrativno - tehnicke usluge. Prijava na ovaj Poziv moguca
je iskljucivo putem online aplikacije https://expo2020bih.ba/biznis-program/ u prvoj fazi, dok ¢e
izbor privrednih subjekata, odnosno pregled online prijava, obradu i kontrolu podataka, te ocjenu o
ispunjavanju uslova raditi Komisija imenovana rjeSenjem Ministarstva privrede Kantona Sarajevo.

(Newsletter visibility)
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POZIV ZA PRISUSTVO NACIONALNOM DANU BOSNE
| HERCEGOVINE NA SVJETSKOJ 1ZLOZBI EXPO 2020
DUBAI

Vanjskotrgovinska komora
Gosp./Gda. Ime i prezime, funkcija

Postovani/a gospodine/gospodo ;

Cast nam je pozvati Vanjskotrgovinsku komoru za prisustvo visokoj delegaciji predstavnika poslovne
zajednice, u obiljeZavanju Nacionalnog dana Bosne i Hercegovine, u okviru svjetske izlozbe EXPO 2020 Dubai
UAE, koji ¢e se odrzati u subotu, 18.12.2021. godine.

Nacionalni dan Bosne i Hercegovine predstavlja sredi$nji dogadaj promocije BiH na ovoj Sestomjese¢noj
izlozbi drzava i njihovih privrednih potencijala. Pored kulturno-umjetnickog programa, Nacionalni dan je
prilika za veliki broj poslovnih i kulturnih dogadaja s ciliem podsticaja ekonomskog rasta i partnerstva, te
bilateralne sastanke zvanicnih delegacija Bosne i Hercegovine i Ujedinjenih Arapskih Emirata. U sklopu visokih
zvanica na Nacionalnom danu Bosne i Hercegovine ocekivano je prisustvo najvecih drzavnih predstavnika
Ujedinjenih Arapskih Emirata.

Kako bi kreirali prilike koje se odnose na podsticanje ekonomskog rasta i investicija, pored konkursa podrske
privrednicima za ue¢e na EXPO 2020 Dubai koje ¢e objaviti Ministarstvo privrede Kantona Sarajevo,
osigurana je i mogucnost prisustva jednog/e predstavnika/ce Vanjskotrgovinske komore Nacionalnom danu
nase drzave na EXPO 2020 Dubai o vlastitom trosku, u vidu biznis delegacija.

Predstavnik/ca Vanjskotrgovinske komore ¢e biti dio biznis delegacije, te ¢e na Nacionalnom danu Bosne i
Hercegovine na EXPO 2020 Dubai biti u prisustvu diplomatske delegacije i najvisih drzavnih sluzbenika.

Kao dio biznis delegacije, ukupno 36 predstavnika vodecih kompanija, udruzenja poslodavaca, Vijeca stranih
investitora i Vanjskotrgovinske komore Bosne i Hercegovine, imaju mogucnost prisustvovanja Nacionalnom
danu nase drzave, te tehnicku, logisticku i prezentacijsku podrsku od strane Ministarstva privrede Kantona
Sarajevo.

BOSNIA AND
HERZEGOVINA
EXPO 2020

5y EXPO

"\ DUBAI Q‘ 20

o] EXPO 20
DR AE DUB!

B o s N |A A N D Ministarstvo privrede KS
Ministry of Economy Kanton Sarajevo

HERZEGOVINA Reisa Dzemaludina Caugevi¢a 1
71 000 Sarajevo, BiH

E X po 2 O 2 O Telefon: + 387 33 562 121
DU BA' E-mail: mp@mo.ks.gov.ba

Molimo vas da nam do petka, 12.11.2021.godine dostavite podatke o predstavniku/ci Vanjskotrgovinske
komore koji/a ¢e biti dio biznis delegacije:

Ime predstavnika/ce

Prezime predstavnika/ce

Posebni prehrambeni zahtjevi

Posebni zahtjevi osoba sa invaliditetom

S postovanjem,
Adnan Deli¢

Predsjednik Organizacionog
odbora za BiH EXPO 2020

|
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DUBAI

POZIV ZA PRISUSTVO NACIONALNOM DANU BOSNE
| HERCEGOVINE NA SVJETSKOJ 1ZLOZBI EXPO 2020
DUBAI

Vijece stranih investitora
Gosp./Gda. Ime i prezime, funkcija

Postovani/a gospodine/gospodo

cast nam je pozvati Vijece stranih investitora za prisustvo visokoj delegaciji predstavnika poslovne zajednice,
u obiljezavanju Nacionalnog dana Bosne i Hercegovine, u okviru svjetske izlozbe EXPO 2020 Dubai UAE, koji
Ce se odrzati u subotu, 18.12.2021. godine.

Nacionalni dan Bosne i Hercegovine predstavlja sredisnji dogadaj promocije BiH na ovoj 3estomjesecnoj
izlozbi driava i njihovih privrednih potencijala. Pored kulturno-umjetnitkog programa, Nacionalni dan je
prilika za veliki broj poslovnih i kulturnih dogadaja s ciljem podsticaja ekonomskog rasta i partnerstva, te
bilateralne sastanke zvani¢nih delegacija Bosne i Hercegovine i Ujedinjenih Arapskih Emirata. U sklopu visokih
zvanica na Nacionalnom danu Bosne i Hercegovine ocekivano je prisustvo najvecih driavnih predstavnika
Ujedinjenih Arapskih Emirata.

Kako bi kreirali prilike koje se odnose na podsticanje ekonomskog rasta i investicija, pored konkursa podrike
privrednicima za uceSc¢e na EXPO 2020 Dubai koje ¢e objaviti Ministarstvo privrede Kantona Sarajevo,
osigurana je i mogucnost prisustva jednog/e predstavnika/ce Vijeca stranih investitora Nacionalnom danu
nase drzave na EXPO 2020 Dubai o vlastitom trosku, u vidu biznis delegacija.

Predstavnik/ca Vijeca stranih investitora ¢e biti dio biznis delegacije, te ¢e na Nacionalnom danu Bosne i
Hercegovine na EXPO 2020 Dubai biti u prisustvu diplomatske delegacije i najvisih drzavnih sluzbenika.

Kao dio biznis delegacije, ukupno 36 predstavnika vodecih kompanija, udruzenja poslodavaca, Vijeca stranih
investitora i Vanjskotrgovinske komore Bosne i Hercegovine, imaju mogucnost prisustvovanja Nacionalnom
danu nase drzave, te tehnicku, logisticku i prezentacijsku podriku od strane Ministarstva privrede Kantona
Sarajevo.
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| HERZEGOVINA
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BoleA AND Ministarstvo privrede KS
Ministry of Economy Kanton Saraj

HERZEGOVINA T eisa Dzemaludina Causevica

71 000 S , BiH

E X p O 2 O 2 O Telefon: + 38;?38;22 1|2]

D U BA l E-mail: mp@mo ksgov.ba

Molimo vas da nam do petka, 12.11.2021.godine dostavite podatke o predstavniku/ci Vije¢a stranih
investitora koji/a ¢e biti dio biznis delegacije:

Ime predstavnika/ce

Prezime predstavnika/ce

Posebni prehrambeni zahtjevi

Posebni zahtjevi osoba sa invaliditetom

S postovanjem,

Adnan Deli¢
Predsjednik Organizacionog
odbora za BiH EXPO 2020

> J
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POZIV ZA PRISUSTVO NACIONALNOM DANU BOSNE
| HERCEGOVINE NA SVJETSKOJ 1ZLOZBI EXPO 2020
DUBAI

UdruZenje poslodavaca Brcko Distrikta BiH
Gosp./Gda. Ime i prezime, funkcija

Postovani/a gospodine/gospodo .

Cast nam je pozvati UdruZenje poslodavaca Brcko Distrikta BiH za prisustvo visokoj delegaciji predstavnika
poslovne zajednice, u obiljeZavanju Nacionalnog dana Bosne i Hercegovine, u okviru svjetske izlozbe EXPO
2020 Dubai UAE, koji ¢e se odrzati u subotu, 18.12.2021. godine.

Nacionalni dan Bosne i Hercegovine predstavlja sredi$nji dogadaj promocije BiH na ovoj Sestomjesecnoj
izlozbi drzava i njihovih privrednih potencijala. Pored kulturno-umjetnickog programa, Nacionalni dan je
prilika za veliki broj poslovnih i kulturnih dogadaja s ciljem podsticaja ekonomskog rasta i partnerstva, te
bilateralne sastanke zvanicnih delegacija Bosne i Hercegovine i Ujedinjenih Arapskih Emirata. U sklopu visokih
zvanica na Nacionalnom danu Bosne i Hercegovine ocekivano je prisustvo najvecih drzavnih predstavnika
Ujedinjenih Arapskih Emirata.

Kako bi kreirali prilike koje se odnose na podsticanje ekonomskog rasta i investicija, pored konkursa podrske
privrednicima za uce$¢e na EXPO 2020 Dubai koje ¢e objaviti Ministarstvo privrede Kantona Sarajevo,
osigurana je i mogucénost prisustva jednog/e predstavnika/ce UdruZenja poslodavaca Brcko Distrikta BiH
Nacionalnom danu nase drzave na EXPO 2020 Dubai o vlastitom trosku, u vidu biznis delegacija.

Predstavnik/ca UdruZenja poslodavaca Bréko Distrikta BiH ¢e biti dio biznis delegacije, te ¢e na Nacionalnom
danu Bosne i Hercegovine na EXPO 2020 Dubai biti u prisustvu diplomatske delegacije i najvisih drzavnih
sluzbenika.

Kao dio biznis delegacije, ukupno 36 predstavnika vodecih kompanija, udruZenja poslodavaca, Vijeca stranih
investitora i Vanjskotrgovinske komore Bosne i Hercegovine, imaju mogucénost prisustvovanja Nacionalnom
danu nase drzave, te tehnicku, logisti¢ku i prezentacijsku podrsku od strane Ministarstva privrede Kantona
Sarajevo.
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B o s N | A A N D Ministarstvo privrede KS
Ministry of Economy Kanton Sarajevo
HERZEGOVINA Reisa Dzemaludina Causevica 1
71 000 Sarajevo, BiH
E X p O 2 O 2 O Telefon: + 387 33 562 121
D U BA I E-mail: mp@mo.ks.gov.ba

Molimo vas da nam do petka, 12.11.2021.godine dostavite podatke o predstavniku/ci Udruzenja poslodavaca
Bréko Distrikta BiH koji/a e biti dio biznis delegacije:

Ime predstavnika/ce

Prezime predstavnika/ce

Posebni prehrambeni zahtjevi

Posebni zahtjevi osoba sa invaliditetom

S postovanjem,
Adnan Deli¢

Predsjednik Organizacionog
odbora za BiH EXPO 2020

N S|
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POZIV ZA PRISUSTVO NACIONALNOM DANU BOSNE
| HERCEGOVINE NA SVJETSKOJ IZLOZBI EXPO 2020
DUBAI

UdruZenje poslodavaca Kantona Sarajevo
Gosp./Gda. Ime i prezime, funkcija

Postovani/a gospodine/gospodo

cast nam je pozvati Udruzenje poslodavaca Kantona Sarajevo za prisustvo visokoj delegaciji predstavnika
poslovne zajednice, u obiljezavanju Nacionalnog dana Bosne i Hercegovine, u okviru svjetske izlozbe EXPO
2020 Dubai UAE, koji ¢e se odrzati u subotu, 18.12.2021. godine.

Nacionalni dan Bosne i Hercegovine predstavlja srediSnji dogadaj promocije BiH na ovoj Sestomjesecnoj
izlozbi drzava i njihovih privrednih potencijala. Pored kulturno-umjetni¢kog programa, Nacionalni dan je
prilika za veliki broj poslovnih i kulturnih dogadaja s ciliem podsticaja ekonomskog rasta i partnerstva, te
bilateralne sastanke zvani¢nih delegacija Bosne i Hercegovine i Ujedinjenih Arapskih Emirata. U sklopu visokih
zvanica na Nacionalnom danu Bosne i Hercegovine ocekivano je prisustvo najvecih drzavnih predstavnika
Ujedinjenih Arapskih Emirata.

Kako bi kreirali prilike koje se odnose na podsticanje ekonomskog rasta i investicija, pored konkursa podrske
privrednicima za uceS¢e na EXPO 2020 Dubai koje ce objaviti Ministarstvo privrede Kantona Sarajevo,
osigurana je i mogucnost prisustva jednog/e predstavnika/ce UdruZenja poslodavaca Kantona Sarajevo
Nacionalnom danu nase drzave na EXPO 2020 Dubai o vlastitom trosku, u vidu biznis delegacija.

Predstavnik/ca UdruZenja poslodavaca Kantona Sarajevo ¢e biti dio biznis delegacije, te ¢e na Nacionalnom
danu Bosne i Hercegovine na EXPO 2020 Dubai biti u prisustvu diplomatske delegacije i najviSih drzavnih
sluzbenika.

Kao dio biznis delegacije, ukupno 36 predstavnika vodecih kompanija, udruzenja poslodavaca, Vijeca stranih
investitora i Vanjskotrgovinske komore Bosne i Hercegovine, imaju mogucnost prisustvovanja Nacionalnom
danu nase drzave, te tehnicku, logisticku i prezentacijsku podrsku od strane Ministarstva privrede Kantona
Sarajevo.
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B o S N |A A N D Ministarstvo privrede KS
Ministry of Economy Kanton Sarajevo

HERZEGOVINA Reisa Dzemaludina Caugevica 1
71 000 Sarajevo, BiH

E X p O 2 O 2 O Telefon: + 387 33 562 121
D U B A | E-mail: mp@mo.ks.gov.ba

Molimo vas da nam do petka, 12.11.2021.godine dostavite podatke o predstavniku/ci UdruZenja poslodavaca
Kantona Sarajevo koji/a ¢e biti dio biznis delegacije:

Ime predstavnika/ce

Prezime predstavnika/ce

Posebni prehrambeni zahtjevi

Posebni zahtjevi osoba sa invaliditetom

S postovanjem,
Adnan Deli¢

Predsjednik Organizacionog
odbora za BiH EXPO 2020
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POZIV ZA PRISUSTVO NACIONALNOM DANU BOSNE
| HERCEGOVINE NA SVJETSKOJ 1ZLOZBI EXPO 2020
DUBAI

Unija udruzenje poslodavaca Republike Srpske
Gosp./Gda. Ime i prezime, funkcija

Postovani/a gospodine/gospodo

Cast nam je pozvati Uniju udruZenja poslodavaca Republike Srpske za prisustvo visokoj delegaciji
predstavnika poslovne zajednice, u obiljezavanju Nacionalnog dana Bosne i Hercegovine, u okviru svjetske
izlozbe EXPO 2020 Dubai UAE, koji ¢e se odrzati u subotu, 18.12.2021. godine.

Nacionalni dan Bosne i Hercegovine predstavlja srediSnji dogadaj promocije BiH na ovoj Sestomjesecnoj
izlozbi drzava i njihovih privrednih potencijala. Pored kulturno-umjetnickog programa, Nacionalni dan je
prilika za veliki broj poslovnih i kulturnih dogadaja s ciljem podsticaja ekonomskog rasta i partnerstva, te
bilateralne sastanke zvanicnih delegacija Bosne i Hercegovine i Ujedinjenih Arapskih Emirata. U sklopu visokih
zvanica na Nacionalnom danu Bosne i Hercegovine ocekivano je prisustvo najvecih drzavnih predstavnika
Ujedinjenih Arapskih Emirata.

Kako bi kreirali prilike koje se odnose na podsticanje ekonomskog rasta i investicija, pored konkursa podrske
privrednicima za uceS¢e na EXPO 2020 Dubai koje ¢e objaviti Ministarstvo privrede Kantona Sarajevo,
osigurana je i moguénost prisustva jednog/e predstavnika/ce Unije udruzenja poslodavaca Republike Srpske
Nacionalnom danu nase drzave na EXPO 2020 Dubai o vlastitom trosku, u vidu biznis delegacija.

Predstavnik/ca Unije udruZenja poslodavaca Republike Srpske ¢e biti dio biznis delegacije, te ¢e na
Nacionalnom danu Bosne i Hercegovine na EXPO 2020 Dubai biti u prisustvu diplomatske delegacije i najvisih
drzavnih sluzbenika.

Kao dio biznis delegacije, ukupno 36 predstavnika vodecih kompanija, udruzenja poslodavaca, Vijeca stranih
investitora i Vanjskotrgovinske komore Bosne i Hercegovine, imaju moguc¢nost prisustvovanja Nacionalnom
danu nase drzave, te tehnicku, logisti¢ku i prezentacijsku podrsku od strane Ministarstva privrede Kantona
Sarajevo.
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B o s N | A A N D Ministarstvo privrede KS
Ministry of Economy Kanton Sarajevo

HERZEGOVINA Reisa Dzemaludina Causevica 1
71 000 Sarajevo, BiH

E X p O 2 O 2 O Telefon: + 387 33 562 121
D U B A I E-mail: mp@mo.ks.gov.ba

Molimo vas da nam do petka, 12.11.2021.godine dostavite podatke o predstavniku/ci Unije udruZenja
poslodavaca Republike Srpske koji/a ce biti dio biznis delegacije:

Ime predstavnika/ce

Prezime predstavnika/ce

Posebni prehrambeni zahtjevi

Posebni zahtjevi osoba sa invaliditetom

S postovanjem,
Adnan Deli¢

Predsjednik Organizacionog
odbora za BiH EXPO 2020
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POZIV ZA PRISUSTVO NACIONALNOM DANU BOSNE
| HERCEGOVINE NA SVJETSKOJ 1ZLOZBI EXPO 2020
DUBAI

Udruzenje poslodavaca Federacije Bosne i Hercegovine
Gosp./Gda. Ime i prezime, funkcija

Postovani/a gospodine/gospodo

cast nam je pozvati UdruZenje poslodavaca Federacije Bosne i Hercegovine za prisustvo visokoj delegaciji
predstavnika poslovne zajednice, u obiljezavanju Nacionalnog dana Bosne i Hercegovine, u okviru svjetske
izlozbe EXPO 2020 Dubai UAE, koji ¢e se odrzati u subotu, 18.12.2021. godine.

Nacionalni dan Bosne i Hercegovine predstavlja sredi$nji dogadaj promocije BiH na ovoj Sestomjesecnoj
izlozbi drzava i njihovih privrednih potencijala. Pored kulturno-umjetni¢kog programa, Nacionalni dan je
prilika za veliki broj poslovnih i kulturnih dogadaja s ciljem podsticaja ekonomskog rasta i partnerstva, te
bilateralne sastanke zvani¢nih delegacija Bosne i Hercegovine i Ujedinjenih Arapskih Emirata. U sklopu visokih
zvanica na Nacionalnom danu Bosne i Hercegovine ocekivano je prisustvo najvecih drzavnih predstavnika
Ujedinjenih Arapskih Emirata.

Kako bi kreirali prilike koje se odnose na podsticanje ekonomskog rasta i investicija, pored konkursa podrske
privrednicima za uceS¢e na EXPO 2020 Dubai koje ¢e objaviti Ministarstvo privrede Kantona Sarajevo,
osigurana je i moguénost prisustva jednog/e predstavnika/ce UdruZenja poslodavaca Federacije Bosne i
Hercegovine Nacionalnom danu nase drzave na EXPO 2020 Dubai o vlastitom trosku, u vidu biznis delegacija.

Predstavnik/ca UdruZenja poslodavaca Federacije Bosne i Hercegovine e biti dio biznis delegacije, te ¢e na
Nacionalnom danu Bosne i Hercegovine na EXPO 2020 Dubai biti u prisustvu diplomatske delegacije i najvisih
drzavnih sluzbenika.

Kao dio biznis delegacije, ukupno 36 predstavnika vodecih kompanija, udruzenja poslodavaca, Vijeca stranih
investitora i Vanjskotrgovinske komore Bosne i Hercegovine, imaju mogucnost prisustvovanja Nacionalnom
danu nase drzave, te tehnicku, logisticku i prezentacijsku podrsku od strane Ministarstva privrede Kantona
Sarajevo.
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B os N |A A N D Ministarstvo privrede KS
Ministry of Economy Kanton Sarajevo

HERZEGOVINA Reisa Dzemaludina Causevica 1
71 000 Sarajevo, BiH

EX po 2020 Telefon: + 387 33 562 121
D U B A | E-mail: mp@mo.ks.gov.ba

Molimo vas da nam do petka, 12.11.2021.godine dostavite podatke o predstavniku/ci UdruZenja poslodavaca
Federacije Bosne i Hercegovine koji/a e biti dio biznis delegacije:

Ime predstavnika/ce

Prezime predstavnika/ce

Posebni prehrambeni zahtjevi

Posebni zahtjevi osoba sa invaliditetom

S postovanjem,
Adnan Deli¢

Predsjednik Organizacionog
odbora za BiH EXPO 2020

|
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4.3. Assistance during the arrival at EXPO 2020, transport, accommodation,

logistic and creation of a schedule that will enable a maximum impact of the
visit

The Business team created a detailed travel plan that includes plane tick

ets,

transportation plan in BiH and UAE (airport, hotel, Expo venue) and hotel booking, firstly for
CBB speakers 87 persons). As soon as they officially received the final list of the 76 companies
+ three students and one journalist the travel plans were completed. In addition to setting up
the travelling plan, the Business team focused on defining business opportunities and events
to visit for business delegations. This plan was created in regards to the networking plan for
each individual business delegation. Within the scope of work, the Business team focused on
preparatory activities by Business Representatives, preparatory activities for the presentation
of BiH companies, implementation of Business program plan, creating the contact database
and monitoring and reporting.

Deliverables of realized project activities:

4.3.1. | Setting up travelling plan including transport (international and local UAE) and accommodation for 40
businesses from B&H - Hotel and Flight Tickets
4.3.2. | Defining business opportunities and events to visit - Business Representatives Preparatory Activities
4.3.3. | Defining business opportunities and events to visit - Preparatory activities for the presentation of BH
Companies

4.3.4. | Defining business opportunities and events to visit - Implementation of the Business Program Plan

4.3.5. | Defining business opportunities and events to visit - Creating a contact database

4.3.6. | Defining business opportunities and events to visit - Monitoring and reporting / Business team KPIs

4.3.7. | Defining business opportunities and events to visit - Translation services

4.3.8. | Photography / Videography services for the business groups

4.3.9. | Project Management team cash requirements for Business Group

4.3.1. Setting up travelling plan including transport (international
and local UAE) and accommodation for 40 businesses from
B&H - Hotel and Flight Tickets
Tourism Delegation
Company name Dates Hotel

Buena Vista 9-Jan-22 14-Jan-22 | Manor by JA
CENTROTRANS 9-Jan-22 14-Jan-22 | Manor by JA
Relax Tours 10-Jan-22 15-Jan-22 | Manor by JA
CENTROTOURS 9-Jan-22 14-Jan-22 | Manor by JA
V.1.P. Travels 9-Jan-22 14-Jan-22 | Manor by JA
BH PASSPORT 9-Jan-22 14-Jan-22 | Manor by JA
Lake Hospitality 9-Jan-22 14-Jan-22 | Manor by JA
Blossom 9-Jan-22 14-Jan-22 | Manor by JA
BOSNIA TRAVEL 9-Jan-22 14-Jan-22 | Manor by JA
Hotel Hollywood 9-Jan-22 14-Jan-22 | Manor by JA
Travel Agency Meet Bosnia 9-Jan-22 14-Jan-22 | Manor by JA
Hotel Hills 9-Jan-22 14-Jan-22 | Manor by JA
Mozaik Arts & Travel 9-Jan-22 14-Jan-22 | Manor by JA
Visit Sarajevo 9-Jan-22 14-Jan-22 | Manor by JA
Visit Bihac 9-Jan-22 14-Jan-22 | Manor by JA
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Visit Ljubuski 9-Jan-22 14-Jan-22 | Manor by JA
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Other industries delegation

DracoMom 31-Jan-22 5-Feb-22 | Manor by JA
Koteks d.o.o. 31-Jan-22 5-Feb-22 | Manor by JA
Liv d.o.o. 31-Jan-22 5-Feb-22 | Manor by JA
Centrum trade d.o.o. 31-Jan-22 5-Feb-22 | Manor by JA
3D Mehanika 31-Jan-22 5-Feb-22 | Manor by JA
Neufeld & Bradi¢ 31-Jan-22 5-Feb-22 | Manor by JA
’ngegcgz S’};\fjt't“ ljudiiimovine Inza 31-Jan-22 5-Feb-22 | Manor by JA
Weltplast d.o.o. 31-Jan-22 5-Feb-22 | Manor by JA
Bis Tip Media 31-Jan-22 5-Feb-22 | Manor by JA
Ali Company 31-Jan-22 5-Feb-22 | Manor by JA
Masta doo 31-Jan-22 5-Feb-22 | Manor by JA
Projektovanje IN d.o.o. Bugojno 31-Jan-22 5-Feb-22 | Manor by JA
"Gallery" d.o.o. Sarajevo 31-Jan-22 5-Feb-22 | Manor by JA
Studio ZIDOVI doo 31-Jan-22 5-Feb-22 | Manor by JA
Energoinvest-SUE d.d. Sarajevo 31-Jan-22 5-Feb-22 | Manor by JA
Food & Agriculture delegation

MBA Centar 16-Feb-22 |  23-Feb-22 | Manor by JA
Majevica d.d. Srebrenik no hotel from our side

Menprom d.o.o. 16-Feb-22 23-Feb-22 | Manor by JA
Contendo d.o.o. 16-Feb-22 23-Feb-22 | Manor by JA
Ovako d.o.o. Sarajevo 16-Feb-22 23-Feb-22 | Manor by JA
Brovis dd Visoko 16-Feb-22 23-Feb-22 | Manor by JA
Balkan GT d.o.o. 16-Feb-22 23-Feb-22 | Manor by JA

ICT & Projects delegation

Rubicon 4-Mar-22 9-Mar-22 | Manor by JA
QsD 4-Mar-22 9-Mar-22 | Manor by JA
Ministry of Programming 4-Mar-22 9-Mar-22 | Manor by JA
Klika 4-Mar-22 9-Mar-22 | Manor by JA
Smart 387 4-Mar-22 9-Mar-22 | Manor by JA
Props/Ankora 4-Mar-22 9-Mar-22 | Manor by JA
More Screens 4-Mar-22 9-Mar-22 | Manor by JA
Smart Lab 4-Mar-22 9-Mar-22 | Manor by JA
Glasfaser Connect 4-Mar-22 9-Mar-22 | Manor by JA
Ant Colony 4-Mar-22 9-Mar-22 | Manor by JA
Welleplan Digital Group 4-Mar-22 9-Mar-22 | Manor by JA
Soho 4-Mar-22 9-Mar-22 | Manor by JA
NLogic 4-Mar-22 9-Mar-22 | Manor by JA
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Empress 4-Mar-22 9-Mar-22 | Manor by JA
Integral Elektro 4-Mar-22 9-Mar-22 | Manor by JA
Winter 4-Mar-22 9-Mar-22 | Manor by JA
EFSA 4-Mar-22 9-Mar-22 | Manor by JA
EFSA 4-Mar-22 9-Mar-22 | Manor by JA
EFSA 4-Mar-22 9-Mar-22 | Manor by JA
Business Delegate 4-Mar-22 9-Mar-22 | Manor by JA
Metal, Wood & Automotive delegation

18-Mar-22 6-Apr-22 | Manor by JA
Pobjeda dd Tesan;j 23-Mar-22 | 28-Mar-22 | Manor by JA
Glovis Zenica 23-Mar-22 | 28-Mar-22 | Manor by JA
Termika Zenica 23-Mar-22 | 28-Mar-22 | Manor by JA
Lovi¢ & Co 23-Mar-22 | 28-Mar-22 | Manor by JA
Metal-Inox 23-Mar-22 | 28-Mar-22 | Manor by JA
Tisakomerc 23-Mar-22 | 28-Mar-22 | Manor by JA
Velbos 23-Mar-22 | 28-Mar-22 | Manor by JA
Prunus Sarajevo 23-Mar-22 | 28-Mar-22 | Manor by JA
Artisan 23-Mar-22 | 28-Mar-22 | Manor by JA
Wood Team 23-Mar-22 | 28-Mar-22 | Manor by JA
Sarfa 23-Mar-22 | 28-Mar-22 | Manor by JA
Sarajevo Business Consulting 23-Mar-22 | 28-Mar-22 | Manor by JA
Ar Partner 23-Mar-22 | 28-Mar-22 | Manor by JA
Standard Furniture 23-Mar-22 | 28-Mar-22 | Manor by JA
Travel Agency Sarajevo Card 23-Mar-22 28-Mar-22 | Manor by JA
Europa 23-Mar-22 | 28-Mar-22 | Manor by JA
HALILOVIC DOO ILIJAS 23-Mar-22 | 28-Mar-22 | Manor by JA
Iris Lifestyle d.o.o 23-Mar-22 | 28-Mar-22 | Manor by JA
Phoenix MS 23-Mar-22 | 28-Mar-22 | Manor by JA
Metropolitan 23-Mar-22 | 28-Mar-22 | Manor by JA
Aerodrom Biha¢ 23-Mar-22 | 28-Mar-22 | Manor by JA

Flights tickets

Tourism Delegation

Company name Dates Flight number
Buena Vista 9-Jan-22 14-Jan-22 RRCTM3
CENTROTRANS 9-Jan-22 14-Jan-22 RRCTM3
Relax Tours 10-Jan-22 15-Jan-22 RRCTM3
CENTROTOURS 9-Jan-22 14-Jan-22 RRCTM3
V.I.P. Travels 9-Jan-22 14-Jan-22 RRCTM3

BH PASSPORT

no flight
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Lake Hospitality 9-Jan-22 14-Jan-22 TSI4FD
Blossom 9-Jan-22 14-Jan-22 TSIAFD
BOSNIA TRAVEL no flight

Hotel Hollywood 9-Jan-22 14-Jan-22 TSJ4FD
Travel Agency Meet Bosnia 9-Jan-22 14-Jan-22 TSJIAFD
Hotel Hills 9-Jan-22 14-Jan-22 TSJAFD
Mozaik Arts & Travel 9-Jan-22 14-Jan-22 RLVESS
Visit Sarajevo 9-Jan-22 14-Jan-22 RLVES5
Visit Bihac 9-Jan-22 14-Jan-22 RLVESS
Visit Ljubuski 9-Jan-22 14-Jan-22 RLVES5

Visit Sarajevo

no info about this person

Visit Sarajevo

no info about this person

Other

industries delegation

Company name Dates Flight number
DracoMom 31-Jan-22 5-Feb-22 WI8YPT
CANCELED
Koteks d.o.o. 31-Jan-22 5-Feb-22 RETURNING
FLIGHT
Liv d.o.o. 31-Jan-22 5-Feb-22 WI8YPT
Centrum trade d.o.o. 31-Jan-22 5-Feb-22 HXHR7W
3D Mehanika 31-Jan-22 5-Feb-22 WI8BYPT
Neufeld & Bradic¢ 31-Jan-22 5-Feb-22 HXHR7W
ﬁ]gzzng_'f;_""szarztj:\‘jo"“d' HMOVINE 1 39 jan-22 5-Feb-22 WISYPT
Weltplast d.o.o. 31-Jan-22 5-Feb-22 HXHR7W
Bis Tip Media 31-Jan-22 5-Feb-22 WI8YPT
Ali Company 31-Jan-22 5-Feb-22 HXHR7W
Masta doo 31-Jan-22 5-Feb-22 HXHR7W
Projektovanje IN d.o.o. Bugojno 31-Jan-22 5-Feb-22 HXHR7W
"Gallery" d.o.o. Sarajevo 31-Jan-22 5-Feb-22 WI8YPT
Studio ZIDOVI doo 31-Jan-22 5-Feb-22 HXHR7W
Energoinvest-SUE d.d. Sarajevo 31-Jan-22 5-Feb-22 WI8YPT

Food & Agriculture delegation

Company name Dates Flight number
MBA Centar 16-Feb-22 23-Feb-22 MHGPHU
Majevica d.d. Srebrenik 16-Feb-22 23-Feb-22 MHGPHU
Menprom d.o.o. 16-Feb-22 23-Feb-22 MHGPHU
Contendo d.o.o. 16-Feb-22 23-Feb-22 SFTRAH
Ovako d.o.o. Sarajevo 16-Feb-22 23-Feb-22 MHGPHU
Brovis dd Visoko 16-Feb-22 23-Feb-22 MHGPHU
Balkan GT d.o.o. 16-Feb-22 23-Feb-22 MHGPHU
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ICT & Projects delegation

Company nhame Dates Flight number
Rubicon 4-Mar-22 9-Mar-22 XWG4UM
QsD 4-Mar-22 9-Mar-22 XWG4UM
Ministry of Programming 4-Mar-22 12-Mar-22 XWG4UM
Klika 4-Mar-22 9-Mar-22 XWG4UM
Smart 387 4-Mar-22 9-Mar-22 XWG4UM
Props/Ankora 4-Mar-22 9-Mar-22 XWG4UM
More Screens 4-Mar-22 9-Mar-22 XWG4UM
SmartLab 4-Mar-22 9-Mar-22 XWG4UM
Glasfaser Connect no flight
Ant Colony 4-Mar-22 9-Mar-22 9IL774
Welleplan Digital Group 4-Mar-22 9-Mar-22 9IL774
Soho 4-Mar-22 9-Mar-22 9IL774
NLogic 4-Mar-22 9-Mar-22 9IL774
Empress 4-Mar-22 9-Mar-22 9IL774
Integral Elektro 4-Mar-22 9-Mar-22 9IL774
Winter 4-Mar-22 9-Mar-22 9IL774
EFSA 4-Mar-22 9-Mar-22 BZNJS8
EFSA 4-Mar-22 9-Mar-22 BZNJS8
EFSA 4-Mar-22 9-Mar-22 BZNJS8
Business Delegate 4-Mar-22 9-Mar-22 JP85QE
CANCELED
4-Mar-22 9-Mar-22 FLIGHT

Metal, Wood & Automotive delegation

Company name Dates Flight number
Pobjeda dd Tesanj 23-Mar-22 28-Mar-22 XRHVEJ
Glovis Zenica 23-Mar-22 28-Mar-22 XRHVEIJ
Termika Zenica 23-Mar-22 28-Mar-22 XRHVEJ
Lovi¢ & Co 23-Mar-22 28-Mar-22 XRHVEJ
Metal-Inox 23-Mar-22 28-Mar-22 XRHVEJ
Tisakomerc 23-Mar-22 28-Mar-22 XRHVEJ
Velbos 23-Mar-22 28-Mar-22 XRHVEJ
Prunus Sarajevo 23-Mar-22 28-Mar-22 XRHVEJ
Artisan 23-Mar-22 28-Mar-22 XRHVEJ
Wood Team 23-Mar-22 28-Mar-22 W37659
Sarfa 23-Mar-22 28-Mar-22 W37659
Sarajevo Business Consulting 23-Mar-22 28-Mar-22 W37659
Ar Partner 23-Mar-22 28-Mar-22 W37659
Standard Furniture 23-Mar-22 28-Mar-22 W37659
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Travel Agency Sarajevo Card 23-Mar-22 30-Mar-22 W37659
Europa 23-Mar-22 30-Mar-22 W37659
HALILOVIC DOO ILIJAS 23-Mar-22 28-Mar-22 HXHR7W
Iris Lifestyle d.o.o 23-Mar-22 28-Mar-22 WI8YPT
Phoenix MS 23-Mar-22 28-Mar-22 MOONSM
Metropolitan 23-Mar-22 28-Mar-22 9IL774
Aerodrom Biha¢ 23-Mar-22 28-Mar-22 9IL774
CANCELED
23-Mar-22 28-Mar-22 FLIGHT
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4.3.2. Defining business opportunities and events to visit - Business Representatives Preparatory Activities

Preparatory Activities for the Presentation of BiH Companies

18 Geoup |2 Bust Group SAan:ssm 4Bt 8 Biainass 6 Business Group | 7 Business Group | 8 Business Group
All Business Group Agr and Grolp Group Forestry and | Metal processing Automotive
ACTIVITIES Tourism Other industries food industry ITC sector Projects wood industry industry industry RESPONSBILITY
DATE
participating country
Formation of the criteria and special board that will evaluate and select companies 28.11.-15.12.2021. . coe;::alim Wak
representative
Analysis of selected companies and their potentials for presentation at Expo 15.12.2021 - 05.01.2022 Disiness
¥s pan P e - representative team
04.03. - 09.03.2022 Disiness
Meetings with representatives of selected companies and understanding their goals and 01.11.2001.-31.03.2022 09.01.2022 .- 31.01.2022 - 18.02.2022 - 04.03.2022. - : 23 03. ¢ 23.03.2022.- 23.03.2022. - 23.03.2022.- representative team
expectations 2o Lt sk 14.01.2022. 05.02.2022. 23.02.2022. 09.03.2022 28.03 2022 28.03.2022. 28.03.2022. 28.03.2022. in coordination with
e N selected companies
business
& 01.03..2022. representative team
Preparation of individual presentations of BiH companies 28.12.2021. - 20.03.2022. 03.01.2022. 22.01.2022. 14.02.2022. 01.03.2022. 20.03.2022. 20.03.2022. 20.03.2022. 20.03.2022. 10 coordination with
creative team
27.12.2021.- 07.01.2022. - 17.01.2022. - 24.02.2022 - 24.02.2022 - 01.03.2022. - 01.03.2022 - 01.03.2022. - business
Consulting B8] compmes P21 N2 dor e 05.02.2002. 23.02.2022. 09.03.2022. 28.03.2022. 28.03.2022. 28.03.2022. 28032022 | representative team
business
representative team
Preparation of the travel plan including visa, travel, accommodation and logistics plan for 01.11.2021.-28.03.2022. 03.01.2022. - 18.01.2022. - 08.02.2022.- 25.02.2022. - 25.02.2022 - 08.03.2022. - 08.03.2022. - 08.03.2022. - in coordination with
each company's representative S Sy 14.01.2022. 05.02.2022. 23.02.2022. 09.03.2022. 28.03.2022. 28.03.2022. 28.03.2022. 28.03.2022. loghstic,
accommodation, ALO,
VLO team
business
28.02. - 09.03.2022 representative team
Coordination between companies and multiple Expo teams Including business, protecol, 01.11.2021.-31.03.2022. 05.01.2022. 15.01.2022 - 10.02.2022. - 22.02.2022.- '15 03 =3 12.03.2022. - 12.03.2022. - 12.03.2022. - in coordination with
logistics, media and program team =i R 14.01.2022. 05.02.2022. 23.02.2022. 09.03.2022 28 03 2622 28.03.2022. 28.03.2022. 28.03.2022. selected caompanies
P and logsstic, Plo, MLO
team
business
Creation of brochures and materials about BiH companies and distribution through Expo 28.12.2021.-20.03.2022. 28.12.2021. - 15.01.2022. - 01.02.2022. - 25.02.2022. - 25.02.2022. - 08.03.2022. - 08.03.2022. - 08.03.2022. - representative team
business network LSS i 05.01.2022. 30.01.2022. 15.02.2022. 02.03.2022. 23.03.2022. 24.03.2022. 24.03.2022. 24.03.2022. in coordination with
creative team
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(TR AACA

FEBRUARY 22, 2021, TUESDAY, 13001500

SLOVAK Business Forum

SLOVAK PAVILION, MOBILITY DISTRICT, EXPO VENUE, DUBAI

FEBRUARY 21—24,2022

SLOVAK Food, Agriculture
& Livelihoods Week

SLOVAK PAVILION, MOBILITY DISTRICT, EXPO VENUE, DUBAI

List of Slovak Companies 1/3

L3 BIORLTONG
BER0ong- deldately Ored Medt ONgrunes 1 SOuUTS ANCa whee 1 aas Drougia Dy Duech settiers o The 400y 1th Century
Tha ONGNUE recie Wit Derfeciod & oor Ry -Owred Dutchery. 1 ol 10 B deared Linle Sendermesd and o0 - inting
et Our orgarss (NG Seef cormes excusively Srom geam-fied cattie Sorm 4 local farm Al & tadsonal wrack rich in
PROTENS 3G MOwy i S5 AN Sugars, DINONG makes the BT COMPanian 10 Mkery, Diecs, TmbDers. Travelers, meat lovers,
£ QOes well Wit wire of Doy and 115 2 Qe ngredent 1 QOuUnmet Cookng wive iobilteng com/sh

MARCH 24w, 2022, THURSDAY, 12.45

V4 Countries
Water Day Event:

Challenges and Opportunities
in Climate Change adaptation

SLOVAK PAVILION, MOBILITY DISTRICT,
EXPO VENUE, DUBAI

The buniteit event co-crganized by Slovak iInvestment and Trade Developmant
Agency [(SARIQ) entitied "Challenges and Opportunities in Climate Change
Mdaptation” is oing to De held o March 24th, 2022, starting At 1100, This event will

Ve an opportunty to interconnect diferent entarprives and entreprensurial bodies.

10 A4GTON Lo foster Ues AMongst the Dusiness entities [rom Vi Countries, it will enhance Jurther Lo-0peration beyond

the V4 countries Boundarien a3 well. This forum will Be dedicated to the challenges of the climute change: “too Ithe water”,
"T00 MUCh warter”; 24aptation 1o the changes of water Cpche PItTEME Dest practices,

Ui De Carried out at the Slovak Pavilion (Mobilty Districe, £EXPO venue)
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BOSNIA AND Siniviarstme prtwade 8

HERZEGOVINA i ey tomasi Ay o v
S ko375 a1

Meeting with Ms. Helena, Croatian Pavilion on 15.11.2021, at 17:00

talked about organizing an IT event together

discussed the content, timing and location

should send them the list of our IT companies as soon as possible

Infobip should definitely join, as it is a company present in BiH, Croatia and UAE
quality audience as a main challenge

could use their facilities

% ¥ CROATIA
Future of medical education 6

Presented by Med&.X, 0 non-governmental orgonization composed of an award-winning team
of relentiess and amditious young peopde from the medical fekd

Why join us? Speaker: When and where?
Worrt 10 partoney wth the toaen whid o iewsed Nan Seginowil, MD | Mead& X prosdent | Fetruary 1 2027 | 4 O0pm
ot 1) wresinng el sl COnference WS i e Postdoctor sl tehow,

1han 2000 partec gaents boes 27 coundves el Harverd Madical Schacl

& Nobel Luresten o the Seatisl Crostien . 9 Ottnhiniem
et Or bocomme the Sriving force in schocat HARVARD Motasty Dntrc

g hbwre medcsd profenionsh  heough ' —terr 9

terrationsl exchungs programn -, =

Jere w10 et Ut more Aleut o PUreer D DI tista X020 Lowe
PO ity
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BOSNIA AND AU

HERSEGOOVINA e D e
E P 2 20 =3 n OOO S;chvo M
DUBALI s

Meeting with Ms. Alaa AlShimmari (Economic Manager), Israel Pavilion, meeting on
13.11.2021. at 15:30

« She will send us a business program plan
their focus is on aviation
they are doing fashion shows and invite various countries
they are organizing DJ party every thursday night, great for networking
they have a sponsor from agriculture industry, she can connect me with the CEO of
the company
interested in cybertech
asked us to send them an invitation for our country business briefing
interested in Bosniand and Herzegovinian ministry of health - they have cure for
covid, an antibiotic that kills covid in 8-36 hours. She will send us a presentation.They
can give us a sample of 100 free doses. Should organize a Zoom call with the
pharmaceutical company. They can even find a sponsor for the antibiotic.
if some of our countries are interested in any Israeli company, they can connect us
asked us to send them the list of companies coming from BiH with exact goals and
expectations, so they can try to find the best possible match
« they can organize a VIP tour four BiH ministers

g)l(aggezcc%\gNA g A by cene o Ca“m“g»
71 CO0 Sarajevo, BiM
DUBAI Bl onconu iR erictadns

lleetlng with Mr. Urs Stirnmann, Swiss Pavilion, meeting on 12.11.2021. at 15:00
Mr. Urs is mostly interested in Bosnian IT companies. Switzerland and Dubai want to
be leaders in blockchain and cryptocurrency, believes that our IT companies should
meet and merge with blockchain companies at the Expo

« Oowns a consulting company - we can invite him to tell our IT companies about Dubai
and how everything works - company registration, laws, taxes, culture, etc.

« he has been living in Dubai since 2004 and does consulting companies coming to
Dubai - a business delegation can come and present him the products that have sales
potential in Dubal

« he is also the director of Swiss Business Council- they do events 3-6 times a year in
Dubai, recent focus on cryptocurrencies

« let him know when our ministers are coming and to try organise meetings with Swiss
ministers, in January swiss minister of finance is coming

« their pavilion has no hard sales / commercial b2b, it serves more as an exhibition
place, they have a nice restaurant - event and conferences
believes that data on Bosnians in UAE should be collected
we can organise a meeting with blockchain people
email him with details
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BOSNIA AND ety o 180 prvrade K3

lél)%géEzcoonol NA eisa Dtemsiuding thﬁ;‘al
DUBAI B g oo

Meeting with Mr. Patrick Mikkelsen (Deputy Director), Netherlands Pavilion, meeting
on 12.11.2021. at 17:00
« he is the director of the pavilion, but not involved in the operations. Delegated and
gave me the contact details of the right person- Suzanne Hartog
 Suzanne Harlog, +971565053776, suzanne hartog@minbuza nl
« casually discussed the Netheralds concept on Expo- Netherlands is all about water,
energy and food, their whole pavilion is built from recyclable or reusable materiais eg.
floor tles from mushrooms
« follow up with Ms. Suzzanne

Find Your
Spot In The

Value Chain

From Farm To Fork:

vh PG IAL VY Py
‘)
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Invitation letter

Dear Participants,

We would like to invite you and the members of your delegation to participate at our next Best Practice
Event: » Hungarian Best Practices — Health, Medical & Sports Innovationsa.

The event is taking place at the 828 Area of the Mungary Pavilion on 2 February 2022 from 2.30 to
4.00 pm,

Due to COVID guidelines of Expo 2020 Dubai, the B28 Area in the Hungary Pavilion can welcome and
host & maximoem of 25 attendees, hence we kindly request all interested participants send  their

expression via e-mail to our B28 Senior Manager, Barbara Tork (barbara torok @hungaryespo2020.hu)
SO0
A 50 EXPO 2020 HUNGRARY NON-PROFIT LTD
Sa oae | %037 BUDAPEST, BOKOR U. 23-25

Hungarian Delegation for the
Health & Wellness Week

27 January - S February

Semmelwels University {avorable of Expo: 30 Aenwory - 2 Febvuary 2022)
LTS ILE L SR L LN

Semmetwess Uniseryty Is 3 Seading nstnanon of higher edacation in Hurgary and the Centrat Turopean ragion
within the ared of medCne and hedlth scientes. Its Ml Lommitment s Dased on Ihe istegity of education,
tevearch and healng, whech make Semmebwen University an itermationaly fenowned Centre of keowiedye,
As 2 peciaing unsveryty, it holds 2 unique place wethin the country, Bt promunert role s demonstirated by the
Tact that spproimanely 42 pertent of Husgary's doctdes, 70 percert of its Serints, 50 percess of its
pharmacists and 27 percent of ity heath care professonads are Semvnelwels gracuates.

Pezvesertative.

Unta Pavilk, Chancelior | pasth Dol yemmeowesy yrey

Marcel Breuer Doctoral School of Architecture ~ University of Pécs
raaps )/ eeum s goe b leny fevaloble of Expo. 20 Jorwary = 2 Febewory 2022)
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